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CANDY EVERY TIME YOU PLAY! 


Candy Man, an exciting new crane 
following | in the quality tradition of such top 
performers as Big Choice & Top Choice. 















Play Till You Win 

Attract Mode - Music 

Reliable Belgium Mechanism 
Microprocessor Boards 

Adjustable Claw Mechanism 

Quality Construction 

Coin Counter Meters 

Available with Bill Acceptor Options 
Adjustable Pricing/Custom Programming 
Dual Coin Mechanism 
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IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
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CAPCOM TAKES ANOTHER LOOK AT REVENUE SHARING 


Operators weren't the only ones in attendance at the recent 
AMOA Council of Affiliated States meeting in Las Vegas. 
Capcom USA’s Joe Morici and Brian Duke got together with 
AMOA president R.A. Green and other operators to get their 
input on a number of proposals, including revenue sharing. 

“We discussed revenue sharing, leasing, leasing with an 
option to buy, and a number of other alternatives to the tradi- 
tional way of selling games,” Duke said. “We wanted operators’ 
views and not just those of the distributors, because then we 
couldn’t be certain that we were coming up with a program that 
addresses all people. We are trying to create a multi-dimen- 
sional program that’s agreed upon by operators, distributors, 
and Capcom.” 

Duke conceded that Capcom’s prior attempt at revenue 
sharing, which was handled by its route division and bypassed 
distributors, was not very successful. 

“I think opening a dialogue with the operators has eased 
some of the distrust that existed over manufacturers who also 
want to operate,” he said. “The secrecy that surrounded 
Capcom in the past was a detriment. But now that coin-op, 
through Joe Morici and Steve Blattspieler, has say-so over the 
route division, we’re going to do it right. It’s going to be above- 
board and open to everyone—distributors and operators—sub- 
ject to certain set standards.” 

This program, in whatever form it finally appears, is only 
designed to enhance game sales, Duke stressed. “We want to 
increase the number of units out there, not take away from 
sales,” he said. “An operator should still experience a better rate 
of return by buying the games. But if he has a location that nor- 
mally would keep him from even considering buying a game and 
putting it in there, then revenue sharing might be the answer.” 

Duke says Capcom hopes to go to ACME with a plan to 
“bounce off people, to see what they like and dislike about it.” 
The company would then hope to have a final program in place 
by the end of March. 


IREM AMERICA SHUTS DOWN COIN-OP 


Irem America’s Max Fujimoto told Play Meter that the com- 
pany’s coin-op sales staff has been let go; only he and three oth- 
ers remain at Irem America. Fujimoto said the company would 
still exhibit at ACME, though nothing new will be shown. He 
wasn’t certain if the coin-op division would ever be revived, but 
the consumer side will remain viable. We’ve heard that Irem 
Japan will continue to bring in games and license them to other 
American companies, though that couldn't be confirmed. 


SECOND VIOLENCE IN VIDEO HEARING SET 


It’s time for round two. The Senate Subcommittee on 
Regulation & Government Information, led by Sens. Joseph 
Lieberman and Herbert Kohl, will conduct its second hearing on 
the issue of violence in video games on March 4. 

AMOA government relations manager Laura Olson was 
unsure who would testify on the industry’s behalf. It could be 
AMOA immediate past president Craig Johnson, who appeared 
at the first hearing; a representative of the recently formed 
coin-op/consumer/software dealers coalition; or some other 
arrangement. “We’re waiting to find out how they want to run 
the panel,” Olson said. “They may just want one person as an 
industry spokesman, or they may want the identical people who 
testified the first time. We’ll have to see.” 

Since the first Senate hearing, representatives from AMOA 
and AAMA have met in Chicago to coordinate a unified coin-op 
strategy for dealing with the issue. “We agreed to work togeth- 
er and make a presentation to the senators that educates them 
about the differences between our industry and the consumer 
industry,” said Tami Norberg-Paulsen, chairman of the AMOA 
Government Relations Committee. “We want to present a unit- 
ed front for the industry, which is why we’re working with the 
AAMA. But there are some things we’re going to require in the 
proposal to the senators before we’ll sign off on it.” 

Joe Dillon, chairman of AAMA’s Parental Advisory 
Committee, said, “It was a good meeting. Both associations are 
in agreement that we must be very careful and cautious as to 
what kind of system is initiated. To that extent we're trying to 
work together on a plan to bring to the Hill.” 


SHOW ‘EM WHAT IT'S ABOUT 


The Illinois Coin Machine Operators Association is urging 
its members to take advantage of the fact that ACME is taking 
place in Illinois by bringing legislators and state/city officials to 
the show. 


NEWS BULLETIN 


“A major issue relating to our industry needs to be 
addressed by our legislators: video gaming,” wrote ICMOA 
president Stan Williams and Video Gaming Committee chair- 
man Ray Shroyer in a letter to members. “We have a unique 
opportunity (to show lawmakers) what a vast industry this is. 
But first they must come to ACME.” 

The association is arranging for badges for these officials. 
For more information, call the ICMOA at (708) 369-2406. 





AMOA PROMOTES GRIFFIN 


Marian Griffin, who’s served as AMOA’s senior convention 
manager for the past two years, has been appointed executive 
director of the association. She will oversee the development of 
programs and services to better meet the membership’s needs, 
among other responsibilities. 

“Marian’s expertise in numerous areas—including budgets, 
member programs, and association management—are an asset 
to AMOA,” said AMOA executive vice president John 
Schumacher. “This new position reflects, in part, the hard work 
and dedication Marian has given to the association.” 

Griffin, who has five years of association management expe- 
rience, was in charge of managing AMOA’s annual shows and 
Washington Conferences as senior convention manager. 


NAME CHANGE FOR SEGA DRIVER 


Due to ongoing negotiations with NASCAR, Sega 
Enterprises will not be referring to its new driving game as 
Daytona GP as planned. The revised name will be announced at 
ACME, where it makes its debut. 


: DATES MOVED FOR POLAND SHOW 


The fourth annual trade show in Poland, scheduled for April 
14-16, has been moved to June 23-25. The ABP Group, which 
serves as organizer and management company, had to shut 
down its operations in Calabasas, Calif., for several weeks 
because of the Southern California earthquake. 

“Inasmuch as we lost so much valuable time, we had to make 
a decision as to hosting the exhibition at a later date or cancel- 
ing,” said ABP’s George Herman. “The response from our 
exhibitors has been to present the show at a later date; we’ve 
selected June 23-25.” For more information, contact Herman at 
(818) 222-6161. 


OPEN HOUSE SCHEDULE 


The following is a list of the post-ACME open house dates 
that we could confirm before going to press; times are listed 
where available. 


Mondial Distrib.: Springfield, N.J., March 22, 3-7 p.m.; 
Pittsburgh, March 26, noon-4 p.m.; Rochester, N.Y., 

March 27, noon-5 p.m.; Norwood, Mass., March 30, 2-8 p.m.; 
Philadelphia, April 2, noon-4 p.m. 

Betson Enterprises: March 23, 1-7 p.m. 

Betson Pittsburgh: March 26, 1-6 p.m. 

New England Coin-Op: March 30, 2-8 p.m. 

Betson Advance: April 10, 1-6 p.m. 

C.A. Robinson: San Francisco, March 30; Los Angeles, April 1. 
Pacific Vend: April 8, 9 a.m.-5 p.m. 

Lieberman Music Co.: March 30. 

Music-Vend: Seattle, April 5, 4-9 p.m.; Portland (at Dunis 
Dist.), April 7, 4-9 p.m.; Anchorage, April 29-30. 

SunBelt Amusement & Vending: April 2, 11 a.m.-5 p.m. 
Greater Southern: March 25, 5:30-9 p.m. 

Century Vending: April 2, 10 a.m.-4 p.m. 

Colorado Game and Vending Exchange: April 8, 11 a.m.-5 p.m. 


MONDIAL PITTSBURGH APPOINTS RUSH 


Mondial Distributing has hired Patrick Rush to run its 
branch office in Pittsburgh. He comes to Mondial with 12 years 
of experience in credit administration and finance, most 
recently at American High Reach Inc. 

“Pat will be a great addition to the excellent team that we 
already have in our Pittsburgh office,” said Mondial executive 
vice president Tony Yula. “He is a strong administrator who 
knows Pittsburgh and its business climate very well.” 


APRIL BOOK TO BE LATE 


In order to include full coverage of ACME in the April issue, 
we're going to have to mail it a few days later than usual. But be 
assured that it will be worth the wait! 


“Quality Is Our Family Tradition’ 











TOKENS 


800-227-5813 





Quality control personnel at Hoffman & Hoffman 

checking diameter of token with micrometer 

e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


e You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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ALLEY BOWLERS 
Skee-Ball 
Smartball 


SPORTS GAMES 
Full Court Frenzy 
Shoot to Win! 
Putting Challenge 
Arms Champs 
UB-QB Football 
Slugfest 
Championship 
Basketball 


SINGLE COIN PUSHERS 
Rock n’ Roll 
Klondike 


SINGLE CRANES 
Candy Crane 
Clean Sweep 

Big Choice 
Hollywood Crane 


CHILD-SIZE GAMES 
Shoot To Win! Jr. 
Skee-Toss B.C. 


Bozo Basketball 


ROLL DOWNS 


. Spin-To-Win 


NOVELTY 

Wheel ’Em In 
Aftershock 

Wacky Gator 
Knock Down 
Rock-N-Bowl 
Pop-A-Ball 

Feed Big Bertha 
Hop-A-Tic-Tac-Toe 
Big Mouth 

Hungry Hungry Hippos 


PLAY METER 


POINT 
MFG. VALUE 
(Skee-Ball) 7.00 
(Smart) 5:75 
U.C.E) 6.67 
(Smart) 6.40 
d.C.E.) 5.88 
(Jaleco) 5.67 
(National Sports) 5.63 
(Williams) 5.63 
(Grayhound) 5.00 
(Betson) 9.40 
(Betson) 8.17 
(Smart) 7.88 
(Smart) 7.23 
(Betson) 6.92 
(Maxwell) 571 
(Smart) 7.29 
(Skee-Ball/ 

Betson) 6.00 
(Design Plus) 5.71 
(Lazer-Tron) 7.89 
(Bromley) 8.89 
(Lazer-Tron) 8.60 
(Data East) 8.33 
(Meltec) 7.50 
(Bromley) 7.46 
(Coastal) 7.25 
(Smart) 6.86 
(Data East) 6.62 
(Meltec) 6.43 
.C.E.) 5.80 


GAME 


1. Mortal Kombat II (Midway) 
2. Star Trek: Next 


Generation (Williams) 
Mortal Kombat (Midway) 
Virtua Racing (Sega) 

NBA JAM (Midway) 
Indiana Jones (Williams) 
Out Runners (Sega) 

Run and Gun (Konamwv 
Raiden II (Fabtek) 

Lethal Enforcers (Konami 
The Addams Family (Bally) 


. Twilight Zone (Bally) 
. Samurai Shodown (SNK) 
. Creature from the 


Black Lagoon (Bally) 


. Tales from the Crypt (Data East) 
. Suzuka 8 Hours (Namco) 

. Super Street Fighter II (Capcom) 
. Ridge Racer (Namco) 

. Crime Patrol (Am. Laser) 

. Cybersled (Namco) 

. Jurassic Park (Data East) 

. Last Action Hero (Data East) 

. World Rally (Atari) 

. Fish Tales (Williams) 

. Mad Dog II 


Lost Gold 33"/50" (Am. Laser) 


. Survival Arts (Am. Sammy) 

. Air Combat (Namco) 

. Lucky & Wild (Namco) 

. White Water (Williams) 

. Street Fighter Champ (Capcom) 
. Judge Dredd (Bally) 

. Rocky & Bullwinkle (Data East) 
. Martial Champion (Konamv 

. Dracula (Williams) 

. NFL Hard Yardage (Strata) 

. Gal's Panic II (Kaneko) 

. Star Wars (Data East) 

. Mad Dog McCree 25" (Am. Laser) 
. X-Men (Konami 

. Tee’d Off (Premier) 

. Drug Wars (Am. Laser) 

. Super Chase (Taito) 

. The Getaway (Williams) 

. Lethal Weapon 3 (Data East) 

. Warriors of Fate (Capcom) 

. Final Lap 3 (Namco) 

. Title Fight (Sega) 

. Punisher (Capcom) 

. Grand Prix Star II Valeco) 

. Cue Ball Wizard (Premier) 

. World Heroes 2 (SNK) 

. Golden Axe-Revenge (Sega) 

. Fighter’s History (Data East) 

. Metamorphic Force (Konami 

. Wild West C.O.W. Boys (Konamv 
. Wipe Out (Premier) 

. Aero Fighters (Mc O’River) 


Street Fighter II (Premier) 


. Moto Frenzy (Atarv 


Fatal Fury 2 (SNK) 


CHART TOP 10 
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EQUIPMENT POLL 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
1. Mortal Kombat (Midway) 8.18 1,060 1. Mortal Kombat II (Midway) 9.68 239 
2. Raiden II (Fabtek) 7.67 122 2. Virtua Racing (Sega) 8.14 885 
3. Lethal Enforcers (Konami _ 7.52 909 3. NBA JAM (Midway) 8.00 696 
4. Samurai Shodown (SNK) 7.34 319 4. Out Runners (Sega) 7.80 303 
5. Super Street 5. Run and Gun (Konami 7.70 142 
Fighter II (Capcom) 7.18 134 6. Suzuka 8 Hours (Namco) _ 7.25 860 
6. World Rally (Atarv 6.80 251 7. Ridge Racer (Namco) 7.06 100 
7. Survival Arts 8. Crime Patrol (Am. Laser) _ 7.01 273 
(Am. Sammy) 6.67 9 9. Cybersled (Namco) 6.88 145 
8. Street Fighter 10. Mad Dog II Lost 
Champ (Capcom) 6.30 1,210 Gold 33"/50" (Am. Laser) 6.70 467 
9. NFL Hard Yardage 11. Air Combat (Namco) 6.60 142 
(Strata) 6.18 65 12. Lucky & Wild (Namco) 6.57 231 
10. Gal’s Panic II (Kaneko) 6.17 94 13. Martial Champion 
11. Drug Wars (Am. Laser) 6.00 79 (Konami 6.23 188 
12. Warriors of Fate (Capcom) _ 5.80 36 14. Mad Dog McCree 25" 
13. World Heroes 2 (SNK) 5.2 255 (Am. Laser) 6.11 364 
14. Golden Axe-Revenge 15. X-Men (Konamv 6.07 968 
(Sega) 5.50 357 


15. Metamorphic Force 
(Konami 5.40 10 PINBALLS 


16. Wild West C.O.W. Boys 
(Konamv 5.38 POINT LONGEVITY 


CO 


GAME VALUE POINTS 
17. Aero Fighters (Mc O’River) 5.28 364 
18. Fatal Fury 2 (SNK) 5.05 291 be ee eet 
Generation (Williams) 8.42 89 
19. King 3 Monsters 2 (SNK) aah ie 2. Indiana Jones (Williams) 7.88 269 
a0= Onn a ren 00 re 3. The Addams Family (Bally) 7.51 1,425 
21. Time Killers (Strata) 4.91 511 4. Twilight Zone (Bally) 7.37 5.78 
22. In the Hunt Urem) 4.86 143 &. (reas teomac 
23. Fatal Fury (SNK) tO 324 Black Lagoon (Bally) 7.30 530 
24. Knights of the Round 6. Tales From the Crypt 
(Capcom) 4.50 164 (Data East) 7.25 118 
25. Skins Urem) 4.44 97 7. Jurassic Park (Data East) 6.82 460 
26. Art of Fighting (SNK) 4.40 291 8 Last Action Hero 
27. Peek-A-Boo! VUaleco) 4.40 3 (Data East) 6.81 911 
28. Lethal Weapon (Ocean) 4.40 128 9. Fish Tales (Williams) 6.70 707 
29. Violent Storm (Konami) 4.33 . 10. White Water (Williams) 6.32 490 
30. Relief Pitcher (Atari 4.15 78 11. Judge Dredd (Bally) 6.28 128 
31. World Heroes (SNK) 4.00 382 12. Rocky and Bullwinkle 
32. Turtles in Time (Konami 3.92 175 (Data East) 6.25 406 
33. Addams Family (Ocean) 3.80 61 13. Dracula (Williams) 6.19 361 
34. Baseball Stars 2 (SNK) B.fo . 14. Star Wars (Data East) 6.14 576 
35. Three Count Bout (SNK) 3.62 70 15. Tee’d Off (Premier) 6.00 170 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings 


on a scale of 1-10. Longevity Points: determined by standings in Video & Pinball combined column 
(#1 game receives 60 points, #2 game receives 59 points, etc.) *Indicates new or reappearing games. 
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FROM 
THE EDITOR 


Have you had 


your service today? 


was reading a promotional piece for the 
Pizza Expo when one particular seminar 
caught my eye: “The Customer’s Point of 
View is the Only Point of View.” The session 
is described as “all about listening, under- 
standing needs, flexibility, and exceeding 
expectations so our customers will want to 
come back—and will tell their friends. The 
speaker inspires and motivates people to 
bridge the service quality gap in their orga- 
nization through real-world examples.” 

This got me thinking of my own recent 
examples of service. I can’t count the num- 
ber of times I’ve watched sales people carry 
on personal phone conversations or talked 
among themselves like I was nothing more 
than a bother to their social life. I recently 
went to buy drapes for my 
dining room. While I was 
obviously in need of help, 
two sales ladies chatted 
about their kids, husbands, 
and when they were due to 
go on break. 

Another sales lady was 
busy helping two people at 
one time, yet being pleas- 
ant and patient. As soon as 
she finished with them, she 
smiled and asked me if I 
needed help. She stayed 
with me, answering ques- 
tions, walking from display 
to display, and finally ring- 
ing up my $400 sale. The 
other two clerks, also work- 
ing on commission (lI 
asked), were still chatting 
when I left. I glanced back 
to see “my sales lady” 
approaching a customer 
who had been waiting. Ill 
be buying more drapes when my living room 
is finished, and you can be sure I'll ask for 
Laverne next time. 

This is no isolated incident. When did we 
begin to settle for such shabby treatment? 
We seem to accept it because we've got 
choices about where to buy and, quite 
frankly, we've got better things to do than 
get into a hassle with a sales person. How 
about the store with 20 checkout lines, but 
only two are open? I’ve avoided stores 
because of this. I’d rather spend a little more 
down the street because they treat me like 
they care that I’m there. And while I’m at it, 
would someone please explain to me why 
businesses keep one side of their double 
glass doors locked? 

Did you notice that the title of the seminar 
was not “The Customer is Always Right”? 
Customers are not always right. As a busi- 
ness owner, you must know when to fight for 
your rights. It’s not so much how customers 
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are treated, it’s how they perceive they are 
treated that counts. “It’s the rules” or “We 
always do it like that” doesn’t hold much 
weight with an irate customer. The rule 
should be to “satisfy the customer.” There 
are very few reasons to let a customer stay 
angry. 

My daughter took her car to a place to 
have her headliner replaced and windows 
tinted. When she picked up her car it was 
filthy, with pieces of stuff all over the front 
seat. The headliner was not done right and 
the windows had bubbles in them. The 
response to her anger: “Gee, it happens.” 
They were only convinced to make it right 
when my 6’ 5”, 400 lb. husband “asked” them 
to. 

Obviously, no one else in our family went 
there for anything nor did we recommend it 
to anyone else. Let’s see, that was three 
other cars for us and my father-in-law’s 
truck with badly sagging headliners, one of 
my husband’s friends, and my sister-in-law 
who needed windows tinted. That’s at least 
six customers—plus any others we dissuad- 
ed from going there. I wonder if they're still 
in business. 

Our industry has often been described as 
a service industry. The reasons are obvious. 
Operators place games in locations and 
must keep the location happy by making 
sure the games work and are rotated occa- 
sionally and that the records are changed 
regularly. But as Rich Holley points out in his 
article in this issue, no matter how good your 
service is, you'd better keep records. The 
location may not perceive your service as 
being quite as good as it really is. 

Manufacturers sometimes forget about 
keeping customers happy when they have a 
hot game. Suddenly they don’t need to take 
phone calls or try to make their customers 
happy. After all, the distributor needs that 
game for all of his customers. But what hap- 
pens when the company introduces a not-so- 
hot game? Distributors aren’t going to forget 
the way they were treated before; they’ll 
think twice about buying mediocre games. 

A grocery store commercial features an 
older worker who says, “You can buy a can of 
beans anywhere. But when you come into my 
store, I'll package it better than anyone 
else.” 

The same can be said about games. 
Anyone can sell a game or place a game ina 
location. However, it’s what kind of service 
you offer after the sale that really counts. 
Take.a step back from your business and 
pretend you are one of your customers. If 
you can be really critical and truthful, you 
may be surprised. Make a few necessary 
changes and your customers may be sur- 
prised. Either way, it’s worth the effort. 
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Welcome to Laser Storm, the revolutionary inter- 
active multi-player adventure game that is drawing 
huge crowds at sites throughout North America. 
With a relatively small up-front investment (start- 
ing at just $29,950) and as little as 1,500 sq. ft. of 
space, you can open a Laser Storm Arena. Either as 
an added attraction to an existing entertainment 
facility, or a free-standing operation, Laser Storm 


offers an incredibly fast ROI opportunity. 


Laser Storm is the fastest growing game of its type 
on the market today, because it’s great fun for play- 
ers of all ages, which keeps them coming back for 
more. Laser Storm is easy to operate, and we pro- 
vide complete planning support to help you get 
your Laser Storm Arena up-and-running fast. 


cROSS! 


WARNING: FORCE SHIELD ACTIVE 
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inging Cash! 


Laser Storm allows for many variations and unique 
themed games, so there is always a fresh appeal and 
long-term drawing power. Laser Storm equipment 
is light-years ahead of the competition. It is lighter, 
more durable and more fun than any other laser 
game on the market. 


There’s nothing like an invasion Oy a CLI ETaste 
Marauders to improve your cash flow. Call today 
olapattuds(oustelcesurseisleyee 






Get out of the norm, 
Get into the STORM!" § | 
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A Louisiana state sen- 
ator, unhappy that some 
truck stops—or sup- 
posed truck stops—have 
turned into mini-casinos, 
wants to double the tax 
on the net revenue of 
video poker machines or 
possibly even repeal the 
law that legalized them. 

Truck stops are al- 
lowed to have 50 ma- 
chines, whereas liquor- 
licensed locations can 
only have three. There 
has been an outcry over 
sites with as little as one 
gasoline pump calling 
themselves truck stops, 
an obvious attempt to 
circumvent the law. 

Sen. Joe McPherson, 
D-Woodworth, says he 
will draft legislation to 
raise the tax from 22.5 
percent of net revenue 
per machine to 45 per- 
cent. He is also consider- 
ing legislation to repeal 
video poker. One or both 
bills will be filed for a fis- 
cal legislative session 
that begins April 25. 

Though $77 million in 
tax revenue to the state 
is budgeted for this fiscal 
year, it's been estimated 
that the figure could rise 
as high as $85 million to 
$96 million. “For that 
(amount of tax revenue), 
I see the social harm (in 
gambling addiction) as 
not being worth it,’ 
McPherson said, adding 
that South Dakota raised 
its tax to 36 percent of 
revenue. 

He called recent court 
rulings that limit the 
State Police's ability to 
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enforce video poker 
rules at truck stops “asi- 
nine and stupid. It’s like 
every truck stop has 
turned into a mini-casi- 
no. In my district there’s 
a little country conve- 
nience store with a cou- 
ple of gas pumps that 
went out of business. 
Now they want to reopen 
as a truck stop if they 
can get into the video 
poker business. And 
that’s an area of the 
state that doesn’t even 
allow packaged liquor 
sales.” 

Rep. Emile “Peppi” 
Bruneau, R-New Or- 
leans, the author of the 
video poker law, says the 
video poker industry in 
Louisiana should be pre- 
pared to face these 
harsh measures if it 
doesn't clean up its act. 

“The truck stops are 
absolutely out of con- 
trol,” he said. “The regu- 
lations, on their face, 
appear to be good. But 
the determination as to 
what constitutes a truck 


stop has obviously been 
lax. This has allowed 
places to function as 
casinos rather than as 
truck stops. We had leg- 
islation last year that 
dealt with gallonage 
requirements, but I don’t 
know if we can get it into 
this session. 

“If raising the tax is 
the only way to convince 
people that we're not 
going to have thousands 
of mini-casinos mas- 
querading as truck stops 
in this state, then it very 
well may happen. Those 
people who make up the 
bulk of the video poker 
industry, i.e., the cocktail 
lounge owners, should 
realize that the only 
problems have come 
from places masquerad- 
ing as truck stops, and 
that something had bet- 
ter be done. Otherwise 
they're looking at a 40 or 
45 percent tax, which I 
think is steep, but other 
legislators are looking at 
it as a regulatory tool. I 
think the real regulatory 


tool should be gallonage, 
but either way I’m not 
happy with the way 
those facilities were 
licensed. They don’t fol- 
low the regulations or 
the law.” 

Bruneau, who in the 
past has considered 
threats to repeal video 
poker unlikely, was not 
so quick to dismiss them 
this time. “We've got a 
Situation now where the 
tail is wagging the dog, 
and if we don’t get toa 
point where only true 
truck stops that pump 
gas have the machines, 
the video poker industry 
is going to be in for some 
tough sledding,” he said. 
“The law was passed as a 
regulatory measure to 
control the unlimited 
proliferation of video 
poker gambling devices, 
so if we re going to have 
an unlimited prolifera- 
tion through truck stops, 
then we haven't achiev- 
ed our purpose and 
would have to go back to 
the drawing board.” 





AAMA to stage show in Hong Kong 


The American Amuse- 
ment Machine Associa- 
tion (AAMA) will hold its 
first-ever trade exposi- 
tion in Hong Kong on 
June 8-9. The show, 
named the Asian Amuse- 
ment Expo, will take 
place at the Hong Kong 
Convention & Exhibition 
Centre in Wanchai. 
AAMA made the an- 
nouncement after a Jan. 


10 


14 meeting of its board of 
directors. 

“The Asian Amuse- 
ment Expo will connect 
U.S. manufacturers and 
distributors with a broad 
cross section of distribu- 
tors, operators, and 
investors from the Chi- 
nese market and the 
South Pacific Rim coun- 
tries,” said Dynamo 
Inc.’s Mark Struhs, 


Chairman of AAMA’s 
Foreign Business De- 
velopment Committee. 
He added that the target 
audience is mainland 
China and Thailand, 
Indonesia, Malaysia, 
Singapore, the Philip- 
pines, Taiwan, and Hong 
Kong. 
To enhance the AAE, 
AAMA is negotiating 
continued on page 13 
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COIN-OP NEWS 


AAMA 


with AIC Conferences, 
the Asian organizer of 
conferences for the 
amusement and theme 
park industry, to change 
the dates of its Pan Asia 
Family Entertainment 
Center Conference so 
that it precedes the AAE. 
This year’s conference 
will feature a compre- 
hensive analysis of op- 
portunities and develop- 
ments in the region's 
family entertainment 
centers. If moved, the 
conference would take 
place June 6-7. 

“We were delighted 
with AIC Conferences’ 
decision to change its 
previously announced 
April dates to coincide 
with our expo, as it pre- 
sented an unparalleled 
opportunity for both 
organizations to strength- 
en their position in the 


continued from page 10 


Asian market,” said 
AAMA executive direc- 
tor Bob Fay. A mutual 
agreement was reached 
to support and promote 
each other’s events. 

The convention center 
is located in one of the 
most vibrant districts of 
Hong Kong. Major hotels 
are situated adjacent to 
the convention center, 
all offering a spectacular 
view of Victoria Harbour. 

Exhibit space for the 
AAE will be limited and 
offered to AAMA mem- 
bers on a priority basis. 
For more information, 
contact Asian Amuse- 
ment Expo, Show Man- 
agement, William T. 
Glasgow Inc., 16066 S. 
Park Ave., South Hol- 
land, IL 60473-1500; (708) 
333-9292: FAX (708) 333- 
4086. 





Capcom offers financing program 


Capcom USA has de- 
veloped a new financing 
program for its Instant 
Memories photobooth, a 
licensed product from 
Polaroid. The unit is a 
particular attraction for 
arcades, family fun cen- 
ters, and theme parks. 

George Leslie, a Cap- 
com USA vice president, 
says Instant Memories 
typically pays for itself in 
10 to 12 months and pro- 
duces consistent profits 
for many years. 

“We plan to make 
Instant Memories an 
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especially attractive in- 
vestment by offering 
buyers positive cash flow 
beginning the first day,’ 
he said. “To do that, we 
have incorporated a two- 
year financing program 
with a mere 10 percent 
down and a low 10 per- 
cent interest rate for 
qualified buyers.” Three- 
year terms may be possi- 
ble for quantity buyers. 

Information is avail- 
able directly through 
Capcom USA's photo- 
booth division. Call (408) 
774-3914. 


Ace/Acme merger Official 


It took a while, but the 
merger of amusement 
merchandise leaders 
Ace Novelty Co. and 
Acme Premium Supply 
Corp. was finally com- 
pleted in late January. 
The new organization 
will operate as one sales 
organization with two 
separate product lines 
under the umbrella 
name of Ace/Acme. 

“We are confident that 
this merger will be bene- 
ficial to our customers,” 
said Ace president Ron 
Mayers. “Our ratio of 
sales and service people 
per customer will be 
much higher as a result 
of the merger. This, com- 
bined with the increased 
number of shipping 
points, will make us 
much more responsive 
to our customers’ needs.” 

Said Acme president 
Robert Dawson, “The 
merger also allows us to 
streamline and elimi- 
nate many duplicated 
operations. The result is 
a much stronger compa- 
ny that will operate 
more cost-effectively. 
That translates into a 
greater ability to offer 
our customers an even 


wider variety of mer- 


chandise at competitive 
prices.” 
Mayers indicated that 


the combined park and 
carnival sales force will 
be run by Ken Keller- 
hals, who will also be 
responsible for the Acme 
line. John Dyer will su- 
pervise the arcade and 
family fun center divi- 
sion. The Ace product 
line will be supervised by 
Ed Plotkin, who will also 
be responsible for dis- 
tributor sales. A network 
of regional sales and ser- 
vice personnel rounds 
out “what Ace/Acme 
feels is the most experi- 
enced sales staff in 
North America,” Mayers 
said. 

Ace/Acme has nine 
plush distribution cen- 
ters in East Brunswick 
(New Jersey), Chicago, 
St. Louis, Los Angeles, 
Seattle, Atlanta, Hous- 
ton, Vancouver, and 
Toronto. This, combined 
with Acme’s Midwest 
truck routes, “will pro- 
vide unparalleled cover- 
age and convenience for 
the customer.” 

The companies’ first 
combined catalogues, a 
180-page amusement 
catalogue and a 40-page 
arcade/redemption cat- 
alogue, have just been 
completed. For more 
information, call (206) 
644-1820. 





Valley appoints Blair 
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Valley Recreation Pro- 
ducts has hired Doug 
Blair as vice president of 
sales and marketing. 
Before joining Valley he 
served 12 years as sales 
manager for Wico Corp. 
Prior to that he spent 
many years in the soft 
drink and snack indus- 
tries. 


At Valley Blair will 
work closely with Dick 
Shelton, senior vice pres- 
ident/general manager, 
in overseeing the domes- 
tic marketing of elec- 
tronic dart machines 
and pool tables, includ- 
ing the new Image Series 
pool tables. 
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Unknown emerges from pack to win PAPA 4 


The smart money was 
on big names like Lyman 
Sheats Jr., David Hegge, 
and Rick Stetta, but in 
the end it was 18-year- 
old newcomer Bowen 
Kerins who captured the 
men’s crown at the 
Professional and Ama- 
teur Pinball Association 
(PAPA) 4 International 
Championships. The 
tournament took place 
Feb. 4-6 at the Park Cen- 
tral Hotel in New York 
City. 

Kerins was a virtual 
unknown to the field of 
600, who were compet- 
ing in six divisions. In 
fact, the Stanford Uni- 
versity computer science 
student had entered 
PAPA 4 only because his 
doubles partner, Hal 
Erickson, had won the 
PAPA Fall Flipoff tourna- 
ment in San Francisco, 
and with it a ticket to 
New York City. Now he’s 
considered one of the 
brightest young stars on 
the pinball scene. 

Kerins racked up over 
675 million points on 
Data East’s new Tommy 
pinball and also posted 
high scores on Williams’ 
Star Trek—The Next 
Generation and Bally’s 
Judge Dredd to win the 
final round of competi- 
tion. His three-game 
total of over 1.5 billion 
points allowed him to 
edge Dave Stewart and 
Sheats, the 1993 PAPA 
titleist, and lay claim to 
the title of “World’s 
Greatest Pinball Player.” 
Kerins also pocketed the 
top prize of $4,000. 
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Stanford University’s Bowen Kerins, Papa 4 champion. 


Sheats, whose con- 
trolled, almost motion- 
less style has influenced 
many young players, 
said, “It’s great for pin- 
ball that a new wave of 
players is coming on so 
strong. But I'll be back 
next year.” Kerins, who 
plans to install a pinball 
machine in his dorm 
room with his PAPA 


14 


winnings, said, “I need 
practice. They'll all be 
gunning for me next 
year.” 

In another surprise, 
Julia Slayton, the coun- 
try s top-ranked woman, 
had to settle for fourth 
place. Ellen Frankel, a 
26-year-old bass player, 
captured the women’s 
division and $1,000 in 


prize money. Joannie 
Perry, who works as a 
broadcast engineer at 
New York’s PBS affiliate, 
finished a strong second. 

In other PAPA 4 
action, Sheats and Hegge 
dominated the doubles 
event, while Sheats 
grabbed the champions 
division trophy. The lat- 
ter is open to previous 
winners of PAPA’s re- 
gional leagues and tour- 
naments, as well as the 
main tournament in New 
York. Other PAPA 4 win- 
ners included Kevin 
Kulek, B division; Sam 
Ryan, C division; and 
Vincent Chasmer, junior 
division. 

Besides the pinball 
competition, PAPA 4 fea- 
tured visits from Austra- 
lian supermodel Elle 
MacPherson, soap opera 
star Alice Barrett, avant 
garde musician Laurie 
Anderson, and rock leg- 
end Lou Reed, a long- 
time supporter of PAPA. 
Tournament sponsor 
Amtex Software Corp. 
conducted a separate 
competition on a com- 
puter software program 
based on the classic 
game Hight Ball Deluxe. 
And on the evening of 
Feb. 6, PAPA and the 
Broadway cast of “Tom- 
my’ hosted a benefit 
party for Broadway 
Cares/Equity Fights 
AIDS. Some $18,000 was 
raised and donated to 
the charity. 

There were a record 
number of competitors 
and spectators at PAPA 

continued on page 16 
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Over 600 players came to PAPA 4. | 
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Division B winners and PAPA promoters, (I-r): Marion Richards of 
Kansas (fourth), Rich Babich of Colorado Game Exchange, William 
Hoo of New York (third), PAPA president Steve Epstein, Kevin 
Kulek of Minnesota (first), and tournament director Frank 
Seninsky. Kevin Rodgriguez of New York (second) is in front. 





4. Players came from 25 
states and five countries, 
including Australia. By 
contrast, PAPA 1 in 1991 
was an “insider” event 
attended by a few dozen 
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Full color vinyl exterior, with polyester filling. Official licensed 
Team Mickey logos for those who love Mickey and his friends. 
Great toy and gift item. 

Cranes, Games, Gift Shops, Parks, Amusements, Redemption Centers 
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pinball fanatics. That 
was the year the associa- 
tion was created by 
Steve Epstein, owner of 
The Broadway Arcade. 
PAPA was the first 
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official sanctioning body 
to develop a competitive 
scoring system, as well 
as the first to organize 
and sponsor an interna- 
tional pinball champi- 
onship. In 1993 PAPA 
inaugurated its first 
regional championships, 
the Fall Flipoffs, in San 
Francisco, Atlanta, and 
Chicago; more cities will 
be added this year. 
PAPA-sanctioned league 
play is also being devel- 
oped. 

“PAPA 4 was the best 
tournament I’ve ever 
been associated with in 
my short career as a 
tournament promoter,” 
Epstein said. “The ex- 
citement and electricity 
was sustained through 
many hours of play. 
Having the general sup- 
port of the PAPA fami- 
ly—Alpha-Omega 
Amusements, AC Con- 
sultants, the pinball 
manufacturers—and the 
technical support of 
companies like Williams, 
Data East, and Mondial 
Distributing showed that 
when you pull together, 
something of this magni- 


tude is attainable. The 
future looks bright for 
tournaments and league 
play—in essence, pro- 
moting pinball and get- 
ting the word out to play- 
ers. 

“The one negative was 
the operators; none of 
them were there. It’s 
unfortunate that a pre- 
mier event like this took 
place without operators 
being there to see it. The 
players have proven that 
they will support tourna- 
ments and leagues if 
given the chance to play. 
It creates a steady rev- 
enue flow throughout 
the whole industry, not 
just for the operators. 

“lll say this: when it 
comes to the point 
where other operators’ 
businesses are affected 
because their pinball 
players are going where 
they want to play and 
have more reason to 
play, then possibly they'll 
wake up and understand 
that operating goes 
beyond moving equip- 
ment and collecting 
quarters out of a cash 
box.” 
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, Underground tighter slang for the secret locale of the 
: most exclusive, hari-hitting international competition 
ever, Held once every ten years, the “K-Road” 
tournament fias peen fanned in every country. The 
, location changes constantly to elude authorities, who 
Wantto close itiownpecalse of its “no rules — survivor 

Takes all” athitide annie Puthless fighters it attracts. 





YOu Nave Peceiven acryptic invitation — directions to “K- 
Road: ihe tattle of te decade, where lives and 
international foriines are on the line. 


ifile SECret iS out — ang He best fighters are headed for 
"K-Roatls 


TOURNAMENT FEATURES: | 


\< 2nlayer interactive conversion Kit. 






\C SINGIE Elimination tournament consisting of 6 rounds. gg ee we 


\<\ Each player controls 7 joystick and 6 buttons (3 punch 
and SKICK, Gach Withincreasing power). 


\<\ Special attacks are mane by holding and releasing 
Huttons and moving Te joystick. Timing and strategy 
are Key, 


\< 44 different characters to choose from — each with 





10 lethal attacks, 
' \< VRonting Styles incline; Karate, Boxing, Mui-Tai, Sumo, epiigdy, 


Cyborg-gnting, and Special Forces. ee, 
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Redemption games ruled 
not gambling devices 


You can fight city hall. 
Just ask Wylie and Diana 
Irwin of Side Show Pizza 
in Greensburg, Pa. They 
recently won a four-year 
court battle to establish 
the legality of token-dis- 
pensing games confiscat- 
ed from their entertain- 
ment and pizza facility. 

Despite losing in the 
Common Pleas Court 
and Superior Court, the 
Irwins and their attor- 
ney, Dennis Rafferty, 
took the case all the way 
to the state Supreme 
Court, which ruled in 
their favor. Said Irwin, 
“We felt confident in our 
argument, the presenta- 
tion, and the whole con- 
cept that these redemp- 
tion games are not gam- 
bling devices, based on 
the guidelines that de- 
fine gambling in Pennsy]l- 
vania.” 

The saga began in Ap- 
ril 1990 when the state 
police took a coin pusher 
and token-dispensing 
video games with black- 
jack and poker themes, 
claiming them to be 
gambling devices. The 
Supreme Court ruled 
that video games that 


don't reward a player 
with more than is put 
into the machine are not 
gambling devices. The 
value of the tokens is 
less than the cost of play 
and resulting prizes are 
not rewards for gam- 
bling. 

Rafferty made it clear 
that this ruling in no way 
affects bar owners who 
have illegal machines 
and pay cash to patrons. 

The Irwins tackled the 
issue alone, without the 
Support of any associa- 
tions. They hope the 
decision will have a posi- 
tive effect for all opera- 
tors of redemption equip- 
ment, if their states have 
the same definition of 
gambling that applies in 
Pennsylvania. 

For years, whenever 
redemption was ques- 
tioned, its legality was 
determined by establish- 
ing skill vs. chance. This 
ruling adds another cri- 
teria. Said Irwin, “This is 
redemption in its truest 
form; it’s not gambling. 
It's entertainment and a 
good source of revenue 
for operators who know 
how to handle it.” 





New company at ACME 


Benchmark Entertain- 
ment, established over a 
year ago by industry vet- 
erans Ron Halliburton, 
Al Kress, and Arnold 
Kaminkow, will exhibit 
its first product at 
ACME. It’s a skill re- 
demption game called 
Roll For Gold. 
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The company’s R&D, 
manufacturing, and sales 
offices are located at 
2071 N. Dixie Hwy., Pom- 
pano Beach, FL 33060. 
The phone and FAX 
numbers are (305) 781- 
8080 and (305) 781-7900. 
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Children gather around the Kids Adventure Dome. 


ILP game gets ticket dispenser 


International Laser 
Productions’ (ILP) Kids 
Adventure Dome is now 
available with an option- 
al ticket dispenser. Fam- 
ily fun centers and other 
locations that specialize 
in redemption had been 
requesting the feature. 

The Kids Adventure 
Dome is now being ex- 
ported to 14 countries, 
with the two-minute ani- 
mated programs avail- 
able in English, French, 
Spanish, German, Ital- 
ian, Dutch, Swedish, 


Danish, Hebrew, and 
Arabic. Negotiations are 
underway for a new 
assembly plant in the 
United Kingdom and 
possibly Taiwan. 

ILP’s new plant in Des 
Plaines, Ill., commenced 
manufacturing on Jan. 
10. The company is cur- 
rently shipping 10 Kids 
Adventure Domes a day. 
For more information, 
contact national market- 
ing director Michael 
Barrett at (708) 803-0400. 





IGT fills two North 
American posts 


IGT-North America, 
based in Reno, Nev., has 
named Russ Pessina 
video gaming sales man- 
ager. He will be based in 
IGT’s New York sales 
office and oversee cur- 
rent U.S. video gaming 
jurisdictions in Oregon, 
Louisiana, and Rhode 
Island. Pessina, who 
joined IGT in December 
1991, will also work with 
IGT corporate develop- 
ment on proposed new 
legalized video gaming 
jurisdictions. 

In another personnel 


move, IGT-North Amer- 
ica has appointed Don 
Miller Jr. vice president 
of sales support. He will 
be responsible for all 
IGT-North America 
sales and customer sup- 
port functions and over- 
see the company’s ef- 
forts to consolidate all 
aspects of customer sup- 
port. Prior to joining 
IGT, Miller worked for 
five years with XL/Data- 
comp, a subsidiary of 
Storage Technology 
Corp. 
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This Banner has been 
waving for 61 Years! 
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Mike Jablonski 








Tony Lantz 


NSM promotes 


Jablonski, Lantz 


Mike Jablonski, NSM- 
America’s service man- 
ager for the past 12 
years, will now serve as 
director of technical ser- 
vices, a newly created 
position. He will be in- 
volved with all new prod- 
uct development in the 
United States, which 
includes overseeing pro- 
duction of the Nostalgia 
Gold jukebox, working 
on component improve- 
ments, and upgrading 
technical features. 

Jablonski will act as 
liaison with the factory 
in Germany for all prod- 
ucts. Additionally, he 
will become involved 
with George Haydocy 
and John Margold in 
equipment sales and will 
cover some state shows 
and distributor open 
houses. 
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“Td like to meet more 
operators and get more 
firsthand knowledge of 
what's happening on the 
street,” Jablonski said. 
His new position will 
make it easier for opera- 
tors to get results. “We 
used to have several sep- 
arate chains; now it’s a 
straight-line system,” he 
added. 

Jablonski’s former 
position as service man- 
ager has been filled by 
Tony Lantz, who's been 
an NSM-America service 
technician for three 
years. He will oversee 
the parts and service 
departments and the 
warehouse. Margold 
said Lantz was promoted 
so rapidly because of his 
“high degree of compe- 
tence and dedication.” 
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IFPA championships 
set for Chicago 


After spending two 
years in Milwaukee, the 
AMOA-IFPA World Pin- 
ball Championships will 
again take place in the 
Greater Chicago area. 
The fourth annual tour- 
nament runs from April 
22-24 at the Clarion 
Hotel in Rosemont. Over 
a dozen events will be 
contested on 100 of the 
latest pinball machines, 
with more than $25,000 
in awards and prizes up 
for grabs. 

Hundreds of IFPA 
league players from 
across America are ex- 
pected to compete, as 
are players from Can- 
ada, Mexico, Japan, the 
United Kingdom, Aus- 
tria, France, the Nether- 
lands, and Sweden. More 
countries will likely send 
representatives as the 
tournament draws near- 
er. Entry fees range from 
$5 to $30 per person for 
Open, Women’s, and Pin 


Master Team and Single 
Divisions. There will also 
be play in Junior and 
Manufacturer Divisions. 

The tournament room 
opens for practice on 
Thursday, April 21, at 3 
p.m. The first regular 
tournament event, Open 
Mixed Team, begins at 
noon on Friday. Other 
Friday activities include 
game designer semi- 
nars, opening cere- 
monies, a league player 
reception, and the start 
of special events. These 
events—Charity Chal- 
lenge, Single Flipper 
Doubles, High Single 
Ball, Crossed Hands 
Clash, and Black Out 
(new) — will go on 
throughout the week- 
end. 

For more information, 
contact IFPA executive 
director Doug Young, 
P.O. Box 442, Muskego, 
WI 53150; (414) 422-0600; 
FAX (414) 422-0707. 





Walton to Smart 


Pete Walton, whose 12 
years of industry experi- 
ence includes a long 
stint with Nintendo of 
America, has joined the 
sales staff of Smart 
Industries. He will serve 
as vice president of sales 
and marketing for the 
eastern division. 

“This addition to our 
sales staff is another step 
toward an even brighter 
future at Smart Indus- 
tries,” commented presi- 
dent Gordon Smart. 
Walton can be reached 
at Smart’s Atlanta office; 
the telephone numbers 





Pete Walton 


are (800) 494-4094 or (404) 
460-9777. 
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DUNGEONS € DRAGONS 


Video Game Works Its Magic 
On Your Cas 


Introducing The 

Dungeons € Dragons"- Tower of Doom" Video 
Game. The Ultimate Profit Weapon. 

It’s the world’s most popular role playing game, 
played by over 12 million enthusiasts for 20 years. 
And now, the popularity pays off — with the 
DUNGEONS & DRAGONS™— TOWER OF DOOM™ 


video game from Capcom! : 
iii, System II 


NOT 


Dragons, Ghouls and Cash at Every Level. 
On their journey to the Tower of Doom, players 
choose their direction of play, leading them through 
hundreds of different paths to adventure. Around 
each corner lies more mystery, more adventure, 
more action. Which means more profits for you. 


“DUNGEONS & DRAGONS, D&D and TOWER OF DOOM are trademarks owned by TSR, Inc. 
and manufactured under a sublicense from Strategic Simulations, Inc” © 1994 TSR, Inc. All rights reserved. 
© 1994 CAPCOM USA, INC.,CAPCONM is a registered trademark of CAPCOM CO. Ltd. 
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Featuring The 

New System II A Magical New 
Development In Arcade Technology. 
System II means it’s easier to have more great 
games — like the DUNGEONS & DRAGONS™ 
video game —in your location. Once you're 
plugged into the system, changing software Is 
as easy as snapping in a new board. New games 
are easier to install and they cost less too. 


To order the DUNGEONS & DRAGONS™ video 
game on the new System II, call your Capcom 
distributor or call Capcom at (408) 774-0500. 
With the DUNGEONS & DRAGONS™ video game, 
making money is no mystery. 
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VIDEO GAME 


CAPCOM” 


475 OAKMEAD PARKWAY, SUNNYVALE, CA 94086, (408) 774-0500. 





COIN-OP NEWS 


Getting an education at 
Greater Southern 


Atlanta's Greater 
Southern Distributing, 
“realizing that an in- 
formed operator or ser- 
vice tech is essential to 
the well-being of the 
industry,’ is conducting 
a series of nine seminars 
through August. The first 
continuing education 
session took place on 
Jan. 19 and dealt with 
Williams pinball ma- 


uing education class. 


A discussion of Williams pinball at Greater Southern’'s contin- 


chines. 

Upcoming classes will 
cover Rowe jukeboxes, 
dart leagues, dollar bill 
changers, video repair 
and maintenance, and 
monitor repair. In Feb- 
ruary, a vending contin- 
uing education series 
began as well. For more 
information, call Greater 
Southern at (404) 352- 
3040. 





_ 





From left:Georgette Kala and Robert Peters, Family 
Entertainment Inc.; Loretta Wong, Dizen Development Ltd.; 
Gilbert Sakaguchi, FEI; and Ada and Fred Ing, DDL. 


Hawaiian company to open 


FEC in China 


United Success Far 
East Ltd., a company 
jointly owned by Family 
Entertainment Inc. of 
Hawaii and Dizen De- 
velopment Ltd. of China, 
will unveil its first family 
entertainment center in 
Wuhon, China. Wuhon is 
one of the larger indus- 
trial cities in central 
China, with a population 
of about 13.5 million. 

The venue is located in 
a renovated motion pic- 
ture theatre within one 
of the city’s busiest 
entertainment districts. 
Wuhon’s first family en- 
tertainment center will 


have over 200 machines, 
including video games, 
redemption games, kid- 
die rides, and video 
poker and slot machines. 
There will also be a food 
court and a birthday 
party room for kids. This 
will be the first of six 
locations to be opened in 
China in 1994. 
Operators who would 
like to explore joint-ven- 
ture opportunities in 
mainland China should 
call Robert Peters at 
(808) 922-7331 or write 
United Success Far East 
Ltd., P.O. Box 240100, Hon- 
olulu, Hawali 96824. 





World's best darters heading for Las Vegas 


The top electronic dart 
players from around the 
globe will converge in 
Las Vegas April 26-30 for 
the ninth AMOA-NDA 
Team Dart Champion- 
ships. A whopping 3,500 
shooters from 40 states 
and Canada, Australia, 
France, Germany, Aus- 
tria, Belgium, Spain, and 
Italy will compete for an 
estimated $135,000 at the 
Sahara Hotel and Ca- 
sino. 

Joining AMOA in 
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sponsoring Team Dart 
IX are electronic dart 
machine manufacturers 
Arachnid Inc., Valley 
Recreation Products, 
and Merit Industries. 
Over 200 dart machines 
will be utilized; the offi- 
cial games are Arach- 
nid’s Galaxy, Valley’s 
Cougar, and Merit’s 
Scorpion. 

Despite the huge num- 
ber of players, every- 
thing is ensured to run 
smoothly. Experienced 


league managers will 
oversee the tournament, 
and there is on-site com- 
puterization of all re- 
sults. Player ratings are 
accomplished by stan- 
dardized league SPRE 
tracking. Twenty-one 
skill levels will be in 
place for Team Dart IX. 
Among the many play- 
er perks are opening 
ceremonies with flag 
processional and an- 
thems; a reception/par- 
ty; an awards banquet 
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featuring nationally 
known entertainment 
(call 800/808-9884 for a 
reserved seating ticket); 
trophies and awards 
donated by AMOA-NDA; 
best-dressed team 
awards; continuous spe- 
cial events and manufac- 
turer “mini-events’; and 
player souvenirs for 
each participant. 

For more details on 
Team Dart IX, contact 
executive director Joe 
Conway at (800) 808-9884. 
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Fire Bird'™ 
HyperBeam' Disc 





But what’s inside 
is a lot more important. 


EB Bet ae didn’t even notice 
specially when it comes to jukeboxes. | sgQmething was missin 
That’s the reason you have to “lift the until you 100 ooked insi e. 
hood” of an NSM jukebox to know All NSM jukeboxes look - and act - as if 
how really pretty it is. they’re filled with CD’s, even though 

; they may be loaded with as few as 4. 
Go straight to the “heart”: That’s because you can “lock-out” empty 
the Changer. CD trays and title strip holders...and no 


one can tell from the outside. But you 
always have the capacity of a full 100-CD 
machine. 


First thing you’ll see when you look 
inside an NSM jukebox is its 100-CD 
“Quick Change Artist” Changer. 


Now look — really look — at 
the little things. 





Things like the computerized transport | R . - 
mechanism on the changer. The “port” | Pevionmanahalaes'° & 
on the electronic board that lets you plug = 


every NSM ore et : akabon: ... SO 
that they will not only last for decades, 
but be technologically equipped to han- 
dle whatever comes along in the mean- 
time. And, rest assured, changes are 
coming along, most likely sooner than 
later. 


in a hand-held printer to retrieve diagnos- 
tic and collection information. The auto- 
matic-read feature so the machine can 
instantly identify and play 5" CD albums, 
3" Singles or the newer “Maxi-Singles” 

.. or any combination. 


Look at something so simple as the 

t- loomed & fitted wiring harnesses. Or the Now, you really want “pretty”? 
Performer-Wall®” size and number of speakers. Little Watch this. 

things, perhaps. Unimportant things, no. 
These are, in fact, just a few of the tech- 
nological and quality features built into 


HyperBeam Disc * 


Open the cabinet lid of any other juke- 
box manufacturer on the market...and 
compare what you see to NSM. You 
won't really know what “pretty” is until 
you do. Because no competitor even 
come close to our features, our quality, 
or our level of technology. You don’t 
have to buy an NSM for a side-by-side 
comparison, either. We'll send you an 
informative, illustrated booklet, “NSM 
Presents”, to compare with. Just call, 
write or FAX us for a free copy. Or stop 
by your local NSM Distributor. 





It’s so fast, it all but eliminates the delay 
time between selections. Which means 
you can conservatively figure a 5% overall 
increase in collections over operating our 
biggest competitor’s jukebox...simply 
because more paid-for plays get com- 
pressed into less time. 


Yet, ultra fast as our changer is, it never so 
much as touches your expensive CDs. 
Just the trays they’re cradled in. So 
there’s never any CD damage. Not even 
any wear. 


Next, take a look at our 
new CD jacket title display 
mechanism. But you better 


NSM 


The Performance Machine™ 





look quick. e 1158 Tower Lane 
| ; Li, | Performer-Grand Il Bensenville, IL 60106 
Because it’s ultra fast too. In fact, if you HyperBeam Disc (708) 860-5100 FAX 5144 
continually depress the Picture Display 
button, titles will appear and disappear as 
. - © 1993 NSM Companies ¢ Bingen, Germany & Bensenville, Illinois 
fast as your eye Call absorb them. Most ™ Performer-Grand II, Performer-Classic, Performer-Wall, The Performer Series, FireBird II, HyperBeam, and The Performance Machine 


importantly, they’re positioned and pre- are trademarks of NSM ¢ Bingen, Germany & Bensenville, Illinois. 
sented so patrons can really see them well. 
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Mike Sadler (r), president of Mars Electronics International, 


receives an ISO 9002 certification award from Rich Franconeri 


of SGS Yarsley. 


Mars receives certification 


Mars Electronics In- 
ternational has been 
granted ISO 9002 certifi- 
cation for its manufac- 
turing facility in West 
Chester, Pa., which 
means the company has 
met strict international 
manufacturing stan- 
dards. 

ISO 9002 is a set of cer- 
tification standards that 
cover quality control for 
all aspects of the manu- 
facturing process, in- 
cluding contract review, 
purchasing, training, 
process control, and 
final inspection, among 
other things. The stan- 
dards were developed by 
SGS Yarsley of the 
United Kingdom, which 
also implements certifi- 
cation. 

Mars is the first com- 
pany in the electronic 
payment systems indus- 


PLAY METER 


try to receive ISO 9002 
certification at all its 
manufacturing plants 
throughout the world: 
West Chester, Pa.; Win- 
nersh, United Kingdom; 
and Geneva, Switzer- 
land. 

“Quality is a great con- 
cern to us, and we are 
extremely proud to be 
recognized as having 
met these international 
standards,” said Mars 
president Mike Sadler. 
“Everyone here worked 
hard to earn ISO 9002 
certification, and we 
work equally hard to 
provide the highest qual- 
ity products for cus- 
tomers.” 

By the way, Mars re- 
ceived certification on its 
first attempt, a feat 
achieved by few compa- 
nies. 
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In other news 


e U.K.-based Maygay 
Machines Ltd. has nam- 
ed Lee Gregory to the 
position of product di- 
rector. “He has been a 
central figure within the 
company’s product de- 
velopment team for 
more than five years,” 
said managing director 
Roy Howell. 

e Wing/Eagle has cho- 
sen Xytek to exclusively 
handle its Texas Fruits 
and Bells 8-line redemp- 
tion game in Texas. The 
unit is in full compliance 
with the Texas statute 
that governs redemp- 
tion. The dedicated up- 
right version (a kit is 
available to convert gray 
area games) features a 
19” monitor, high-securi- 
ty bill acceptor, and tick- 
et dispenser. 

¢ Reno Game Sales 
has relocated its office 
and warehouse. The new 
address is 4750 Longley 
Lane, #105, Reno, NV 
89511; the phone and 
FAX numbers remain 
(702) 829-2080 and (702) 
829-2083. 

e Tornado Table Soc- 


cer will stage the U.S. 
Open in Minneapolis on 
April 1-3. This foosball 
tournament, the second 
stop on Tornado’s 1994 
tour, is being co-spon- 
sored by Hanson Dis- 
tributing. 

e Paul Virgadamo, 
president and CEO of 
Southeast Amusement & 
Vending Corp., will con- 
duct a seminar on 
amusement and re- 
demption games at the 
Bowling Proprietors As- 
sociation of America 
(BPAA) national conven- 
tion. It takes place June 
28 in Honolulu. 

e The 1994 Virtual 
Reality Entertainment 
Forum will be held April 
5-7 at the Grand Hyatt 
Hotel in New York City. 
The conference, which 
focuses solely on virtual 
reality applications and 
developments in the 
entertainment field, will 
include the session “Pay 
for Play: Bringing VR 
into Entertainment Cen- 
ters.” Call (212) 861-0588 
for more information. 





Oops, our mistake 


Two companies were 
inadvertently left out of 
our Directory issue. In- 
ternational Laser Pro- 
ductions, manufacturer 
of the Kids Adventure 
Dome, is located at 2166 
S. Mannheim Road, Des 
Plaines, IL 60018. The 
phone and FAX numbers 
are (708) 803-0400 and 
(708) 803-0400. 

Distributor Eastern 
Music Systems Corp. 
was also omitted. Its 
address is 500 N. 12th St., 
Philadelphia, PA 19123. 
The phone numbers are 
(215) 627-1000 and (800) 


462-2981; the FAX is (215) 
627-6019. 

We incorrectly listed 
Silverball Enterprises in 
the “Support/Supply” 
section. The company’s 
address is 2201 NC 42 E, 
Clayton, NC 27520; the 
phone and FAX numbers 
are (919) 553-5141 and 
(919) 553-0599. Silverball 
specializes in mail-order 
circuit board repair. 

Finally, the FAX num- 
ber for Namco-America 
was wrong; it should be 
(408) 383-0128. We regret 
the errors. L] 
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HOLLAND 


Dates have yet to be 
confirmed for the 1995 
VAN-Expo, but are likely 
to remain during the 
first week of January. 
The show may move to a 
new venue in Rotterdam 
from its base for the past 
three years in MECC 
Centre in Maastricht. 

Organizer Anton Zon- 
dag said that negotia- 
tions are still taking 
place; an announcement 
is expected soon. 

The Dutch trade will 
have a new law by the 
end of 1995 or early 1996. 
In the past few years 
Holland has struggled 
with a rapid downturn in 
business, caused by local 
authorities using their 
power to restrict payout 
machines. 

Considerable pressure 
has been put on the 
manufacturers to tone 
down the more seduc- 
tive play features in ma- 
chines, which has also 
had a depressing effect 
on the market. 

VAN, the Dutch trade 
association, is now pre- 
paring itself for a long 
struggle for fair input in 
the new regulations. The 
association held a semi- 
nar during the recent 
VAN-Expo for members 
to outline plans for the 
campaign. 

Dirk Lindenbergh, one 
of the association’s prin- 
cipals, described VAN 
tactics in the short-, 
medium-, and long-term 
to be sure that whatever 
happened regarding the 
new law, the industry 
was represented and the 
law would permit it to 
survive and expand rea- 
sonably. 

Among the tactics are 
engaging professional, 
legal, and political advi- 
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INTERNATIONAL NEWS 


Compiled by the editors of EuroSlot 


sors to make sure no 
opportunity is missed to 
present the industry's 
point of view. Extensive 
public relations exercis- 
es are to be undertaken 
and a new code of con- 
duct adopted to show 
the industry’s responsi- 
ble attitude. 

There will also be new 
guidelines for local 
authorities to grant per- 
mission for machines to 
be installed within their 
jurisdictions. The guide- 
lines will attempt to 
standardize the permis- 
sion process. 

Lindenbergh said, “It is 
vitally important that 
VAN should know exact- 
ly what it is going to do 
and how it will do it, 
because what happens 
in the next 18 months or 
two years will shape the 
way the coin machine 
industry in Holland will 
be run for the next 20 
years.” 


CZECH 


The dispute over coin 
machine exhibitions in 
the Czech Republic con- 
tinues, with no sign of a 
resolution. Gerry Robin- 
son, organizer of the 
A+LTS show in Brno, 
says bookings are great- 
er than they were at the 
same time last year. 

The dispute is between 
Robinson's organization, 
which ran the A+LTS 
Show in Prague last 
April, and King s.r.o., a 
new company formed by 
two Czech companies 
and the Prague venue 
management. 

After the success of 
last year’s show, Robin- 
son had rebooked the 
event for May of this 
year at Prumislovy Pa- 
lace. Subsequently, the 
new company was form- 
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ed and an approach 
made to Robinson to 
jointly promote the 
event. 

Discussions’ broke 
down and now the 
A+LTS show has been 
moved to Brno in the 
south of the Czech Re- 
public, while King plans 
to use the Prumislovy 
Palace for its show on 
the same dates. There is 
no sign of a reconcilia- 
tion and the Czech trade 
and its international 
adherents are facing the 
prospect of simultaneous 
shows. 


GERMANY 


Fierce competition has 
waged for a year among 
five of the eight largest 
amusement arcade chains 
in Germany. This has led 
to 3,900 workers losing 
their jobs; over 70 ar- 
cades have been affect- 
ed. This sector of the 
business has reportedly 
lost over DM500m in 
trade because of the bat- 
tle. 

Gauselmann, NSM, 
and Bally Wulff, three of 
the largest manufactur- 
ing companies, have 
been forced to introduce 
some part-time work 
during the year, due to 
increasing taxation and 
restrictive intervention 
by the government. 

The industry previous- 
ly paid DM600m in tax 
(1990 figures); the 
amount rose to 
DM1.141bn by the end of 
1993. The tax on amuse- 
ment income, which 
affects almost all amuse- 
ment machines, has 
risen to DM500m from 
DM40m in 1980. 

Amusement arcades 
are also being restricted 
to limited hours of oper- 
ation; in some areas they 


are forced to close at 10 
p.m. The price of play 
increase to 40 pfennig 
has not yet brought the 
financial benefits fore- 
cast, since Germany as a 
whole is still in a deep 
recession. 

There are now moves 
afoot for all sectors of 
the business to take 
action to ensure survival, 
particularly in the areas 
of amusement income 
tax. In some regions it is 
as high as DM500 per 
machine per month, 
which has caused many 
arcades to close down. 


SOUTH AFRICA 


A move to clamp down 
on illegal casinos in 
South Africa has meant 
legalizing them. Other 
new regulations have 
been approved that will 
also legalize bingo, a 
state lottery, and sports 
pool competitions. 

Illegal casinos are now 
likely to become the tar- 
get of intense police 
action. Machines outside 
the casinos will be strict- 
ly forbidden to pay out 
“money, property, checks, 
or credit,” which will hit 
the poker machine busi- 
ness hard. 


ICELAND 


International Game 
Technology of Nevada 
has completed the in- 
stallation and start-up of 
Iceland's video lottery 
system with progressive 
prizes. 

The system, which is 
managed by the Univer- 
sity of Iceland Lottery, is 
unique in that it is the 
first video lottery system 
anywhere to feature a 
progressive jackpot that 
increases with system 
play. 

The system began op- 
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That spooky, ooky Addams Family. sth d 
om IV series Co a hit movie and smash pinball game, 
everything they do is a howling success. Now they re back 
in ADDAMS FAMILY VALUES starring Morticia and Gomez - and 
> Midwau's ADDAMS FAMILY” team has created an all-new novelty 
that’s perfect for the whole family. 


Hids will love watching their quarters bounce and fall through the pin board playfield. Adults will 
enjoy the word completion challenges and controllability. And everyone will recognize the fun 
and new OCS” Sound System sound effects that made THE ADDAMS FAMILY” the biggest-selling 
pinball of all time! 
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e Reliability - Just two moving parts: © Easy Service - Pin board swings ee SS. taser cn 


quarter gate and redemption wheel. out for easy access. Larger ticket Deoth with pedestal “30” 78.17 om 
© Safety - Includes mechanical coin meter, — hopper holds four rolls — 8,000 tickets, Weight (Crated) Ma 250 Ibs, 113.40 kg 
‘Cio-key entry and completely enclosed —to play longer without reloading. = ees ne saek: 
| “Vault identical to those in our video games. e Simplicity - Midway's exclusive ne 
_ © Economy - Dipswitch allows three power driver board unifies the electronics 


redemption levels. package for long-term play without hassles. 


And when it comes to payoffs, ADDAMS FAMILY VALUES” has some “Ching special: 
lighted letters stay lit and jackpots continue Co creep up, player after player, 
Qame after game. There’s always a winner - especially operators! It all makes 
ADDAMS FAMILY VALUES” the next value-packed addition Co the Midway family 
Of novelty games...and of course, a fortunate investment for any operator. 
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MIDWAY > 3401 N. California ve. shicago lL oo 


Midway Manufacturing Company [312] e6/7- 240 © Fax (31) eb/- “8435. 


A subsidiary of ® & © 1993 Paramount Picture s. | All Rights Resorved. \ 
wimn= “THE ADAMS FAMILY®" is a Reg | 





















Paramount Pictures. ‘ 
© 1993 Midway Manufacturing Company. All rights reservec 
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erating on Dec. 13, 1998, 
and consists of 350 IGT 
video lottery terminals 
linked to an IGT central 
system. It is part of a 
strong IGT push to 
expand its involvement 
in the international mar- 
ket. 

This emphasis has re- 
sulted in the purchase of 
77 acres of land in Reno, 
Nev., where a production 
and research/develop- 
ment facility will be built 
in the next two years. 


BULGARIA 


The new Bulgarian law 
on gambling has been 
translated for EuroSlot. 
The law is broken down 
into areas of legalized 
gambling, lottery games, 
slot machines, table 
games, and gambling on 
the scores of sports con- 
tests. 

The Ministry of Fi- 
nance has appointed a 
seven-member Commit- 
tee of Games of Hazard 
to issue licenses for the 
organization of “games 
of hazard” and to control 
the industry. The com- 
mittee will report to the 
minister twice a month. 
Gambling is permitted 
with Bulgarian levs and 
with foreign currency 
only in casinos. 

Lotteries may be peri- 
odic or one-time games. 
Bingo is permitted, but 
only in specially desig- 
nated centers. Prizes 
from the lotteries or 
bingo games must be at 
least 50 percent of the 
total value of tickets 
sold. 

Two types of slot ma- 
chines are permitted. 
The first is Class B, with 
low stakes and low 
prizes, played with coins 
or tokens of a maximum 
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stake of 10 levs. The time 
for the play cycle must 
be not less than three 
seconds; the maximum 
prize must not exceed 
more than 50 times the 
stake. 

The second type of 
machine is Class C, with 
unlimited stakes and 
prizes. Returns from slot 
machines must not be 
less than 80 percent of 
the stakes and must 
have a device built-in to 
ensure payout percent- 
ages. 

The import and sale of 
slot machines is illegal 
unless the machine is 
previously approved af- 
ter testing by the Com- 
mittee of Standardi- 
zation and Metrology. 

All machines submit- 
ted for testing must be 
accompanied by ade- 
quate original technical 
documentation in Bul- 
garia. Second-hand im- 
ports are not permitted. 
The test certificate is 
valid for three years 
after approval and no 
more than five years 
from the original date of 
manufacture. 

Class B machines are 
permitted in games 
rooms and casinos, but 
Class C machines are 
only allowed in casinos. 

A games room is 
defined as “premises 
where games of hazard 
with Class B slot ma- 
chines and bingo games 
can be organized.” A 
casino is described as “a 
building or an isolated 
part of a building in 
which there are orga- 
nized games of hazard 
with slot machines and 
table games.” 

Locations for games 
rooms and casinos must 
not be within 500 meters 
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of schools, universities, 
hospitals, churches, and 
barracks, unless it is 
sited within a hotel. A 
casino may only be locat- 
ed in towns of 200,000 
people or more, or ina 
center of international 
tourism. 

Entry to games rooms 
and casinos is banned to 
those persons under 21 
years of age, or those in 
uniform (except for ven- 
ue staff). There are other 
obvious exclusions, such 
as those bearing wea- 
pons or those who are 
intoxicated. 

All casino clients must 
carry identification. Ca- 
sino staff must be free of 
previous criminal history 
and must not be former- 
ly bankrupt. 

Licenses for organiz- 
ing games of hazard ina 
casino are issued only to 
joint-stock companies 
with nominal capital of 
not less than 50m levs; 
the maximum term of 
the license is five years. 

Taxes include 50,000 
levs for a license to oper- 
ate a game room with up 
to 10 machines, and 5,000 
levs for each subsequent 
machine. The license is 
100,000 levs for bingo 
game rooms and 200,000 
levs for a casino. 

After the license is 
issued, the applicant 
must then pay 500,000 
levs for the game room 
with less than 10 ma- 
chines, and 20,000 levs 
for every subsequent 
machine. For a bingo 
game room it is 700,000 
levs; for a casino 1m levs. 

The organizer of games 
of hazard must also de- 
posit a pledge to honor 
his tax obligations to the 
state. In the case of Class 
B machines this is 50,000 


levs per machines and 
5m levs for a bingo hall. 
For a casino it is 10m 
levs for participation 
with Bulgarian currency 
and U.S. $500,000 for the 
use of foreign currency. 


TURKEY 


Following new govern- 
ment restrictions, it is 
unclear what can now be 
imported into Turkey, 
depending on whether it 
is going to Istanbul, 
Marsin, Izmir, or An- 
talya. 

Local interpretations 
make an overall answer 
to the question impossi- 
ble. In some places spe- 
cific permission is need- 
ed for each shipment, 
with full details, while in 
other ports a general 
import license covering 
a range of goods may be 
enough. This puts any- 
one planning to send 
goods to Turkey in a dif- 
ficult position. 

According to EuroSlot’s 
Turkish correspondent: 
“The Turkish language 
seems to lack depth and 
many words have sever- 
al different meanings. 
You need to have a good 
customs broker who is 
well-connected, then the 
regulations will be read 
far more sympathetically 
for him.” 

Another important re- 
quirement is good and 
accurate invoices, with 
the top copy quickly 
available to accompany 
the goods. The longer 
the importation proce- 
dure takes, the more 
problems seem to arise. 

A certificate of origin 
is also helpful, although 
not always required. It is 
best to overdo documen- 
tation as a form of insur- 
ance. Second-hand goods 
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are not acceptable with- 
out special permission, 
which can be difficult to 
obtain. 


CHINA 


A new show is set to 
debut in China this year. 
The show, China Shop- 
ping Centers and Retail 
Development, will be 
held March 14-15 at the 
Sheraton Hotel in Hong 
Kong. It is being orga- 
nized by AIC Confer- 
ences. 

The program includes 
a host of seminars detail- 
ing opportunities in this 
vast potential market, 
with speakers from a 
wide range of related 
disciplines sharing their 
experiences. 


China was once dis- 
missed as a market too 
poor for retailers to con- 
sider, but the industry as 
a whole is now coming to 
terms with the fact that 
there is significant po- 
tential. 

Changes in political 
outlook, the liberaliza- 
tion of economic poli- 
cies, fewer restrictions 
on foreign investment, 
and an ever-increasing 
disposable income, mean 
the country has emerged 
as anew growth area for 
shopping centers and 
retail development. 

Recent years have 
seen an increase in the 
number of global com- 
mercial giants setting 
foot there. As structured 


Changes continue, the 
foreign presence will 
continue and opportuni- 
ties for joint ventures 
will proliferate. 


GERMANY 


Sporting-themed 
amusement machines 
are still a strong part of 
the growth area in the 
German coin machine 
business. 

According to DSAB, 
the German sporting 
coin-op association, the 
demand for billiards and 
electronic darts is con- 
stantly increasing. The 
association now has 
34,000 players, of whom 
20,000 play in one of the 
500 leagues across the 
country. 


ESTONIA 


For the first time in 
Eastern Europe, arcades 
and game rooms have 
been linked together for 
jackpot payouts. It’s 
understood that Mikohn 
has joined with IGT to 
link six game rooms—all 
with between 15 and 40 
IGT gaming machines— 
for enhanced jackpots. 

The program operates 
along lines similar to the 
Megalink system in 
Holland. All the game 
rooms are owned by 
ECL, which has a master 
system centrally located 
in one of its establish- 
ments. L] 


O44 Vistors-- Welcome to CHICAGO 
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ORLD'S F 


NEW & USED EQUIF 
THE WORLD'S FINES 


THE WORLD'S FINEST RECONDITIONED COIN-OP EQUIPMENT # THE WORLD'S F 
EXPORT SPECIALISTS * EXPORT SPECIALISTS = EXPORT SPECIALISTS # 
WORLD WIDE DISTRIBUTORS, INC. 


2730 W. Fullerton Ave. ® Chicago, IL 60647 
(312) 384-2300 TOLL FREE (Illinois Only): 1-800-572-4285 
Fax: 312-384-0639 
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BROMLEY INCORPORATED 
INTRODUCES 


Wheel ’M In 
Bank Em & Bank The Profits! 











Dimensons: 
yy ee 
H=57 1/4" 
L=47" 


* NEW FEATURE — dave you ever run out of tickets while a game is in the middle of rewarding the player?? 
The The player tells you how much is owed. NO MORE! ‘‘Wheel ‘M In’’ has a display board inside indicating exactly 
what is owed to the player. No if’s, and’s, or but’s about it! You are back in charge. 





For information on the distributor nearest you, please call: 


West of the Mississippi River East of the Mississippi River Ouside the United States 
Leprechaun Inc. Bromley Sales Lauran Bromley 
18338 Redmond Way 136 Forest Avenue 3231 W. Victoria 
Redmond, WA 98052 Lake Zurich, IL 60047 Chicago, IL 60659 
Phone 206/869-6400 Phone 708/438-3834 Phone 312/267-6030 
Fax 206/869-6401 Fax 708/438-5254 Fax 312/509-9508 


Patent applied for 
©1993 Bromley Incorporated 


A 100% Plywood 
Cabinet 


A 100% Solid State 
Electronics 


A BSP 2000 Quality 
Stereo Sound 
(The same used in 
Pinballs) 


A Designed, Developed 
& Manufactured 
TY: 


A Display Board Audits 
& Coin Meter Audits 


A 4 Ticket Adjustments 


A Low Ticket Indicator 
Light 


A Double Stack Ticket 
Holder 








For information on the distributor 


nearest you, please call: 


Leprechaun, Inc. 
18338 Redmond Way 
Redmond, WA 98052 

Phone 206/869-6400 

Fax 206/869-6401 


Bromley Sales 
136 Forest Avenue 

Lake Zurich, IL 60047 
Phone 708/438-3834 
Fax 708/438-5254 


Outside the United States 
Lauran Bromley 
3231 W. Victoria 

Chicago, IL 60659 

Phone 312/267-6030 

Fax 312/509-9508 


Patent applied for 
©1993 Bromley Incorporated 








Above: Dino, the 
original purple 
dinosaur; Middle: 
The Loggin’ 
Continental; 
Below: The 
Flintmobile. 


PLAY METER 


Yabba dabba doo! 


After 12 months of intensive 
research and testing, Just Kiddie 
Rides/Kiddies Manufacturing of 
Farmington, N.Y., has developed 
The Flintstones line of coin-oper- 
ated kiddie rides, licensed from 
Hanna-Barbera. 

Children can drive Fred Flint- 
stone’s recognizable log and 
stone Flintmobile; take a spin in 
Barney Rubble’s Loggin’ Con- 
tinental, that ever-popular pen- 
cil-point log car; or hop on the 
original purple dinosaur, Dino. 

“It’s the first time in the history 
of the kiddie ride business that a 
major animation studio like 
Hanna-Barbera has licensed 
their products,” said Jerry Reda, 
president of Just Kiddie Rides. 
“The Flintstones are one of the 
most popular and long-lived ani- 
mated characters ever pro- 
duced. In addition to several new 


animated movies in 1993, this 
summer John Goodman will star 
in the movie, ‘The Flintstones.’” 

Reda notes that up until this 
point kiddie rides have been 
generic and feels that The Flint- 
stones rides will be blockbuster 
hits. As if to prove the point, he 
added that the initial product 
run for all three products is com- 
pletely sold out already. Plans 
are to produce about 500 rides 
per month from the company’s 
60,000-square-foot facility. 

The rides are manufactured 
under strict guidelines from 
Hanna-Barbera. They're gel- 
coated for durability and come 
with a 100 percent satisfaction 
guarantee. Operators will get 
“redemption points” for each 
ride they buy, good for purchas- 
ing rides from Kiddies’ generic 
product line. (1) 
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Bonnie Theard 
Managing Editor 
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UP FRONT 


Industry survey 
an eye-opener 


perator comments about the state of 
the industry, which followed the sta- 
tistical data in our 1994 Directory, 
told of the pleasure and the pain of 
being in the coin machine business in 
1993. Negative remarks outnum- 
bered positive ones, centering mainly 
on the rising cost of games and the 
shrinking cash box. 

In addition to the day-to-day con- 
cerns, we solicited answers to ques- 
tions about the magazine itself, such as 
which articles are most 
helpful/least helpful; 
what subjects to consid- 
er in the future; and 
what is liked and dis- 
liked about the Equip- 
ment Poll. 

It’s not possible to 
print all the responses 
here, but a sampling 
will let you in on the 
contents of our always- 
Surprising mailbag. 

Least helpful: “Show 
specials are a waste of 
space. Who cares? If I 
want to see all those 
pictures of people I 
don't know, I would go to a friend’s 
house and look at their vacation pic- 
tures.” 

“Skip the excess verbiage about 
manufacturers; the same people over 
and over. Talk to more operators.” 

“Articles on the major manufactur- 
ers and distributors. They pump dol- 
lars into advertising, but what about 
the little guys who are operating on a 
shoestring, grossing $500,000 and less?” 

Most helpful: “Love that Randy 
Fromm! Give him 20 pages an issue.” 

“Provide more on redemption, tech- 
nical, tax tips, new game reviews, and 
legislative news.” 

“Enjoy articles on trends inside and 
outside of the industry.” 
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Note: In some cases, for everyone 
who listed an article as least helpful, 
someone else listed the same as most 
helpful. Examples: taxes, video gaming, 
redemption, and company profiles. 

Subjects to consider: “I like to read 
about other operator’s experiences 
and what they have done to make our 
job easier, efficient, and profitable.” 

“Continue to address 50-cent play on 
pins and dedicated videos, and cover 
all new advancements in entertain- 
ment.” 

“It would be nice for operators to 
read about upcoming releases in 
industry trade publications before cus- 
tomers read about them in consumer 
home game magazines.” 

“Insights from more game players 
across the country. They are the buying 
public; listen to them.” 

Equipment Poll: “Redemption is diffi- 
cult to rate, especially cranes, because 
success depends more on how you 
operate the piece (quality of prizes, 
percentage of payout) than the game 
itself.” 

“A nine-point video will outearn a 
nine-point pinball, so maybe use a dif- 
ferent scale for pinball.” 

“Include a separate category for the 
20 or 30 all-time favorites and which 
ones are the most popular for sale to 
homeowners.” 

To those who took the time to fill out 
the questionnaire: we're listening, we 
take all comments seriously, and we 
will do everything within our power to 
address your concerns as the year 
unfolds. 

That said, it’s time to take the suits to 
the cleaners, practice the beauty con- 
testant-quality smile, and get ready to 
cover another trade show. Such cover- 
age includes gathering information on 
new equipment and photographing 
attendees. Sorry...it’s in the job 
description. [| 
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LAZER-TRON 


Players will be jumping with excitement as they compete 

against each other or try to beat the fastest time of the day in 
this whack-’em and smack-’em 2 player race game. The first 
player to reach the finish line in this first ever hip-hopping 
swamp Olympic meet is the winner. 
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Bonus Jackpots ! Innovators in Redemption ! Ribbit Racin” Features 
Players can win Special Bonus Jackpots Ribbit Racin’ is brought to you by Lazer-Tron, » Adjustable ticket payout * Quality construction 
by beating the fastest times of the day. the same people who brought you such great » Adjustable cost per play * Adjustable alfficulty level 


All Jackpots are operator adjustable. games as Aftershock’, Spin to Win’, Jungle —* Weight 400 Ibs. © $ize:41’W x 38’D x 95°T 
Rama", Awesome Toss ’Em’, Spina 21, * Super sound and graphics package 

Call Lazer-Tron today for the distributor Super Bank-It’and Sluggers Alley °. * Games can be linked together to form 

nearest you. a4, 6, 8 or 10 player race 


LAZER-TROM = = {Azer Tron 


LIGHT YEARS AHEAD! Pleasanton, CA 94588 


Phone: (510) 460-0873 
Fax: (510) 460-0365 


Super Bank-It™ is distributed 
by Capcom USA. 


Patented & Patents applied for 
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COVER STORY 


Strata specializes in 
diversity and quality 


iversity and quality products dis- 
tinguish Strata from other manu- 
facturers,” says president and 
game designer Richard Ditton. 
“We are judiciously incorporating 
player feedback into our design 
processes, enabling us to produce 
exceptional games for the mar- 
ketplace.” 

Since Strata Group Inc. was 
founded in 1989, 13 games have 
been produced: Golden Tee Golf, 
Arlington Horse Racing, Rim 
Rockin’ Basketball, NFL Hard 
Yardage, and Time Killers, to 
name a few. 

The latest release, Driver’s 
Edge, is a three-dimensional, 
Shaded polygon, Indy-style dri- 
ving simulator. As many as eight 
individual units can be linked 
together to duplicate the realism 
of competitive professional race 
driving. “Our goal was to 
redesign the standard driving 
Simulator; to transform it into a 
challenging, interactive driving 
experience for the player,” said 
director of product development 
Larry Hodgson. 
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The Bloodstorm 
design team: 
(standing, I-r:) 
Kyle Johnson 
(sound), Mike 
Cihak (sound), 
Bob Nagle (artist), 
Scott Morrison 
(vice president/ 
artist), and Alan 
Noon (artist); 
(seated, I-r:) Ralph 
Melgosa (artist) 
and Leif Marwede 
(programmer). 
Richard Ditton 
(programmer) is 
not pictured. 


Strata went to great lengths to 
properly test the game. Extensive 
field testing of linked and individ- 
ual units was conducted across 
the country to accumulate feed- 
back from different regions. 
“Many manufacturers only test 
games in their own backyards,” 
noted Hodgson. “We wanted to 
compare regional player input 
and incorporate the best ideas 
from inherently different groups 
of players. The final results are 
outstanding.” 

Driver’s Edge has undergone 
various game play enhancements 
since its debut at AMOA ‘93. For 
example, refining the one-player 
game was a primary concern, as 
Hodgson explains, “We want play- 
ers to feel as though the cars run 
by artificial intelligence are as 
Skilled as any human driver. By 
allowing all cars to nudge and 
crash, the computer ‘drivers’ will 
give the players a run for their 
money.” 

Software engineer Jane Zeto 
added, “We've given players some 
distinct advantages: turbo boost, 
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_ 3D graphics oo ae 
State-of-the-art Pentaphonic sound sys 
Specially designed interactive cabinet! 

Up to 8 cabinets can be linked 
together for exciting head-to-head racing! 
Selectable transmissions and race courses! 
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Strata Group, Inc. © 
4010 Winnetka Avenue Rolling Meadows, Illinois 60008 
(708) 870-7006 (800) 262-0323 Fax (708) 870-0120 


© Copyright 1993 Incredible Technologies, Inc. All rights reserved. 
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John Cassiday, vice president of sales 


bonus fuel skill awards, and the 
ability to draft to save fuel. A 
skilled driver can use all the 
options to his benefit and maybe 
even find an unmarked short cut 
or two.” 

Strata will be introducing a 
two-player fighting game called 
Bloodstorm at the upcoming 
ACME ‘94 in Chicago. After the 
success of Time Killers, Strata 
knew another fighting game was 
definitely in its future. Game 
designer Leif Marwede, who also 
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worked on Time Killers, is design- 
ing a fighting game that is 
rewarding to players of all the 
various fighting game schools. “It 
is critical to incorporate excellent 
trips and throws and design 
counter moves unique to each 
character,’ Marwede said. “We 
have supplied an arsenal of inter- 
changeable weapons, a variety of 
hidden characters, objects, and 
portals.” 

Graphic artist and animator 
Ralph Melgosa carefully planned 
the unique look of each character 
in Bloodstorm. He explains that 
he was predominantly influenced 
by the look of some of the most 
popular comic books currently in 
print. “Being an avid comic book 
reader, I wanted to create char- 
acters that reflect some of the 
new and emerging comic styles. I 
thoroughly researched the top 25 
most popular comic titles and 
used them as a reference base for 
the characters.” 

The 14 unique characters fight 
against background scenes and 
use weapons created using 3-D 
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Alicia Sadoff, sales manager 


rendered graphics. Scott Morri- 
son, vice president and artist, 
said, “Our images are crisp and 
fresh looking. They will be 
intriguing to the players.” 

In its five years, Strata has 
developed a reliable design phi- 
losophy which combines exten- 
sive market research with excep- 
tional game play. This philosophy 
has enabled Strata to emerge as 
one of the major manufacturers 
in the coin-op industry. [| 


Game designer 
Larry Hodgson 
plays Driver's 
Edge as (I-r:) Dale 
Kerkman, Ted 
Kubik, Steve 
Jaskowiak, and 
young 
Christopher 
Ditton look on. 
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It’s impossible to describe... 





& photograph 
can‘tcapture =, 
its unique glow. 4 
You've got to 
see it to 
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its dramatic 





STAINLESS S$ 
WON’T WEAR OUT 





¢ Gleaming Top Scorer e Fiery neon-lit goals and Top Scorer 
e Sizzling graphics ¢ Rugged player-proof durability 
e Effortless maintenance e Location proven excitement. 


Neon Aire...It’ll be the most sensational attraction in your Game 
Room, Arcade, or Family Fun Center. So get in on the heat and 
call to place your order today! 


251 Dixon Avenue, Amityville, NY 11701 © Telephone: (516) 842-4242 © Fax: (516) 842-0532 
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Manufacturers speak out 
on violence issue 


e've tolerated ourselves into an 
intolerable situation.” That quote, 
from the Rev. Marvin McMickle, 
was in reference to the rise in 
out-of-wedlock childbearing. But 
could it also apply to the coin-op 
industry and the issue of video 
game violence? 

For this story we talked to six 
video game manufacturers to get 
their thoughts on this thorny 
topic. They also addressed the 
question of whether government 
should get involved in the matter. 
Paul Jacobs, 

Data East USA 

My opinion is that government 
gets its fingers in too many areas 
where it doesn’t belong. I haven’t 
seen Sega’s Night Trap or the 


OH MY GOD! THE MOST 


g HAPPENED! THE KILLER 
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DECAPITATED THE 
VICTIM, CUT OFF HIs 
LIMBS , AND RIPPED OUT 
His HEART! 
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home version of Mortal Kombat. 
They may be excessively violent; I 
can't comment on them because I 
don't know. But I have seen the 
coin-op version of Mortal Kombat, 
along with Strata’s Time Killers 
and our own Night Slashers. 
These games have some gory 
scenes, perhaps, but nothing 
beyond what you find in movies 
like “Friday the 13th.” 

We as video game manufactur- 
ers have an obligation to be 
responsible, and I think we are. 
That’s not to say that some people 
don’t take things to the extreme; 
there's always a bad apple in the 
barrel. But my opinion is that we 
ought to be able to police this 
issue on our own. The Senate and 


COOL! JUST 
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ike Zone turns natural competitive 
those grand slam profits you“ve been took 
for! Watch the fun as friends yather at thi 
~ new attraction to pitch for speed, accurac 
~ \bragging rights. They'll score 45 points i : 
“they can pitch the ball into#he “Strike Zone” 
~ab45 MPH without hitting theybat. Who is - 
~ the best in their group? Who Ids the score 
to beat? The ntl pours in to Strike Zone 

as fast as the pitching. : 


Our state of the art light curtain technology 
insures accurate scoring pitch after pitch. 

Nothing to replace or repair because the ball "i 
doesn’t hit the “curtain,” it passes through it. ; 


Allowing up to we players to face up to | i l h lly 









three batters, Strike Zone is the perfect pitch- | HH Ih i | 
ing game. You'll be amazed at the price! !! . oe sit Hi} | 
FEATURES: FP “pe LE HIND 
e State of the art light curtain technology ff, a RE: 
accurately scores the position and speed, (mss 
pitch after pitch. 


¢ One to four players can face one or three 
batters 


e Interactive voice and music module for 
non-stop, exciting action. 


© Operator defined pricing with double coin 
mechanism Dimensions TO ORDER 


© Sophisticated electronics provide optimum 122" x42" x 8's" CONTACT: 


flexibility in setting program, audit and test —(7’g” high w/o marquee) 
Purple Star, Inc. 
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USA 


modes for quality performance Approx. 700 Ibs. 


OPTIONS: 2900 Justin Drive, Suite C 

© Ticket dispenser, with low level light, that Des Moines 14 50922 
holds 4000 tickets “WE suum WOkio woe ™ USA 

© Dollar bill acceptor 


1(800)525-7475 


PATENT PENDING or your local distributor 
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the House of Representatives 
don’t need to be involved; it’s 
beyond their domain. 

Our upcoming games have 
sports themes and fighting 
themes, though the fighting 
games aren't excessively violent. 
But because we're in a fishbowl 
right now were paying even 
greater attention to the violence. 
There’s nothing wrong with that; 
it just increases our sense of 
responsibility. But the coin-op 
industry is a cottage industry. We 
ought to be able to handle this on 
our own. If we have to come up 
with a rating system, then we'll 
do that. 

Joe Morici, 
Capcom USA 

The coin-op and consumer 
industries are really very differ- 
ent. There hasn’t been much 
pressure on coin-op about vio- 


lence; the focus has been on the 
home game industry. We're going 
to endorse a rating system for the 
consumer side. In fact, we'll be 
part of the coalition that’s being 
put together. But it would be very, 
very difficult to rate a coin-op 
game. How do you prevent a 
young player from entering an 
arcade and playing a certain 
game? I just don’t think it’s feasi- 
ble. 


reach over into coin-op. Will they 
focus on coin-op in the future? I 
doubt it. Once a rating system is 
in place on the consumer side, I 
believe coin-op will be left alone. 
And as I said, the feasibility of 
keeping a kid from putting a 
quarter in a video game doesn t 
exist. 
Ken Anderson, 
Sega Enterprises USA 
Personally, I think there’s 


mm dalial@aalsmcce)(=)alecm i .mcomlaldgelelelacemia 


this industry has set us back 10 to 15 
years.” 


If the violence issue is properly 
addressed in the home market, I 
don’t think the attention will 





entirely too much effort by coin- 
op game engineers to depict vio- 
lence. For the same amount of 
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effort they can make games that 
do not depict violence. It wouldn't 
be a national issue today had we 
gone in that direction. 

The reality is that sex sells, and 
so does violence. But that doesn’t 
mean our industry has to be party 
to it. Ours is a product-driven 
industry. We can create product 
that will provide entertainment to 
the public and earn us money 
without featuring heads being 
pulled off and stomped on. I hon- 
estly believe that. 

I think the violence we've intro- 
duced in this industry has set us 
back 10 to 15 years. A few years 
ago friends would look at the 
industry and say, ‘Wow, look at 
the great things you're doing.’ | 
was proud. Now I’m almost 
embarrassed to say I’m in the 
coin machine business. It’s 


become a degradation to a lot of Larry Hodgson, 


people, and the sad thing is it 
didn’t have to be this way. 


Strata Group 
It’s difficult to isolate violence 


“At Strata we give kids credit for being 
ele)(-maemele-himualsmelcialaed(elamelsia\i-i-l9 


or Ja nele) smile) (=1ale-m-]plem a-r-lM/ (e)(- 0A -mala= 
eM ate] aioe) ani qe)alemkome-) <maal-le-ladiaelel—rg 
| guess that remains to be seen." 


Sega's upcoming coin-op 
games are designed to be non- 
violent. None of the ones coming 
out in the next 18 months are vio- 
lent. Look at Virtua Fighters. 
There’s no problem with it 
because it strictly involves mar- 
tial arts moves. There’s no maim- 
ing or killing, no weapons or 
blowing people up. It’s strictly 
hand-to-hand combat. 








in video games without looking at 
the violence in movies, television, 
and other forms of entertain- 
ment. In fact, what we see in 
movies and on TV often drives the 
direction of video games. So 
unless you're going to address 
violence in all these areas, it’s 
unfair to just focus on video 
games. 

We have to give the players 
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“It’s simple” was the typical response when we asked business- 
es how they decide which video lottery terminals to carry. “You let 
the cashbox make the call.” 

You consider a machine's reliability, playability, flexibility and 
ease of service. But in the final analysis, atthe end of each day, the 
proof is always right there in the cashbox. 

And the bottom line is, Video Lottery Consultants (VLC) termi- 
nals simply generate more revenue than competitive machines. 

In fact,in South Dakota, Oregon, Louisiana, and the Canadian 
provinces of Alberta, New Brunswick, Prince Edward Island, and 
Saskatchewan, VLC terminals are consistently the top earners. 
And in one jurisdiction, they generate nearly 200% more in net 
revenues per week than the average of all the other manutacturers’ 
machines combined. That’ right, 200% more. 


Ergonomic design, classic styling, an interactive touch screen, 
and simple play instructions are the features that initially draw 
players to our terminals, while innovations like speed controls 
and optimum hold card recommendations keep games moving 
fast. And keep your players playing. 

What’ more, VLC machines can give players a choice of up to 
ten different games. Games you select from the wide variety of 
Draw Poker, Keno, Blackjack, and other video versions of popular 
games found in our vast VLC library. This multiple-game design 
allows players the convenience of switching games without 
switching machines - another incentive to keep playing. And 
another reason our games are the most played games in the industry 


Because they're designed specifically to withstand use and 
abuse in an “enthusiastic” bar environment, VLC machines have 
proven to be the most durable, most reliable video lottery 
terminals built. Period. 

In the rare event there is a problem, the built-in terminal 
diagnostics immediately pinpoint the trouble spot, while our 
innovative modular design provides fast, efficient repair. This 
means less downtime, greater player confidence and, most 
importantly, higher revenues. 

Because when your machines are up, so are your revenues - 
all the more reason to consider VLC. 


VLC video lottery terminals. They're easy to play. They’re fun 
to play. And they’re always ready to play. 

For more deer about how VLC can increase your 
revenues and profits, dramatically, call 406-585-6600. 

Make the call today. And then, let the cashbox make the call 
tomorrow. 


Vineo LoTTeRY TECHNOLOGIES 


QED VIDEO GAMING DIVISION 
Because the game has changed. 
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what they want. At Strata we’ve 
also done sports games and 
cutesy, family-oriented games 
such as Peggle. But we as manu- 
facturers can’t put our desires 
ahead of what the marketplace 
wants. The players indicate what 
they want to play, and it’s our job 
to give it to them. 

If in the future there are crite- 
ria that we'll have to follow when 
it comes to violence in video 
games, then we'll abide by that. 
But I don’t think ratings and 
restrictions will make any practi- 
cal difference. How do you police 
something like that? It would be a 
losing battle. 

We try to be tongue-in-cheek 
with our games. In other words, 
we feel that the people playing 
the games can distinguish 
between fantasy and reality. If 
they can’t they’re in trouble, with 
or without video games. Time 
Killers, for example, was cartoon- 
oriented, to the point of being 
preposterous. It was undoubtedly 
graphic, but I never looked at it 
and said, “God, I’m sick to my 
stomach!” We just give kids credit 
for being able to draw the distinc- 
tion between cartoon violence 
and real violence. Are we right or 
wrong to take that attitude? I 
guess that remains to be seen. 


Kevin Hayes, 
Namco-America 

Namco has never really manu- 
factured any violent games, other 
than one we did a few years ago 
called Splatter House. Atari mar- 
keted it for us in the United 
States. But the game sold so few 
that it’s really not out there. I 
recall that a parent in one of our 
stores in Seattle complained 
about the game. Splatter House, 
though, was an aberration for 
Namco, because we don’t make 
violent games. I’m not claiming 
moral high ground or anything; it 
may just happen to be that way. I 
don't know if we have a policy 
one way or another. 
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As an operator, Namco doesn't 
exclude any games. We've bought 
Mortal Kombat and Mortal Kom- 
bat II; they've been very success- 
ful for us. Is violence part of those 
games’ success? I don’t know, but 
I suspect it’s partly attributable. 
We don't take a position of not 
putting in violent games, even 
though a number of parents have 
already criticized us for having 
Mortal Kombat II. Our response 
is that the game is available in the 
marketplace, and to compete 
with our competitors we have to 
have it. Beyond that, we just don’t 
want to censor games. 


mim esl a=) al em asrel ih 
‘ofolamem' Fe lalmmaalsiie 
Come) slale mel els 
games—meaning 


coin-op games— 

they should keep 

them out of the 
arcades." 


I’m concerned about the gov- 
ernment getting involved; I think 
it would be counterproductive. 
But at the same time I think the 
industry needs to proceed care- 
fully. We need to step back and 
consider toning down the violent 
aspects of video games, because 
politics being what they are, 
things could happen to adversely 
affect us. For instance, if you take 
Sega’s rating of home games that 
are valid for 13-year-olds and 
younger and apply it to the 
arcade business, it could cause us 
problems. Even if something like 
that isn’t doable, it certainly isn’t 
a step we'd welcome. 

In my heart, I don’t believe kids 
are influenced very much by vio- 
lence in the games. But if the vio- 
lence were more real—say, in 
CD-ROM games—that would be a 
more difficult situation. 
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Stan Jarocki, 
American Laser Games 

We haven't had any negative 
feedback at all about our games. 
Number one, we don’t use any 
blood, other than one spot in Mad 
Dog McCree II where the pros- 
pector has 50 arrows in him. But 
that was tongue-in-cheek; it was a 
spoof. We downplay violence in 
our games. For instance, we use 
the same actors over and over, 
from scene to scene. You kill 
them in one scene and they’re 
back in the next. 

Like our fellow manufacturers, 
we don’t make games to actually 
promote violence. It’s strictly in 
the form of entertainment and 
game play; that’s as far as it goes. 
Granted, some manufacturers 
bend the rules more than others, 
but we try to keep things on the 
straight and narrow path. At the 
moment our industry doesn’t 
have a rating system, but I know 
the manufacturers are taking a 
hard look at doing some things 
that are perhaps less violent. We 
surely don’t want the government 
telling us what to do; the industry 
can't afford that. This is why we 
must police it ourselves. 

I've always said that if parents 
really don't want their kids play- 
ing our games—meaning coin-op 
games—they should keep them 
out of the arcades. Don’t use us as 
baby-sitters. We’ve gone through 
this for years. Back in the early 
‘80s, when video games were the 
hottest thing around, PTA groups 
complained about the games 
being too close to the schools. The 
answer is simple: control your 
kids; don’t let them in the 
arcades if that’s how you feel. The 
same is true with the home 
games. Parents should monitor 
the games they buy for their kids 
and bring into the home. It’s a 
controllable situation. 

(Note: Midway Mfg. had no 
comment regarding Mortal 
Kombat or the general issue of 
violence in video games.) [1 
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Head-To-Head 
Competitive 
Game Available! 


PILOT! 
VEHICLE! 


SPEED: 
WEAPON: 
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Pilot: Amanda Bates 
Vehicle: G-Spider 
Shield: Low 
Strength: Strong 
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Use strength and skill to 
obliterate your opponent. 


Four week average collections 


East Coast Arcade $1,230.00 
Midwest Bowling Center $827.00 
West Coast Arcade $862.00 


© 1993 Namco Ltd. 
All rights reserved. 
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Collect special items on the 
battlefield to gain the advantage 
over your opponent. 


FREE Tournament 


Package Available! 
Contact Namco-America Inc 
today! ie 


Finance Plan Available! 
Contact your Namco distributor. 


NAMCO-AMERICA, Inc. 
P.O. BOX 641630 
san Jose, CA 95164-1630 
(408) 383-3900 
Fax: (408) 383-0128 


The Game Creator 





PLAY METER 








Christopher 
Caire 


COINMAN 


INTERVIEW 
Larry Salganek 


rom the hustle and bustle of 
New York City to the laid-back 
pace of New Mexico. That’s the 
transition Larry Salganek, 
owner of New Mexico Vending 
in Santa Fe, made 25 years ago. 
His start in the coin-op industry 
came in the mid-1950s when, as 
a nine-year-old, he began mak- 
ing service calls with his father, 
Al Salganek. After that he 
worked for 
Mike Munves 
Corp. 

Eager for a 
change of scen- 
ery, Salganek 
left New York 
City for New 
Mexico in 1969. 
He began oper- 
ating games in 
1978, and today 
has a large 
mall arcade in 
Santa Fe. The 
company’s 
route, which in- 
Cludes about 
100 street loca- 
tions, covers about one-third of 
the state. 

Are you going to ACME, and if 
so, what is it that you hope to see 
in terms of equipment? 

We're always looking for some- 
thing different, but to be honest 
with you I mainly go to get a fla- 
vor of where the industry is head- 
ed. As for equipment, I’m always 
looking for new redemption 
games, which I feel I have to see 
in person rather than in a maga- 
zine. We don’t have a good 
redemption distributor close by, 
so the shows give us a chance to 
talk to the manufacturers and see 
first-hand how the games play 
and how sturdy they are. You 
can't get that from a picture. 

Do you agree with street opera- 
tors who say that today’s equip- 
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ment is designed with the 
arcades in mind and not them? 

Yes. I think the days of gearing 
equipment for the street are 
almost over, what with the price 
and the technology needed to 
produce the new games. We may 
get a lucky piece here and there, 
but with the advent of (fiber-optic) 
cable systems and the like, it’s 
going to be really tough. 

I usually buy pieces for the 
arcade and then move them to 
the street locations; very rarely 
do I buy games just for the street. 
It’s not economical, particularly 
with the price increases we’ve 
had in the last year. The costs are 
really getting up there, but what 
can we do? The Japanese have 
dominated the market for so 
long, and I feel they have no 
empathy for our situation. 

Do you think the answer is 
more American manufacturers? 

What we need are more “A” 
games; we have way too many “B’” 
games. In a shrinking market like 
we have, it no longer makes 
sense to buy a “B” game. So even 
if an American manufacturer 
were to come up with a less- 
expensive game, but the Ja- 
panese have the better game, it 
wouldn't make sense to buy it. 
Locations never ask us for a “B” 
game. They just want hits like 
Mortal Kombat. 

The locations are much more 
attuned to what’s at the top of the 
game charts than before, aren’t 
they? 

Direct mail and direct sales to 
the locations is killing the indus- 
try. I can’t believe when I open up 
a Magazine and see direct adver- 
tising to the locations. The loca- 
tion owner will say, “Why can’t I 
have this pinball?” He couldn’t 
care less if it makes money or 
not. He thinks, “Gee, that game 
would look good in this corner: 
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my customers would love it.” That 
may be true, but the game might 
not make any money for him or 
US. 

Have any games been earning 
well for you that might not have 
scored highly on the equipment 
polls? 

Actually, no; the polls are pret- 
ty accurate. The chances of find- 
ing an oddball that’s going to 
make money for you decrease 
every year. I never talk to anyone 
anymore who says, “Wow, I just 
came across this game and it’s 
great!” The difference between a 
hit and a second-rate game is so 
dramatic; I’ve never seen it like 
this before. 

What do you think is the prob- 
lem? 

For the first time, we have 
developed a line of players. It’s 
not by accident that the players 
who are playing Mortal Kombat 
are who they are. We have mold- 
ed them from the time they were 
children and taken them to a cer- 
tain point. If you attempt to come 
up with something that’s star- 
tlingly different, that’s not in the 
genre of where they have been 
going, it’s bound to fail. Molding 
players like this has also cost us a 
lot of potential players. 

So giving players something 
other than fighting games is ask- 
ing for failure? 

Unless you are ready to go back 
and develop new players, starting 
at another age. That’s a good pos- 
sibility. Eventually we’re going to 
have to do it because we've taken 
this violence thing as far as it can 
go. It’s almost like a card game. 
For people who don’t play cards, 
if you say to them, “Let’s go play 
bridge,” they'll decline. But if you 
start them off with one game, 
teach them another one, then 
another, you may eventually get 
them to the point where they 
want to play bridge. We haven’t 
done that; we've stopped the 
process. 
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You touched on the violence 
issue. What’s your opinion on the 
level of violence in videos, and 
have any parents complained to 
you about it? 

Yes, I’ve had parents complain. 
I think there are two points to the 
violence question. First, you and I 
know that the kids playing the 
games are really playing king of 
the mountain. They’re having a 
good time, and the violence really 
has little to do with it. The fact is 
that they're challenging each 
other in a social situation, whe- 
ther it’s a basketball game or a 
karate game. I explain that to the 
parents and invite them to come 
over and watch the kids play. 
They’re cooperative, even when 
they get worked up. We don’t 
have fights or any problems like 
that. 


play. People are afraid of guns in 
this country right now. We don’t 
need them in our games. 

Price per play is an ongoing 
point of contention. Do you think 
the factories should send the 
games out set on 50-cent play—or 
even with a dollar bill acceptor— 
or do you think a quarter is the 
appropriate setting? 

We haven’t encountered any 
resistance to the new games 
being set on 50 cents in the 
arcade. But I do think there’s a 
danger of certain manufacturers 
justifying their game cost increas- 
es by promoting higher price per 
play. I remember a game that 
cost a fortune and bombed; it was 
set on $1 a play. When I asked 
how I was supposed to pay for it, 
the manufacturer said, “Well, it is 
going to be set at $1 per play.’ 


m'(o] 0 Mor] ami 41] maats].<om-m elaelaimiamaalt 
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club run by people in suits and ties.” 


But the second point is that vio- 
lence is a dead-end street. When 
there are so many things that 
kids have to learn about life, it’s 
wrong to show them that the best 
guy is the one who wins the fight. 
There are other useful things that 
kids can be taught. 

That said, do you think the vio- 
lence in videos needs to be toned 
down? 

I think the use of weapons 
needs to be dropped entirely. The 
karate thing was a whole lot 
cleaner than the Mortal Kombat- 
type thing. Once you start picking 
up weapons—whether it’s a club, 
baseball bat, gun, etc.—the tone 
of the game changes. There’s no 
reason to have that in the game 
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You can't just raise the price per 
play like that and expect it to 
work. 

I think that 50 cents a play is 
where we need to be. But we 
need to be able to drop it down to 
25 cents when a game loses it 
popularity. And there are areas 
where you still can’t get away 
with charging 50 cents. I just 
spoke to an operator who com- 
plained about 50-cent play for his 
pinballs. He said, “Since they hit 
50 cents we've never made as 
much money as we have ona 
quarter. Besides, pinball dies 
quicker on location.” And I agree 
with him. When pinballs start 
costing $6,000 apiece, are they 
going to be set on $1 per play? It’s 
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crazy. You can't go beyond a cer- 
tain point. 

Out of between 350 and 400 
pieces on the street, we operate 
maybe 15 pinballs. It’s because of 
the service and the return on 
investment. The ROI isn’t nearly 
as good as for video games. It’s 
very difficult to justify spending 
$3,200 for a pinball that earns 
$170 a week when you could 
spend $4,000 for a video and 
watch it earn twice that. 

How active is your state associ- 
ation, and have you had any 
major issues that needed to be 
tackled? 

The state association here in 
New Mexico has become very 
active in the last two years. It’s 
attempting to bring in video gam- 
bling, which I’m not in favor of. I 
think it would really be opening a 
can of worms. 
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Today and Tomorrow 


1 © One Year Warranty 


Call Us At 
1-800-524-1669 
Member HENGSITLER International 
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Partially as a result of our 
desire to pass gambling legisla- 
tion, one of the local legislators 
attempted to put a five-cents-per- 
play tax on video games. We were 
able to have the bill tabled, but 
needless to say that would've 
killed us. 

Why are you against video 
poker coming to New Mexico? 

When I entered the industry 16 
years ago after being away from 
it, it was not about gambling, sex, 
or violence. Now the main thrust, 
at least to a lot of people, seems 
to be gambling. I’ve also seen sex 
games come out left and right, as 
well as a move toward violence. 
I'll say this: I’m not so greedy that 
I need to make a living in those 
three areas. I just don’t want my 
life to revolve around those 
things. 

Gambling is a very bad thing 
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A free years subscription to 
the industry’s only quarterly 
tabloid of Soft Modular Play 
news, reviews and the latest 
new design supplements. 


FAX 1¢ 800 @ 433 e OO09 


With your name, address and zip code. 


PENTES DESIGN INC. 


1346 Hill Road « Charlotte, NC 28217 * 704 552-5400 


for the community. I don’t want to 
see kids in an environment where 
they re hanging around and gam- 
bling. For the most part, those 
who wind up gambling are people 
who should be doing something 
else with their money. 

The association has attempted 
to get many bills through. You 
and I know that when gambling 
does hit, it’s going to drive the 
small operator out of business in 
the long run. In the short run 
everybody is going to grab for a 
location or two. But eventually it’s 
going to take a lot of money to 
keep those locations; the small 
guy will get driven out. 

What’s it like operating in New 
Mexico as opposed to New York? 

We operate out of Santa Fe, a 
city of 60,000 people. We also send 
trucks to locations in Albuquer- 
que; it has a population of about 


New 36 page color catalog and 
supplements of scores of Soft 
Modular Play System designs, 
information and purchase 
guidelines. Free. 
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VIRTUALLY 
REAL! 


7 Our new Stand-Up VR Unit 
will blow 'em right out of their 
shoes. And with our current 
library of multiple games, your 
customers will be back, again 
and again! 


The knowledge and support of 
AWT will help keep 'em 
coming back with even more 
exciting game titles in 1994! 


Don't miss out! Get your share 
of the most exciting technology 
in the amusement industry 
today. Get your VR from the 


f — in this world. 


Call 1-800-860-1290 
And Enter Our World! 


} Alternate 
Worlds 
Technology 
414 Baxter Avenue 
Suite 230 

Louisville, KY 40204 
1-800-860-1290 


COINMAN INTERVIEW 


500,000. Operating here is very 
nice; the people we deal with are 
very friendly. It’s a lot more laid 
back. 

In some ways it’s like operating 
anywhere else. We have competi- 
tion, we have people soliciting 
locations, etc. One problem is 
that some service calls require a 
75- to 80-mile trip. On the other 
hand, it’s 75 or 80 miles without 
traffic! The travel and repair time 
is about three hours, whereas in 
some parts of New York City you 
couldn't go 12 miles and be back 
in three hours. 

Do you run tournaments and 
leagues? 

Yes, we run a VNEA (Valley 
National 8-Ball League Assoc- 
iation) pool league, and it’s some- 
thing we're very happy with. Our 
bar locations are doing very well 
with their pool tables. 


As an AMOA member, are you 
pleased with what the association 
has been doing lately? 

I think what they’ve done with 
income forecasting, for example, 
is great. But I’m a little concerned 
at times that the AMOA is domi- 
nated by manufacturers. I have 
the same concerns about the 
Shows. They used to be for all 
operators. Now I feel that they’re 
a place where behind-the-door 
deals get done among manufac- 
turers, distributors, and very 
large operators. The average 
operator isn't as important at the 
show as he used to be, say, 10 
years ago. 

It’s hard to find people in the 
manufacturers’ booths to talk to. 
And when they do, the tone of 
voice is one of condescension. | 
had a service problem with a 
jukebox manufacturer, and when 


Here’s an opportunity 
that will ZAP life into your 


balance sheets! 


High technology has been my way of life for 6 years. When we 
started Laserforce in 1988 my brother and I had no idea what 
was in store for us! Six years later, we support nine Laserforce 
centres throughout Australia! Eight of them opened in the last 2 
years!! Now with such success, and support from both the 


Australian Government and leisure industry, we are excited 
about the prospect of opening sites around the United States of 


America. 


Here's a brief idea of what Laserforce is all about: 


Find a large indoor area. 


Build a science fiction movie set - complete with sound, 


lighting and special effects. 


Set up with hi-tech infra-red laser guns and space suits. 
Invite your customers to come and play the most active, 
thrilling and out-of-this-world space laser game. 
You see, what we've done is to create a world in which to live 
out the adventure we've always wanted, you know - to be 


Robocop, Luke Skywalker or whoever! 


Because Laserforce complements other amusements, and has a 
relatively low initial outlay, it is an attractive profit-earner - 
especially with Australia's current low exchange rate. 
Laserforce is an exciting and ever-upgradable game system - 
but I can't say all it deserves in this small space. Come and talk 
to us, Len and Allan Kelly, at Stand 155, ACME '94 Chicago, 


Len Kelly, Managing Director of 
Laserforce International. 


SEE US AT 
STAND 155 
ACME °94 
‘Laserforce paid for itself in 
about 8 weeks. It earns more 


money than all of our latest 
video games and pinballs 


combined at a fraction of the 
cost.’ 

Bob Constantine, Towhsville, 
Australia 
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Laserforce Headquarters: 

55 Ipswich Rd, Woolloongabba 
Brisbane, Queensland, 4102, 
AUSTRALIA 


- Telephone: +617 891 1031 - Facsimile: +617 891 6337 - 
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I talked to a representative he 
just Shrugged his shoulders, as if 
to say, “What do you want me to 
do?” It used to be different. 

I have a favorite story. I was at 
the show and went for breakfast 
one morning. The manufacturers 
were there first; they made the 
breakfast and told us what we 
were going to eat. The distribu- 
tors said, “Hey, that’s a good idea. 
Let’s order 700 of these break- 
fasts.” Then the operators walked 
in and had to pay for it all! That’s 
how it is: in the end, we pay for it. 


“Once you start 
eo) Kol diate melom (=o 
ole) alma alsm ne) alsmeys 


id alomer-leal-melat-lalel-n 
There's no reason 
to have that in 
the game play.” 


Speaking of the average opera- 
tor, do you think he keeps up 
with—or even cares about—a lot 
of the topics covered in the trade 
press, i.e., violence in videos, 
price per play, the dollar coin, 
telecommunications, video lot- 
tery, counterfeit games, etc., or is 
just staying in business his only 
concern? 

I think he knows that all of 
those things are his concern. But 
there are today’s concerns and 
tomorrow’s concerns. Tomorrow’s 
concerns are the things that you 
cover in your magazine, whereas 
today’s concerns might be getting 
the cue sticks over to Joe’s Place 
or getting a game up and run- 
ning. 

Last year was probably the 
most profitable year we’ve ever 
had, in spite of all the things that 
we re talking about. But tomor- 
rows concerns are very much on 
my mind, because I can see the 
time coming when the small 
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COINMAN INTERVIEW 


operator will be at more and 
more of a disadvantage if he 
doesn't grow. 

I take my hat off to the little 
guys who do whatever they have 
to in order to make it through the 
day. It’s a different world today. 
The small guy is no longer com- 
peting directly with the big guy; 
he’s taking the scraps. It used to 
be that the small guy could do 
whatever the big guy could do— 
and better. But I’m afraid those 
days are moving out. The small 
guy is still buying 45/CD combo 
jukeboxes from the guy who got 
rid of his. He’s the one who has a 
few Centipedes in the shop and is 
looking to place them. 

I tried to get some 45 rpm juke- 
boxes repaired—we still operate 
some—and couldn't. They turned 
to me and said, “Hey, this jukebox 
is 10 years old. You can’t expect 
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us to supply you with what you 
need to get it running.” My car is 
18 years old, and nobody says 
anything to me about not being 
able to fix it. Today you're treated 
differently in this industry 
depending on who you are, the 
size of your route, the kind of 
equipment you're handling, and 
how old it is. 

What’s the best thing you can 
say about the industry right now, 
and what’s your biggest criticism 
or concern? 

The best thing I can say is that 
in the right locations, we’re mak- 
ing a lot of money. Our major 
location is up 30 percent from a 
year ago, and a lot of other ones 
are way up, too. So the profit is 
still there. The worst thing I can 
say is that this industry is going to 
become more and more of an 
exclusive club run by people in 


Our CamLock Systems’ 
high quality die cast 
disc tumblers provide 
excellent reliability at a 
very competitive price. 


Can be keyed alike, 
different or in groups. 


Proven successful for 
hundreds of applications. 
Cam locks available 


» In several lengths: 
mm 9/3) 7/3" and 15/16: 
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4311 W. Belmont ¢ Chicago, IL 60641 
(312)282-7177 © Fax (312)282-8199 


EXCLUSIVE CAMLOCK DISTRIBUTOR IN NORTH AMERICA 





suits and ties. The rest of us are 
going to have to get in line. 

Do you see yourself in this busi- 
ness in the year 2000? 

I sure hope not! Seriously, I’d 
like to be, but I believe there's 
going to be more change than you 
and I will be able to handle well. I 
can see my bowling center get- 
ting a letter from a major corpo- 
ration in Los Angeles or Dallas 
that says, “We can give you all the 
hot video games that are going 
into the home. We'll send them 
over fiber-optic cable and into 
big-screen TVs for $200 a month.” 
That bowling center owner will 
then say to me, “So tell me again 
what I need you for.” I’m afraid 
that’s where things are headed. 


“Fifty cents a play 
is where we need 
to:be. But we need 
vom ol-m-10)(-mneme|ae)e 


it down to 25 
cents when a 
eel palem leis 
Lam ele) el ell aia’ am 


When the games start coming 
in across cable, we're going to 
become obsolete. The location 
owner can order any game he 
wants from a catalog or some- 
thing like that. There won't be a 
market for operators. I think 
we re five years away from seeing 
all this. 

Let me conclude by saying this: 
the industry has been wonderful 
to me. But I think the future will 
involve a totally different group of 
people than we have in the indus- 
try right now. You'll still have 
some pool tables and jukeboxes, 
but the video portion of the indus- 
try will be gone. That’s a sad thing 
to have to say. L) 
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Blown Away. 


When the air gets pumping on a Dynamo hockey game, so do the 
players. It’s fast-paced action that blows them away, game after 
game. 

We ought to know. Dynamo hockey tables are the world’s 
most popular. They're designed by champions and played by the 
pros in every U.S. and international tournament. 

This kind of popularity means profitability that'll blow you 
away, too, year after year. 

Quality construction and durable components keep all 
Dynamo hockey models blowing and going with low maintenance and high return. 

And now, Dynamo has added extra excitement with unique new features to attract more players than 
ever. Attention-getting ideas include digital electronic scoring, overhead lighted scoreboards, creative new 
graphics, high-speed and quiet-play pucks, even the thrill of day-glow and black lights. 

Contact your operator or distributor about all the new Dynamo game tables, like 
Table Hockey, Striker Soccer, Bull’s Eye Shuffleboard and Dynamo pool tables. 
Call us free in the United States and Canada at 1-800-723-2923 and receive 
an instant FAX with more Lage age octal: about Dynamo products. T\ 
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Voted 2525 Handley-Ederville Road 
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COUNTERPOINT 


Should coin-op games be set at 
a minimum of 50 cents per play? 





This is purely an economic issue. The cost to build 
a pinball machine today, as well as the preventive 
maintenance that’s necessary for a pinball, really 
demands that the price per play be raised. For 
example, we now have dot-matrix displays in the 
games. That requires 
special personnel—a 
dot-matrix program- 
mer. All the electronics, 
memory devices, etc., 
have driven up the cost 
to create these pinballs. 
Look at it this way: 
when the band costs so 
much money, you have 
to charge so much 
money for the tickets. . 

The disadvantge we 
have in the United 
States is our coinage. In 
Canada and all the European countries they have 
expensive coins, which makes play much easier for 
the average person; they can play more frequently. 
The quarter, if it kept pace with inflation, should be 
56 cents. So we're saying 50 cents a play should be 
the new floor. Just as right now nobody thinks about 
putting out a game at less than 25 cents a play, we 
need to reach the point where games shouldn't be 
played at below 50 cents. That goes for pinballs, 
videos, and all the other types of coin-operated 
entertainment. Some people say, “Well, these 
games were designed to provide inexpensive enter- 
tainment.” That’s very true, but if you stay on quar- 
ter play you're going to go out of business. 

I don't buy the contention that only some areas of 
the United States can get away with 50-cent play. If 
you go to a South American country that has run- 
away inflation and a high poverty level, you'll still 
find the price per play at 40 cents. The Asian coun- 
tries aren't as affluent as the poorest areas of the 
United States, yet the price per play is 38 cents. 
Price per play has nothing to do with affluence; it’s 
a matter of good old-fashioned merchandising. 

The coin-op industry is more healthy around the 
world than it is in the United States. In Germany 
they play for the U.S. equivalent of $1.26, and the 
industry there is very, very healthy. They get about 
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I greatly admire Joe’s efforts, just as I admire him 
as a super person and good friend. But there are 
many factors which influence the pricing on any 
amusement game, including the caliber of the 
game; the kind of location and merits of the location 
where the game is op- 
erated; the size, popula- 
tion, and economy of 
the city; and of course, 
the competition. 

When I speak of com- 
petition, I don’t neces- 
sarily refer to amuse- 
ment games but to po- 
ker games, slot ma- 
chines, and other forms 
of gambling. Said com- 
petition can be desir- 
able if it brings hordes 
of tourists to a city, and 
the children play amusement games while their 
elders partake in risk entertainment. But the com- 
petition can be detrimental when large segments of 
the population leave the city to seek entertainment 
and recreation elsewhere, to say nothing of the 
drain on parents’ pocketbooks. This leaves less and 
less for youngsters to spend on fun and games. 

Joe, I’m sorry to say that even though the rest of 
the world operates flippers on 50 cents, we have 
continued to operate on a quarter. But it’s not that 
we haven't tried. Over a three-month period we 
tried operating all of the flippers in our game rooms 
and arcades on 50 cents. We found that the overall 
gross dropped off, and we received many com- 
plaints. Then we tried operating only the new flip- 
pers on two quarters, but even this failed. So we had 
no choice but to percentage the games properly, 
eliminating the match feature entirely or almost 
entirely. 

I must admit that a beautiful new flipper game 
Should operate on 50 cents, but in our local arcades 
and game rooms the flipper game players are not 
nearly as numerous as those who are addicted to video 
games. In fact, we are finding that most flipper players 
are confined to businessmen and the college crowd. 

If I may be so bold, I would like to suggest one 
sure way for a manufacturer to ensure that his flip- 
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Simple Simon is an easy 
redemption game that all ages 
will have fun playing. Simple Simon 
talks to the player coaching him how 
to play the game and encouraging 
the player to "try again"! 

A "Simple Simon" jingle plays during 
the attract mode and gives the 
game real personality! 


The game simulates the rules of 
tic tac toe. The player tosses 3 balls 
onto the play field and trys to match 

the lit squares on the backglass. 

lf the ball lands in the lit square, 

the player scores a higher ticket 

value. If all three squares are 
matched, the player gets a 
ticket bonus! 


Up to 4 coins or tokens per game 
can be inserted - Each coin 
increases the ticket values of 
each square. 
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SOT ebabe boas eet 
Game Features: “LED Display for number of coins in play 
Cabinet Quality built with tongue and groove construction Payout percentages and Bonus Levels Dip Switch Settable 
“ Metal Ticket Door and Deltronics ticket dispenser Drain hole provided in front of cabinet 
Ticket reset button on ticket door Game shipped with 5 balls, 3 for game play, 2 for Back Up 
Diagnostics and Volume Control located in Coin Door “Game has casters to make the game easy to move 
LED Ticket bank counts down tickets as they are paid out Game shipped in 1 carton with skid for forklift accessibility 











Game Specs: 80" H x 87"Lx 31.5" W — Weight: 600 Ibs. | Shipping Weight: 700 Ibs. 
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* re, @ 201 Cambridge Drive Elk Grove Village, IL 60007 (708)364-9787 Fax:(708)364-9831 
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© 1993 American Sammy Corporation. All Rights Reserved. 
SIMPLE SIMON" is a trademark of American Sammy Corporation 
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Joe Dillon continued from previous page 





that in France, too. The operators are healthy; they 
can afford the things necessary to grow their busi- 
nesses. In the United States, I hate to see the money 
left on the table, so to speak, not for our sake but the 
operator’s sake. He could take that money and rein- 
vest it in his business, in terms of better equipment, 
better facilities, better trucks, and so on. In the end, 
he would be earning more money for himself and 
his family. 

Other entertainment mediums haven't been 
bashful about raising their prices. Look at the price 
of a movie ticket or a compact disc. I bought a CD 
the other day and it was $23! There’s no reason we 
shouldn't charge the public more as well for the 
entertainment we provide. This industry will never 
experience the growth that it should if we don't. (| 
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N GAMES FOR KIDS SPOTS 


The best one-two 
combination for 
young players in : 
Pizza restaurant 
Family arcades 
Mini-parks 
Fast food restaurants 
Supermarkets 
Laundromats 
Resorts 
Campgrounds 
and more 


Available with 


Prize Vender 
Ticket Redemption 


Only 20"x 20" / 150 Ibs. 
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Louis Boasberg continued from previous page 


per game operates on 50 cents: develop a wide-bod- 
ied game. Not slightly wider, as in the case of some 
of our new flippers, but the same size as the wide- 
bodied games of the early ‘80s. Any deviation in size 
ensures novelty play, but in order to achieve 
longevity and the elusive 50 cents, the manufactur- 
er must incorporate the very best playfield into the 
game. Because it’s larger, the player thinks he’s get- 
ting more for his money and doesn't object to the 50 
cents. But I wouldn’t recommend wide-bodied flip- 
pers as a regular diet; one a year from the manu- 
facturer might be just the right number. 

My heart goes out to the poor flipper game design- 
er and engineers, who have the almost impossible 
task of creating a master plan of gadgets, devices, 
cult toys, and objects into such a beautiful design as 
to keep players continually interested. He also has to 
limit the playing time of the game and see to it that 
the players receive enough free plays to keep them 
happy, yet ensure a profit for operators. (| 


COPY CAT 


Repeat flashing lights and sound 
sequence by pushing buttons 


1-800-747-1144 


Local (309) 755-5021 / Fax (309) 755-1684 
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Dino® 


Manufactured and Marketed by Pacts: yi Rides inc. / KIDDIE’S 


©1994 Hanna-Barbera Productions, Inc. All Rights Reserved, Flintstones®, Dino®, The Flintmobile®, Loggin Continental® 
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A home game primer: 


past, present, 


It’s hard to believe that the 
video game market is less than 
two decades old. The legendary 
story of Nolan Bushnell is just the 
beginning of what's happening 
today. 

With technology springing 
ahead by leaps and bounds, it’s 
almost unfathomable that in such 
a short time we've gone from 
Pong to life-like, digitized charac- 
ters and realistic sound samples 
and audio processes like “Q- 
Sound,” giving the player more 
exciting and real experiences 
than ever before. Virtual reality 
games are the subject of another 
survey altogether. 

It’s also important to note that 
over that same period the home 
video game industry has mir- 
rored the arcade industry—with 
an admitted lag—thanks to hard- 
ware from Atari, Nintendo, and 
Sega, among others, getting soft- 
ware producers to shoehorn their 
coin-op products into cartridges. 
A good example is the multi-mil- 
lion-selling release of Mortal 
Kombat last September by 
Acclaim. With every increase in 
arcade technology, there is a sim- 
ilar—though understandably 
lesser—move ahead in the power 
of the home consoles. 


We've come a long way from Pong (I) to Sonic the Hedgehog 3. 
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future 


The intention of this report is to 
give a brief history of the home 
video game market, with a look 
back at what was and a look 
ahead at what’s in the works. As 
SNK’s Neo-Geo has made a 
crossover from arcade to home 
console, there are signs that 
many of the home systems com- 
ing up will be used as inexpensive 
engines in tomorrow's arcade 
games. 


Recent ancient history 


About 10 years ago, the home 
video game industry hit a wall, 
labeled by some as the “Great 
Crash of ‘83.” At that time Atari 
had its extremely popular 2600 
VCS console, followed closely by 
Mattel’s Intellivision and Coleco’s 
Colecovision. Some would point 
to Atari's wild spending as the 
key to its demise, bringing the 
whole industry down as a result. 

Others would say that it was 
the fact that there were no regu- 
lations on who made software for 
the consoles, thus diminishing 
the quality of software. As a result 
players had the overall impres- 
sion that the market was filled 
with poor product. 

Still others insist it was the mil- 
lions spent on licensing video 
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Rainbow 


, World's Finest Cranes 


Crane Pros 
Buy Rainbows 


fF 


most, cranes are their 
only business. They 
can’t afford to use 


Here’s what . 
the pros have to say.. 


“We have been very pore with the performance of the Rainbow Crane Company and 
the equipment that they manufacture.” 
Randy Fagundo — V. P., Sugarloaf Creations, “Worlds Largest Crane Operators” 


“We have sizeable crane ———— in four ae cities and run hundreds of jumbo cranes. 
Our city managers tell us they want Rainbows for their growth. They cite the machine’s 
looks, reliability and ease of service as reasons. Most importantly, they tell us that 
Rainbows result in more revenues per machine.” 

David Chazen — President, Win Stuff, (sister company of Good Stuff Toys) 


“The Rainbow Crane is the most technologically advanced and appealing machine on the 
market today. We have replaced other cranes with the Rainbow and realized increased 
revenues instantly.” 

Kevin Theisen — American Coin Company 


“We highly recommend Rainbow Cranes for several reasons: 1) Quality of 
Manufacturing, 2) Reliability, 3) Outstanding ongoing technical support, and 4) Rainbow’s 
classy looks have allowed us access to many high-volume accounts.” 

Ken Higgins and Bill Emerson — Northeast Coin Company 


“We have experienced a sales increase of over 40% in locations in which we have replaced a standard jumbo crane with a 
Rainbow Crane!! The machines are paying for themselves with the increase in revenues. Furthermore, we have found that 
locations which were once concerned that the appearance of a crane may be offensive to their clientele are really pleased with 
the attractive appearance of your machine. Finally, the reliability of the technology is remarkable. Machines in operation is what 
keeps our Vending Division in business, and it’s rare to have service calls or down time with the Rainbow Crane. 
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game rights to the movie “E.T.,” 
the subsequent rush to bring the 
product to market, and the 
game’s poor sales to players that 
figured in the industry's crash. As 
a result of the reported arro- 
gance that Atari carried around, 
it was widely believed that Atari 
executives felt imminently bles- 
sed that anything put in a box 
with Atari's name on it would sell. 
If there was any reality-check 
to that theory, it was the fact that 
there were so many E.T. car- 
tridges left over in inventory that 
Atari used them as landfill. While 
the foundation might have fallen 
out of the game market, some 
homeowners might have had 
their foundations built from it! 
Gradually, the price of game 
cartridges dropped to bargain- 
basement prices. Shelf lives were 
short, and many shrewd players 
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MUSIC 
Operator's 
Service 


1-800-354-5853 or (714)879-1771 


45s & CDs 


with pre-printed title strips 
- Programiming service available 
- Latin 45s & CDs 


‘Hablamos espanol 
Authorized Distnbutor 


Deutsche Wurlitzer GmbH 


Fast, Friendly Service 
Competitive Prices 
3-Day Delivery or Less! 


knew it. With patience, fairly new 
games could be had for a fraction 
of the original price—under $10 
in many cases. 


something they were used to and 
had a hard time dealing with. 
Before long, the market had bot- 
tomed out. 


“With every increase in arcade technology, 
Waa Rom MM eali tc) deer talelecelamelalersacye-lalerclelh, 
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Because game development 
costs weren't very high—the abili- 
ties of these systems were pretty 
light, so one or two people could 
fully develop a game in a garage- 
based operation—lots of execu- 
tives had gotten used to the hefty 
cash flow that previously bloated 
profits. Low returns weren't 
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Sales were $3 billion in 1982, $2 
billion in 1983, dropping to $800 
million in 1984, and hitting a low 
of $100 million in 1985. 


The Japanese wave 


In 1985 Nintendo rolled the dice 
in bringing out a game system, 
the Nintendo Entertainment 
System (NES), at the industry's 
lowest point. (The NES is the 
American version of Nintendo's 
Family Computer, or “Famicom,” 
in Japan.) Many felt it was a risky 
move, but Nintendo’s approach 
made it safer. It also signaled a 
shift from an American-led mar- 
ket to a Japanese-led one. 

Nintendo did all it could to sign 
up software producers with 
exclusive contracts. Each year, 
more and more developers got in 
on the coattails of Nintendo’s suc- 
cess. This not only made Nin- 
tendo very rich, but also kept out 
a lot of its competition—primarily 
Sega, then a fairly unknown game 
maker. 

Most industry insiders felt that 
Sega’s Sega Master System (SMS) 
was technically superior to the 
NES, but Sega had a hard time 
getting popular software. Sega 
had only a couple of crossover 
games (most notably, arcade 
translations of Double Dragon 
and Rampage) from the NES. 

Nintendo's exclusive contracts 
went the way of the dodo bird 
shortly after the announcement 
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Nintendo created a hero with Mario. 


of an investigation by the U.S. 
government, through the Federal 
Trade Commission (FTC), of 
Nintendo engaging in price-fixing 
and antitrust behavior. 

However, Sega was already out 
of the 8-bit market picture. As 
much as the SMS might have 
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been technically superior—even 
by a little bit—to the NES, 
Nintendo did a good job of lock- 
ing Sega out of the market’s 
activity. Looking back, the NES 
reportedly outsold the SMS by a 
10-to-1 margin, with well over 34 


million units sold. 


Nintendo had firmly entrench- 
ed its icon, Mario, as part of the 
pop culture. Mario had a very 
high Q-rating, the figure that 
shows recognizability of a person 
or product to the various age 
groups. The NES had unprece- 
dented market share and was 


riding a very big wave. 


The Japanese wave, 
Part Il 


While Nintendo was peaking 


out with the NES, plans were 
underway to knock it off its 
perch. One thing you can count 


Leaves Kids Hungry For More 
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| Tried and tested, kids go ape over this new game 


™) as they roll balls into the lighted animal's mouth. 
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It's Food for fun and it's a game that's easy to 


"play and easy to win. To their delight, kids are 


fed winning tickets in quantities programmable 
by you. Get your place swinging for the whole 
family with Jungle Picnic. 
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Kiddie Clown Rolldown, Ficlder's Choice, Pizza Roll, 
Rock N' Roll 4, and the “Original” Rolldown. 
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Manufacturer of Amusement Skill Games Since 1977. 
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on in consumer electronics is 
constant improvement and leaps 
in technology. Processes are 
refined and new chipware is pro- 
duced. The end result is lower 
cost for higher technology. 

With regard to video game sys- 
tems, this stands for more power 
to the consumer: a larger color 
palette, bigger and more “sprites” 
displayed simultaneously, and 
faster action. This means the 
player doesn't have to stretch his 
imagination as much and has a 
more realistic play experience— 
provided the game producers do 
their job. 

Within days of each other in the 
fall of 1989, Sega’s Genesis and 
NEC’s TurboGrafx-16 hit store 
Shelves. Similar to Nintendo’s 
Famicom, both of these new con- 
soles had roots in Japan. The 
Genesis was first released as the 
MegaDrive, though it did very 
poorly. The 8-bit TurboGrafx-16 
(TG-16), at the time of its U.S. 
introduction, was an extremely 
popular system in Japan (called 
the PC Engine) as a partnership 
between NEC and Hudson Soft. 

Sega's Genesis is a 16-bit 
machine, driven by a 68000 pro- 
cessor, while the TurboGrafx-16 
uses an 8-bit processor, which is a 
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Sega created its own icon, Sonic the 
Hedgehog. 
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Nintendo's Super NES 





hybrid offshoot of the same 6502 
chip used in the Atari 2600 and 
Nintendo’s NES. Its alterations 
make it much faster and able to 
keep up with the Genesis in per- 
formance. NEC also equipped the 
TG-16 with a 16-bit graphics 
processor, thus the “16” in its 
moniker. 

It’s clear that the U.S. venture 
with the TG-16 was expected to 
do as well as its Far East brother. 
That just might have been the 
reason why it never lived up to 
those expectations, with its solici- 
tors taking victory for granted. 
Rumors started to surface about 
NEC demanding high license fees 
(as Nintendo had done) and fairly 
large manufacturing runs of car- 
tridge producers, which resulted 
in scaring away the big-name 
developers. 

While NEC counted on a large 
user base forcing developers to 
join the TG-16 camp, the opposite 
happened: a low number of devel- 
opers, and therefore software 
titles, kept the user base low. 

It took a few years, but NEC 
learned a painful lesson, as Sega 
was taught with the NES/SMS 
battle: what drives the hardware 
market isn’t just good hardware, 
it’s lots of software. The differ- 
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ence was that while Sega was 
forced into that position by 
Nintendo’s shrewd marketing 
and sales, NEC was put in that 
position by its own doing. 

Even more recently, with the 
creation of a company called 
Turbo Technologies Inc. (a part- 
nership between NEC and Hud- 


son Soft) to try a recovery of the 
TG-16 in the market and coordi- 
nate release of a one-piece, TG- 
16-based CD-ROM console called 
the TurboDuo, the sales of the 
hardware flagged. 

Similarly, a failed attempt at 
the arcade market, in partner- 
ship with United Amusements, by 
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ATTENTION: 


ENTERTAINMENT CENTERS 
and STREET OPERATORS- 


MAJOR LEAGUE BASEBALL CUPS 


With full packs of collector trading cards clearly shrink wrapped 
together makes a perfect crane mix or redemption prize for 


CRANE CONTEST KITS 
Complete, easy to operate and a proven SUCCESS to keep 

players coming back for more! MAJOR LEAGUE BASEBALL 
CONTEST Kits, EASTER Contest Kits- Call and find out how 
simple these money-making programs can work for you! 


ROTARYS, JACKPOTS, LAXS, MIRAGE & 
DOZER OPERATORS-- PAY ATTENTION! 


Let's face it, dishes are boring! Try something new from 
BONITA MARIE. Now you can place exciting new prizes on 
you play floor. Ask our sales department about the new 3-D 


1994 FULL-COLOR CATALOG 


Is ready and available! Small Toys, Novelties, Electronics, 
Appliances, Jewelry, Watches & now Sports Collectables. 
BONITA MARIE has many exciting programs to meet all your 
needs and budgets. Guaranteed best prices on TOP QUALITY 
MERCHANDISE. Don't delay, call us today- 


1-800-272-6375 
Oniter QMeariC csicn 


1540 Route 37 West 
Toms River « New Jersey * 08755 
Ph: 908-349-1994 « Fax: 908-341-4056 
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SPECIFICATIONS: 
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Height with backbox Depth: ........ 55” (139.5¢m) 
ae 56” (142cm) Weight:....... 320 Ibs. (144kg) crated 
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told Nintendo in the mid-’80s that 
bringing the NES out would be an 
awtul risk, loads of industry fol- 
lowers told Sega that it was crazy 
to challenge Nintendo’s hold on 
the game market, especially with 
the Genesis. 

Though going up against the 
TG-16 in the Japanese market 
proved to be a failure, Sega 
forged ahead and turned the 
tables. It suffered a slow start, but 
after the addition of Tom Kalin- 
ske (ex-Matchbox and Mattel 
executive) as Sega of America 
president and CEO, the Genesis 
started to rocket. 

Knowing that the U.S. gamer is 
drawn to an icon, as Nintendo 
had with Mario, Sega set out to 
——_——<——_——_—_————_ mm _ — create an identity. The speedy, 
using the TG-16 as an engine in PlayChoice-10) didn’t help the blue Sonic the Hedgehog has 
an arcade cabinet (similar to the overall picture for NEC. been a big factor in the Genesis’ 
use of the NES in Nintendo’s With the same vigor that people success, taking the industry by 
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The ##tercard brand debit card system was designed 
with your operation in mind. It brings benefits both to 
you and to your customers. Your customers will love the 
convenience of the card. No more carrying dozens of 
tokens, they simply place their funds on the card. Parents 
will love the concept, especially during birthday party 
time. Plus, you get added store traffic! 


It's so simple 


Cards are purchased and revalued from a "teller" 
machine. The customer simply inserts the card into any 
game equipped with a reader and they're ready to play. 
To play again, they simply press "Replay". 





Not only does the card store credits to play, but it stores 
redemption points as well--no more tickets to buy, store, 
count and destroy! Readers can also be fitted to "kiddie" 
rides for added usage. 


Need to control access to areas--like miniature golf? 


We can do that too. We have reader-equipped turnstiles 
that make it easier to control access to certain areas. 
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Cards make playing fun. 


The i#tercarda system 
makes playing fun. With 
custom cards, your location 
becomes the only game in 
town. Customers return over 
and over because that card 
carries a value, both in 
money and in points, that 
can only be redeemed at 
your location. Contact us 
today to learn more about 
implementing debit card 
systems. 

= 1-800-732-3770. 


INTERFACE CONTROL SYSTEMS an #fercara co. 
45-B Progress Parkway ¢ Maryland Heights, MO 63043-3701 


314-275-8066 * 800-732-3770 ¢ FAX 314-275-4998 
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storm. The Genesis has grown 
strong, with a user base of about 
13 million today. On the peripher- 
al side, Sega’s release of a CD- 
ROM that hooks to the Genesis 
(Sega CD) started out weakly but 
has built up momentum; today 
about one million units have been 
sold. 

Another game system was 
released in 1990, based on its 
arcade predecessor: SNK’s Neo- 
Geo. Though an exact duplicate 
to the upright cabinet in terms of 
abilities, the Neo-Geo never really 
caught on due to its high-priced 
console and cartridges, as well as 
a limited software library. The 16- 
bit system—like the Genesis, it 
has a 68000 processor and a Z80 
to handle support chores—has 
maintained a cult market, though 
it never achieved the market suc- 
cess nor the wealth of software 
developers that SNK expected it 
to find. 

Where was Nintendo during all 
of this? It waited until it felt the 
market was right for the intro- 
duction of its 16-bit system. In 
fact, at a Consumer Electronics 
Show, Nintendo showed a promo- 
tional film that tried to claim that 
American gamers weren't ready 
for 16-bit, while Sega was getting 
a decent headstart in the market- 
place. Nintendo had released its 
16-bit Super Famicom in Japan, 
but word circulated throughout 
the industry that Nintendo felt 
strongly about milking the NES in 
the U.S. market for all it could. It 
might have been a serious mis- 
take. 

When the Super NES (the SNES 
was a Super Famicom with little 
but cosmetic differences) was 
unleashed in the United States in 
1991, there was a lot of hope, but 
Sega had created a nice nest for 
itself with its two-year buffer. 
Only three titles—all Ninten- 
do’s—were available for the first 
couple of months, and the SNES 
was off to a tepid start. 
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TurboDuo system 


Without question, the system 
hardware is very capable: the 
SNES’ sound chip is superior to 
the Genesis’ Z80; it has a larger 
color palette; and it features a 
special graphic effect called 
“Mode 7” that allows for rotation 
and scaling of graphics in hard- 
ware. 

However, the majority of play- 
ers seemed to gravitate to the 
speedier Genesis—again, it’s not 
necessarily the best hardware 
that rises to the top. Also, game 
developers had already gotten 
past the learning curve of pro- 
gramming the Genesis, while 
working with the SNES was still 
new territory to tread over. 

The result, with early SNES 
software suffering from sprite 
flicker and intermittent slow- 
downs, was not an overwhelming 
lead by Sega over Nintendo (with 
NEC and SNK a distant third and 
fourth), but a lead just the same. 

While Nintendo retained many 
of its original licensees—the ones 
that survived the competitive 
NES market and were still in 
business—some slowly started 
jumping into Sega’s camp, too. 
With the limiting exclusive con- 
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tracts gone, players started to see 
the same game released on mul- 
tiple systems. 

The complexion of the 16-bit 
market changed in 1992, thanks 
to a kick from a name familiar to 
Play Meter readers: Street Fighter 
II. The game that topped the coin- 
op charts was released by 
Capcom for the SNES, and it was 
a much better hardware seller 
than Nintendo had been itself. 
Unfortunately for Sega, Street 
Fighter II wouldn't see its way to 
the Genesis until September 
1993—after an updated Turbo 
version hit the SNES closer to 
mid-year. 

Currently both Sega and Nin- 
tendo dole out serious corporate 
marketing rhetoric about 16-bit 
market share: Sega claims 58 
percent on 13 million units sold, 
while Nintendo says it has 54 per- 
cent on 15-1/2 million units sold. 
Most industry analysts call it an 
even split, though Sega was 
reported to have “won” the 1993 
Christmas market. 

Recently, another arcade soft- 
ware success, Mortal Kombat, 
was simultaneously released by 
Acclaim (licensed by Midway 
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Mfg.) in September for both 
Genesis and SNES. That provided 
an even playing field of sorts, 
though Nintendo's better hard- 
ware made the game look and 
sound better. However, Nintendo 
opted to eliminate the “fatalities” 
and gore that helped drive the 
arcade version. Sega, on the 
other hand, kept the blood (re- 
leased with a not-so-secret code) 
but suffered a bit in presentation 
due to weaker power under the 
hood. 


Multinational market 
again: next generation 


In 1994, technology continues to 
move ahead, as expected. You 
could say that the new market in 
computers—the guts of any game 
system—is a risk, but you'd have 
to spell it a bit differently. It’s the 
RISC, which stands for Reduced 
Instruction Set Computer. This 
chip type provides designers with 
fast and powerful computing. 

For instance, you can buy an 
Apple Newton personal organizer 
that recognizes your handwriting 
and saves contact names and 
your schedule. You can FAX with 
it, and it gets to know your orga- 
nizational habits. Even more 
amazing is that this is all packed 
in a hand-held package—you do 
all your writing on its screen face. 
The RISC chip that drives the 
Newton is the key to its speed 
and intelligence. 

That power is coming into play 
with the current and upcoming 
home game systems. Out now are 
two systems, set to start the next 
wave of competition and force the 
SNES and Genesis to start in the 
direction of obsolete hardware or, 
more realistically, join in with 
new models. 

Backed by a powerful multicor- 
porate partnership (Time War- 
ner, Electronic Arts, AT&T, 
Matsushita, and Kleiner Perkins), 
3DO hit the market after a swell 
of publicity in various publica- 
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tions and a successful initial stock 
offering. 

The 3DO Co., created by mar- 
keting whiz Trip Hawkins (he 
started Electronics Arts in 1983), 
was set up to be nothing more 
than a technology creator and 
licensor in an attempt to create a 
standard, such as VHS is to video 
tape. As a result, there are a few 
companies due to release their 
versions of the 3DO-compatible 
“interactive multiplayer.” 

At the present, Matsushita has 
one out, named the REAL 3DO 
Interactive Multiplayer. It was 
released in October under Mat- 
sushita’s Panasonic brand. Sanyo 
and AT&T are working on their 
respective units. 

The Panasonic unit is a CD- 
based system, and it’s important 
to note that it’s not limited to just 
games. Other products, called 
“edutainment’—a mix of educa- 
tion and entertainment—are very 
prevalent. However, the game 
software is strong under 3DO’s 
32-bit RISC architecture. The 
main limitation to 3DO’s success, 
at this point, is its price tag. The 
Panasonic unit was introduced at 
about $700, which has kept sales 
pretty low. 

The other “next generation” 
system comes from a familiar 
name in games, though relatively 
dormant as of late, beyond the 
release of its color hand-held 
Lynx system. Atari Corp., pre- 
dominantly a computer manufac- 
turer (not to be confused with 
Atari Games, the arcade compa- 
ny), re-entered the home market 
with the 64-bit Jaguar system this 
past November. 


Though not in nationwide 
release at the time this is being 
written, the strength of the 
Jaguar’s hardware is getting peo- 
ple’s attention. Atari has been 
Slowed in getting software 
licensees signed up, primarily 
because a lot of the major game 
developers are holding back until 
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they see how the Jaguar's initial 
introduction goes. Yet sales of the 
cartridge-only system (a CD- 
ROM attachment will be released 
separately later this year) have 
been strong in areas where it’s 
been released, thanks to a $250 
price tag. 

At this juncture, only a handful 
of games have been released, 
though they are pretty impressive 
from a technological standpoint. 
The major hindrance is Atari's 
own reputation, which was hurt 
by the poor software support for 
the Lynx—people don't soon for- 
get, it seems. 

But the Atari name does carry 
some weight, given that many of 
those who played a 2600 as chil- 
dren in the early ‘80s are now 
parents looking for a game sys- 
tem for their own families. Again, 
the Jaguar hardware is strong, 
but the key to its survival is 
whether it can get some block- 
buster software to drive it. 

Though there are few details at 
this point, it’s important to note 
what others are working on; Sega 
and Nintendo aren't sitting back 
on their laurels. Sega has been 
working on a new system—cur- 
rently tagged Saturn—that is 
expected to be released in Japan 
this Christmas. Look for a 1995 
release in the United States, 
unless Sega gets antsy and feels it 
needs to take it to the shelves 
sooner. 

At press time, computer soft- 
ware giant Microsoft acknowl- 
edged that it is working with Sega 
on an operating system for the 
Saturn project, though details are 
light at this point. Microsoft is 
best known for creating the MS- 
DOS and Windows operating sys- 
tems for IBM PC computers. 

Similarly, Nintendo has an- 
nounced a partnership with com- 
puter-graphics leader Silicon 
Graphics. The result of this 
“Project Reality” will be a 64-bit 
system to be released in arcades 
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The new ball is the best improve- 
ment since the inception of the 
game. The material doesn’t nick, 
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all respects. 
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in 1994 and to the home market 
in 1995. Neither system has been 
Shown publicly, but both will use 
CD as their primary storage 
medium. 

There will be another competi- 
tor in the market, and it’s not an 
unfamiliar name. Sony will be 
releasing a 32-bit, CD-based sys- 








tem, currently called “PSX” (like- 
ly an offshoot of its oft-rumored 
“Playstation” hardware develop- 
ments). 

The biggest news with this 
product, aside from the Sony 
name itself, is a partnership tak- 
ing place between Sony and 
Namco to share technology. Word 


Aer 1 O84 
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is that games like Air Combat and 
Ridge Racer could show up early 
in the hardware’s lifetime. Sony 
has announced a Japanese re- 
lease for the PSX system later 
this year, but no firm announce- 
ment on an American release has 
been divulged. It’s expected to be 
released here in 1995. 


Future challenges 


The line between the arcade 
and home markets continues to 
blur. However, the release of 
Mortal Kombat to the home mar- 
ket is said to have spurred an 
increase in play on the arcade 
original. At the same time, the 
home systems continue to in- 
crease in power and are used to 
drive certain coin-op hardware. 
Atari's Jaguar will be used as an 
engine in upcoming arcade units, 
and 3DO is already being used by 
American Laser Games for Shoot 
Out at Old Tuscon. 


“What drives the 
hardware market 


amen le iemelelelemal-|aet 
ware; it’s lots of 
software.” 





There are also offshoots: Sega's 
cable TV-based Sega Channel 
must have attention paid to it. 
And who knows what impact the 
“information super-highway’—a 
buzzphrase being bandied 
about—will have. How this will 
affect the home and arcade mar- 
kets, or what the next generation 
of hardware will be like, remains 
to be seen. You can’t stand still 
while it happens, because it won’t 
stand still for you. [1 

Andy Eddy is senior editor for 
GamePro, a leading home video 
game magazine, and S.W.A.T.Pro 
magazines. He’s an avid gamer 
and has been covering the elec- 
tronic entertainment market for 
more than a decade. 
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Players will tremble with delight when playing Aftershock. 
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Technology on parade 


at the CES 
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Dave 
Stubblefield 


hit the floor amid all the noise, 
commotion, and great expecta- 
tions. I was ready to be dazzled, 
impressed, and otherwise blown 
away by it all. This is what I’ve 
come to expect at the Consumer 
Electronics Show, and this year’s 
winter show—held in early 
January in Las Vegas—did not 
disappoint. 

These shows are a kaleido- 
scope of the latest in consumer 
electronic offerings. The CES is 
the largest electronics show of its 
kind; this one was the biggest 
ever. Well over a million square 
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feet of exhibition space waited to 
receive a record number of buy- 
ers, who paraded up and down 
the aisles playing “Let’s Make A 
Deal.” 

The hot topic at this CES was 
interactive multimedia, which 
runs the gamut from the home 
game market to the much-her- 
alded “information super-high- 
way. The big sizzle seemed to be 
over CD-ROM. Everything from 
home computers and the incredi- 
ble new generation of home 
games to Sony’s new mini-audio 
CD and player could be found. 
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selection is unparalleled in the 
industry. Immediate delivery 

on most rides. 

bei in service. net nit 


ee oe me aan ye 





inventory in the business with 8 


full time technicians to assist you. 


Call TOLL FREE for same day 
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There were even movies on CD, 
which looked to me to be of high- 
er quality in both image and 
sound than rental tapes. 

The CD-ROM player aftermar- 
ket is hot. Sales to existing home 
computer owners are skyrocket- 
ing, with sound boards running 
neck and neck. This home equip- 
ment will be giving the arcades a 
run for their money. Home com- 
puters can even play linked 
games by modem. For example, a 
player in Dallas can call and play 
a friend in Denver. 

The single- and double-speed 
CD-ROM readers are only the 
beginning. The key to perfor- 
mance in a CD player is the 
transfer rate (how much informa- 
tion it can send to the computer 
per second). The original units 
sent about 150 Kb per second. 
These single-speed units offered 





Two-piece cues with the quality 
found only in other cues costing 
much, much more. 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave., South - New York, NY 10010 


800-223-6468 
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limited capability but were only 
at a temporary stage in this evo- 
lution. Several companies, such 
as NEC and Chinon, already have 
triple-speed units and will shortly 
release quadruple-speed models. 
With this kind of speed, the per- 
formance goes through the roof— 
and the competition gets intense! 


alone. Most of the units will come 
with the full multimedia package 
included. This is only the begin- 
ning. 

Then there is the growth of on- 
line users (people who call a com- 
puter with their computer). This 
growth is occurring at better than 
10 percent a month, not a year! 


mui a(s mc) PLOMUlaliomcmal(cmeolelamiamonhmeleipnle)i= 
oe) 0) alco) amma alm ea (esti mets el-]age)anit-lalecme-lule, 


leaves it in a precarious position in the 
marketplace.” 


There are over 25 million home 
computers in America today, and 
the projection is for an additional 
eight million-plus units this year 
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Parts and More! 





The marketing potential through 
these networks is becoming a 
necessity. 

For those of you who don't 
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know what these on-line services 
offer, I will explain. There are 
thousands of BBSs (Bulletin 
Board Service) in the United 
States today that offer the ability 
to send E-mail (electronic mail) to 
anyone on almost any of the other 
BBSs. You can upload (send an 
image, demo, or even a whole 
program), download (retrieve 
these things), read the news, join 
a discussion group, or even roam 
the world electronically through 
the Internet. There is even the 
opportunity to purchase items in 
so-called “electronic malls” with 
your credit card. This is an area 
of marketing with rapid growth 
that’s generating great results. 

Well, back to the show. Some of 
the most innovative and dynamic 
games came from the likes of 
Lucas Arts, Megatech Software, 
Media Visions, and Merit Soft- 
ware. 
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Megatech’s offerings were quite 
risque. They deal with high ad- 
venture and buxom young beau- 
ties in compromising positions. 
The titles, many of which have 
been self-rated, include Cobra 
Mission, Metal & Lace: The Battle 
of the Robo Babes, and Dragon 
Knight III. 


Merit Software’s release of the 
game Harvester has caused a stir. 
It offers a host of dynamic—and 
somewhat disturbing—images in 
a dark, diabolical setting. The 
game runs the gamut from giant 
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demon bugs to voyeurism of love- 
ly young maids. 

It was only a matter of time, | 
guess, before George Lucas and 
his company entered the arena. 
Lucas Arts’ first releases have 
been based on some old favorites 
from the “Star Wars” era, as well 
as intriguing new games like The 


Dig. These CD-ROMs have very 
captivating visuals and good 
plots. They also require serious 
thought to avoid becoming a 
casualty. 

In contrast, Media Vision, while 
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offering such intense, high-speed 
games as Critical Path, seems to 
have a very strong offering in the 
area of interactive “edutainment” 
(a new way of getting kids to 
learn: disguising the learning 
within a game). They have many 
new games to offer as well as oth- 
ers in the works. 
On to the home games 

The biggest splashes were 
made by Panasonic and Philips. 
Atari was there with the Jaguar, 
right next to American Laser 
Games, in an annex not in the 
main hall. Of course, Sega and 
Nintendo were there with bells 
on. In my opinion, the best perfor- 
mance for a CD unit goes to 
Philips. The company even had 
full-length movies on disc, and 
they looked great. 

Panasonic was there to roll out 
the red carpet for the 3DO sys- 
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tem. It was a nice unit but, in my 
humble opinion, the price-to-per- 
formance ratio leaves it in a pre- 
carious position in the market- 
place. The cost is about $700, 
which is a little pricey for many of 
the retailers I spoke with. And 
the company’s version of 
American Laser Games’ Mad Dog 
McCree didn’t appear as good as 
Philips’ interactive CD version. 

My pick for cartridge game 
play was Atari's Jaguar, with its 
almost 400 Meg per cartridge 
capacity. The price, given its per- 
formance, is quite incredible. I 
talked with Atari’s Bob Brodie at 
the show and learned the follow- 
ing: 

e Atari doesn’t see the 3DO 
unit as its main competition. 
There are problems in a few 
areas, with price serving as the 
biggest one. The chief competi- 
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tion to Atari will come from Sega 
and Nintendo. 

e Atari expects to release at 
least three or four games per 
quarter—maybe more—for the 
Jaguar. 

e The company’s double-speed 
CD-ROM players and CD-ROM 
games should be available by 
mid-year. The units will also play 
Kodak CDs. 

e IBM, which is manufacturing 
the Jaguar for Atari, has been 
very cooperative in the venture, 
Brodie says. 

American Laser Games seems 
to be broadening its efforts. The 
company has released or will 
soon release several of its arcade 
games for the home market. ALG 
is taking the shotgun approach 
and offering Mad Dog McCree on 
the 3DO, Philips, and home com- 
puter CD-ROM platforms all at 
the same time. Don’t leave any 
dollars on the table! 

A look back 

The show was long, but it was 
well worth all the miles. What 
struck me about this CES was the 
huge proliferation of home com- 
puter gear and accessories. This 
is a very active market area. If 
the prices keep coming down, the 
CD-ROM games could comprise 
the largest single slice of the 
game market pie. 

The changes of today are fast, 
deep, and all-encompassing. If 
you don’t already know what's 
happening in the world of com- 
munications you should find out— 
and soon. Time waits for no one. 
Several companies which used to 
be of some importance in our 
industry have disappeared. They 
didn’t do their homework and 
failed the course. I hope you all 
get an A! 

As always, I wish you good 
games and big profits. [1 

Dave Stubblefield works in 
interactive publishing, marketing, 
and design for Cyber Publications. 
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Bonnie Theard 


Beyond the “sea of balls’: 
soft play caters to kids 


oungsters ranging in age from 
two to 12 enjoy a wide variety of 
entertaining activities, many 
unknown to previous genera- 
tions. One of the clear favorites is 
the bouncing, jumping, sliding, 
crawling fun of soft modular play 
Systems. 

The earliest soft play area, and 
the granddaddy of today’s sophis- 
ticated structures, is the “sea of 
balls.” Also known as the “ball 
bath,” “ball crawl,” and “ball 
pool,” it is simply an enclosure 
filled with baseball-sized light 
plastic balls that invites children 
to relax and wallow in the mass of 
colorful spheres. 
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It’s easy to understand the pop- 
ularity of soft modular play sys- 
tems. From the child’s point of 
view, he gets to climb on every- 
thing in sight, a no-no at home. 
From the parents’ point of view, 
children are safer than on hard 
outdoor playground equipment. 
The natural by-products are 
healthy exercise and socializa- 
tion, all in a climate-controlled 
environment. No extremes of cold 
or heat can dampen the experi- 
ence. 

Soft modular play systems were 
the brainchild of Jack Pentes of 
Pentes Design Inc. in Charlotte, 
N.C. The company functioned for 
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Parents and children revel in the ball bath. 








30 years as a design organization 
mainly dedicated to marketing 
programs before soft play en- 
tered the picture. 

While working on Sesame 
Place in Langhorn, Pa., a joint 
venture of Busch Entertainment’s 
parks division and the Children’s 
Television Workshop, Pentes 
marveled at the finished outdoor 
facility with its huge individual 
play events. He felt there had to 
be some way children could have 
access to this kind of play area on 
a smaller scale. 

Within three years soft modular 
play systems were a reality, 
Spurred on by the need of a 
client, Showbiz Pizza Place. The 
concept appeared in November 
1983 at the IAAPA show and won 
a first place trophy for the best 
new product of the year. 

As the saying goes, the rest is 
history. According to Pentes, 
there are now 12 producers of 
soft modular play systems and 
several thousand play units on 
location. Fast- food outlets, such 
as McDonald's and Burger King, 
were quickly on the heels of 
Showbiz. 

Says Pentes, “It had a phenom- 
enal effect on increasing their 
business and attracting families. 
It gives kids an outlet for some of 
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their energy. Even at this stage I 
couldn't have foreseen what was 
about to happen.” 

In 1985 the first bona fide dedi- 
cated kid’s play center opened in 
Colorado Springs, Colo. A local 
school teacher saw the Pentes 
unit at the [AAPA show and envi- 
sioned an indoor play center she 
later called Tickles” Fun Factory. 
Although small by today’s stan- 
dards, her 5,000-square-foot cen- 
ter with party rooms, snack bar, 
soft play area, drawing wall, and 
other kid-inspired activities 
looked big. 


"Don't make the — 
mistake of jamming 
a soft play system 


lee liakimmaalcm ec] | Mais 
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evacuation hazard.” 





Elements of a play center 

What’s the average size for 
such a center today? Pentes 
explains, “I don’t recommend less 
than 10,000 square feet to do it 
correctly. You can do it better in 
12,000 square feet, particularly if 
you want to make a good presen- 
tation of redemption games.” 
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(Pentes defines a dedicated play 
center as one with a soft modular 
play system and redemption 
games. Play centers can be locat- 
ed within a family entertainment 
center, but then the total area 
jumps to 20-40,000 square feet.) 

Pentes advises allowing ade- 
quate room for every activity. 
“You're going to take up any- 
where from 33 to 50 percent of 
the floor space for your soft play 
system, including room for par- 
ents to walk around it 360 de- 
grees. Many operators make the 
mistake of jamming soft play sys- 
tems against the wall; that’s 
death. It becomes a fire and evac- 
uation hazard.” 

Another necessity is birthday 
party rooms, as many as possible; 
five is not too many. “It’s not 
uncommon,” notes Pentes, “to 
host 1,200 kids on a Saturday over 
an eight- to nine-hour period. 
That’s where a lot of revenue is 
generated if it’s run efficiently. 

“In addition to birthday party 
rooms you need a food service 
facility. I can’t emphasize enough 
that whatever you serve should 
really be tasty.” Among the sug- 
gestions: pizza, soft-serve ice 
cream, pretzels, jumbo cookies, 
and peanut butter and jelly sand- 
wiches. 
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“Adults will spend a great deal 
of time in the food service area so 
you want to provide good viewing 
of the play systems,” says Pentes. 
“Adults get tremendous vicarious 
pleasure from watching kids play. 
They become kids again and 
sometimes get into the play sys- 
tems with their children. Know- 
ing that, we designed our equip- 


ment to sustain adult weights. 
Were convinced that sooner or 
later the unit is going to have 
adults in it.” Some locations rent 
the dedicated play center for 
company office parties and teen 
or adult nights. 

What should the dedicated play 
center look like? Pentes points to 
the configuration of the real 
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estate as the governing factor: 
“The two aspects we immediately 
consider are the square footage 
and the ceiling height. If you have 
an 18-foot or higher ceiling, your 
play system can occupy a smaller 
footprint because you can go up 
on three levels. The kids are net- 
ted in and there's no danger of 
them falling out. 


The challenge 
| ofthe 
* tube jam. 


“We try to offer a minimum of 
13 really hot play events in a sys- 
tem, changing the child’s play 
experience every 20-30 feet. As a 
centerpiece we use a good size 
ball bath of 30-40,000 balls. This is 
the center of the play unit be- 
cause kids get very social in the 
ball bath—the kids’ version of the 
California hot tub. That’s where 
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they go to rest when they get 
worn out on other events. They 
can regain their strength and be 
supported by the balls.” 

Pentes’ most popular systems 
are called “playrobics.” These are 
designed to exercise the child 
without him knowing it. Says 
Pentes, “We can get a child up to 
the aerobic effect and he has no 
Suspicion he’s been put through 
an exercise regimen. Parents 
know it and they're delighted; 
they know they will have a peace- 
ful evening.” 

A safe haven for families 

Why are so many play centers 
springing up all over the country? 
“It’s a commentary on societal 
changes,” explains Pentes. 
“Somewhere between 20 and 30 
percent of all households are 
headed by single parents. That's 
one part of the change. The other 
is the parents’ perception that 
the traditional places of play— 
public parks and the school 
yard—are no longer safe. That’s 
why people are willing to pay to 
take their children to a place 
where they can play in safety. 
These are people who come back 
every week; it becomes part of 
the family routine. Parents know 
it’s beneficial and reasonably 
priced.” 

Among the play events offered 
by Pentes are the tube pull, a 
reverse slide; the web power 
climb, a kid’s vertical elevator 
going from one level to another; 
the super slide that ends in the 
the ball bath (a cause for happy 
pandemonium); the tube jam, 
barriers that kids crawl up and 
over; the foam squash; the cargo 
rope bridge; the V-ball slog, a lin- 
ear ball bath that’s three feet 
deep and requires “swimming” 
through it; the fireman’s pole; the 
giant spiral slide; the monkey 
maze tubular crawl; and the 12’ x 
12’ cloud bounce. 

One of the most in-demand 
events is the trolley slide, in 
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73 1/2"x 26 1/4"x 30" 
Weight: 375 Ibs 


Dinosaur 


66" x 27" x 61" 
Weight: 195 Ibs. 


Jungle 
Jive 


82 1/2"x 24 1/2"x 29 1/2" 
Weight: 275 Ibs 


Jive 


88" x 49" x 45" 
Weight: 850 Ibs 


AVAILABLE IN 
2 or 4-PLAYER 
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27 1/2"x 44"x78" 
Weight: 295 Ibs 


79 1/4"x 29 1/4"x 24 1/4" 
Weight: 325 Ibs 
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AMUSEMENTS INC. 908-905-6662 » FAX 908-905-6815 


“manufacturers & distributors of coin-op redemption games...” 
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which a child grabs a bar and flies 
through the air to another play 
event. Underneath is a net or an 
air-inflated bumper bridge. 

Demographic revelations indi- 
cate a large number of toddlers in 
the population, a fact that has 
caused Pentes to focus more 
attention on this age group of 
youngsters just developing their 
skills. Says Pentes, “The fascinat- 
ing part of this business is we’re 
generating brand new customers 
every day. It’s just a matter of 
them growing into the units.” 

What else does Pentes have up 
its sleeve? The company is cur- 
rently working on rapid evacua- 
tion (clearing a unit of children 
quickly) to satisfy fire codes and 
general safety. Also on the draw- 
ing board: providing accessibility 
for children with disabilities. 
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“POP © COUNTRY. eiROCK 
SIX GREAT FORMATS! 


Call 1-800-874-0265 
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A note about insurance. Pentes 
explains that no customer has 
ever had a problem getting insur- 
ance; it's not cost prohibitive. He 
recommends companies that 
cater to the amusement and 
recreation industry. Several list- 
ed in the IAAPA directory are 
conversant with dedicated play 
centers. 

He adds: “The whole design 
premise behind soft modular play 
systems is to eliminate the 
chance of accidents. It’s decep- 
tively simple. Children play on 
conventional playground equip- 
ment; they play in soft modular 
systems.” 

Pentes’ catalog shows 65 differ- 
ent models; another 150 are in 
the files. The company takes a 
customer's specifications and 
searches the archives for an 
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Licensed evel for CD Jukeboxes by 
MCA Records, Inc. Special Products 
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existing design that meets the 
requirements. If one is found, it 
can be delivered in four to five 
weeks. Plans can be modified ora 
custom design initiated. “A good 
50 percent of what we do are cus- 
tom jobs,” says Pentes. “Every 
unit in our catalog was once 
someone's custom plan.” 

Pentes has units in 29 coun- 
tries, with the largest overseas 
market being Japan. Canada and 
South America are other markets 
now recognizing the benefits of 
soft modular play systems. 

Pentes says he is “convinced 
this genre of play has changed 
the face of play forever. This is a 
real jump into the 21st century. 
It’s been the most exciting time of 
my life. We keep hatching new 
eggs and that’s what it’s all 
about.” [| 
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, The Champion of a new generation of countertop games. 








nig 


Only the world’s best earning 
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Coin machine community 
to gather in Rosemont 


econfirm your ticket to Chi- 
cagoland and get ready for the 
industry’s biggest spring trade 
event: The American Coin 
Machine Exposition, Rosemont, 
Ill., a quarter’s throw from 
O’Hare International Airport and 
20 minutes from the Windy City, 
plays host to the ninth annual 
coin-op gathering on March 16- 
19. 

Over 1,000 booths will showcase 
the latest in jukeboxes, videos, 
pins, redemption, pool, darts, 
foosball, air hockey, virtual reali- 
ty, novelties, prize merchandise, 
bulk vending, kiddie rides, sports 
games, and much more. 

Play Meter and the American 
Amusement Machine Association 
join forces to co-sponsor the 
blowout, titled, “ACME is the 
Name, Coin-Op is the Game.” 

What's in store 

ACME recognizes the trend of 
family entertainment centers and 
addresses this growing segment 
of the industry with a full day of 
activities on Wednesday, March 
16. Scheduled are round-table 
discussions hosted by the Mini- 
ature Golf Association of America 
and an all-day field trip to some 
of Chicago’s outstanding family 
amusement centers (lunch in- 
cluded). 

The MGAA will highlight seven 
topics: building and revamping 
miniature golf facilities, golf oper- 
ations, financing, alternative golf 
facilities and supplies, family 
entertainment/fun centers, fami- 
ly sports complexes, and keys to 
success (operations, advertising, 
marketing, promotions, and tour- 
naments). A question and answer 
period concludes the day’s agen- 
da. 

In addition to the planned 
redemption field trip, the semi- 
nar program features two other 
sessions on redemption: “Redemp- 
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tion Revisited” and “Redemption 
for Profit.” Randy Fromm will 


conduct three technical sessions: 


“How to Operate an Oscillo- 
scope,’ “Advanced Monitor Trou- 
bleshooting,” and “Introduction to 
Digital Electronics and Micro- 
processor-Based Systems.” 

Music operators will be inter- 
ested in the session “Music 
Business: Programming and 
Promotional Opportunities to 
Maximize Jukebox Collections.” 
There’s also “Primer for Suc- 
cessful Pinball Promotion,” 
“Health Care Reform and Its 
Impact on Operators,” and “Your 
Eye to the Future: Innovative and 
Interactive Technologies.” 

Missing are the “Firing Line,” a 
free session that experienced 
dwindling attendance in recent 
years and remarks from opera- 
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tors that an inadequate number 
of manufacturers appeared on 
the panel, and a video gaming 
session to chronicle legislative 
action and/or discuss the future 
of legalized gambling with coin 
machine operator involvement. 


Returning, by popular demand, 
is Redemption City, a separate 
area of the exhibit floor devoted 
to a functioning redemption cen- 
ter complete with games and 
prize displays. Those not yet con- 
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vinced of redemption’s merits 
may wish to re-evaluate that posi- 
tion after observing a working 
operation. 

Also returning are the the 
Coin-Op Olympics, a venue for 
operators to see leagues and 
tournaments in progress. Op- 
erators can compete on pinball, 
darts, basketball, and air hockey 
games for high scores and a 
chance to win equipment. Leagues 
and tournaments can be enjoy- 
able and profitable; see for your- 
self. No fees or red tape; merely 
sign up at the show. 

Mike Ditka, the former head 
Bear himself, wili be the motiva- 
tional speaker on Thursday, 
March 18. As a football player, 
coach, and now sports commen- 
tator, Ditka is sure to provide an 
earful of sports anecdotes glean- 
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HOOP SHOT 


THE “ORIGINAL” BASKETBALL 
U.S. Patent 315, 938 


HOOP SHOT RALLY 
SHARK FRENZY 
DUMP THE UMP 
RAZZLE DAZZLE 
ENDZONE 

BATTER UP! 
BULLPEN 
SPEEDPITCH! 
PROPITCH 


LI‘L HOOP SHOT! 
SINGLE OR TWO PLAYER 


LI’L RAZZLE DAZZLE 
HUMPTY DUMPTY 

3 LI'L PIGS 
MOTHER HUBBARD 


OLD WOMAN IN 
THE SHOE 


JACK AND JILL 


JACK AND THE 
BEANSTALK 


PIGGY PASS 


PANDA PITCH 
MADE in the USA 


A Division of Doyle & Associates, Inc. 
P.O. Drawer 49467 ¢ Sarasota, FL 34230-6467 FAX: 1-813-366-5197 ¢ TEL: 1-813-366-3735 ; 





ACME '94 


ACME ‘94 Schedule of Events 


(All events will be held at the Rosemont O’Hare Exposition Center unless otherwise noted.) 


Wednesday, March 16 


Round-Table Discussions 
(sponsored by the Miniature 
Golf Association of America) 
Redemption Field Trip 
(buses depart the Expo 


8:30 a.m.-5:00 p.m. 


9:00 a.m.-5:00 p.m. 


9:00 a.m.-Noon 


Center promptly at 9:00 a.m.) 


Thursday, March 17 


8:00 a.m.-10:00 a.m. Seminars: Redemption 
Revisited, How to Operate an 


Oscilloscope, Music 


Programming and 
Promotions 
Coin-Op Olympics, 


9:00 a.m.-Noon 


7:00 p.m. 


Distributor-Only Hours 
10:15 a.m.-12:15 p.m. Seminars: Advanced Monitor 
Troubleshooting, Health 


Care Reform 

Exhibits Open 

(general trade) 

Coin-Op Olympics 
Operator's Cocktail Party, 
Play Meter and AAMA 


Noon-5:00 p.m. 


4:00 p.m.-5:00 p.m. 
7:00 p.m.-9:00 p.m. 


Awards (free admission) 


ed from his years in and around 
the locker room. 
Social events, 
accommodations 

On the social side, the annual 
Operator’s Cocktail Party is set 
for Thursday evening and will 
include the presentation of Play 
Meter’s Awards of Excellence and 
AAMA’s Achievement Awards. 
Play Meter plans a special treat 
to celebrate 20 years of service to 
the coin-op entertainment indus- 
try. 

The American Amusement 
Machine Charitable Foundation’s 
Annual Appreciation Dinner on 
Friday, March 18, honors Steve 
Lieberman of Lieberman Music 
Co. in Minneapolis. Entertain- 
ment will again be provided by 
the Pink Flamingos, a group that 
always delivers a lively floor show 
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with audience participation. 
Seven major hotels are conve- 
niently located around the con- 
vention site. The Hyatt Regency, 
Hotel Sofitel, and Radisson Suites 


“Mike Ditka is sure 
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are linked to the expo center by 
an enclosed walkway (the Rose- 
mont Skybridge Network). The 
Holiday Inn/O’Hare is directly 
across the street; the Embassy 
Suites and Westin O’Hare are 
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9:00 a.m.-11:00 a.m. 


10:00 a.m.-5:00 p.m. 


Lieto aim.- 1195 p.m. 


4:00 p.m.-5:00 p.m. 


Friday, March 18 
8:00 a.m.-9:00 a.m. 


Mike Ditka Live! 

(free admission) 

Seminar: Redemption for 
Profit, Coin-Op Olympics 
Seminar: Digital Electronics 
and Microprocessor-Based 
Systems 

Exhibits Open 

(general trade) 

Seminars: Interactive and 
Innovative Technologies, 
Successful Pinball Promotion 
Coin-Op Olympics 

AAMCF Charitable 
Foundation Appreciation 
Dinner honoring Steve 
Lieberman of Lieberman 
Music Co., Hyatt Regency 
O’Hare (paid admission) 


Saturday, March 19 


8:00 a.m.-10:00 a.m. Coin-Op Olympics 
10:00 a.m.-4:00 p.m. Exhibits Open 


(general trade) 





nearby; and the O’Hare Hilton is 
at the airport. 

For more information on exhib- 
its, seminars, and housing, con- 
tact show management, W.T. 
Glasgow Inc., (708) 333-9292; FAX 
(708) 333-4086. Check the sched- 
ule in this article for the exact 
date, time, and location of ACME 
events. 

In and around the 
village of Rosemont 

Once you're settled in at Rose- 
mont, you may wish to sample the 
local restaurants and entertain- 
ment. Each of the hotels offers 
both fine and casual dining. 
Other choices include Carlucci’s, 
a country Italian dining experi- 
ence with an open kitchen and 
wood-burning oven; Rosewood, 
home of daily house specials and 
homemade pastas; and Ching 
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ASAHI SEIKO 


Coin Hoppers ® Card Dispensers ¢ Coin Doors © Joy Sticks © Coin Selectors 
Escrow/Diverter Units ¢ Bill Dispensers ¢ Replacement Parts 
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4029 S. Industrial Rd., Las Vegas, NV 89103 © (702) 794-2920 © Fax: (702) 794-0644 
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Hua’s Chinese Restaurant featur- 
ing Hunan, Szechwan, and Man- 
darin cuisine. 

Rosemont also boasts suburban 
outlets of Morton’s, the famous 
steak house; Nick’s Fishmarket, 
which specializes in live Maine 
lobster and rare abalone; and 
Gino's East, Chicago’s leading 
pizza establishment. More pizza 
can be found at Giordano’s, origi- 
nator of the famous stuffed pizza, 
and Dal Villaggio Ristorante & 
Village Pizzeria. 

In nearby Des Plaines try the 
Black Ram Restaurant, a steak 
house with prime rib, lamb, veal, 
and fresh seafood; or Cafe La 
Cave, a replica of the Palace of 
Versailles that features a menu of 
lamb, beef, seafood, and a dessert 
cart to die for. 

Even closer, east of O’Hare in 
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Schiller Park, enjoy music and 
comedy at the Dry Gulch Western 
Dinner Theater, or traditional 
Sicilian cuisine (along with danc- 
ing) at Sicily Restaurant. 
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tion’s merits may 

wish to re-evaluate 


dalle elelidlelam-aecle 
visiting Redemption 
City.” 


For nostalgia, visit At the Hop, a 
‘50s nightclub in the Holiday 





wt COIN TRACKER. 


Automated Collection System 





Campauline 


5107 CASS STREET © SAN DIEGO, CA 92109 © PH (619) 273-6270 FAX (619) 273-0571 
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Inn/O’Hare. Thinking of ribs in a 
relaxed atmosphere? Stop at Ribs 
Restaurant for BBQ ribs and 
chicken and The Huddle sports 
bar afterward. 

Ready for comedy? Rosemont 
satisfies that yen with live come- 
dy acts at The Comedy Cottage 
and The Last Laugh. Special 
events, such as concerts and bas- 
ketball games, are held in the 
Rosemont Horizon sports arena. 
For times, prices, and directions, 
call (708) 635-6600. 

Rosemont is removed from the 
hustle and bustle of the big city, 
but close enough for those desir- 
ing a trip to the Magnificent Mile, 
museums, art galleries, nightlife, 
and world-famous restaurants 
afforded in Chicago proper. 
Check with your hotel for details. 

See you in Rosemont! (1 
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An inexpensive, automated collection system that helps you keep more of what you earn. 
The Coin Tracker™ is an intelligent, electronic coin counting device 
and collection system that gives you more control over your money. 
You can count on: Works with: System components include: | 
* Accurate and secure - Silent Partner * Coin Tracker Module 
meter readings * Handheld Computer 
* Complete cash accountability * Menu driven software 
* System tampering detection * Portable printer 
. * Time tracking - Home office | 
* Automated collection and communications software ( 
receipt print out * Modem . 


| 
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© Bob’s Space Racers, 1993 





Bob’s Space Racers has been the 
redemption ticket to ride since 1970. 
With Bob’s you know that you are get- 
ting games that are in tune with today’s 
game players — true redemption games 
and proven money makers. Operations 
of all sizes have come to depend on 
Bob’s because of their decades of suc- 
cess, quality construction and legendary 
service. Bob’s also offers more than just 
games, they can provide time-tested 
operating methods and complete facili- 
ties design services. Call for complete 
information on games and services. 


427 15th Street 
Daytona Beach, Florida 32117 


Telephone: 904-677-0761 
FAX 904-677-0794 


Sidewinder A Patented Game of Bob's Space Racers Designers and manufacturers of games since 1970 
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ENTRANCE = REGISTRATION 


VIACHINE EXPOSITION 
17-19, 1994 
INVENTION CENTER 
INT, ILLINOIS 
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> OTHERWISE NOTED 


A & A Co./ 


Parkway Machine................. 1428 
(410) 252-1020 
AMO A-TEPA sscsissccsssssvedeerecess 1352 
(414) 422-0600 
Pind. PROGUCUG scsctesicessvectassvsatsness 934 
(919) 728-5311 
PEPTAS TNC TNCs ccvcssssctexsvesersinees 2023 
(908) 901-2233 
Ace Novelty/Acme Co. ........ 1823 
(213) 626-0500 
Action Lighting Inc............... 1251 


(406) 586-5105 
Advanced Games 


and Engineering .................000 547 
(305) 527-0907 

Alternate Worlds 

TPOCHIOIOBY siseiserevsvicrsncevassacives 1839 
(502) 585-4246 

POUT re 80 Oo vscratecenecesvecnateens 1615 


(708) 345-9000 


American Changer Corp. ...1451 
(305) 572-4055 


American Darters Assoc.....1742 
(314) 625-8621 


American Intl. 


Shuffleboard .............ccccccccecee 1645 
(201) 488-2889 
American Laser Games ........ 359 


(505) 880-1718 


American Sammy Corp. .....1707 
(708) 364-9787 


Amutec Kiddie Rides........... 1350 
44-507-472765 

Antique Apparatus/ 

FRO CHOON va sivcsnsiccsvisavenssesiovexneevs 1433 
(310) 328-1306 

AVACHMNIG TING, viscssvcseescsccszsncvecess 939 
(815) 654-0212 

Asahi Seiko USA.................06. 132 
(702) 794-2920 

PATOL Cra S sc cescsrscicscsessecctatecss 607 
(408) 434-3772 

Atlus Software Inc................ 1739 
(714) 263-0582 

Baton Lock & Hardware........ 944 
(714) 534-0311 

DAY POR INC, cadssnrciscsesaswarstenssts 1917 
(414) 822-3951 

R.H. Belam Co. ................000008 1407 
(516) 292-2670 

Benchmark Entmt................ 1943 
(305) 781-8080 

H. Betti Industries .................. 423 
(201) 438-1300 

Bob’s Space Racers............... 1123 
(904) 677-0761 

Bonita Marie Intl. ................. 2126 
(908) 349-1994 

Dan Brechner & Co. ............06 922 
(516) 437-8400 

Bromley IN C...............sccesseeesees 1423 
(312) 267-6030 
PLAY METER 
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Exhibitor List 


This list is designed to help you locate 
companies exhibiting at ACME ‘94. Although 
many companies have multiple booths, for 
ease in reading only the first booth number is 


included here. 


Bulldog Amuse./ 

LO DT OCHAUD wi sescicsdssassisntssicceses 1323 
(206) 869-6400 

Bundra Games Corp............ 1815 
(708) 540-6400 

COD ehapetconseenescunsienpacsseuivesenianees 1004 
(901) 364-5140 

C & G Electronics Corp. ...... 1954 
(305) 597-5554 

Cadrin Machines Inc............ 1426 


(418) 882-5515 
Canadian Coin Box 


MAB AZING ve cessvinsesecesavanedidesdonsdes 1003 
(519) 582-2513 

Capcom USA InC.................000 707 
(408) 774-0500 

Carousel Intl. Corp............... 1639 
(314) 392-7122 

Cash Box Intl. Mag. ................ 744 
02-545-0100 

Century Vending.................. 2123 
(310) 532-2351 

Classic Creations.................. 1629 
(216) 527-2926 

CYASSIC TIC, .cdncsoverasnneseeionsisdvins 1844 
(908) 286-1120 

Clever Devices Ltd. ................ 548 
(516) 674-8000 

Coastal Amusements........... 2007 
(908) 905-6662 

Coin Acceptors Inc. .............. 1104 
(314) 725-0100 

Coin Concepts Inc................. 1807 


(908) 390-9009 


Coin Connexion 
(605) 331-5575 


Coin Controls Intl. .................. 833 
(708) 338-1810 
Coin Journal Co. Ltd.............. 648 


81-6-354-9891 
Competitive Products 


COP areata eer 1429 
(215) 547-7520 
CompuLine Inc..................006 1049 
(619) 273-6270 
D & H Distributing................ 2331 
(717) 236-8001 
D & R Industries ................... 1250 
(708) 677-3200 
102 


DAEU Mar TGs coccscsvsiassesesnccadenns 885 
(212) 366-6981 

Dart W OPI TNC viccsiccveccexccsassansss 916 
(617) 581-6035 

Data East USA Inc.................. 507 
(408) 286-7080 

Deltronic Labs Inc. ............... 1933 
(215) 997-8616 

Design Plus Industries ........ 1939 
(309) 682-9359 

Digital Disc America............ 1452 
(314) 893-8497 

DixXi@=NGICO wisciscsssccsessevecvesevees 1231 
(216) 946-3000 

DIO V1S TGs iiccccctassscemssatcavesnsxeses 1223 
(813) 366-3735 

Duzall Toys Inc...................... 2230 
(619) 452-8697 

Dynamic Technologies ........ 1528 
(914) 566-4077 

Dy ami0 COLD. siccisciincateascosevenes 323 
(817) 284-0114 

TD Ocncensepeteniscoreccseeesaeeenens 544 
(215) 628-0860 

Faigle Bitt COs scscwisssecdineasssvems 1103 
(712) 322-1111 

EuroSlot ............ccccceccessccessceeeees 453 
061-624-3687 

Fabtek Inc. ..............ccsccecssceeees 1507 
(206) 881-0900 

Fiberoptic Lighting ................ 262 
(503) 476-6900 

Fun Industries...................008 2231 
(309) 755-5021 

FunTecnic Inc. ...............sceeeees 1545 
(305) 592-5932 

GaAMCO Tithe sstecssscsuscsesveccevanes 1439 
(813) 366-1133 

Games of Tennessee............ 1327 
(615) 684-0100 

Globe Ticket & Label Co....... NA 
(404) 762-9711 

Good Stuff Corp. ................066 827 
(718) 937-3333 

Grayhound Electronics ......... 809 


(800) 222-0491 


Great American Billiards .....354 
(401) 463-5494 
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Two Hopper - Gambling / Arcade Unit 
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© Payout Meter (ascending & descending) on message board 

© Complete audits of bills & Tokenotes received (including last 4 bills) 

© Complete audits of coins dispensed 
1. Capable of reset (when filled) to indicate dollar amount in hoppers 
2. Low coin indicators starting at $400.00 

® With lighted top cap for easy identification 

@ Timed acceptance of Tokenote (Good only at certain times) 

e Programmable payouts (For conversion to tokens) 

@ Resettable and perpetual audits 


@ Programmable greeting or message 

Hamilton Mfg. Corp. 
1026 Hamilton Dr. 
Holland, OH 43528 
(419) 867-4858 
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Great Lakes Darts................ 1727 
(414) 543-9773 
Greenwald Industries ........... 644 
(718) 821-9000 
HMS Monaco .............ceesceeeees 2027 
(212) 691-9000 
Hamilton Mfg. Corp. .............. 990 


(419) 867-4858 


Hantarex Corp. of America 1139 
(708) 843-7226 


Happ Controls Inc. ................. 104 
(708) 593-6130 
Hoffman & Hoffman............. 1603 
(408) 646-9062 
Hoops! USA .............ccccccesseeees 2352 
(701) 280-3054 
PLO PAINS ecseseraneeseccescececestceosisress 1102 
(615) 834-6690 
TPP Py cpasecantedess senccndehisnsecesavenas 645 
(703) 836-4800 
ISI Collectibles...................... 2047 
(516) 589-2926 
MERON oa gesccecdexsbacsoaervectieanesenas 1730 


(713) 391-4704 
Innovative Concepts 


in Entertainment (ICE).......... 439 
(716) 833-0481 

Irem America Corp.............. 1607 
(206) 882-1093 

Ithaca Peripherals Inc........... 942 
(607) 257-8901 

JCM North American 

Bill Acceptor..............ccccsssseees 1511 
(215) 631-9191 

J-S Sales Co. Ince. .................... 745 
(914) 668-8051 

Jaleco USA Inc. ..................c000. 339 
(708) 215-1811 

Just Kiddie Rides ................... 923 
(516) 293-8129 

KIC Products .................csccc00s 1643 
(603) 924-6205 

Kaneko USA Ltd................... 1417 
(708) 808-1370 

Kiddie Rides USA .................. 739 
(303) 399-7191 

Konami In................cccceescescoes 407 
(708) 215-5100 

DLA. ASC TiC vicccisecssscssacarsccesesees 1011 
(215) 362-2890 

Laramie Interests................... 652 
(800) 521-8697 

LaserfoOrce .............cccccccescsscescees 155 
61-7891-1031 

The Latin Jukebox................ 1252 
(714) 895-5250 

Lazer-Tron Corp...............00.. 1923 


(510) 460-0873 
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Leisure Entmt. Ltd. .............. 1239 
(516) 593-5050 
Lock America Inc.................... 823 
(714) 373-2993 
Machine-O-Matic Ltd........... 1143 
(905) 836-4700 
Mars Electronics Intl............ 1130 
(215) 430-2647 
Meltec Inc................ccceccessceeeee 2129 
(503) 643-8312 
Merit Industries...................... 723 
(215) 639-4700 
Micro Manufacturing........... 1339 


(615) 793-5510 
Microsystem Controls 


PCY: INOS ESP casvcavsedesseonsiercaens 1702 
(708) 616-9419 
Mobile Record Service......... 1007 
(412) 391-8182 
Mondial Distrib..................... 1723 
(914) 738-7411 
Muncie Novelty Co. .............. 2229 
(317) 288-8301 
NANCO/Nancy Sales Co.....1947 
(617) 884-1700 
NSM-America ...............0ccceeee 1539 


(708) 860-5100 


Nadel & Sons Toy Corp. ...... 2031 
(212) 254-1677 


Namco-America Inc. ............ 1206 
(408) 383-3950 

National Sports Games. ........ 2333 
(602) 470-1490 

National Ticket Co................ 2134 
(410) 268-4454 

Nationwide Imports.............. 1031 
(908) 776-6282 

Neonetics In. ...............s0sc00008 2127 
(410) 521-1962 

Neotec Graphic Intl.............. 1411 
(909) 595-0509 

Noel Industries ..................... 1826 
(813) 785-7630 

Nortech Engineering 

and Manufacturing ................ 552 
(218) 741-6075 

Oriental Trading Co............. 2238 
(402) 331-5511 

| Sage = BG; 0 ener nee ne pene 1234 
(305) 946-0420 

Peninsula Vending Inc........ 1332 
(408) 978-3588 

Pentranic IN. ..................c0008 1510 
(905) 428-7070 

Perfect 360 Controls............... 556 


(801) 486-1200 


Play Ball! Cards/ 
NOve Ities...............cccscccosssceessees 2139 


(612) 551-2565 


Play Meter Magazine..... Entrance 
(504) 488-7003 


Play-By-Play 


Toys & Novelties ................... 2039 
(210) 829-4666 
Plush Appeal ...................c00008 1503 
(504) 945-1242 
Plush-4-Play..............cccccccsssseees 338 
(714) 893-8099 
Premier Skill Cranesg.............. 352 
(714) 891-6422 
Premier Technology .............. 300 
(708) 350-0400 
PPPIZOS) cisorcstesetercevessevesceveriienaess 136 
(714) 891-1710 
Quick Silver 
Development Co. .................. 2239 
(510) 895-9699 
RMK Sales Inc....................068 2323 
(516) 887-0600 
Rainbow Crane ................000000 455 
(619) 748-7157 
ReDOCCA’S........ccccccrssssesecccssceees 2232 
(817) 545-2745 
Red Baron Board Exch. ....... 1135 
(419) 841-2596 
RePlay Magazine.................. 1631 
(818) 347-3820 
Rhode Island Novelty .......... 2146 
(401) 739-6090 
Roger Williams Mint.............. 807 
(508) 226-3310 
FROMISEAL ING: wxscccesscsaccnssneresicsons 907 
(408) 437-4780 
Rowe Internationa .............. 1107 
(201) 884-3855 
S&A International.................. 348 
(214) 329-1147 
BD OCH We di cisoccsvevsasaveccasavcieesss 1604 
(215) 536-1900 
SNK Corp. of America........... 639 
(310) 371-7100 
SCaNn Coin INC........000scesecseoseee 1035 
(703) 729-8600 
Seeburg Intl....................cccees 1039 
(312) 247-8484 
Sega Enterprises USA .......... 307 


(415) 802-3100 
Seidel Amusement 


WIACHING CO sisistsncesévsiecadietesneed 2327 
(505)821-6878 
Selectra Intl. ..............cccccssseees 1952 
(212)931-4800 
Sharp Image Electv................ 5939 
(818) 341-8000 
Kevin Sharp Enterp............. 1743 


(615) 895-9099 
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"IT AIN'T OVER 'TIL IT'S OVER" _ ...Yoci BERRA 


Was Yogi referring to '01 DARTS??? We don't know, but his immortal words ring true when 
the game is played on the new SCORPION STINGER ‘94. Our exclusive player selectable '01 
EQUAL DARTS™ feature adds an entirely new element to the game = STRATEGY = and 
keeps the tension mounting ‘til the last player throws the very last dart. 


THE GAME DOESN'T END WITH THE FIRST PLAYER TO REACH "O". 
INSTEAD, EACH REMAINING PLAYER IN THAT ROUND HAS A FINAL 
TURN TO GO OUT, IF POSSIBLE. THE PLAYER WHO FINISHES WITH 
THE LEAST DARTS THROWN IS THE WINNER. 





it's now stricly a game of skill — the disadvantage of unfavorable throwing order is 
eliminated. With '01 EQUALTM™, players sharpen their skills by setting up the most strategic 
"out" shots, and then going for the win with the fewest darts. The feature opens up a 
completely new form of league competition. 


'01 EQUAL™ is part of the STINGER '94 expanded game menu - the widest choice ever 
available. We've added the entire range of '01 games, 301 thru 1001, with the touch of a 
single button. Check out all the new features that continue to make SCORPION the BEST 
game in town... right, YOGI ?! 


USER FRIENDLY OPERATION - EASY ACCESS TO ALL GAMES 


AR =| EN See eee eee RE ri SiS RR NR OS 


301-501-701. ‘Ol "SHANGHAI HISCORE: 
© 801-901-1001 EQUAI : TX 





e 


301/501/701/801/901/ 1001 - Plus all options. 
SHANGHAI New. BASEBALL - An American Favorite. 


HI-SCORE/ New. LO-SCORE - A new twist - 
Low score wins, but missed darts count 50! 


CRICKET /CUT-THROAT CRICKET and 
New NO-SCORE CRICKET - Fast paced, marks only. 


The ORIGINAL Computer Challenge Player 
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SOLID BULL 50/50 | 
°LIT BULL 25/50 


Meth BL<“ Sin” 


SOUND SYSTEM 


RONTS SAIN BQ 


MATCH FEATURE AFTER EVERY GAME 
ATTRACTS MORE PLAY 


ACME ‘94 


Sherman Specialty Co......... 2149 
(516) 546-7400 
The Silent Partner ................. 949 
(217) 793-3350 
SKEG-Ball INC, dccisccsisscerscnivvess 1023 
(215) 997-8900 
Smart Industries .................... 238 
(515) 265-9900 
Sportech IN. ..............ccccesseees 1245 


(913) 281-9192 


Standard Change-Makers....845 
(317) 899-6966 


Standard Metal Typer........... 852 
(312) 935-8295 
Star Track INC..................000008 2343 
(516) 293-5150 
SUCINS MIG sevecisceddcssseretccsscnnces 753 
(718) 875-0835 
Strata Group INC.................000 915 
(708) 870-7006 
Success Plush Inc. ................ 2044 


(713) 564-1705 


Superior Toy & Novelty.......... 445 
(816) 842-2653 


Taito America Corp. .............. 122 
(708) 520-9280 





#697-F11,F17,F25 
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#698-H20 “hy 
&#694-21 
#694-28 


#697-B12,B16,B24 


BATON LOCK AND HARDWARE COMPANY 
14275 COMMERCE DR. * GARDEN GROVE, CA 92643 


Technik Mfg. Inc. ................006 157 
(402) 564-3191 
Te@CMO INC. .............ceecceceesceecees 1333 
(310) 787-2900 
Tekbilt Inc. ................... cece eeeeee 1753 
(215) 322-3232 
Theisen Vending Co. ........... 1633 
(612) 827-5588 
ATS OA UID: seacsstcnadarescecessvientrieniatinas 546 
(510) 657-7793 
Tornado Table Soccer ........... 844 


(817) 483-6646 

Tourist Attractions & 

Parks Magazine .................c000 545 
(215) 734-2420 

U.S. Amusement Auctions ...346 
(812) 333-9939 


U.S. Games Inc...................0008 839 
(404) 441-2910 
Ue BO © Osos siscctoesccsteteeeteons 2328 


(816) 761-5900 

Ultimate Pool 

Table Moverr..............cccsscsssscoees 159 
(317) 564-4838 

Valley Recreation Products..523 
(517) 892-4536 


THE CONVENIENCE OF VARIETY — THE QUALITY OF batons 
SELECT ANY COMBINATION OF LOCKS AND KEY PROFILES 


STAINLESS STEEL SPACE LOCK 


#695-F00 


#695-10 
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106 


#697-C06 


1-800-395-8880 


Van Brook of Lexington...... 1330 
(606) 231-7100 
Vending Times.................00cc008 914 
(212) 714-0101 
Video Lottery Consultants ...647 
(406) 585-6629 


Wells-Gardner ................00000 1746 
(312) 292-5640 

What’s New For Family 

Fun Centers ...............ccssecceeees 1843 
(612) 333-0471 

NV ICO COU Oe csercniseirernnan 906 


(708) 647-7500 


Williams Bally/Midway ......... 207 
(312) 267-2240 


Wurlitzer Jukebox Co.......... 1303 
(201) 807-2616 
PCP TG, ccissiasssccicertecisetevestsnonse 2226 
(813) 841-6802 
Zamperla INC. ..............cccsscceeees 960 


(201) 334-8133 


















MARCH 1993 








“pyygvyy AND THAT MEANS FUN FOR ALL AGES. AFTER ALL, WHAT 
Tan cna «© GOOD IS A FAMILY ENTERTAINMENT CENTER IF YOU DON'T 
apa ano HAVE GAMES THAT ARE ENJOYED BY EVERYONE? 


4 
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SHOOT OUT 


Booth# 2129 


For more information, 81IG MOUTH BOOMBALL 


contact your local distributor 
or call Meltec, Inc. 


15425 S.W. Beaverton Creek Ct. 
Beaverton, OR 97006 
GREAT 


(800) 356-4777 - Fax: 503-644-0558 FROG RACE 


© SNK1993. MADE IN JAPAN. 
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SOFTWARE TRADE-IN PR 
NOW AVAILABLE! 
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SNK Corporation of America, 20603 Earl Street, Torrance CA 90503 
Phone (310) 371-7100 ¢ Fax (310) 371-0969 
© 1994 SNK Corporation of America 





COMPANY PROFILE 


Carousel Is 


making kids happy 


Carousel International has a 
philosophy that has worked for 25 
years: “Make kids happy and it 
keeps our customers satisfied.” 
Designing, developing, and man- 
ufacturing kiddie rides that 
appeal to the younger crowd is 
not an easy task. But it was just 
this challenge that Carousel 
accepted back in 1968. 


The industry had begun to feel 
a decline in kiddie ride revenues. 
Though once quite profitable, the 
market was dropping way too 
fast. The major reason was the 
cost of kiddie rides. Prices had 
increased to the point where 
operators could no longer afford 
to operate them at 10 cents a 
ride. However, customers were 
unwilling to accept an increase in 
price per play on existing equip- 
ment. 

Norwood Veatch Sr., who had 
been in the coin-op industry for 
about 25 years, studied the dilem- 
ma and reasoned that the only 
way to demand more per ride 
from consumers was to offer rides 
that were dramatically different. 
Though he knew what had to be 
done, it took intensive research 
to determine just what that new 


ride would be. He was fascinated 
with the tremendous popularity 
of the large carousels at county 
fairs and carnivals and began to 
envision a miniature version 
designed for youngsters. The 
more he thought about it the bet- 
ter it sounded: a multi-passenger 
ride designed just for kids would 
be the way to revitalize the indus- 
try. 

If there were any doubts, they 
were dismissed when one of the 
new carousels being tested at a 
major discount store chain 
grossed over $100 one wintry 
weekend! Numbers like that were 
virtually unheard of 25 years ago. 
The store management was so 
thrilled that it placed orders for 
carousels to be installed at all of 
their stores. 

But success did not come with- 
out its problems. The rides were 
being built by a contract manu- 
facturer who soon was unable to 
meet production and quality 
requirements. Enter the second 
generation of the Veatch family— 
Norwood Jr. 

Father and son started their 


own manufacturing facility in 
Osage Beach, Mo. It didn’t take 
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Let Robots Make Your Money! 


nUBL-CLAW 


Patent Pending 
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ROBO-CLAW™ DOZENS Ci 
and Owner 
ROBO-CRANE™ Controlled 
are micro- Options! 
processor 
controlled Cusiom 
ROBOTS PINISNeS 
Cusiom 
Unlike Lignis 
Anything Freesiancing 
You've Byer sn Brion £ oe as BASS 
Exoarlenced! ~ REBECCA'S Avallalole 


YEMD TECH WNDUSTHIES 


3331 Towerwood Dr., Suite 307 * Dallas, Texas 75234 ¢ FAX (214) 243-8788 © (214) 243-0456 








long for them to outgrow the new 
digs and soon moved to a 40,000- 
square-foot building in Eldon, Mo. 
Today, with several additions, 
that space has nearly doubled. 
Carousel has become quite com- 
fortable in its position as one of 
the major manufacturers of kid- 
die rides. From the first carousel, 


the company has added over 30 
styles and designs to meet any 
need—indoors and out. 

But selling rides is only the first 
step, as Norwood Jr. explains: 
“After we sell a ride, the service 
we offer is second to none. When 
someone calls for service, they 
don’t get it in two weeks; they get 


Read all about it... _ 


= 


‘94 Parts Catalouge 
Available at ACME 'S 


XD 


Lote] /B cole l)MmelileMe)do(-)ae de)! mag 1 mele) *) A) 


West Coast Office: 

aa) Ok=1ielmialiciiarelirelare] 

ro ROW AVAU Xe BOXo]8\ ean iele(e| 
Irwindale, .California 91706 
Telephone: 1-800-423-2753 
in California: 818-962-1024 
Fax: 818-962-1311 
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SS INTERNATIONAL 


1992 PARIS CAIALOS 


INTERNATIONAL 


ETI @)ailer-o 

Jaa) el=iselmial(caleliceare) 

621 West Route 46 
Hasbrouck Heights, New 
Jersey 07604 

Telephone: 1-800-526-6261 
In New Jersey: 201-288-9199 
Fax: 201-288-8990 
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Norwood Veatch Jr. and son Steve. 


Brad Veatch 
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From left: Joan Sexton, Steven Veatch (director of marketing), and Nancy Harvey 


(sales coordinator). 





An airbrush artist doing detail work on Star horses. 


See Rae ; 
° oa . ‘a™ 


Frances and Norwood Veatch Sr. on their 25th anniversary. 
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Factory employee Charles Stickney 
puts the “Willie” decal on a popular dol- 
phin ride. 





They recently celebrated their 60th! 





it now. We provide service nation- 
wide. Each of our service people 
has access to a warehouse of 
equipment and anything else they 
need. We even supply them with 
new trucks annually. We're as 


PLAY METER 


proud of our service as we are of 
our rides.” 

The third generation—Nor- 
wood Jr.’s children—has joined 
the company: Brad is responsible 
for purchasing, manufacturing, 
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and overall middle management. 
Steven is concerned with new 
product design and development 
(his latest ride is a dolphin named 
Willie). Mary Moorman is corpo- 
rate secretary. 
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The entire family agrees that 
the kiddie ride industry has 
grown tremendously. They cite 
the number of manufacturers and 
distributors exhibiting at trade 
shows today—20 or more com- 
pared to three or four just 10 
years ago. 

Carousel sees the future for the 


kiddie ride industry as promising. 
They list several reasons why: the 
rides appeal to the two- to eight- 
year-olds, seldom targeted by 
other amusement devices. Grand- 
parents who might never enter a 
game room are especially fond of 
making a child happy by paying 
for a ride. 


NOTICE TO THE 
AMUSEMENT INDUSTRY 





FUN FACTORY® and #1 FOR FUN® are 
federally-registered service marks belonging to our 


Hawaii-based corporation which owns and 


operates family entertainment centers in Hawaii 


and throughout the continental United States. 


The company continues to build new stores 


and is actively seeking locations throughout 
the U.S. and Canada 


We believe in FUN, but we also believe in playing 


according to the RULES. Companies using our 


name and infringing upon our service marks are 


not playing by the rules. Please be assured that we 


intend to prosecute infringement to the fullest 


extent of the law. 


rire seat President/CEO 


Fun Factory, Inc. 


91-246 Oihana Street ¢ Kapolei, Hawaii 96707 
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Other advantages include the 
addition of new customers all the 
time thanks to the normal birth 
rate; malls and retail stores wel- 
come equipment that will attract 
children, knowing it may deter- 
mine where the family shops; 
parents often reward children 
with a ride for good behavior 
while they shop; kiddie rides can 
be placed outside, thus not taking 
up valuable inside sales space; 
and kiddie rides require much 
less maintenance and replace- 
ment of parts. 


me) e-lale|er-lc-lalecm ale 
might never enter a 
game room are 


ce) ale meymantsl.diare me 
child happy by pay- 
Tale ae) acm ale (=e 





Norwood Sr., who has seen the 
kiddie ride industry grow and 
mature for nearly three decades, 
said, “Today’s kiddie ride opera- 
tor is faced with similar chal- 
lenges as amusement operators. 
While revenues have grown, so 
have expenses. The added cost of 
implementing modern merchan- 
dising concepts, coupled with the 
purchase of contemporary rides, 
is making it vital that the industry 
consider 50-cent or even higher 
vends.” 

He continued, “Traditional 
rides, like the Western horse, will 
always be popular with children. 
However, history has a way of: 
repeating itself and rides will cost 
more to buy and operate, requir- 
ing higher price per play. Much 
like in 1968, it will take innovative 
products to effect a change.” 

Carousel International is pre- 
pared to meet the challenge of 
providing operators with rides— 
and features on those rides—that 
will easily adapt to the ‘90s and 
beyond. [1] 
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NEW 
STANDARD 
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Our exclusive ASTROID 25 cent, 
front locking coin mechanism, 
is standard. Also available, any 
U.S. coin denomination or for- 
eign coin conversions. 








Large capacity, internal cash 
box easily slides in and out for 
fast and quiet collecting. The 
cash box is secured in place by 
molded plastic track guides. 
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ALSO AVAILABLE FROM GALAXY, INC. 














The new enlarged cash door is 
made of 1/8" solid steel. Added 
security is also gained by our 
recessed door design and im- 
proved locking system. 


Mon 
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VENDING FOR THE 218T CENTURY 


809 N. First Street 
Plymouth, IN 46563 


Call Today for our New Lower Prices! Tel: 219-935-5007 
FAX: 219-935-5002 


, 





AMOA STATE 
ASSOCIATION MEETING 


Vital issues addressed 
at annual gathering 


tate association representatives 
held their fifth annual Council of 
Affiliated States Meeting in Las 
Vegas in early February to dis- 
cuss matters of vital importance 
to the entire coin machine indus- 
try and to individual states. 

Topics ranged from video gam- 
ing and Indian casinos to lobbying 
and image. There were 11 board 
members and three past presi- 
dents in attendance. 
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Here are the IGT 
folks, who hosted 
a fabulous cock- 
tail party. 


A healthy 25 states were repre- 
sented by Bill Stone (Tenn.), R.A. 
Green (S.C.), Doug Minter (Nev.), 
Bill Treger (N.J.), Ralph Ceraldi, 
Scott Tartaglia, and Bob Herman 
(N.Y.), Kenny Price (W.Va.), 
Howard Cole (N.C.), Adonna 
Jerman (Ill.), Jane Svinicki (Wis.), 
James Larson and Bob Correa 
(S.D.), Bill Miller (Fla.), Jack 
Kerner (Mass.), Bruce McCaskill 
(Idaho), Judy Martin and David 
Corey (Ohio), Bill Bailey (Utah), 
Glenn Anderson (Hawaii), Jan 
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Johnson and Clyde Knupp (Iowa), 
Pete Fallow (Oregon), Dock Ringo 
(Texas), Dwight Wrangham (N.D.), 
Alan Deutschmann (Missouri), 
Candace Cummings-Super (Mich.), 
Mike Smythe and Darrell Felling 
(Ind.), Charles Rowland (Va.), Ken 
Anderson and Harry Crespy 
(New Mexico), and Hy Sandler 
(Minn.). 


Get to know Shorty 


AMOA president R.A. Green 
captured everyone's attention 
when he pointed to an empty 
chair and introduced an imagi- 
nary coin machine owner named 
Shorty. “Every state has its fair 
number of Shortys,” said Green. 
“Shorty doesn’t belong to the 
state or the national association, 
he has locations no one else 
wanted, he’s not in the phone 
book, and he doesn’t want to be 
found.” 

Green continued, “Shorty gets 
his information from the ‘rumor 
mill’ and is the number one 
enemy of any association trying to 
deal with legislators. Because 
Shorty is fed no real information, 
he doesn’t know what’s really 
going on. Now, suppose he’s 
friends with a senator you've 
been trying to contact. Shorty 
may contact his friend, the sena- 
tor, and distort the facts based on 
his lack of knowledge.” 


Green emphasized that the 
main function of state associa- 
tions is political—to pass pro- 
industry legislation. “Without all 
of the players, the job is that 
much harder,” he said. 

Green cited an extreme exam- 
ple of how a Shorty in his state 
caused problems for everyone. 
Since video gaming is legal in the 
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HAPP CONTROLS 


MANUFACTURER OF ELECTRONIC CONTROLS 













e Illuminated and non- 
illuminated momentary 
contact pushbutton switches 

e Standard and custom printing 

e Numerous colors 

e Protective front cover boots 






e Durable Joysticks 
"designed to fit any application 
~_ ¢ Digital & Analog Output 
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e Trackballs, Coin Doors, 
Beacon Lights, Steering 
Wheels, Power Supplies, 
Pedals, Meters, Shifters 
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Booth# 104 





Happ CONTROLS, inc. 


Phone: (708) 593-6130 ¢ Toll Free Fax: 800-593-HAPP (4277) 
106 Garlish Drive ¢ Elk Grove Village, IL 60007 


QUALITY © SERVICE e VALUE ¢ INNOVATION 
CALL FOR OUT LATEST CATALOG TO SEE OUR FULL LINE OF PRODUCTS 





AMOA STATE ASSOCIATION MEETING 


state, an outsider came in and 
bought a store right across from a 
church. He packed the place with 
machines and topped it off with a 
huge, blinking sign proclaiming 
“Casino” in flashing neon lights. 
Since there were no laws 
spelling out the times a location 
could be open, each Sunday 
morning the pastor of the church 
greeted his parishioners as the 
sign flashed on. The state associa- 
tion contacted the location owner 
and asked him to tone down the 
sign or at least turn it off on 
Sunday morning. His reply: “It’s 
my store, I'll do what I want.” 
Coincidentally, the pastor of 
the church was friends with a leg- 
islator to whom he complained. 
Not long after, a law was formu- 
lated to close down locations dur- 





From left: David Corey (Ohio), Brian Duke (Capcom), Glenn Anderson (Hawaii), 


ing certain hours—especially ON Doug Minter (Nevada), Judith Martin (Ohio), and John Glaser (IGT). 
Sunday mornings. 


STEIR TREAICK inc 


NAME BRAND REDEMPTION PRIZES 
* Over 2000 Items x 










TOYS ELECTRONICS PRE-PACKS 
* Barbie Doll Sets * Black & Decker Power Tools * Plush 80¢ to $3.00 average 
* Disney View Master * Hamilton Beach Blenders * Sport Mixes Licensed 
* Tyco Remote Control Cars * Dirt Devil Hand Vac * X-Rated Mixes 
* Cabbage Patch Toys * Craig AM/FM Stereos * Candy Pre-Packs 








HUGE SELECTIONS « LOW LOW PRICES 


PENNY CANDY HOT! NOVELTIES LICENSED SPORTS BALLS 
* Tootsie Rolls * Power Ranges Posters * NEL Football 

* Blow Pops * Beavis & Butt-Head * MLB Baseball 

* Jolly Rancher * Looney Tunes Favorites * NBA Basketball 

* War Heads %* NHL Hockey puck’s 

* Pixy Stix * Looney Tunes 
































STER TRE|CK. inc. 
148 Allen Blvd. FOR A FREE CATALOG CALL 
Farmingdale, New York 11735 1-800-733-5013 
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Bowling Centers, Billiard 
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From left: Bob Herman (New York), Kenny Price (West Virginia), IGT’s John Glaser, 
Charles Rowland (Virginia), Candace Cummings-Super (Michigan), and Ralph 


Ceraldi (New York). 


That law, which could have 
been avoided if one person had 
honored a legitimate request, has 
been detrimental to the whole 
industry in South Carolina. “That 
pastor did not object to the casi- 
no, only the sign on Sunday 
morning,” said Green. 


Our image 


Bill Treger of New Jersey led a 
round-table discussion on the 
industry's image. One topic was 
calling operators something 
other than operators. Someone 
explained that he had once 
looked up the word “operator” in 
the dictionary and was shocked 
to see: “a shrewd and skillful per- 
son who knows how to circum- 
vent restrictions or difficulties.” 

Everyone agreed that “coin 
machine owner” would be a much 
better moniker. AMOA could eas- 
ily become Amusement and 
Music Owners Association. 
Cummings-Super jokingly asked 
if the coin-op industry would 
become the “coin-ow” industry! 

Treger passed the microphone 
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around the room and each state 
representative briefly told what 
their associations are doing to 
improve the industry’s image. 
Here are a few samples: provid- 
ing equipment to Ronald McDon- 
ald homes, donating games to 
juvenile detention centers and 
senior citizens homes, spear- 
heading food drives, advertising 
runaways, sponsoring a young 
executives group and a small 
business day at the state capitol, 
creating a drive home program 
(for those who have had too much 
to drink), encouraging members 
to attend political fundraisers 
and pass out jukebox pins, raising 
needed supplies when disaster 
strikes, donating money to chari- 
ties, and “adopting” poor families. 
Treger suggested that no mat- 
ter what the promotion, make 
sure to get the publicity you 
deserve. “The only way the public 
will know that we are profession- 
als, looking to better our commu- 
nities, is to see it on TV or in the 
newspaper. The best of efforts 
can be overlooked if you don't 
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Howard Cole (I) of North Carolina chats 
with fellow Southerner Dock Ringo of 
Texas. 


contact the local media.” 

Clyde Knupp summed it up 
with this: “Our industry does not 
have an image. We only have an 
image someone else gave us.” 


Cigarette vending 


Jack Kerner began his session 
on cigarette vending with the his- 
tory of a U.S. Health and Human 
Services bill: states would be enti- 
tled to federal funds if they 
proved they were taking steps to 
curb youth’s exposure to ciga- 
rettes. Of course, attempting to 
ban cigarette vending machines 
is a popular way to prove that. 

Kerner explained that Massa- 
chusetts went pro-active and 
wrote to every town, assuring 
them that operators agreed. “We 
don't want kids to smoke and we 
want to help you,” Kerner told the 
city officials. 

One suggestion was to ask the 
legislature to take a look at what 
they were trying to accomplish 
and whether a ban on vending 
machines was really the answer. 
A locking device allowing the 
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location owner to monitor who 
buys the product could be a bet- 
ter answer. 

Kerner noted that cigarette 
vending was the most profitable 
part of his business and with a 
locking device “I'd be in the same 
league as the retail establish- 
ments.” 


Gaming update 


Bob Correa talked about the 
AMOA Legalized Gaming Com- 
mittee, formed in recognition of 
the effect gaming is having on the 
coin machine industry. Its goal, 
he explained, is to gather and dis- 
seminate information between 
states and promote AMOA mem- 
bers’ participation. 


“Things will happen,” he stated. 
“We have to ask ourselves how we 
are going to respond to it. AMOA 
is not promoting any type of gam- 
ing, but if a state needs help, 
we re there.” 

To help enlighten its members, 
the committee is sending out a 
newsletter called “Video Gaming 
Guidepost” and will set up a 
speakers bureau to help explain 
video gaming when necessary. So 
far, the speakers include Correa, 
Gene Winstead (Minn.), and Ray 
Schroyer (Ill.). Adonna Jerman 
suggested tapping other re- 
sources, including professionals 
like the police, etc. 

Treger took the microphone to 
answer this question: “Does river- 
boat gaming have a negative 
impact on the coin machine 
industry?” His reply: “On the con- 
trary, it has brought business in.” 
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Capcom's Brian Duke is flanked by current AMOA president R.A. Green (I) and past 
president Clyde Knupp. 
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Twenty-five states were represented by this impressive group. 





Minnesota's Dick Hawkins (c) and Hy Sandler (r) chat with AMOA’s John 
Schumacher. 
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AMOA STATE ASSOCIATION MEETING 


Several state leaders shared 
war stories about their attempts 
to get video gaming passed. “We 
did everything right but were sold 
down the river,” was only one 
example, but others nodded in 
agreement. 

In Oregon, where video gaming 
was legalized without operator 
involvement, Pete Fallow noted, 
“We wrote the bill correctly, but 
we just didn’t know who our 
friends were. But if you don’t suc- 
ceed, keep trying.” 

Fallow added that there could 
still be hope for operators in 
Oregon. For several reasons— 
administrative expenses are 
climbing beyond what was 
allowed, for example—the state's 
operators are looking for another 
chance. 

Green added that to have any 
success with video gaming, you 
must see who's for it and who's 
against it. Look at a list of cam- 
paign contributions to see what 
groups are backing what politi- 
cians. If you’ve had problems in 
the past and can't figure out 
where they are originating, here’s 
Green's advice: “If you want to 
find the fire, just follow the 
smoke.” 

Indian gaming is a growing 
phenomenon in the United 
States. Howard Cole discussed its 
effects on his home state of North 
Carolina and the industry as a 
whole. Nationally, it’s a $15 billion 
industry. While some told horror 
stories of the Indians getting 
poorer while casino developers 
get richer. one thing is certain: 
it’s here to stay. 

Indian reservations enjoy sov- 
ereign nation status, which 
means they are treated much like 
a separate state. They are 
allowed to do anything that is 
legal in the state, even if it’s only 
in private venues. 

One complaint was that the 
state still had to maintain roads, 
while not benefiting from Indian 
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gaming. However, in Michigan, 
the Indian casinos give the state 
eight percent of the gross rev- 
enues (six percent to the commu- 
nity for things such as road main- 
tenance and two percent to the 
state). In Connecticut, the state 
was given a cash settlement by 
the Indian casinos but had to 
agree to limit video poker to 
reservations only. 


Legislative update 


AMOA government relations 
manager Laura Olson gave a 
lengthy talk on the Government 
Relations Committee, describing 
its function as “to promote AMOA 
member interests in Washington, 
De 

One major topic was the lobby- 
ing tax. “Under Clinton,” she said, 
“there is a much tighter definition 
of lobbying. Direct lobbying 
expenses will no longer be tax 
deductible.” 

What this means for a trade 
association is that it must tell its 
members that they may not be 
able to deduct 100 percent of 
their dues, or the association 
must pay income tax on lobbying 
expenses. 


she said. 

Olson explained that a vital 
position is vacant right now. The 
previous administration was 
staunchly against the dollar coin, 
and remaining staff members are 
maintaining the same stand. 
AMOA will wait until there is an 
appointment to the vacant post 
and then decide on a course of 
action. 


Violence in videos 


No meeting of association exec- 
utives would be complete without 
the “hot issue.” Video violence 
has been discussed by just about 
everyone from state representa- 
tives and federal officials to man- 
ufacturers and the news media. 

What's the conclusion? Way too 
much bloodshed. “There will be a 
rating system,” noted Olson. 
“What kind and how it’s enforced 
are the questions being asked.” 
One senator was quoted on the 
game rating system: “We just 
passed a huge crime bill and this 
is part of the puzzle.” 

Cummings-Super told of a bill 
in Michigan to eliminate violent 
games. “They weren't satisfied 
with a rating system and simply 


“There will be a (video game) rating sys- 


tem. What kind and how it's enforced are 
the questions being asked.” 


Direct lobbying expenses are 
incurred when an association 
actively pursues an issue. For 
example, in AMOA’s case, no 
part of the Washington Con- 
ference would be deductible 
because its sole purpose is to 
influence legislators. 

Olson brought everyone up to 
date on the dollar coin. “We will 
find out how the Clinton adminis- 
tration feels about it and then 
decide what action to take. If they 
are against it, it will not go any- 
where for another three years,” 
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don't want the games. The spon- 
sor of the bill stated quite firmly, 
‘Bloodshed, pain, and violence 
will not be sold in this state.’” 

While the constitutionality of 
such a measure is certainly in 
question, Cummings-Super said, 
“Sure it may be unconstitutional, 
but how much can it hurt our 
industry? Yes, it’s a constitutional 
fight, but for coin-op it’s a public 
relations issue.” 

She quickly added, “It’s also a 
kids’ issue. We’re caught in the 
middle.” 
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CONGRESS & EXPO. 


September 26-28, 1994 * Las Vegas USA 
Biss: at the World Gaming Congress & Expo’ and meet 12,000 executives and 


buyers from every corner of the world and every part of the gaming business. It’s the 
world’s largest gathering of gaming professionals and the No. 1 showcase of gaming 
products and services. 

Sixty-eight percent of our exhibitors left 
with 21 or more sales leads last year. Forty- 
one percent left with more than 50 leads. 

On a scale of one-to-five, exhibitors 
gave the World Gaming Congress & Expo 
more than four stars on quality of attendees, 
number of attendees, and responsiveness of 
show management. 

And here’s the best endorsement—nine 
out of ten 1993 exhibitors plan to return this 
year. To learn how to join them, complete 
and return the coupon. But hurry, exhibit 
spaces at the greatest gaming show on earth 
are going fast. 





AMOA STATE ASSOCIATION MEETING 


Health care 


David Corey and Judith Martin 
of Ohio led a discussion on health 
care. “It’s a great fear for small 
businesses,” said Martin. 

She cited a story that hit close 
to home. Her daughter-in-law 
was diagnosed with cancer, 
requiring expensive treatments. 
When her health insurance was 
up for renewal she was dropped. 
“It’s very frightening to know you 
need expensive medical care and 
cannot get medical coverage,’ 
Martin said. 

“Small businesses are already 
paying an unusually high per- 
centage for health care with no 
guarantees. Something must be 
done, something that benefits 
small businesses,” she said. 

There will be much more cov- 
erage on health care from AMOA 
in the future. 


Make a wish 


Bill Miller brought a tear to 
nearly every eye when he showed 
“Give Kids the World,” a complex 
in Florida that works with over 
240 wish-granting foundations 
and hospitals around the world in 
fulfilling a child’s last wish to see 
Mickey Mouse. 

Inside the Holiday Inn Kids 
Village is everything to help kids 
and parents enjoy a dream come 
true. Miller explained that the Fe 
Fi Fo Fun Room is packed with 
the latest video and pinball 
games to the delight of the termi- 
nally ill children. Miller showed a 
video of the children enjoying the 
games, complete with modifica- 
tions to accommodate wheel- 
chairs. 

“This is certainly a way for us to 
do something worthwhile,” said 
Miller. Clyde Knupp suggested 


that each state association donate 
$1,000 ($500 for two years) to help 
buy games for the game room. 


Advanced Technology 
Committee 


For the past year, the industry 
has waited very patiently for a 
long-promised announcement 
from AMOA’s Advanced Tech- 
nology Committee. We were 
teased with it at the AMOA 
sShow—nothing was announced. 
At this meeting: nothing again. 
“There may be something soon,” 
was the mechanical answer. 

In the meantime, AMOA is 
tracking the telecommunications 
industry and several bills that are 
pending. Said Olson, “We'll see 
some activity this year.” [| 
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Operator earnings 
went up 20%. 


Same thing happened at “Bogart’s,” 
“Fitz’s” & “Bumper’s.” And it’s a 
pretty safe bet that the same thing’s 
happening at a few thousand other 
bars around the country right now. 
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testing agency 
conduct a 12- 
week test in 4 
bars ... Cougar 
machines without AS 
Ernie versus our 
new Cougar 
machines with Ernie (along with 
in-bar promotional materials). 


The results were more than just a 
little impressive. We’d expected 
some increase. But 19.6%? We 
didn’t believe it at first, so we extend- 
ed the test another 4 weeks. The 
conclusions were solid. 


But you have to put Ernie both in 
— and on — your Cougar Dart 
machines. The test results made it 
very clear. To achieve the 20% earn- 
ings increase, operators must put up 
our promotional materials to call 
attention to the machine’s new fea- 
tures .... posters, side characters ... 
whatever space allows for. 
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Violence in videos: 
rating system inevitable 


he hot topic on the ACME show 
floor is bound to be the recent 
publicity regarding violence in 
video games. I first became aware 
of it when I picked up Time maga- 
Zine and read about Mortal 
Kombat and violent-themed 
games. The magazine appeared 
to target the home market, but a 
turn to the coin-op side was 
inevitable. 

AMOA first recognized the 
threat to our industry through 
Laura Olson in our Washington 
office. Sen. Joseph Lieberman (D- 
Conn.) conducted the first hear- 
ings on the issue on Dec. 9 before 
the Senate Government Affairs 
Committee’s Subcommittee on 
Regulation and Government 
Information, held jointly with 
Sen. Herbert Kohl’s (D-Wis.) 
Judiciary Subcommittee on 
Juvenile Justice. 

Discussions centered on violent 
games that were available only 
for the home, such as Night Trap. 
But talk turned to Mortal Kombat 
again. Sen. Lieberman was joined 
by, of all people, Captain Kan- 
garoo. 

During these hearings Craig 
Johnson, immediate past presi- 
dent of AMOA, testified on behalf 
of amusement operators. AMOA 
officially took a position on this 
issue at its last board of directors’ 
meeting. The position was well 
received, as it acknowledged the 
problems and suggested correc- 
tive action by the manufacturers. 
The result of the congressional 
hearing was that the committee 
gave the directive to the entire 
industry to act responsibly or be 
prepared to have it legislated to 
them. 
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At that point, AMOA appointed 
Frank Seninsky and myself to 
represent the association at 
future meetings and report back 
to the board of directors. The first 
round of meetings was held in Las 
Vegas on Jan. 8 during the 
Consumer Electronics Show. 

Frank and I attended, along 
with Laura Olson and John 
Schumacher, executive director 
of AMOA. We met with represen- 
tatives from Sen. Lieberman’s 
staff and participated in a meet- 
ing (more like a press confer- 
ence) sponsored by the Software 
Publishers Association. 

The SPA has taken a lead role 
in this issue, which is one that 
ultimately influences many differ- 
ent industries: home and coin-op 
video, computer games, etc. The 
SPA is the common element; 
their members write game pro- 
grams for the different industries. 

By a consensus, the SPA was 
chosen to represent all video 
game related industries. There 
are other groups working on this 
issue as well, the most significant 
being the Children’s Advertising 
Review Unit. Dr. Arthur Pober 
serves as vice president and 
director of CARU. 

The SPA meeting was well pub- 
licized. The proposed program 
needs some refinement, specifi- 
cally in the coin-op environment. 
The coin-op industry was men- 
tioned in the SPA presentation as 
an industry to be affected by the 
rating system. The end result: 
future work sessions were set for 
the next few months, sessions in 
which the coin-op world must 
take part. 

The coin-op industry has 


MARCH 1993 


STREET TALK 


unique needs that could easily be 
overlooked if it were not repre- 
sented in the formulation of a rat- 
ing system. If AMOA and AAMA 
don’t become actively involved, 
no one will represent the inter- 
ests of the coin-op industry and 
that could be dangerous. AMOA 
proposed, and AAMA agreed, to 
work together as an industry on 
this issue. It makes sense. The 
first strategy session took place in 
Chicago on Feb. 8. 

My thoughts on what we should 
do, and what the effects would be 
on the industry, have come a long 
way. Initially, I had hoped the 
issue would just go away. I then 
became concerned about what a 
rating system would do to our 
industry, specifically the cash 
pan of street and arcade opera- 
tors. 

This is where we stand today: 
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A rating system will be imposed 
on video games. In my opinion, 
this is a given. The questions are: 
Who is going to devise the sys- 
tem? What are the biggest threats 
and opportunities? When is it 
going to be implemented? How is 
it going to affect collections? 

A rating system will be im- 
posed. Let’s talk about that for a 
minute. When we get right down 
to it, shouldn’t there be a rating 
system for videos? Aren't there 
some games we all agree a 10- 
year-old child really shouldn't 
play? Of course there are. I have 
a friend who advises me, when in 
doubt, just do the right thing. This 
is the right thing to do. 

Who is going to devise the sys- 
tem? It really doesn’t matter, as 
long as we have input in the 
process. We don’t need to end up 
with 15 different rating systems. 


“As sure as | know 
there are Twilight 
Zone pinballs set on 
quarter play, there 
will always be oper- 
ators who set their 
games on the most 
Vite) (=\alemcxsi nul ale eae 


It’s logical for the industry to col- 
lectively come up with a universal 
rating system that everyone 
abides by. What we don't want is a 
rating system legislated by the 
government. 

What are the biggest threats 
and opportunities? If implement- 
ed correctly, the system could 
have a minimal negative effect on 
income, if any. And our industry 
could be credited with taking 
responsible corrective action. I 
actually believe this could be a 
great opportunity for our industry 
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to show credibility and responsi- 
bility. Perhaps even more than 
our counterparts in the home 
market. 

What we do want is an informa- 
tive rating system for our cus- 
tomers. If a game contains scenes 
of violence/and or sex that may 
be unsuitable for players under 
the age of 13 or 17, then we 
should say so right on the ma- 
chine (maybe in the attract 
mode). 

What we don't want is to have 
to physically restrict these ma- 
chines in age-controlled environ- 
ments. This would be cost prohib- 
itive. Think of it, a room for all 
ages, a room for ages 13-17, and 
an over-17 room. 

Furthermore, the rating system 
should be an informative, adviso- 
ry system, not legally binding. It 
should be similar to the motion 
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Redwood Valley, CA 95470 Carnivals /Fairs 
loll free: 1-800-776-3256 
Fax: 707-485-7433 Shopping Centers 


Wherever kids are looking for fun! 


Children are tomorrow's customers — watch BODO raise profits and attract a new generation of client 
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STREET TALK 


picture industry rating system. It 
isn't legally binding, but rather a 
self-imposed and enforced policy. 
If you own a theater you can't go 
to jail for allowing a 16-year-old to 
see an R-rated movie. 


mario fomelom'clale 
ic lamlahielaanrciai cs 
rating system for 
(oe) U] amet e kyke) pals) ace 


What we don't 
want is a rating 
system legislated by 
id alomele)’i=)ealeal=) a] eum 





Is all of the violence necessary? 
I wonder. You see a game like 
NBA JAM that earns extremely 
well. Then Mortal Kombat II 
comes out with unbelievable col- 
lections. Would MK II earn as well 
if the violence was toned down 
Slightly? Is it necessary for the 
head to pop off and blood to spurt 
out? I don't have the answer. I 
tend to think the violence could 
be softened without jeopardizing 
the earning potential of the game. 

What is the operator to do? The 
operator’s only role is to share his 
concerns with the manufacturers. 
One suggestion was to offer 
options on the games so each 
operator can make his own deter- 
mination on the level of violence 
and sex he wants to offer. 

If the kids have an option, they 
will play the most violent game. 
And as sure as I know there are 
Twilight Zone pinball games set 
on quarter play, there will always 
be operators who set their games 
on the most violent settings. 
Please, don’t give options. 

The issue is here and is not 
going away. I expect a rating sys- 
tem of some sort to be in place by 
the end of the year. That’s what 
the senators expect as well. (1 
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ROWE INTERNATIONAL 


AND 
ROWE 'S PARTICIPATING DISTRIBUTORS 


PROUDLY ANNOUNCE 









$250 


FACTORY REBATE 





LaserStar® CD-100D Lady in Red/Black Magic 


* Effective on purchases made from March 1 through April 30, 1994. 
Good while supply lasts. Not valid in conjunction with any other promotion offered 
during the same period. See your local participating Rowe distributor (U.S. only) for 
payment terms, qualifications and details. 
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Since 1927, Making Great Jukeboxes in America 
75 Troy Hills Road Whippany, NJ U.S.A.07981 
(201) 887-0400 Fax (201) 887-2851 
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An overhead view 
of the ATEI show 
floor. 


ATE! “94 
If it’s January, 


it must be London 


he tube whizzed into the station 
at Earls Court. The American, not 
familiar with his environs, was 
pushed aside by morning com- 
muters eager to depart from the 
underground. A haggard-looking 
musician played Ravel’s “Bolero” 
on clarinet, which the American 
found charming. The harried 
throng, it seemed, did not; few 
dropped money in the musician's 
clarinet case. 





The American took an unnec- 
essarily circuitous route but final- 
ly managed to find the appropri- 
ate exit at street level. He located 
a news stand and pored over the 
assorted tabloids, looking for the 
most salacious of the lot. After 
glancing at the headlines he 
tucked the paper into his brief- 
case and steeled himself for the 
trade show that was about to 
open across the street, at Earls 
Court 1. It was the American’s 
first visit to ATEI, the Amusement 
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Trades Exhibition International. 

As it turned out, he was just 
one of many visitors from the 
United States to gather in London 
on Jan. 25-27. Though pre-regis- 
tration figures indicated that 60 
percent of the attendees would 
come from Western Europe, 
nearly 15 percent were set to 
travel from America. In all, over 
25 countries had representatives 
at the 50th ATEI, not counting 
England. As for exhibitors, nearly 
60 companies from 18 countries 
took out booths, or, as the British 
say, stands.” 

How many total attendees were 
there? ATEI chairman Charles 
Henry and exhibition manager 
Peter Rusbridge estimated 20,000, 
but members of the British trade 
press believed that the adjusted 
number would be in the 12,000- 
14,000 range. Whatever the final 
head count, this much is for sure: 
ATEI is firmly entrenched as one 
of the “Big Three” world trade 
Shows with JAMMA and AMOA. 
And with the attendance enjoyed 
by ATEI in ‘94, is there any doubt 
that the U.K. amusement industry 
is rousing itself from a long sleep? 

“It’s been a very good show,” 
said Frank Happ of Happ Con- 
trols. “The U.K. is definitely show- 
ing signs of emerging from its 
recession, which is great news for 
the coin machine industry here.” 

At the post-show press confer- 
ence, Henry announced that 
exhibitors had done “millions and 
millions of pounds” in business 
(for perspective, one pound cur- 
rently equals about $1.50). U.K. 
Suppliers must have—and are 
getting—sales to more and more 
foreign markets. “Otherwise we 
couldn't put on a show this size— 
hell, we couldn't survive, for that 
matter,” said one company repre- 
sentative. 
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Standing amid a host of NSM jukeboxes are Peter Kuhn (r), 
the parent company's director of sales and marketing, and 
Barry Kirby, managing director for NSM U.K. 
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Play Meter’s Chris Caire beside a Sound Leisure jukebox at A 
Bunch of Grapes, a London pub. 





At the Sound Leisure booth, (standing, I-r): Clive Birdsall, 
Sound Leisure; Gary Warner, Coin Concepts; Alan Black, 
Sound Leisure; and Art Warner, Coin Concepts. Seated are 
Chris Black (I) and Kevin Moss of Sound Leisure. The com- 
pany named Coin Concepts its “Distributor of the Year” 


for 1993. 
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In the Electrocoin booth, John Cassiday (I) of Strata and Bill 
Beckham of Red Baron Board Exchange take a ride in 
Strata's Driver's Edge. 





Not just AWPs 


The U.K. coin machine industry 
is dominated by AWP (Amuse- 
ment With Prize) machines, or 
“fruit” machines. Of the 505,000 
amusement machines sited in 
Britain, 185,000 are AWPs. (Note: 
See the side story on AWPs for a 
more detailed explanation.) 

But that leaves 320,000 other 
machines, including 75,000 pool 
tables, 75,000 video games, 45,000 
jukeboxes, 30,000 pinball ma- 
chines (“pin tables” in the U.K.), 
and 25,000 kiddie rides. While 
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much of the equipment displayed 
at ATEI had been seen before in 
America, there were plenty of 
games that made their trade 
Show debuts in London. 

For example, Bally unveiled the 
pin Popeye at ATEI. Its sister com- 
pany, Midway Mfg., had hoped to 
show the much-anticipated fol- 
low-up to NBA JAM, the kit NBA 
Tournament, but it wasn’t quite 
ready; look for it at ACME. 

Tom Cahill, technical service 
manager for Williams Bally/ 
Midway, estimated that 40 to 60 


percent of the Williams and Bally 
pinballs are shipped to Europe. 
The games are popular and com- 
mand a much better price per 
play than in America. However, 
because of a curious provision in 
English law, pinballs are consid- 
ered gambling machines. As such 
they're like AWPs in that they can 
only be operated on a rental 
basis. Jukeboxes, pool tables, 
video games, etc., are considered 
amusement games and have 
their revenues split. 

“We've talked to BACTA (the 
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Direct Machine Distributors’ Dave (I) and Reg (r) Morosoli 
with Fabtek’s Frank Ballouz by Super Mario World. 





Rex Yannarell (I), Rowe International's London-based vice 
president of international sales, with American colleagues 


Jerry Gordon (c) and Joel Friedman. 


British trade association) about 
getting this changed, and they ve 
done what they can, but the only 
thing to do is change the whole 
law,” explained Joe Dillon, vice 
president of sales for Williams 
Bally/Midway. “That isn’t likely to 
happen, because the British are 
happy with the law regulating 
amusement and gambling ma- 
chines. They don’t want to mess 
with what they feel is a good 
thing.” 

ATEI chairman Henry echoed 
Dillon’s sentiments, saying 
BACTA has a committee in place 
to address the pinball classifica- 
tion quandary. Action, though, 
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doesn't appear imminent, for the 
reason Dillon stated. 

Data East raised the curtain on 
The Who’s Tommy Pinball Wizard, 
featuring 21 songs sung by cast 
members from the Broadway 
play. It was released in Europe a 
month before the U.S. launch in 
late February. 

Paul Jacobs, executive vice 
president of Data East USA, says 
60 percent of the company’s pin- 
ball sales are in Europe. “Ger- 
many and France have been 
strong for a while, but England 
has really shown an increase in 
popularity of late,” he comment- 
ed. 


135 


Sound Leisure’s Kevin Moss (second from left) joins Quick 
Silver's Greg Malavazos (I), Alex Malavazos, and Michael 
Ansell (r) beside Big Top Fiddle Stix. 


Sega had a constant crowd 
gathered around its four-bank of 
Virtua Formula, a hardware 
upgrade of Virtua Racing in 
which the whole race car moves, 
not just the seats. A big ticket 
item, to say the least. Not to be 
outdone, Namco checked in with 
the full-scale version of Ridge 
Racer. What's “full-scale”? Try a 
Mazda sportscar, with a price tag 
rumored to be over $100,000 for 
the whole ball of wax. Visitors to 
the Namco arcade in Las Vegas’s 
Treasure Island Hotel can see 
one in action. 

Atari Games hopes to reclaim 
some of the spotlight with Hard 
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From left: BACTA president Roger Withers; retired FBI agent 
Gary Penrith, who assists the AAG; AAMA executive director 
Bob Fay; and AAMA president Steve Koenigsberg. 








You want deluxe? Namco’s top-of-the-line Ridge Racer 
utilizes a Mazda sportscar. 





Drivin's Airborne, an update of its 
smash-hit simulator wherein the 
touch of a button transforms the 
player's car into a glider. The 
game's cabinet has a unique glid- 
er cockpit design, and the con- 
trollers include a pull-out steer- 
ing wheel and reverse/abort but- 
tons. 

“We've restructured our engi- 
neering department, hired new 
talent, and gotten a lot of support 
from Time Warner,” said market- 
ing director Mary Fujihara. 
“Things have been slow, but with 
Airborne we're ready to get back 
to the top again.” 

Capcom’s initial software for its 
CPS II hardware system, Super 
Street Fighter II, was joined by 
two new offerings at ATEI: 
Dungeons and Dragons and Eco 
Fighters. In the latter, players 
must save Planet Elwood from 
impending doom. The CPS II sys- 
tem is composed of a basic moth- 
er board and a software sub- 
board; software changes require 
only sub-board replacement. 

Taito had a booth filled with 
new product, including Captain 
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Zodiac, a follow-up to Sonic 
Blastman; Under Fire, a two-play- 
er gun game; and /dya, described 
as an “interactive action simula- 
tor.” The first software package 
for the latter is Cave Speeder, an 
LD-interactive game that propels 
players through space at warp 
speed. 

Among the other new video 
games at ATEI were Konami's 
Racin’ Force, a dedicated driving 
game in which up to eight players 
can be linked; Jaleco’s F-1 Super 
Battle, a driver designed on the 
company’s new 32-bit Mega PCB; 
and Nova Productions’ Cops, a 
wide-screen driving/shooting 
simulator based on the TV show. 
Sega is handling the game for 
Nova in Europe and Asia; the 
company is still lining up U.S. dis- 
tribution. 

On the virtual reality front, 
U.K.-based Virtuality Entertain- 
ment Ltd. (formerly W. Industries) 
drew a steady crowd with its new 
Virtuality Series 2000 system in 
sit-down and stand-up formats. 
New features include a light- 
weight, fully adjustable headset; a 
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system design that increases 
player throughput; and 3-D tex- 
ture mapped graphics with 32- 
channel stereo sound. X-Treme 
Strike is the software for the sit- 
down version; the stand-up model 
has two choices, Virtuality Boxing 
and Zone Hunter. 

Jukeboxes, along with AWPs, 
are fixtures in England’s pubs. In 
London, where many of the pubs 
are small, it's common to see wall 
units or hideaways. Typical pric- 
ing is two plays for 50 pence 
(about 75 cents), four plays for a 
pound. 

“Space is limited in most of the 
London pubs; they can’t accom- 
modate our larger jukeboxes,” 
said Alan Black of U.K.-based 
Sound Leisure. “Some of them lit- 
erally wouldn't fit through the 
front door! But in cities like 
Leeds, where we're based, the 
pubs are much bigger.” Asked to 
assess this year’s ATEI, he said 
the show “has been very strong 
for us.” 

Rowe International displayed 
its two colorful new jukeboxes, 
the Black Magic and the Lady In 
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Now there’s a full range of low-cost bill validators designed exclusively for gaming, 
lottery and amusement applications. The Black Stallion DBA-01 PB Series from JCM. 
They lead the pack in performance. With Black Stallion bill validators, you can expect: 


Long product life 

Consistent performance 

Highest acceptance rate of good bills 
Anti-pull back cheat device 

e The best value for your investment 





JCM is the acknowledged leader in world currency recognition. We have high 
performance Gaming, Lottery and Amusement products meeting the needs 


of customers worldwide. North American Bill Acceptor Division 
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Red. “The U.K. market has been 
soft, but it’s starting to come out 
of the doldrums,” said senior vice 
president Joel Friedman. “We've 
had good reaction to the Black 
Magic in particular, and our 
smaller models continue to be 
popular in the U.K.” 

John Margold, NSM-America’s 
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vice president of sales and mar- 
keting, said, “There’s been a lot of 
enthusiasm here at the NSM U.K. 
stand. I’m an observer here, not a 
salesman, but I saw them write 
over 100 pieces of business on the 
second day of the show. That 
hasn’t happened in the past few 
years, which either means just 
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the music business or the entire 
coin machine industry is healthi- 
er. I think it’s the latter. As for 
our jukeboxes, the operators 
here have truly embraced the 
wall unit. The pubs are very small 
in square footage, so it’s impor- 
tant to have a good jukebox that 
doesn’t take up much space.” 

As for redemption, the major 
U.K. manufacturers, Cromptons 
Leisure Machines Ltd. and Harry 
Levy Amusements, had stands 
filled with not only their own 
product but that of many U.S. 
redemption game manufacturers. 
Cromptons, for instance, repre- 
sents Skee-Ball Inc., Doyle, and 
Bob’s Space Racers in the U.K., 
while games from Smart In- 
dustries and Coastal Amuse- 
ments could be found at the 
Harry Levy stand. 

“Typically the redemption 
games here have a multi-coin 
mech, so that you have a range 
from 20 pence per play to five 
plays per pound,” explained 
Skee-Ball president Joe Sladek. 
“Redemption has been kind of 
Slow to catch on in the U.K. The 
games have had to compete with 
AWPs; players have preferred 
winning six pounds from an AWP 
than tickets to be redeemed for a 
prize. But that attitude is chang- 
ing. | know that Cromptons had a 
very good ATEI this year.” 

Ron Carrara, vice president of 
sales for Lazer-Tron, announced 
that mega-distributor Deith 
Leisure has the European exclu- 
sive for Lazer-Tron redemption 
games. “We're very excited about 
the prospects; redemption is real- 
ly starting to take off here,” 
Carrara said. 

California-based Quick Silver 
Development, which has a two- 
way distribution arrangement 
with Sound Leisure, unveiled a 
“fun/skill” game called Big Top 
Fiddle Stix at the Sound Leisure 
stand. The companies have 
talked about possibly opening a 
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At the Direct Machine Distributors From left: AMOA convention manager Marian Griffin; AMOA executive vice presi- 
stand, Dynamo’s Mark Struhs (I) with dent John Schumacher; BACTA general secretary Alan Willis OBE; Euromat president 
DMD’s Reg Morosoli. Brian Meaden; and AMOA first vice president Tami Norberg-Paulsen. 





ATE! chairman Charles Henry (I) and 
exhibition manager Peter Rusbridge 
congratulate each other on a most 
successful ATE! show. 
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AMOA president R.A. Green beside At the Harry Levy Amusements stand, Paula Levy and Smart's Larry Berke flank 
AWT's Reality Rocket. the Candy Crane. 
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joint office in the United States, 
but things are merely in the 
exploratory stage. 

Fabtek showed the redemption 
game Super Mario World in the 
Direct Machine Distributors Ltd. 
stand. President Frank Ballouz 
said shipping was to have begun 
last month. Also represented by 
DMD is Dynamo Inc., which had 
its air hockey and shuffleboard 
tables on display. “We mainly sell 


Summit meeting 


At the major trade shows the 
heads of the world’s leading trade 
associations gather for a “world 
Summit” to discuss pertinent 
industry issues. At ATEI there 
were representatives from 
JAMMA, AAMA, AMOA, Euro- 
mat (the European Federation of 
Coin Machine Associations), 
BACTA, and AMOA-Queensland 
(Australia). 
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air hockey in the U.K.; our pool 
tables do better in continental 
Europe,’ said Mark Struhs, vice 
president of sales and marketing. 
“Air hockey is growing in popu- 
larity in the U.K.” 
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“We discussed trying not to 
have conflicting or overlapping 
trade show dates,” said AAMA 
executive director Bob Fay. This 
year ATEI and IMA, the German 
show, overlapped, and the same 


PROGRESSIVE 
JACKPOT 
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will happen this fall with the 
JAMMA and AMOA shows. “We 
also pledged to promote each 
other's shows. For example, 
BACTA will promote the ACME, 
AAMA will promote JAMMA, and 
SO on.” 

In addition, there was talk of 
Euromat possibly adopting UL-22 
safety standards for American 
games entering Europe, and the 
Anti-Counterfeiting Advisory 
Group (AAG) offered to help 
BACTA with the growing prob- 
lem of counterfeit AWPs. Some of 
the associations were prepared to 
discuss the issue of violence in 
video games, but the subject 
wasn t broached. 


Different animal 


An American manufacturer 
exhibiting at ATEI drew this dis- 
tinction between it and the U.S. 
trade shows: “This is a different 
animal in that it’s more of a buy- 
ing show. Here you have big dis- 
tributors like Deith Leisure and 
Brent Leisure (owned by Sega 
and Namco, respectively) taking 
out booths, and their representa- 
tives really hustle and sell. At 
AMOA and ACME it’s almost all 
manufacturer booths, and there’s 
a lot of talk but not as much actu- 
al selling going on. 

“Also, the operators seem to 
support the various manufactur- 
ers better over here. They don’t 
just buy the big hits. In America, 
the operator has tunnel vision. If 
it isn't Mortal Kombat, forget it! 
He doesn’t want to know about 
it. 

The ever-affable Bill Beckham 
of the Red Baron Board Ex- 
change, who came to ATEI to 
check out the latest offerings, had 
this to say: “I always enjoy coming 
to ATEI to see what’s happening 
in the U.K. and Europe. It’s 
always a great show—and be- 
sides, it’s in London. How can you 
beat that?” 

How, indeed. (1 
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WORLD’S GREATEST BASKETBALL PLAYER RETIRES 
BUT THE WORLD'S BEST BASKETBALL GAME JUST GOT BETTER!!! 
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FOR FURTHER INFORMATION 
CALL YOUR DISTRIBUTOR OR: 


FULL COURT FRENZY II 
Still The Only Game With A Multi-Positional Basket! 





Innovative Concepts in Entertainment Inc. 
1501 Kensington Avenue, Buffalo, New York 14215 
Phone: 1-716-833-0481, 1-800-342-3433 ¢ Fax: 1-716-833-1342 
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Focus 
on Success 





ros 


In the NSM U.K. stand, NSM-America’s 
John Margold stands beside the com- 
pany’s nostalgia jukebox. 
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Tim Sainsbury MP, Minister for Industry (I), greets BACTA 

president Roger Withers before entering Earls Court. 
Williams Bally/Midway’s Joe Dillon (I) and Tom Cahill by the Pictured next to Sainsbury is Alan Willis OBE, BACTA’s 
new Bally pin, Popeye. general secretary. 
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Deith Leisure’s Bob Deith (r) welcomes to his stand, (I-r): Norman Petermeier, 
Lazer-Tron; Paul Jacobs, Data East USA; and Ron Carrara, Lazer-Tron. (France's 
Jutta Enders, export manager for EMT Premier Loisir has signed an exclusive contract to import Data East pinballs into 
Kiddie Rides, at the NSM U.K. stand. France. Deith runs the Premier Loisir office.) 


PLAY METER 142 MARCH 1993 


PLAY METER 


Project Coin’s 
AWPs gathered a 
lot of interested 
on-lookers. 


The wacky world of AWPs 


We 





American operators, if you 
sometimes think operating 
amusement games is fraught with 
headaches, be thankful you're not 
an operator of British AWP 
(Amusement With Prize) ma- 
chines. It’s not that your counter- 
parts are necessarily bad off, 
mind you. They simply don't have 
the same amount of control over 
their situation as you do. 

What follows is a general expla- 
nation of AWPs, i.e., the law gov- 
erning them, the typical arrange- 
ments, etc. The subject is, of 
course, much more complex and 
detailed. 

Forty percent of the estimated 
185,000 AWPs currently sited in 
the U.K. are in pubs. Most pubs 
are owned by the six or so major 
brewers in the U.K. 

The main AWP manufacturers 
in the U.K.—Ace Coin, Barcrest, 
Bell-Fruit, Electrocoin, JPM, 
Maygay, Project Coin—are con- 
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stantly coming out with new mod- 
els to capture the fancy of a capri- 
cious public; most changes are 
thematic and cosmetic. For exam- 
ple, at ATEI Ace Coin came out 
with a dinosaur-themed AWP 
called Jurassic Trail. 

The critical thing for an AWP 
manufacturer is to get its new 
machine(s) on the brewers’ list of 
approved AWPs (each has one). If 
an AWP is not on the list an oper- 
ator cannot buy it, which effec- 
tively kills it. 

The law says that AWPs in sites 
like pubs (only two are allowed 
per pub) can pay out a maximum 
of three pounds in cash or six 
pounds in tokens. (Note: The “P” 
for prize has traditionally been a 
misnomer—the prize is money. 
But lately AWPs are dispensing 
true prizes like wristwatches and 
radios.) “Club jackpot” machines, 
though, can pay out a maximum 
of 200 pounds (currently one 
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pound equals about $1.50). 

The AWPs are operated strictly 
on a rental basis, and though the 
amount of money to be received 
by the operator is theoretically 
agreed upon by he and the brew- 
er, in actuality it’s the brewer who 
dictates how much the operator 
will receive. Say, for example, 
that the operator will receive 50 
pounds a week for a new AWP 
which cost him 1,300 pounds. 
That’s all he can earn. If, by the 
end of the week, that AWP has 
brought in 200 pounds, the opera- 
tor still only keeps 50 pounds. If 
the AWP earns 30 pounds the 
next week, the operator will 
receive the 20-pound shortfall. 

The brewer can, at its whim, 
tell the operator that the ar- 
rangement has changed, that he 
will instead receive 43 pounds 
weekly instead of 50. The opera- 


COUNT ON US - 
SCAN COIN 


@ Portable coin counters 
@ Heavy duty coin counters 


@ Coin sorters 
@ Currency counters 


@ Scan Tube coin wrappers 


Visit our Booth # 1035 at ACME 


or 


Call Us Toll Free 


1-800-336-3311 


for more information. 


SCAN COIN, INC. 


21550 Beaumeade Circle, Ashburn, V A 22011 
1-800-336-3311 © Fax 1-703-729-8606 
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tor is powerless. And when the 
brewer is ready to remove the 
AWP from that site, out it goes. 
There isn’t a thing for the opera- 
tor to say or do about it. 

New AWPs have about an 18- to 
24-month life cycle. After spend- 
ing some three months in the top 
pubs, they're moved to the British 
equivalent of “B” and “C” loca- 
tions. 

“The brewers are so powerful; 
in essence, they have monopoly- 
type strength,” said a non-AWP 
manufacturer from the U.K. 
“What can the operator do? He 
can't afford to make the brewer 
mad, because then he risks losing 
all of his sites, not just one.” 
Another manufacturer comment- 
ed simply, “It’s a very chaotic 
environment.” 

Of course, no one is being 
forced to operate AWPs against 


without flippers. 


Tickets. 





We also carry a large inventory of reconditioned used Bingo’s 


(New Continental Golden, Continental Top Game, Continen- 
tal Turbo, 2 card Miss Bowling Turbo.), available with or 


Complete Technical support and spare parts for all machines. 
Available exclusively from Continental-Pinball Co., the only 
Bingo produced for the Redemption Market, with Tokers or 


¢ Ask about our Lifetime Guarantee « 


CONTINENTAL-PINBALL Co. 
105 Floyd Ave. - Bloomfield, NJ - 07003 
Tel: (201) 429-7050 + Fax: (201) 378-8095 


his will. The operator obviously 
knows, or should know, the 
dynamics of operating these 
machines before getting involved. 
And the bottom line is this: 
there’s plenty of money to be 
made with AWPs. The latest 
BACTA research showed that 
AWPs and club jackpot machines 
paid out 7.2 billion pounds in 
prizes to players in a year’s peri- 
od between 1992-93. That's at 
least eight times as much as the 
National Lottery is expected to 
pay out in its first year, and near- 
ly 30 times more than the soccer 
pools last year. 

By the way, are AWPs easy to 
play? Groused Bill Cravens of 
Leprechaun/Bulldog, “I watched 
a guy in a pub playing one and 
then did exactly what he did. I 
lost every time and still can't fig- 
ure out what to do!” 




























CONTINENTAL-PINBALL Co. 


Exclusive Distributor 
for G.A.A. Bingo's 


In stock for immediate 
delivery- 

New Magic Games 
The most spectacular 
Bingo available 

today!! | 
Completely digital, No 
Switches, capacitive 
playfield, electronic 
coin mech's, W/Wo 
Flippers 
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A four-player pusher in the 
Crompton Klondike tradition 
Ticket only payout 

Calitornia Skill Version 

Full tilt alarm system 

Exciting sounds & 50's style Rock 
‘n’ Roll music 

Fully metered 

Also available in 4 & 6 player 
Skill arm feature 

90° drop off playtield - no coin 
buildup 

Divided playtield 
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BETSON ENTERPRISES 

DIV. OF H. BETTI IND.. INC 

303 PATERSON PLANK RD.. CARLSTADT. N.J. 07072-2307 
IN N.J. (201)438-1300 © TOLL FREE 1-800-524-2343 

FAX (201)438-4837 
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London's Funland: the pinnacle 
Of European arcades 


Left: 

Funland attendant 
Carlos Duke waits 
for customers to 
climb aboard 
Precision Systems’ 
SRV 

simulator. 


Right: 

Duke helps a 
player who's about 
to go spinning 
around in Sega’s 
R360. 
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First, the answers: Churchill 
Downs, Jamin, Chateau Latour, 
Funland at The Trocadero, and 
Anthony Hopkins. Now, the ques- 
tions: Name the greatest Amer- 
ican thoroughbred racing track, 
the greatest French restaurant in 
Paris, the greatest red wine from 
Bordeaux, the greatest arcade in 
Europe, and the greatest living 
actor. 

Let’s put aside the noble grape 
and Sir Anthony for a moment 
and concentrate on Funland, 
located in the heart of London’s 
Picadilly Circus. It is the largest 
arcade in Europe, but is that what 
makes it the greatest? Of course 
not; what if it were filled with 
nothing but Pac-Man and 
Asteroids? No, it is the staggering 
array of coin-operated amuse- 
ment games and other attractions 
that distances Funland from the 
pack. 

Funland, started by Alan 
Rawlinson five years ago, covers a 
12,000-square-foot area. Lazer- 
bowl, which opened on an upper 
level in July 1992, also takes up 
12,000 square feet. Bowlingo is the 
bowling game there. Funland/ 
Lazerbowl are two units within 
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the Family Leisure group of com- 
panies. Family Leisure currently 
runs 14 locations and is consider- 
ing the addition of two more this 
year. 

At any one time there are 300 
pieces in Funland, in addition to 
the Bowlingo lanes, “Dodgem” 
bumper cars, two Sega R360 sim- 
ulators, and a Namco Galaxian 3. 
The week after Play Meter visited 
Funland, two of ATEI’s biggest 
attractions—Sega’s Virtua For- 
mula and Namco’s super-deluxe 
Ridge Racer—were installed. 

“Our business is all about 
return on investment, and our 
policy is to continue to re-invest 
in all the latest games, which also 
gives us the uniqueness that we 
enjoy in the industry,” said 
Michael Green, joint managing 
director of Family Leisure. 

Fans of driving games will think 
they ve died and gone to heaven. 
Here's a partial list of what was 
available when Play Meter was 
there: Sega’s Virtua Racing, 
Super Monaco GP, Stadium Cross, 
G-Loc, Out Run, Out Runners, 
Galaxy Force, Rad Mobile, F1 
Exhaust Note, and Limited Edi- 
tion Hang On; Namco’s Suzuka 8 
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Are You Ready to Capitalize on the $100 Million 
Virtual Reality Entertainment Market? 


Learn How at: Virtual Reality Entertainment Forum '94 
April 5,6,7 at the Grand Hyatt Hotel, New York City 


Produced by SIG-Advanced Applications, Inc., publishers of Virtual Reality 
Systems Magazine and developers of virtual reality conferences and exhibitions. 





What is Virtual Reality and How Does it Apply to You? 
Virtual Reality provides the user of an entertainment system access to an interactive, immersive, multi-sensory 
3-D experience in a synthetic environment. This fully-immersive entertainment attraction will enhance your busi- 
ness by creating customers waiting in line to experience this new technology. 








Over 60 speakers will discuss the latest developments and applications in the Virtual Reality 


entertainment industry. Co-Chaired by 
. : Virtual Images, Inc. and SophisTech Research 
Who Should Attend Virtual Reality 
Entertainment Forum ‘94: Featured topics include: 
¢ Virtual Reality Entertainment Companies ¢ Developing VR Worlds 
e Advertising and Marketing Companies e VR High-Tech Advertising 
e Exhibit Planners ¢ Hollywood Meets VR 
¢ Special Events Promoters e Motion Based Simulation 
¢ Hollywood Film and Design Companies e Pay for Play: Bringing VR into 
¢ Museum and Art Directors Entertainment Centers 
¢ Original Equipment Manufacturers ¢ and much more 
e End Users 


General Public Interested in Virtual Reality 





Virtual Reality Entertainment Forum ‘94 will feature over 25 hands-on exhibits including: 
(partial list as of 2/1/94) 


Virtual Images, Inc. Visions of Reality Corp. Moog, Inc. 

Interactive Simulation, Inc. SimGraphics Engineering Corp. Synthetic Images, Inc. 
Ascension Technology Corp. Virtus Corporation Forte 

Adaptive Optics Depthography, Inc. The Vivid Group 
Lightscape Graphics Software GreyStone Technology, Inc. InVideo Systems 


BioControl Systems, Inc. 


Don't miss attending Virtual Reality Entertainment Forum ‘94 





and learn how to capitalize on this $100 Million market. 


DISCOUNT 
Call today for your FREE program booklet and discounted exhibition voucher. HEKET TO = 


EXHIBITS 
Phone: (212) 717-1318 Fax: (212) 861-0588/89 or send in the coupon below 4 mn 


VIRTUAL REALITY ENTERTAINMENT FORUM '94 





L) YES, please send me a FREE copy of the program Name 


booklet (at no obligation) for Virtual Reality Title 
Entertainment Forum '94, April 5,6,7 at the Grand TT OO OOO 
Hyatt Hotel in New York City. Company 

_}) YES, please send me a Discount Voucher for the Address 
Exhibition Hall only (at no obligation). City State Zip 

Mail coupon to: Phone Fax 


SIG-Advanced Applications, Inc. Court 
1562 First Avenue, Suite 286 2 a 
New York, NY 10028 Main Service/Product of my organization: 


Phone: (212) 717-1318 Fax: (212) 861-0588/89 How! plan to apply VR: 
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Hours, Ridge Racer, Cyber Sled, 
Lucky & Wild, Air Combat, and 
Final Lap 2; Atari's Steel Talons 
and Race Drivin’ Panorama; 
Jaleco’s Wild Pilot; and Taito’s 
Super Chase. Those interested in 
virtual reality had access to four 
stand-up and eight sit-down units 
by Virtuality Entertainment Ltd. 


(formerly W. Industries). 

The latest videos and pins, 
along with a smattering of recent 
hits, were scattered throughout 
Funland. Redemption games, 
meanwhile, were well represent- 
ed, including Skee-Ball Inc.’s 
Skee-Ball; Smart’s Candy Crane: 
Data East’s Wacky Gator; Nam- 





ATLA 


DISTRIBUTING 


The MIDWEST’s Lp) | -A_aY s ? Distributor 


@ Best Brands @ Service 
@ Parts & Supplies @ Financing 


4 Offices Covering the MIDWEST for you: 


07 LLOFANCT®, 


4500 West Dickens Ave. 
Chicago, IL 60639 


312-276-5005 
Fax: 312-276-9752 


INDIANAPOLIS 


1341 Sadlier Cir. Dr. So. 
Indianapolis, IN 46239 
317-322-0104 
Fax: 317-359-8035 


GRAND RAPIDS 
3133 Madison Ave. 
Grand Rapids, MI 49508 
616-241-1472 
Fax: 616-241-2170 


CINCINNATI 
29/ Northland Blvd. 
Cincinnati, OH 45246 


513-771-1909 
Fax: 513-771-1914 


Your ATLAS /(POU/32? Representatives- 
Ready to Serve YOU! 
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cos Cracky Crab and Golly Ghost; 
Doyle’s Hoop Shot and Dump the 
Ump; Bob’s Space Racers’ Whac- 
A-Mole and Can Alley; National 
Sports Games’ Pitch Hitter; and 
Bromley Inc.’s Ghost Town, Little 
Pro, Rock-N-Bowl, and Wheel’m 
In. Tickets could be redeemed at 
Funland’s prize-laden redemp- 
tion center. 

Typical pricing is one pound 
(about $1.50) for sit-down driving 
games and simulators; two 
pounds for Galaxian 3-type 
games, such as Sega’s R360 and 
Precision Systems’ SRV simula- 
tor; two pounds for virtual reality 
games; and 50 pence (half a 
pound) for regular videos, pin- 
balls, and redemption games. 

“It is probably unique in the 
Western World to be a location in 
the busiest tourist area of a major 
city,’ Green said. “We have the 
benefit of not only visitors from 
the United Kingdom and over- 
seas, but a strong local arcade 
trade as well. We rely heavily on 
our local customers for their con- 
tinued support. It’s one of the 
main reasons why we continually 
install the latest equipment. 
Typically we see an average of 
three to four new pieces every 
week. 

“Funland was also the first 
entertainment center of its type 
to be opened in Europe without 
any payout machines, which, in 
England at any rate, usually are 
the main type installed in all loca- 
tions,” Green continued. “Alan 
had a vision that family entertain- 
ment with only redemption 
games and amusement games 
could work. He took a very bold 
step that has paid off. We are flat- 
tered that companies like Sega 
and Namco are now entering the 
field of family entertainment cen- 
ters, both in the United Kingdom 
and Europe. We also have our 
own plans to develop more family 
entertainment centers in the 
foreseeable future.” [1 
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FORK EXPORT TO: 


¢ South America ¢ Europe & Eastern Europe 

e Central America e Asia -- China, Etc. 

¢e Caribbean Or Anyuvhere Else 
NOBODY -- BUT NOBODY 


CAN DO FOR YOU WHAT 


BELA NN 


DOES FOR YOU!!! 








We Have 
New & Used Videos New & Used Kedemption Machines 
New & Used Pinballs Kits & PCBs 
New & Used Simulators Spare Parts, Joy Sticks 
New & Used Driving Games Power Supplies 
New & Used Fighting Games Monitors 19" 25" 33" 
New & Used Kiddie Rides Etc. Etc. Etc. 


CALL US -- BE CONVINCED 





BELAM WILL WORK WITH YOU 


Call or Fax 
R. H. Belam Company, Inc. 


Nassau Plaza « 1 Fulton Avenue * Hempstead, New York 11550 


Tel: (516) 292-2670 © FAX: (516) 486-0957 
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QUARTER 
NOTES 


Service “R" Us 


t’s a fact that we are in a service- 
oriented business. Therefore, the 
way we deal with service should 
be of utmost importance. 

When we say service, the first 
thing that comes to mind is 
repairing broken games. While it 
heads the list, there are many 
more aspects to service. We must 
include everything from keeping 
games clean and performing pre- 
ventive maintenance to resetting 
high scores and adjusting pricing 
and difficulty levels. Even rotating 
equipment comes under the 
heading of service. 

Let’s face it, many locations can 
afford to buy their own games but 
choose not to because of the ser- 
vice they can get from an opera- 
tor. Anyone can supply games to 
a location, but not everyone can 
keep them working at optimum 
performance. It’s primarily for 
this reason that a partnership is 
formed between an operator and 
a location to share responsibili- 
ties and revenues from the 
machines. 

In this article I want to stress 
the importance of keeping good 
service records. I'll give some 
helpful hints as to how and why 
this should be done. 

It’s simply not good enough to 
respond to a service call, take 
care of what’s needed, and hope 
it wont happen again. Yes, you 
got there soon after the call was 
received and took care of the 
problem. The location owner was 
delighted at your expedience. 
However, if you didn’t document 
what took place, it may come 
back to haunt you. 

Set up a system 

Start by having separate files 

for individual games and tie them 


150 


in with files for each location. 
Each piece of equipment should 
be treated like a patient and 
youre the doctor. Every game 
will have its own personal file 
with a complete history of all the 
treatments administered to it 
each time it’s sick. Even with a 
small route, you cannot memo- 
rize all of the details. Record- 
keeping is a must no matter what 
size your route. Since most route 
people hate paperwork, we're 
going to keep the system simple, 
yet concise. 

First, create your own service 
log books to comply with your 
own wants and needs. You may 
use the example as a format to 
build from. 

I have seen versions of service 
logs offering a lengthy list of prob- 
lems and solutions. The service- 
man must read the whole thing 
and circle the ones that apply to 
each situation. It’s like trying to 
order a combination dinner from 
a Chinese restaurant. Although it 
may be easy to input the informa- 
tion onto the computer once it’s 
back in the office, it is neither effi- 
cient nor comprehensive. It is 
much better to give a short narra- 
tive as in the sample. 

Have several pads of these 
printed up in triplicate form, 
using carbonless paper. The first 
two copies should be perforated 
on top for easy removal; the third 
copy should be permanent. Place 
a pad in a plastic freezer bag and 
staple to the inside of each piece 
of equipment you operate. Make 
certain it can be easily seen and 
reached. 

Every time a game requires 
service—even if during a collec- 
tion day—the pad is retrieved 
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MAKING CHANGE 
SHOULD NOT COST 
A BUNDLE! !!! 

















Measures only 
8%''w x 18"h x 10'd 


14 ga, Heavy steel construction 


High Security screw in “T" 
handle 


Scratch resistant 4-color 
graphic front 

600 quarter capacity bulk loaded 
hopper with options to 1,000 
quarter/ tokens 


Recessed safety coin cup Coinco BA30 bill acceptor. 
Accepts $1, $2, $5, $10 and 
$20's and carries a 2 year 


warranty on parts and labor 





“Optional base and header available 


$799." 


Six other models from which to choose 


American Changer Corporation 
1-800-741-9840 
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Call for your local Distributor 
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from the game and filled out by 
whoever repairs the game. Two 
copies are removed from the pad 
and returned to the office. The 
pad, with the third copy, is left in 
the game. 
Processing the information 

The method you use to process 
the information depends on 
whether or not you use a comput- 
er in your business. If you are 
using a computer—with a custom 
or standard program—the rest is 
simple. After the information is 
entered into the computer, it will 
follow the game from location to 
location. You readily have the 
information as it applies to the 
location or to the individual game 
as needed. You can call a location 
up on the screen and get a record 
of all service performed on a par- 
ticular game (along with all ser- 
vice performed on other games) 
while it was there. Or call up the 
game and get all service per- 
formed no matter where it’s 
located. 


“Even rotating 
olUl le) aatsyalmmee)aats 


Ul atel-lamdal—mal-lellale 
Of service.” 





If you are still operating with- 
out a computer, it won't be quite 
as easy, but is still worth the trou- 
ble. The two copies of the service 
log brought back to the office will 
be placed into two separate files: 
one in the individual game file 
and one in the location file. I sug- 
gest filing them in chronological 
order. This will still require some 
manual sorting, but is better than 
simply throwing them in the fold- 
er. 

For the “with computer” group, 
two copies are not needed for fil- 
ing, SO one can be used as a pub- 
lic relations tool. Mail this copy, 
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along with any others that have 

accumulated, to the location. Be 

sure to note on the file copy that 

you have done this. For those 

“without computers,” make pho- 

tocopies to send to the locations. 
Why do it? 

You may be wondering how all 
of this extra work will benefit you. 
Let’s look at some pluses as they 
apply to your locations. Have you 
ever heard, “Your company never 
gives good service”? If you have, 
it usually comes from some 
underling who could think of 
nothing better to say. Perhaps he 
was Offered a loaf of bread and a 
carton of cigarettes by a competi- 
tor and is looking for a better 
deal from you. Of course, he 
doesn't address anything specific 
with the statement. 

Wouldn't it be nice to produce a 
printout of all the “bad” service 


that your company has given 
them? It may be tempting to read 
it to them slowly, using small 
words, but refrain from being sar- 
castic. You may refer them to the 
service logs they receive from you 
monthly. In fact, by sending these 
copies each month, you are far 
less likely to have to listen to such 
swill. While it may not be neces- 
sary to send every location the 
monthly copies, certainly you 
should consider sending them to 
the potential trouble spots. 

We all have locations that call 
excessively for no reason. A tech- 
nician is dispatched and finds 
everything in working order. It is 
important to note here that these 
“dud” service calls must be cata- 
loged right along with the legiti- 
mate ones. With a log of wasted 
trips in hand, you can diplomati- 
cally put an end to this indiscrim- 


SERVICE LOG 


MACHINE: Lethal Enforcers 


Ce Dif_ 2145 


LOCATION: Burger King #3601 Elm St. 


DATE/TIME CALL REC'D. (office use only) 


DATE/TIME MACHINE REPAIRED/REPLACED 


COMPLAINT: 


mobi 14-93 £ 9:45 AM 


11-35-93 / 10:30 AM 


Left gun will not shoot. 


PROBLEM: Candy wrappers in gun barrel. 


REPAIRS PERFORMED: 


cleaned lens. 


PARTS USED: 


NO. OF TEST CREDITS: 2 


Removed paper from barrel and 


SERVICE PERSON (Print) Bill Smith 
(Signature) 
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We're Alabama's & Florida's EX 


1-800-288-7635 


FLORIDA DIVISION: 
4542 L. B. McLeod Rd. - Orlando, FL 32811 


(407) 425-1505 
1-800-330-1233 (FL) - Fax: 407-425-5632 
















GENERAL OFFICE: 
540 Second Ave. No. - Birmingham, AL 35204 


(205) 324-7526 
Fax: (205) 322-6639 












inate type of calling for service. 
Every dud service call is wasted 
money out of your pocket and, 
the last time I checked, gas was 
not free. 

The same is true for locations 
that don't call even though a 
game has been out of order all 
week. Finally, about 6:15 on 
Friday evening, they decide to 
call. Again, this is costing you big 
bucks, especially if it is happen- 
ing at several locations. This 
problem can be quickly identified 
by reviewing service records. 
Once you confront the locations, 
they ll probably use that popular 
excuse of not being able to find 
your phone number. As patiently 
as possible, walk them to the 
games and show them the stick- 
er, complete with all of your 
phone numbers. Expect them to 
be “shocked” by this remarkable 


Billiard 
Cloth 


PN IM CT ¢-(e [=t-mr- Late im Oxe) (0) c-3 


Wiscalli 


ORDER DEPT: 


TOLL FREE — 800-223-6468 
NEW YORK— 212-475-4960 


FAX — 212-533-8169 


The Henry W.T. Mali & Co., Inc. 
257 Park Ave, South ¢ New York, N.Y. 10010 
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discovery, just as they were the 
last time you led them through 
this exercise. 

Or you may find that the prob- 
lem came from the pass-the- 
buck-and-play-dumb trick. In 
other words, “I told Bob to call. 
You mean he didn't?” Whatever 
the excuse, expose the problem 
and end it via your documenta- 
tion. 


Good service records project 
an image of professionalism, 
which can spin off into other 
opportunities for you. Word of 
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mouth is one of the oldest and 
Surest ways to promote a busi- 
ness, and it definitely will be a by- 
product of keeping accurate 
records. 
Use as a tool 

Keeping accurate service 
records is a valuable tool that can 
be used to minimize losses. 
Occasionally, games of a particu- 
lar title will be plagued with the 


same problem repeatedly. After 
verifying this through a quick 
review of the records, steps can 
be taken to eliminate or reduce 


UTOPIA 


TECHNOLOGIES INC. 


SOFTWARE DEVELOPMENT 
FOR THE AMUSEMENT INDUSTRY 


WE CREATE 
EXCITEMENT 


FROM CONCEPT 
TO COMPLETION 





CALL FOR A FREE PROPOSAL AND CONSULTATION 


(214) 517-3377 


PO BOX 515764 e DALLAS, TX 75251 ¢ FAX: (214) 517-1616 
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Competitive Products Corporation is an International 
Parts Supply House for Coin-Operated Amusement Games and 
Billiard Supplies. We are now in our 6th year at our Tullytown, 

4 PA (suburb of Philadelphia) location. Our staff has over 95 fm» 
SI years of combined dedication, expertise, and association with 
the Coin-Op Industry. We would like to thank all of our current 
customers and invite those of you not currently buying from us 
to become acquainted with our team. We pledge to continue to 
serve those in our fine industry by offering quality replacement 
parts at the lowest possible prices with fast, friendly service. 


CALL OR FAX NOW TO RESERVE YOUR 
COPY OF OUR ALL-NEW 1994 CATALOG. 





COMPETITIVE PRODUCTS CORP. 
— Your One-Stop Supplier — 


RIVER ROAD - BLDG. #5 - P.O. BOX 1645 - TULLYTOWN, PA 19007 
(215) 547-7520 © FAX (215) 547-7577 


(800) 562-7285 
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the problem. For example, if you 
have already cured the problem 
in, say, 30 percent of your games, 
wouldn't it make sense to take 
care of the other 70 percent 
before the problem shows up? 
Also, if the problem is a recurring 
one, and you are sure it’s peculiar 
to that title, you can contact the 








@ INCREASE PROFITS: 
30% increase of player usage 
with debit cards. Eliminate 


counterfeit or jammed 
coins/tokens and redemption 
ticket dispensers. 


@ ADVERTISING: The plastic 
magnetic stripe card carries your 
advertising message, hours of 
operation and location. Sell 


advertising to other businesses; 
taxi, pizza, etc. 


m@ PATRONAGE: Your players 
will be back again and again. 
The WendaCard can be 
recharged with value from 
ATM’s that dispense cards and 
revalue them by adding coins 
and currency. 






model for "Gaming" applications. 





XCP Inc. Sales 

213 W. Wesley St. Ste. 106 
Wheaton, Il. 60187 

Tel: 708-752-4153 

Fax: 708-752-4159 


PLAY METER 


VendaCard: 


Plastic Magnetic Stripe 
Debit Card Vending Control System 





= REDEMPTION: The debit reader display indicates the players 
credit value remaining for plays and the winning redemption points 
accrued. Will operate as a Credit Card for ticket accountability. 


= INSTALLATION: The debit reader installs into virtually any 
video or skill game in minutes. Select 1-3 player operation. Special 


For Additional Information 


XCP Inc. Engineering 

7212 US Highway 19 

New Port Richey, Fl. 34652 
Tel: 813-841-6630 

Fax: 813-845-3640 


manufacturer for a possible cure. 

Upon checking your records, 
you may find that only one game 
out of many is actually giving you 
the trouble. You can get rid of it 
or maybe your distributor will 
exchange it for you. 

A particular group of games 
may be good earners but have an 
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XCP Inc. Manufacturing 
40 Elm Street 

Dryden, NY 13053-9624 
Tel: 607-844-9143 
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incurable problem that causes 
them to freeze up in the middle of 
a game. Once again, armed with 
all the facts, it will be worth it to 
teach your locations to unplug 
the game before calling. Assure 
them you will gladly pay for any 
refunds. 

Your service records also can 
help you discover certain types of 
problems that are a trait of a par- 
ticular manufacturer. If this is the 
case, then take the appropriate 
action before placing the game on 
location. For example, the back 
doors fell off of the last two titles 
manufactured by a certain com- 
pany. It would be reasonable to 
assume that if they are using the 
same cabinets the same thing will 
happen; take care of it before any 
games are placed. 

The copy of the service log left 
on the pad inside of the game is a 
valuable tool for the technician 
who encounters a problem he 
hasn't seen in that particular 
game. By flipping through the 
service history, he is likely to find 
the same symptom and read 
about any actions taken by anoth- 
er serviceman. It saves time and 
frustration. 

There is no end to the direct 
and indirect impact of keeping 
comprehensive service records 
and organizing them into a sys- 
tem that allows you to quickly 
access the information. 

One of the happiest days of 
your life will be when you cure 
your first case of “convenient 
amnesia’ regarding service at 
one of your locations. Let the facts 
be your guide—keep good service 
records. Your customers will 
learn quickly that you stay 
informed and don’t shoot from 
the hip. The notion that we really 
are in the business of service may 
come as a surprise to some, but 
believe it—Service ‘R’ Us. U1 
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SINGLE DOUBLE - SINGLE DOUBLE 
°466 lbs. °¢390 lbs. °¢631 Ibs. 


CLEAN SWEEP 





e “PLAY TILL YOU WIN” 

¢ Motion sound system SINGLE DOUBLE 

¢ Joystick control ; = mide = sth hia 

¢ Microprocessor gameboard ep Asie i 
: ‘ : 66” high ° 69%." high 

e Double coin mechanism with 


locking cash box SINGLE DOUBLE 


¢ Tamper Resistant / Coat °24" wide ° 47k” wide 
hanger proof °28’deep ° 29°)” deep 
e Prize counter meter °68’ high °¢ 69%” high 


¢ Square steel frame tubing 


e Push button control 


| CANDY? “CAN DY" 
|. CRANE, JCRANE 





INDUSTRIES CORP., MFG. 


1626 Delaware Ave. 

Des Moines, lowa 50317 U.S.A. 
(515) 265-9900 1-800-553-2442 
FAX (515) 265-3148 
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= ALLOURGAMES 


REDEMPTION 


REPORT 


Shop ‘til you drop 


You've attended the shows, 
you ve bought your equipment, 
and you're setting up your loca- 
tion. But you realize that you 
don’t know anything about mer- 
chandising, setting up a redemp- 
tion counter, or how to make it all 
work for you. Well, here’s your 
crash course. 

There are a few phrases you ll 
need to become familiar with: 
slum, hard goods, plush, high/low 
end, rear end—oops, I guess | 
slipped into Anatomy 101. All of 
these terms are different names 
for the stuff you will need in your 
redemption counter. 

“Slum” is an old carnival term 
which simply means small, very 
inexpensive, filler-type goods. 
These items usually can be 
redeemed for one or two tickets. 
The most common types are hard 
plastic, party favor-type goods 
that are bright and flashy. Plastic 
spider rings are a popular exam- 
ple. 


“Hard goods” is a broad catego- 
ry. These items include key 
chains, inflatable items, super 
bounce balls, yo-yos, Frisbees, etc. 
Their ticket values range from 
one to five hundred(ish). A sub 
heading under hard goods is elec- 
tronics. Could you ask for a more 
self explanatory word? Of course, 
it denotes high-end items like 
stereos and televisions. Their tick- 
et value exceeds five hundred. 


There are two types of plush 
items. The first, and least expen- 
sive, are “hard fill.” Hard fill toys 
are not soft and cuddly. They are 
usually filled with foam and come 
in a larger variety than the other 
type of plush—’soft fill.” Soft fill 
items are high-quality, expensive 
items that you don't need too 
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many of. The difference in plush 
items is dramatic and brings us to 
our next point—perceived value. 

Perceived value means that the 
customer will asses the cash 
value for the prizes they choose 
to take home. If they feel like they 
are getting a deal, they will hap- 
pily play to win an item. This is 
where the plush difference comes 
into play. If two items are dis- 
played and it costs 2,000 tickets to 
win a 48-inch bear that is hard 
filled and 3,000 tickets to win an 
18-inch soft filled bear, the larger, 
inexpensive bear has a higher 
perceived value and more of 
them will sell. 

Soft fill items are nice, but they 
have a lower perceived value, so 
it is advisable to keep only one or 
two at your redemption counter 
at one time. Another aspect of 
perceived value is color and flash 
and the overall attractiveness of 
your counter. Items that have tra- 
ditionally boring colors— such as 
black cameras, black radios, and 
white phones—sell better in 
flashy reds and yellows. While a 
redemption counter should be 
run like a retail store, it should 
not be merchandised like one. A 
redemption counter should be 
very colorful, bright, with an air of 
fun, a variety of prizes, and good 
deals. 

Now that you have the basics 
down, you can figure out what 
you need for your store. The size 
of your redemption counter will 
vary with the amount of games 
you have. Based on a store with 
25 redemption pieces, a 15-foot 
redemption counter is recom- 
mended. You should begin with 
$5,000 worth of back stock; 75 per- 
cent of this stock should be for 
items that cost $2 or less. The 
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you my software. 
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Coin ConnexXion’s 
booth -- #646 -- at 
ACME O4 in Chicago The Gold Standard In Amusement Software 


this month. (605) 331-5575 





REDEMPTION REPORT 


remaining 25 percent should 
include the larger items and 
high-end goods. 

The reason why you need so 
many low-end goods is because 
with a new store you customers 
have not had a chance to save up 
many tickets, so it will take a 
while for them to win any larger 
prizes. Low-end items sell incred- 
ibly fast. Most people want imme- 
diate gratification and will pur- 
chase as many items as they can 
with the tickets they win. Make 
sure to have plenty of back stock. 

You do, however, need some 
high-end goods to tantalize them 
with what they can win. You can 
offer specialized merchandising 
by buying an item a customer has 
seen in a regular retail store once 
they have won the amount of tick- 
ets you have set for the item. This 
is rare, but it can be beneficial for 
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If you're looking for 
hot selling stickers... 
vended by the best 
machines around... 


and backed by service 
that's on the spot... 
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you and your customer. 

By now your question may be, 
“What’s popular?” The popularity 
of various items changes from 
region to region, age group to age 
group, and person to person. It’s 
up to you to study and know the 
demographics of your area and 
the people you cater to. A family 
entertainment center will be 
merchandised differently than a 
bar. Traditionally, certain items 
remain popular, like high-bounce 
balls, glider planes, whoopee 
cushions, rabbit’s feet, cars and 
trucks, squirt guns, and items 
with a sports motif. Make sure 
the sports team appeals to your 
crowd. Disaster will strike if you 
put Lakers basketballs in 
Chicago! 

Licensed items are popular but 
come and go like fads. Right now 
Jurassic Park jand Looney Tunes 
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toys are hot. Next month it may 
be Barney and Big Bird. It could 
be something brand new that will 
penetrate the market. You need 
to be prepared to move. 

Your merchandise distributor 
usually knows what's hot and 
what’s not. Don't be afraid to take 
their advice; they want you to be 
successful so they'll get your busi- 
ness. Shop around, compare 
prices, and keep these rules in 
mind: 

1. Create a bright, flashy, excit- 
ing showcase. 

2. Provide a large variety of 
items with plenty back stock of 
your popular items and low-end 
goods. 

3. Stock up on items with a high 
perceived value. 

4. Have a good time and don't 
take too many of the toys home to 
play with! 





TAKE STOCK! 


Redemption Game Tickets 
IMMEDIATE SHIPPING 


/1Box | 20,000 | $ 47.00 | 





Choice of Copy- 
“ONE COUPON” or 
“REDEMPTION” 


" 


15/32” X 2” 
Issued 


Machine- 


The BEST choice is 
Peninsula Vending. Get 
fast turning, contemporary 
sticker designs and attention- 
/ getting, easy-handling machines at 
_ the best prices around. All supported 
by service that's second to none. 


We have the right redemption tickets for your arcade 
machines. Available in 12 different colors, in stock or 
custom-printed. 


“TICKET EATER” Counter/Shredder 


Count & shred 13 tickets per 
second. Available with Extra- 
Large number display! 


‘ 


National Ticket Company e P.O. Box 547 ¢ Shamokin, PA 17872 
ORDER DEPT. 1-800-829-0829 « TOLL FREE FAX 1-800-829-0888 
OTHER INFORMATION 1-717-672-2900 @ INTERNATIONAL FAX 1-717-672-2999 
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Peninsula Vending Products, Inc. 
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3801 Charter Park Court, Suite C San Jose, California 95136 Fax (408) 978-9694 
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Ralph Lally 





Ralpnh Lally: 


thank you so mucn! 


It’s hard to believe that it is 
already the 20th anniversary of 
Play Meter and I have been writ- 
ing “Frank’s Cranks” for the past 
13 years. It’s also the 25th 
anniversary of my company, 
Alpha-Omega Amusements. 

Many of the newcomers to the 
coin-op industry may not know 
why Ralph Lally means so much 
to me and how his memory will 
always make my eyes start to 
water. It is because of Ralph Lally 
that almost everyone in coin-op 
knows “Frank the Crank.” 

Let’s go back 14 years to an 
AMOA Expo in Chicago. Video 
games were the new kid on the 
block. I had built up a route of 
games and, like many operators 
then, was experiencing difficul- 
ties with these video games. The 
buttons, switches, doors, and 
components were all different 
from one manufacturer to anoth- 
er. Games were being slapped 
together; standardization was too 
hard to spell. My spare parts box 
weighed 50 pounds (I had two of 
them in my van). I was frustrated. 
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I wanted to tell the industry 
what changes were needed to 
make operators more efficient 
and was searching for a way to 
accomplish this. I contacted the 
trade publications; my idea was 
well received, except that it was 
taboo to say anything negative 
about anyone’s product. A few 
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editors said that I could write for 
them, but they would need to edit 
anything they thought would be 
harmful to the industry or cause 
controversy. At the time, I was 
too naive to realize that this real- 
ly translated to we can't risk 
advertising dollars. 

I was fortunate to speak with 
David Pierson, then editor of Play 
Meter (his wife Renee is still a 
member of the staff), who liked 
the idea and set up an appoint- 
ment with Ralph, the publisher. 
Ralph and I[ had a lot in common. 
He was the kind of man who 
would do the right thing and face 
the consequences. He lived for 
the operator. 

Ralph told me to write an arti- 
cle and, if it was good, he would 
print it “word for word,” as long 
as I didn’t use any foul language. 
This took a lot of guts on his part, 
for he knew that I would write 
what I felt needed to be said and 
he had a good idea what it would 
be. 

Next, I spoke with Roger 
Sharpe (now with Williams Elec- 
tronics), who was doing “Critic’s 
Corner” for Play Meter, a column 
in which he rated all the new pin- 
ball machines. He told me what it 
was like to do two articles a 
month and mentioned the com- 
plaints he got for not giving every 
game a #### rating. Roger agreed 
that I should do video ratings and 
see what happened. 

I thought about a title for the 
column, but it was Art Warner 
(now president of Coin Concepts) 
who said it should be called 
“Frank’s Ranks.” I liked the name 
but felt that “Frank’s Cranks” 
would be just a bit more clever. 
Next came the first logo: a crank 
Shaft to go along with the title. 

As I recall, that first article cri- 
tiqued six games: Pac-Man, Space 
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AMUSEMENT MACHINES: 





VENDING: REDEMPTION: 


AMERICAN LASER GAMES LEPRECHAUN * ARADAC CAPCOM 
AMERICAN SAMMY McO'RIVER * AUTOMATIC PRODUCTS BROMLEY 

x AMERICAN TECHNOS MERIT COINCO COIN CONCEPTS 

* ARACHNID * NSM * DIXIE NARCO DATA EAST 
ATARI NAMCO FIXTUR WORLD DOYLE 

* BALLY/MIDWAY ROMSTAR * MARS EXIDY 

* CATALINA GAMES SNK * MENUMASTER * FABTEK 
DATA EAST SEGA * RMI LC. 
DYNAMO STRATA * VERYFINE EQUIPMENT LAZER-TRON 

x FABTEK TAITO MELTEC 
GRAND PRODUCTS TECMO : SEIDEL 

x IREM * TORNADO SMART 
JALECO U.S. GAMES 

* KANEKO * VALLEY 
KONAMI * WILLIAMS 


* =EXCLUSIVE 


FRANK'S CRANKS 


Encounters, Spectar, Battlezone, 
Flight 2000, and Xenon. | got to 
interview some of the top people 
at different factories and gave the 
pros and cons of each game. (Vol. 
7, No. 3, Directory Issue, Feb. 15, 
1981.) 
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Cranks’ helped Play 
Meter educate and 
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Ralph liked it and ran it. Within 
days letters started coming in 
from operators, distributors, and 
manufacturers, many addressed 
to “Frank’s Cranks” and some to 
“Frank the Crank.” Not all the let- 
ters from manufacturers were 
favorable. They were not used to 
constructive criticism; the back- 
lash was just beginning. 

As the months wore on, and the 
column continued, Ralph was get- 
ting heat, and I know for a fact 
that some advertising was pulled 
from the magazine. Ralph didn't 
care, aS long as the operators 











were getting the truth. Even years 
later, I was not permitted to 
speak at the Amusement Show- 
case International, the manufac- 
turer’s spring show. I was actually 
blackballed, but that’s another 
story. 

When Ralph died in December 
1984, we all felt the loss of a great 
man, but none more than Ralph's 
wife Carol. After meeting with 
Carol later, I knew that she would 
carry on Ralph's dream and that 
Play Meter would be around for 
many years to come. 
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Cy), bright colors. 


Out of Mo.: 1-800-458-4116 


Please contact us for informa- 
tion on our Egg Vending 
Machines. 4 different characters 
now available. 


We also have excellent quality 
and pricing on filled or empty 
eggs. 3 different filled egg 
mixes available at 3 different 
prices. Empty eggs come in 8 
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National Entertainment 
Technologies,.Inc. 
P.O. Box 648 © Marshfield, Mo. 65706 
In Mo.: 417-468-2900 
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Frank Seninsky 
plays Sega’s Hang 
On in 1985. By 
then “the Crank” 
was a well-known 
industry figure. 


Play Meter has gone through 
some difficult periods, but look- 
ing at the current number of sub- 
scriptions and pages per issue, 
it's quite evident that the maga- 
zine is a huge success. 

Although Ralph, and now 
Carol, is the driving force of Play 
Meter, the talented and loyal staff 
of Valerie, Bonnie, Chris, Carol 
Ann, Carol Lea, Renee, Ron, 
Jane, and Mary also play an 
important role. I would like to 
think that in some small way 
“Frank’s Cranks” also helped 
Play Meter educate and help 
operators. 

Ralph, thanks for believing in 
me and giving me my start. I hope 
that I’ve lived up to your expecta- 
tions. Were it not for you, Alpha- 
Omega Amusements would not 
be where it is today and industry 
standardization may not have 
happened. I miss you; we all do. (1 

Nostalgia buffs will enjoy read- 
ing Frank's first article, which 
appears, as originally printed, on 
the following pages. The crank 
shaft was added in the issue of 
March 15, 1981. Games discussed 
included Black Knight, Flash 
Gordon, Space Firebird, and 
Time Line. 
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The 

most beautiful 
coin-op table 
ever made. 


Beauty that isn’t just laminate deep. 





To really appreciate our pool tables, you have to look a 
little deeper. Yes, there are now other tables that look 
almost identical. But only from the outside. 


The “inside” story. 


Peel away the decorative laminate on a Valley table and 
youll find all “Marine Tech - Ultra Core” plywood 
behind it, a high grade fir plywood. And you'll see that 
the laminate itself is .050" thick. 


Take the cloth off the cushion rails and you'll find hard- 
wood Poplar. Same with the top rails, corner bracing, 
and other structural components where extra strength 
is important. 


Look inside the cash door and you'll find soft 
Banak wood door stops, designed to 
break away for a determined 

vandal ... minimizing damage 
to the table itself. 


pl Sa 


© Copyright 1994, Valley Recreation Products, Inc. ¢ Bay City, MI e Sycamore, IL * Shakopee, MN 


Put simply, we use just the right wood for the job. 


Look a little deeper yet. 


You'll find things like 5-pound die-cast corners with 
a triple plating of copper, nickel and chrome ... and 
compression-molded fiberglass legs that can with- 
stand just about anything patrons or an operator's 
moving crew can give them. 


Precision-measure our slate and you'll find that it’s 
“professional play” flat ... no more than 10/1,000ths 
of an inch difference anyplace on the playing surface. 
We know because we check and flat-grind them 
ourselves. 


We haven't even begun to tell you about all the 
quality features unique to our tables. But here’s the 
biggest. 


We know they work. 


Because we've studied each and every feature for 
going on 40 years now. We know what stands up and 
what doesn’t. What’ll require service and what won't. 


A Valley table may cost a little more up front but, as 
the years pass, you'll find that it really cost you a lot 
less. Why not give your Valley Distributor a chance to 
show you how “deeply” beautiful our tables are. 
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Commitment To Excellence 


333 Morton Street e P.O. Box 656 © Bay City, MI 48707 
Phone: (517) 892-4536 ¢ Toll Free: 1-800-248-2837 
FAX: (517) 892-6513 


FRANK’S 
CRANKS 


By Frank K. Seninsky 








A technical view of new games— 
from the operator’s standpoint 


The purpose of this column is to look 
at each game on its design features, 
both positive and negative; player 
appeal, graphics, and style will not be 
mentioned—that is the area of 
“Critic’s Corner” and the Play Meter 
video reviews. 

As an operator for the past 11 
years, | am aware of the problems 
facing the operator due to cabinet 
and game design. It is my intention to 
ask questions, disassemble and re- 
assemble games on location under 
varied types of operating conditions, 
to make comments in praise of the 
manufacturers for their improve- 
ments, implant new ideas and 
suggest future improvements. If 
followed up, this can and will benefit 
the coin-operated amusement 
industry. 


[Editor’s Note: Contributor Frank 
Seninsky operates Wizards World 
Arcade, game room specialists in 
Edison, New Jersey. | 


PAC MAN/Midway 

This game retains many of the 
positive aspects of past Midway hits: 
(1)Easy removal of front control 
panel, held securely by two latch 
mechanisms. This greatly reduces 
the serviceperson’s time to clean a 
control switch or free a “stuck” 
button. The panel remains seated 
securely in position because there is 
little chance of the latches coming 
loose. (2)The control switches and 
buttons are among the best in the 
industry; I rarely have to clean a 
Midway switch. (3)Coin box is large 
enough and is built-in, making it 
difficult for an “un-fully equipped 
thief” to remove. 

(4)The hand grip indentations on 
the top, back portion of the cabinet 
are very useful to the average- 
strength operator attempting to tilt 
the game back onto a hand truck or 
to gently lower a game from a tilted 
position on a hand truck. 

The main cabinet improvement is 
that now the line chord can be fully 
placed inside the cabinet for 
horizontal shipment. (Yes, there are 
still operators out there who move 
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My initial impression regarding the 
games’ design engineers was a 
feeling that their actual field 
experience was limited. Cost was, 
and is always, a major guideline we 
must all live with. What I did not 
know was that many of the design 
engineers were not informed about 
common, recurring machine 
problems. Game after game, model 
after model is produced, carrying 
with them the same deficiencies that 
have plagued the operator. 


Please take my comments 
seriously but not as a personal 
attack. The engineers have done 
well, very well in fact, in meeting 
operators’ needs, But let’s not be 
complacent. There is yet more to be 
accomplished. 


games in vans, each time destroying 
the line chords and plugs.) 

The aeneral illumination lights are 
still incandescent lamps. These burn 
out at least once per month because 
they are very sensitive to vibration, 
The flourescent lights used on past 
games are more efficient. 

The power distribution center, 
located on the floor of the cabinet, is 
fully exposed to those little round 
creatures—called quarters—that 
somehow always seem to find their 
way there and cause electric havoc. 
Midway had a good idea on past 
cabinets, to completely separate the 
coin section from the power board 
areas—but did not go far enough, In 
Pac Man, however, a thin piece of 
masonite has been used to block the 
cash box from rear access. For both 
security and service reasons, it 
would be best to fully separate these 
two parts of the game. 

Pac Man has a feature that 
enables a_ serviceperson to put 
credits up that will not register on the 
coin meter. The on/off safety switch 
now has an L-bracket mount so it will 
always be mounted in the correct 
position. All piggy-back boards are 
strapped in. 

The crystal on the logic board is 
soldered in, bent 90° until it is parallel 
with the board and glued. This 


eliminates the loose crystal problems 
so common to Space Invaders. 

The joy stick control has been 
improved for longer wear. A leather 
washer, replacing the standard 
plastic or metal types, will also aid in 
lubrication. 

The coin door has remained the 
same. Pennies can still be put up the 
coin returns. Although kits are 
available to modify this defect, it still 
takes the operator’s time to install. 
All that need be done is to bend the 
flaps down to a 45° angle and place a 
spot weld to secure the flap in that 
position. | have banged the flaps 
down with a hammer only to find that 
someone just banged them back up 
from the outside. The Midway coin 
return is hard to use. If the door 
becomes bent, it’s almost impossible 
to readjust the coin return buttons 
so they will operate smoothly. Also, 
many times the coin door molding 
screws become loose. They could 
easily be secured with nylon hex 
nuts. 


SPACE ENCOUNTERS/ 
Midway 

This game is very well built. That 
was my impression after going 
through the whole steering wheel 
assembly and front panel. The 
common problem with having a 
button on a steering wheel, as with 
the game Star Fire, is the frequent 
breaking of the wires at all stress 
points (usually the ends). Midway 
has solved this problem by running 
the fire-button wire through a 
flexible, tightly wound spring. A new 
type of button that is both larger and 
more durable than its predecessor 
was utilized. 

The two mechanical stops on the 
steering wheel consist of a hard 
rubber cylinder slipped over a 
hardened steel rod and secured by 
an E-ring. Should it crack, the rod is 
easily removed. 

Early Space Encounters had a 
problem with the strobe light. This 
large red bulb was burning out be- 
cause a resistor and a capacitor on 
the strobe control circuit (located on 
the same bracket as the strobe) were 
underrated. These were replaced by 
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a 310 ohm 20 w resistor and a 22 
microfarad 250 volt capacitor. Both 
are now installed in each production 
game. 

As with the Pac Man, Midway has 
installed key mounted safety 
switches for the back door. The 
button will now be seated tightly 
against the back door and be 
virtually immune to game shut-off by 
vibration. 

Both the monitor yoke and the 
chassis extend beyond the cabinet’s 
back, so the back section had to be 
extended. This is bad news for the 
operators who must move their 
games in a horizontal position. 


Ideas for game improvement: 
Install incandescent light so the 
serviceperson can see what he’s 
doing—as Rowe did with its coffee 
machine. 


SPECTAR/Exidy 

Exidy’s latest game is greatly 
improved, from a service point of 
view, over its last game, Targ. The 
joy stick button is much stronger and 
will not wear itself out as did the 
control on Targ. The Targ control 
had metal slamming into metal. The 
Spectar control is made of hardened 
steel incorporating small ball 
bearings. Only time will tell just how 
long the control will be trouble-free, 
but it seems Exidy has solved a major 
problem. 

The control buttons used on 
Spectar are smaller than those of 
other manufacturers but are sealed 
well, reliable, and actually self- 
cleaning. The control panel is held 
down by bolts with wing nuts. This is 
not the best way, as the wing nuts 
can vibrate loose in a matter of 
hours. The operator would be best 
advised to replace the wing nuts with 
self-locking nylon hex nuts. 

The line chord can be fully placed 
inside the cabinet when moving the 
game. There is no on/off switch on 
the outside of the cabinet. It’s really a 
bad scene when a location owner has 
to move a game, bang it around, and 
scratch it, to get around the back so 
he can yank on the line chord to shut 


Mali 


The Henry W. Mali & Co. Inc. 


257 Park Ave. South 
New York, NY 10010 
(212) 475-4960 


Call Toll Free: (800) 223-6468 
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off the game, either when it’s out of 
order or when closing. The operator 
will naturally have to replace the plug 
many times. 

The cash box is readily accessible 
from the back door, as is the case 
with most video games. 

The power distribution center is 
mounted on the right side of the 
cabinet, making it less likely that a 
stray quarter might fall onto it. 

The coin door is the same as 
Midway’s door. This type is dis- 
cussed above in the Pac Man 
overview. 


BATTLEZONE/Atari 

Atari's latest piece is very well 
designed internally. The statement 
“easy access to everything” applies. 
The monitor is mounted to a wooden 
shelf which is then mounted to the 
cabinet frame. The shelf is of the 
same width as the cabinet frame—so 
the monitor just slides out, instead of 
falling on your toes, as was usually 
the case in the past with most 
manufacturers’ monitors. 

The controls may be a problem if 
the players are extremely rough on 
them. These controls are plastic but 
did not break down when bent 
slightly. (I didn’t want to break my 
own controls, not having any 
spares.) The pins which activate the 
control micro switches are now 
made of a hard, durable plastic 
instead of the hard steel pins which 
gave problems in the original Sprint 
and the Sprint II games. 

Atari says it believes these pins will 
be trouble-free. The micro switches 
are mounted to the control bracket 
with screws and nuts. The operator 
will appreciate this, I know because 
we had to put our own nuts and 
screws on most of the former Atari 
control micros when the plastic 
threads became stripped. And just 
try to find screws and nuts that small 
in a pinch! 

Battlezone was designed for the 
new, larger Atari cash boxes (which 
this game definitely requires) but the 
machines were delivered with the 
old, smaller cash box. The cash box 


is still readily accessible from the 
“pack door.” 


The molded plastic on the front 
monitor cover is held in with six allen 
screws and appears easy to pry off. 
The bathtub sealer on the cabinet 
was adequate but not up to typical 
Atari quality. 

The coin return moldings on the 
coin door (two | A 1 square 
frames) are plastic and are already 
broken off on our game. The coin 
return flap has also disappeared. 

All other spects of the coin door 
are satisfactory. 


FLIGHT 2000/Stern 

Stern cabinet designs should be 
noted. (1) A plywood section has 
been placed under the cash box 
area. Since the front and sides are 
flush with the cabinet bottom, the 
cash box would be difficult to get at 
from the bottom. (2) Two extended 
brackets have been welded to a 
bracket scanning the top, back side 
of the head display glass. The 
function of these brackets is to keep 
the backglass in position when the 
head lock slips (as it always seems to 
do). This will help the operator retain 
his backglass as well as his circuit 
boards. 

(3) The transformers and power 
module are still located on the 
bottom of the cabinet under the play- 
field. This is a good location, since 
the heat generated will be somewhat 
dissipated before reaching the circuit 
boards in the head. The connectos 
on the power module are the same as 
in past games (both Bally and Stern). 
The _ illumination ground wire 
connectors, in particular, will heat up 
and burn because the surface area is 
too small to carry the current flow. 
How many times have | seen pinball 
games with no _ head lights, no 
playfield decoration lights, or worse 
yet, no playfield lights at all. 

The cash box is the same but 
satisfactory. It is sturdy, positioned 
snugly, and it is easy for the collector 
to slide it open and shut without 
cutting himself. I feel it is the best 
pinball cash box in the industry. 

Flight 2000 has some interesting 
mechanism improvements. 

The coin lockout rod travels freely 
but there is little chance of the rod 


Billiard Cloth 


Style 820—Plain, Style 920— Backed 
Fabrics developed specifically for 
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Available through your distributor. 
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coming off the track and causing 
coins to be returned when the game 
is on. There is no need for the 
operator to disconnect the coin 
lockout mechanism on this game. 

All plunger coil rods are now 
connected by a hard plastic link 
instead of the old fiberboard link. 
Wear should be cut down sub- 
stantially, and pivot friction should 
be reduced. 

The flipper shoe has a small rod 
riveted to it. This rod, encased inside 
a small plastic cylinder, opens the 
flipper break blades at the end of the 
flipper plunger travel. Now there is 
no need for insulation paper on the 
break blades. This paper wears away 
after a short time, and this can cause 
the 5-amp fuse on the rectifier board 
to blow. Replace the fuse, and all is 
well—for a short time. 

Stern has used this same type of 
plastic to make the pop bumper 
rings, pop bumper yokes, and the 
pop bumper brackets. Pop bumper 
power has not been decreased, and 
it’s too soon to tell how much longer 
this plastic will hold up, compared to 
the metal types. 

A memory-clear switch is located 
on the front door and the volume pot 
is still near the speaker, and can 
easily be reached from the front 
door. 

All the playfield mechanisms are 
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satisfactory except for the small 
frame supporting the spinning 
target. This frame is too close to the 
playfield glass; an angry or devious 
player can pound the glass and 
sometimes bend this frame, causing 
the target to jam. (He can also break 
the glass in the process.) Sometimes 
the spinner contact points can be 
positioned to give away free points 
by using the flippers or just banging 
the cabinet. At any rate, it’s a 
problem. The spinner frame used on 
Sharpshooter is the best I’ve seen to 
date. 

For some unknown reason, there 
were no ceramic disc capacitors on 
the pop bumper switches. All of the 
other switches, excepting rollover 
switches, had them. The purpose of 
these capacitors (manifesting itself 
on bulls-eye targets) is to ensure 
scoring and coil action for short 
duration switch closings. Could the 
capacitors have broken and fallen 
out through the holes in the bottom 
of the cabinet? 


XENON/Bally 

This pinball game has some 
playfield mechanism improvements, 
but the big change has been to the 
power module and digital display 
connectors. The transformer and 
rectifier board or power module is 
now located on the bottom board of 










No C.0O.D.s. Mail cashier’s check 
payable to Segasa/Sonic to 


BERT SIEGEL, SEGASA/SONIC CO. 


430 Maple Dr., Beverly Hills, CA 90210 


INCREDIBLE 
CLOSEOUT SALE 


on Sonic’s CHERRY BELL 
Brand new (in cartons) on U.S. specs (no coin mechs) 


$395.00 each 


$345 if ordered in lots of 5 or more 


These brand new electro-mechanical 
flippers are available on a 
first-come, first served basis 
from our Baltimore warehouse 


Telephone: (213) 550-7608 


the cabinet under the playfield 
instead of in the head. The slots on 
the bottom of the cabinet have been 
retained for improved heat 
dissipation, but loose parts always 
seem to fall through these same 
slots. When I look for missing nuts or 
disc capacitors that have fallen off 
the playfield board, they just aren’t 
inside the machine. A thin grate 
cover from the inside would solve 
this problem. 

The harness connectors on the 
power module have been modified. 
The plug connectors are now 
circular (on past models only one 
side of a square pin made contact)— 
providing enough surface contact 
area for the current load. The digital 
display connectors now have two- 
sided surface contact areas for each 
wire connection. An auxiliary lamp 
driver board has been added. All this 
leads up to less service problems for 
the operator and a longer life for the 
game. 

Bally has increased the gauge of 
the wire gate on the playfield, which 
must be able to withstand direct hits 
from the ball. The spinning target 
bracket is too close to the glass and 
will bend if the glass is pounded. (See 
‘Flight 2000’ comments.) 

A solid plastic armature takes the 
place of the metal and plastic 
extension for the playfield kickers. 
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This plastic kicker is wider and 
longer so it won’t get stuck under the 
rubber rings and cause a service call. 
This plastic is stronger than the 
extension covers used on past Bally 
kickers. 

A longer plunger rod is used on the 
flippers, and the fiberboard link has 
been replaced by a plastic pivot 
wheel that fits into a grooved section 
of the plunger rod. I have 
encountered friction problems in this 
area but found them to be easily 
remedied by smoothing out the pivot 
wheel with a very fine file. The flipper 
shoe section that opens the flipper 
break blades is insulated with a very 
thin plastic band. This started to 
wear after only one month of 
operation. 

The biack phillips screws that hold 
the flipper coil stop brackets are 
unchanged. These screws _ shear, 
leaving the serviceperson with a 10- 
to 15-minute job of removing the re- 
maining threaded section. I have 
probably replaced 300 of these 
screws in the past year. The flippers 
coil still vibrates in the bracket. The 
wires connected to the flipper coils 
and to the break blades—especially 
the break blade wires—break fre- 
quently due to vibrations. These 
wires should be changed to some 
type of flexible, antivibration cable. 

On Xenon, the head door is now 
hinged, making it easier to gain 
access to the circuit boards. This 
type of door was used on Night Rider 
and the earlier models of Evel 
Knievel. I’m glad to see it used again. 

A volume control pot has been 
added to the front coin door, which 
saves the operator time. Next step 
would be to add a memory-clear 
switch similar to Stern’s. 

My Xenon somehow found itself 
out in the field without first getting its 
playfield plastic overlay put on. After 
only three weeks on location, the 
playfield paint was coming off. | 
thought this problem was corrected 
after Six Million Dollar Man and 
Playboy. 


The posts onto which the playfield 
decoration plastics go, along with the 
small white rubber caps are now 
threaded, with Xenon, and the caps 
won't be vibrating off as easily. The 
rubber caps can be removed and 
replaced by hand, thus giving the 
operator added incentive to change 
worn rubber rings. 


The cash box is the standard Bally 
type. The cover can be easily pried 
off, even when a cash box lock is 
employed. The collector has a 
difficult time sliding the cover on and 
off the box as both the tracks on the 
box and on the cover are easily bent. 
Once bent, they are difficult to 
realign. o 
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Kids like Daniel 
Henderson love 
tickets; they'll love 
bonus tickets 

even more! 





"Ticket Vic” 
Fortenbach 


This column usually focuses on 
the technical aspects of redemp- 
tion game repair. Given all the 
positive promotional possibilities 
to increase game play, I have to 
take one month out of the year to 
write about this valuable market- 
ing tool. 

Redemption game players love 
tickets; the more the merrier! 
Yes, this does create a hassle at 
the prize counter, since someone 
has to count all the tickets. But 
the player doesn’t mind and it 
gives him a sense of accomplish- 
ment. 


TICKET 
TECH 


“1 Promotions, that’s 
the ticket! 


bills? Don’t take into account the 
storage of the bills or the current 
rate of inflation. Kid’s don’t and 
you shouldn't either. See what I 
mean? 

If you have a bank of redemp- 
tion games such as Skee-Ball, set 
two or three alleys to give triple 
tickets. Of course, increase the 
price per game to 50 cents or two 
tokens. This will achieve the 
“lotsa tickets” effect. 

Here’s how it works: With a 
game costing 50 cents per play, 
vend one ticket for every 100 
points earned. The average per- 


“Players are not as Satisfied with higher- 
point tickets; the sense of accomplishment 


is not the same.” 


The actual cost of the tickets is 
offset by customers who want to 
get more tickets so they play 
more games. One thing to keep in 
mind is your redemption prize 
center; it must be top notch. If the 
prizes are not desirable, redemp- 
tion won’t work. What’s the idea 
behind accumulating a ton of 
tickets if you can’t get something 
good, or something you really 
want? 

Stay away from five-, 10-, and 
20-point tickets. One- and two- 
point tickets are OK. Players are 
not as satisfied with higher-point 
tickets; the sense of accomplish- 
ment is not the same. 

For example: Which would you 
rather have? A $100 bill or 100 $1 
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son scores around 300 points on a 
Skee-Ball. When the alley is set to 
give triple tickets, players receive 
nine tickets instead of only three 
tickets they would receive at the 
normal setting. Make sure that 
you label the games with the spe- 
cial setting to avoid confusion. 

One of the easiest promotions 
you can try with redemption 
games is using a rubber stamp to 
imprint “good for 50 tickets” on 
the back of one ticket in each 
stack of 2,000 tickets. Make signs 
to display over the redemption 
game that has this magic 50-point 
ticket and watch the income on 
that game soar. 1 
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TOPIC: Revenue sharing/leasing 


1. Should manufacturers offer alternate ways to buy games? 
YES NO 


2. Would you lease equipment directly from manufacturers? 
YES NO 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
5. Would you lease equipment through your distributor? | 
YES NO 
| 

| 

4. Is revenue sharing increasing in your area? | 
YES NO | 
| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 

| 
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Comments & suggestions for getting around the climbing costs of 
equipment: 


Continue on a separate page if needed. 


Cut out and FAX to: 


Play Meter Magazine 


1. Have you raised 
your price per play on 
videos and pins from a 
quarter? NO: 12% 

YES: 88% 

2. Has competition stopped 
you from raising your price 
per play? 

NO: 95% 
. YES: 5% 

3. What other factors have 
influenced your decisions con- 
cerning price per play? 

¢ Competition 

e I drop to a quarter only 
after the game ages. 

e We may have to drop to 25 





cents if no one will pay 50 
cents. This usually happens 
when the game comes out in 
the home version. 

4. What will have to happen 
to cause an across-the-board 
raise in price per play? 

e 50-cent play is an evolu- 
tion that will take another two 


to three years, as 

new equipment is pur- 
chased and old games 
are retired. The only 
Shortcut would be a dollar 
coin. Our pinball route is 80% 
on 50-cent play. 

e A dollar coin would help 
but we can't wait for it. A dol- 
lar bill acceptor is needed with 
the ability to get credits for a 
dollar. 

e Nothing will work, short of 
price fixing. 

e Better games that don't 
come out in the home version 
so quickly. 
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Paul 
Virgadamo 


DOLLARS & 


SENSE 


Redemption: it’s 
not a miracle cure 


ver the last few years, it seems as 
though the addition of redemp- 
tion has been touted as the 
answer to all of a location’s prob- 
lems. We’ve heard that redemp- 
tion will increase revenues by giv- 
ing customers something of per- 
ceived value for game play, while 
enticing them to return to win 
more prizes. 

Redemption also has been 
praised as a way to increase cus- 
tomer spending in other profit 
areas within the location because 
of repeat visits. For the aggressive 
location owner redemption has 
even been promoted as a way to 
increase declining revenues in 
his primary business. It’s rea- 
soned that if redemption attracts 
more people into the location, the 
other business can be promoted 
in-house—a cost-effective way to 
spend advertising dollars. 

For example, there have been 
serious discussions among bowl- 
ing equipment manufacturers 
concerning redemption points 
somehow being tied into the 
game of bowling. They propose to 
use a software addition which 
would interface with today’s 
already computerized automatic 
scoring systems, thereby making 
a game of bowling almost like a 
game of Skee-Ball. Sound too 
good to be true? Maybe not. 

The purpose of this month's 
column is to dispel some of the 
myths associated with redemp- 
tion and to help operators avoid 
some of the most common pit- 
falls. While a well-planned re- 
demption center can live up to all 
the claims mentioned above, the 
reverse also can be true. If not 
done properly, the redemption 
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business can be a nightmare. 
Let’s explore some of the reasons 
why: 

1. Location/location/location. 
Games do not make money by 
themselves. In a few instances 
people may travel to a typical 
street location just to play amuse- 
ment games, but it’s not the 
norm. The most common miscon- 
ception by newcomers in the 
redemption business is thinking 
that when games are installed in 
a location they will automatically 
produce substantial added rev- 
enue, regardless of the location's 
traffic flow. 

While this may have been true 
in the early ‘80s when game rev- 
enues were at their peak, it could 
not be further from the truth 
today. There is too much compe- 
tition for the discretionary dollar 
from many new and high-tech 
entertainment sources. If the cus- 
tomer base doesn't already exist 
in a location, games probably 
won't provide it. If a solid cus- 
tomer base already exists, re- 
demption will only serve to 
enhance it. 

2. More games don’t always 
mean more money. Redemption 
requires more space per player 
station than non-redemption 
games. In most locations, square 
footage is valuable and should not 
be wasted. You must be sure that 
only the absolutely essential 
space is used. It has been our 
experience that a successful 
redemption center will generate 
annual gross revenues of between 
$75-$150 per square foot. How- 
ever, a point of diminishing 
return is eventually reached. As 
more space is used, the revenue 
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REDBERMPTYTigQwNn 


The merger of Ace Novelty & Acme Premium Supply will 
provide you with the best in service and merchandise. Our 
1994 Redemption Line is our largest offering ever, and has 
it ALL. We have hundreds of exciting new items, the 
hottest licenses, prepacks, acrylic displays and, of course, 
all of the proven sellers. 


aoe Mr ‘@ 


ACE 


DOLLARS & SENSE 


per square foot actually declines. 
The trick is to project an accept- 
able revenue/square foot ratio 
and allocate and adjust space 
requirements accordingly. 

3. Redemption is capital inten- 
sive. Return on investment is all 
that matters in any business, 
redemption included. Redemp- 
tion games are very expensive to 
purchase and maintain; the aver- 
age cost per play station is about 
$5,000. There must be an accept- 
able return on such an invest- 
ment. 

In addition, to create an ap- 
pealing atmosphere for family 
entertainment, renovations and 
improvements are usually a must. 
These improvements include, but 
are not limited to, a theme with 
proper decor, special lighting 
(often involving the use of neon), 
soundproofing, and showcases. 


We have 
what our 
Competition 
Doesn't... 


Merchandise must be selected, 
purchased, stocked, and invento- 
ried. Attendants must be hired 
and trained. 


redemption, the days of simply 
emptying coin boxes once a week 
are history. However, for the time 
and work involved, the financial 
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4. Management involvement. 
The larger the redemption cen- 
ter, more involvement and a 
higher commitment level is 
required by the center’s manage- 
ment. They should be involved in 
personnel, cash, and inventory 
control. If the facility is operated 
by an outside vendor, it becomes 
even more essential for mutual 
involvement between the opera- 
tor and center management. With 


rewards can be substantial. 

Many operators and location 
owners simply are not prepared 
for the type of financial planning, 
facility design, equipment and 
merchandise selection, time, 
labor, and capital commitments 
necessary to succeed. However, 
those who do their homework 
and are willing to accept all of the 
Challenges involved will have the 
greatest chance for success. [1] 


BEST QUALITY 
& LOWEST PRICE 


- Parts 


- Original New and Used PC 
Boards, Cartridges For Video 


(ames 


- Ticket Dispenser 
- Power Supplies With Display 


Why Not Earn More? 


Cheapest In Taiwan 
Contact Us Now. 
Compare And We Win! 


CLE-lectronic Co., Ltd. 


GREAT AMERICAN BILLIARDS 


800/ 831-2011 


FAX: (401)/463-6673 
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P.O. Box 20-146 


886-6-2895901 (Rep.) 
FAX: 886-6-2896575 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”. . . The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 


If you want to take more of these 
to the Bank every week... 


Just Push the Right Buttons. 


LARGE HOPPER CAPACITY 


Token Size Capacity 


Capacity 
US Quarter............ 7,000 


Brazilian 20 Cruzados..... 4,500 


Canadian 25¢ ......... 8,000 
Australian 20¢......... 5,000 
Canadian Dollar........ 6,000 


Token Tech™ #2000 


High Security Token Dispenser 


Control, Accuracy, Security & Dependability. 


Non-Resettable Counter. Vended Token or Coin 
counts can be taken on a daily, hourly, 
or work-shift basis . . . or Anytime. 


Changeable Display Signs. (Stock or Custom) 


Ideal for Amusement, Vending, Carwash, Casinos, 
... or Anywhere Tokens or Coins are used. 


Full Refund 
on 30 Day Trial. . 1295” 


FOB LEXINGTON 
Phone or Fax for 
Free Brochure 


C} 


Specify Size 
of Coin or Token 
When Ordering 


Token Size Capacity 
Co eee 7,500 


Capacity 


GES te 
Venezuela 1 Bolivar eee, dak eae fe 


Chile 1 Peso “Shine 


We Ship Worldwide 





VAN BROOK OF LEXINGTON, INC. 


P.O. Box 5044 e 


LEXINGTON, KY 40555 « U.S.A. 


PHONE (606) 231-7100 ¢ FAX (606) 231-7108 


7 TOLL FREE 1-800-553-3134 


Call Us and Talk to Real People — Not a Machine 


VENDING 
MACHINE 
TOKENS 
TOKENS eee 


PARKING 
METER 
TOKENS 


CARWASH 


TOKENS 


TOKENS FOR 
CANDY 
and 


SNACKS 





Many Stock Signs available. 


VENDING 


TOKENS 
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TOKENS 


BATTING 

CAGE ba kag 
TOKENS _[Ieep 
———} \_ TOKENS TOKEN 


Custom Signs (black & white or color) designed to order. 
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Payroll taxes crash 
the upper limit 
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nsanity has replaced reality. If 
you dare to make money by the 
sweat of your brow, what used to 
be called social security tax has in 
reality become a double income 
tax (triple up to a certain 
amount). 

How, you ask? Well, to start 
with, each dollar you earn is 
taxed three times: income tax, 
medicare hospital insurance tax 
(MHIT) and social security tax 
(SST). After you earn $60,600, you 
only get socked twice. 

If you earn your money as an 
employee, you and your employ- 
er share the cost of the tax, called 
FICA tax. It’s called self employ- 
ment tax if you are the owner (or 
a partner) in an unincorporated 
business; you pay it all. 

Here's the full story of how 
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these taxes hit you and the very 
bad news for 1994. FICA and self 
employment taxes have two com- 
ponents: SST and MHIT. The SST 
wage base moved to $60,600, up 
from $57,600 in 1993. What about 
the 1993 MHIT limit of $135,000? 
It’s gone. There is no limit. Result: 
truly, a double tax on your salary. 
One slight blessing: the rates 
for 1994 stay the same as for 
1993—7.65 percent for FICA (actu- 
ally 6.2 percent for SST and 1.45 
percent for MHIT). Let’s look at 
the exact damage to the employ- 
er for an employee (call her Sue) 
earning $135,000. Here’s how you 
make the unhappy computation: 
$ 60,600 x 6.2% = $3,757.20 
135,000 x 1.45% = 1,957.50 


$5,714.70 

And don't forget, Sue gets hit 
for the same amount. Let’s see, 
that’s $5,715 each for the employ- 
er and Sue, a total of $11,430. 
Compare that to the total top cost 
of $2,808 in 1979 and you begin to 
realize how far out in the stratos- 
phere FICA costs are. And 
remember, the MHIT (I call it the 
maximum hit) of 2.9 percent 
(1.45% x 2) never stops. You would 
think that modern technology 
could stop this runaway-tax 
spaceship. 

Are you self-employed? The 
results are a tax disaster. For 
example, the tax for a self- 
employed business owner (not 
incorporated) earning $135,000 is 
almost the same as for Sue and 
her employer combined: you, and 
you alone, must pay the entire 
tax! There is one ray of sunshine 
in all this. You can deduct one- 
half of the self-employment tax. 
Tell your professional to see 
Section 164(f) of the Internal 
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TAX TIPS 


Revenue Code. 

FICA has become so severe 
that we are constantly looking at 
ways of cutting down the compen- 
sation subject to this tax. If you 
want to know more, send for the 
special reports “How to Take 
Money Out of Your Closely Held 
Corporation,” and “A New Tax 
Superstar—S Corporation.” 


Saving on taxes 


Our elected officials in Wash- 
ington have a gleam in their 
eyes—a tax gleam. And they are 
looking straight at the fat cats. As 
if financial success is a disease 
that can only be cured by more 
taxes. 

You can bet on it. New and 
higher taxes, as long as the 
incumbent crew controls Wash- 
ington, are coming. One tax boost 
is almost a certainty: lowering the 
unified credit. The credit allows 
the first $600,000 of your lifetime 
gifts, or the value of your estate, 
to escape tax free. 

In 1992, a proposed change in 
the law—to lower this tax-free 
escape hatch to $200,000—died 
before making it to the floor of 
Congress. Well, it looks like the 
proposal may be reincarnated. 

As a tax planner, my logical 
assumption must be that the 
$600,000 figure will be replaced 
sooner or later by $200,000 (or 
some other figure, maybe even 
lower). My attitude: use it or lose 
it. What would a $400,000 reduc- 
tion do to your tax burden? Up to 
a $220,000 ($400,000 x 55%—the 
highest gift/estate tax bracket) 
increased tax blast. Or, using the 
lowest bracket (37%), a $148,000 
tax kick. 


How can you protect yourself? 
Beat the congressional gang to 
the punch. Make a gift using the 
entire $600,000 ($1.2 million if you 
are married). There are many 
variations of how to get the job 
done. The most common methods 
for owners of closely held busi- 
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nesses are some kind of gift to 
children involving the stock of the 
business. For example, an out- 
right gift of the stock; a stock 
bonus to your children who are 
employed by the business (saves 
income as well as estate taxes); 
transferring stock to a grantor 
retained annuity trust (called a 
GRAT, which can totally elimi- 
nate estate tax on your stock 
transfer); and a family limited 
partnership (another great 
estate-tax-lowering vehicle). 

Also, remember that creating 
voting and non-voting stock (an 
easy and tax-free transaction) 
allows you to keep control of your 
business for life, yet transfer (gift) 
the stock to the next generation. 
Best of all, by using the $600,000, 
you deprive Congress from ever 
taking it away from you and 
remove the future growth of your 
business from your estate now 
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ViDEO DOCTORS 


Performing the RIGHT Operation 
on all your Coin-Op Equipment Repairs 


j eT | si 
Hw 


ae 
All Repair Work Guaranteed!! 
We also Sell New and Used Equipment 
- ROCK-OLA DISTRIBUTOR - 
- Green Bay, WI 54311 


i-800-235- 


f 
_ 468-0167 - FAX: 414-468-0275 


(probably the biggest estate tax 
saver for any closely held busi- 
ness owner). 

My advice: don’t put this article 
down until you call a tax planning 
expert to help you find the best 
way of using your unified credit. If 
you want to learn some of the 
techniques that maximize your 
tax savings, send for the following 
reports: “Transfer Your Corpor- 
ation to the Next Generation— 
Tax Free” and “How You Can 
Beat The Estate Tax—Legally.” UU 

Irving Blackman is a senior tax 
partner in Blackman Kallick 
Bartelstein, a CPA firm specializ- 
ing in closely held businesses. He 
has agreed to consult with read- 
ers of this column. His tax hotline 
number is (312) 207-1040. The 
address to send for the special 
reports (at a nominal cost) is 
Book Division, 300 South River- 
side Plaza, Chicago, IL 60606. 
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MANAGEMENT 


Bargain basement college 
tuition can be a reality 


ersonal money management 
comes into play this month. The 
subject: creative ways to finance 
college tuition, every parent's 
dream come true. 

Most universities have a way to 
admit students with unique quali- 
fications, such as rich parents. 
They also are scrupulously honest 
in allowing anyone who finds out 
about their “streamlined” admis- 
sions process to use it. That's 
your job. 

Once you've discovered how, 
your children can attend some of 
the most illustrious universities in 
the country at discounts of up to 
80 percent of regular tuition. 
There may be several ways to do 
this, but here’s the approach that 
worked for me. 

Basic strategy 

Send the kids to a private col- 
lege part-time until their senior 
year and pay for the majority of 
their education at part-time 
tuition rates, which can be as lit- 
tle as 20 percent of full-time 
tuition costs. 

Have them transfer to full-time 
status at the beginning of their 
last senior semester if the univer- 
sity allows them to wait that long. 
They'll get a good education and 
a prestigious degree; youll get 
relief from staggering tuition 
costs. 

Many colleges have part-time 
divisions. Harvard has the 
University Extension School, 
Tulane calls it University College, 
and at Yale it’s the Program for 
Special Students. At one private 
college, 15 credit hours can be 
taken at part-time tuition this 
spring for $2,270, while students 
taking the same classes through 
one of the traditional undergrad- 
uate divisions pay $9,125. 
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Yet, a stranger looking in the 
classroom through the window 
can't tell the difference between 
part-timers and full-timers with- 
out a program. A part-time stu- 
dent at this university gets the 
same education, from the same 
instructors, in the same class- 
rooms as kids whose parents are 
paying four times as much. 

It’s cheap but it ain’t easy 

Before you tell the kids they 
can go to the college of their 
choice, a few words of caution: 
colleges don’t want you to know 
any of this. In many cases you'll 
have to roll up your sleeves and 
dig the information out of several 
reluctant bureaucrats in different 
offices. 

The first question to ask is, “Do 
you have a part-time division?” If 
the answer is no, start quizzing 
the admissions office and regis- 
trar on tuition discounts, who 
gets them, and how. Usually full- 
time faculty, staff, and alumni. 
Keep digging and you might 
strike gold. 

Some compromises may be 
necessary. If your son or daugh- 
ter will just die if they don’t go to 
Rice, Princeton, or Cal Tech, get 
ready to sell your business 
because these schools don’t offer 
part-time enrollment. But if the 
kids will settle for some nice little 
school like Harvard, Yale, or 
Tulane, your checkbook is safe. 

I can afford it but 
can the kids get in? 

Probably. One of the nice things 
about many part-time college 
programs is their open admis- 
sions policy. This means that SAT 
or ACT scores are not consid- 
ered; neither are high school 
grades. Anyone who applies is 
accepted. But like all swords, this 
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Operators! Mechanics! 


Here’s my new schedule for 1994. As you can see, I've planned classes nationwide. 
Hopefully, you'll be able to attend an Arcade School in a city near you. 


This practical, hands-on repair class is designed : 
for operators, route mechanics and shop service Randy Fromm's Arcade Tod a Tele) 


techs that are looking for a quick and painless CLASS SCHEDULE 


Randy Fromm way to slash downtime by making a dramatic 





improvement in their repair skills. Chicago, IL March 21 - 25, 1994 
You'll get the most out of the class if you already have abit | Las Vegas, NY - For Arcade School Grads! 
of experience working with games. | don't waste valuable classroom | Advanced clasa — April 25 - 29, 1994 
time covering zimple things like joysticks, buttons or coin mecha- | Orlando, FL ————— May 16 - 20, 1994 
nisms. However, you do not need any previous electronics training. | Reno, NY —————— June 27 - July 1, 1994 
The main thrusts of the class are: How to use a digital multimeter | can Francisco, CA— August 22 - 26,1994 


to test circuits and components, step-by-step amusement game | oan Antonio, TX Sept. 26 - 30, 1994 
troubleshooting, power supply repair and video display monitor New York: NY October 17 - 21, 1994 


repair. a 
You'll be amazed how interesting and eagy it is to fix most eo ek oe f - oo 


power supplies and monitors. You'll learn to perform repairs down to 

the component level and you'll work on monitors and power supplies REND, Ni Maren e? Bos 1995 

during the “hands-on” portions of the clags. I'll even show you a few New Orleans, LA—— Sept. 25 - 29,1995 

tricky things you can do to get some bad logic boards up and running! 
This ig NOT an advanced class that will be over your head 


This class teaches you to quickly identify the problem in a game, Educating “lhe Coin-Op Industry 


repair it and get on to your next location or repair assignment. Scace 19350 


Can’t attend? Randy Fromm’s Arcade School 
is available in a book and videofape series. 
















































For RUSH Randy Fromm's Big Blue Book of 
Delivery ora |feally Great Technical Information _ Ss —-s«#¢: 30.95 
FREE inf All-Vou-Need Beginning Electronics for Operators 2 lapes _____ $79.95 
INTO Basic Videogame Troubleshooting 9 ____SsSsSSSSSSSSS—SFSFSFSSFSFSFSFSSSS—SSsS—S‘/“—Y FOODS 
package, Diodes, Transistors and Other Semiconductors 2 Tapes = ——__.. | 79.95 
call: Easy Pinball PC Board Repair _ OG QS 
Conventional Power Supplies (used in pinballs and monitors) $49 95 
619.593.6131 Videogame monitor repair made simple 45 Tapes jee SIO UG 
FAX.593.6132 Switching Regulator Power Supplies (Peter Chou style) ——-_________. § gg. 95 
C.O.D. orders | Videogame Conversions OG OS 
accepted. Using a Digital Multimeter (an Arcade School classic) Sees. “Gy SO OR 
Sorry, no * NEW! How to Use an Oscilloscope §=———__-. $49. 95 


Special Package Deal - All videotapes ia this box = =——___. $550.00 


credit cards. and the Big Blue Book of Really Great Technical Information 








More Videotapes! N 

Servicing Bill Acceptors - Mars VF M4 - JCM - Ardac 
Servicing Video Lottery Printers Vol. 1 NCR $49.95 

Ghethdsen Video Lottery Printers Vol.2 TDC eae hy 


VANIGNY FROME 


ARCADE 





Remember to add $5.00 Shipping & handling to all USA orders. 


Randy Fromm's Arcade School 1944 Falmouth Dr. El Cajon, CA 92020 
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one has two edges. 

Your children can now go to 
Harvard or Tulane and compete 
with academically-gifted students 
who scored high enough on the 
entrance exams to meet the 
school’s admissions require- 
ments. You have to honestly ask, 
“Can they succeed?” 

I can’t recommend sending 
anyone to a school where they 
have no chance of doing well. If 
your children are willing to make 
up through hard work what they 
may lack in academic ability, a 
good private college whose part- 
time division has an open enroll- 
ment policy may be the right 
choice. 

Keep asking questions 

The only way to make sure you 
and your children choose the 
right university is to ask ques- 
tions. Here are some to consider: 

How many hours can a part- 
time student take? The university 
noted above raises its tuition 
from $2,270 to $9,125 when a stu- 
dent enrolled in the part-time 
division takes more than 15 
hours. 

Caution your children to be 
careful which classes they take. A 
course usually must be offered 
through the part-time division to 
qualify for reduced tuition. A 
four-hour course through the 
part-time division of our sample 
university costs $620, but taken 
through the College of Arts and 
Sciences costs $3,040. Be sure 
your children only register for 
courses through the part-time 
division. 

The number of hours taken per 
semester determines the acade- 
mic pace. Going to college part- 
time means possibly having to 
attend summer classes in order 
to graduate in four years. If so, 
don't make the mistake I did. 
There are two different summer 
school applications at my daugh- 
ter’s university: one for students 
not returning in the fall and one 
for those who are. She filled out 
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the form for non-returning stu- 
dents and I was charged $1,000 
extra for the course. As she 
planned to return in the fall and 
did, I am having long conversa- 
tions with the bursar and part- 
time division about that extra 
$1,000. 

Can part-time students take 
day classes? Each university is 
different; some only allow part- 
time students to take night class- 
es. At my daughter's college, 
part-time students can attend day 
classes, many of which are 
offered jointly by the part-time 
division and one of the full-time 
divisions. The university your 
children select may have a differ- 
ent policy. Ask, don’t assume. 

What types of degree does the 
part-time division offer? For 
example, Harvard University 
Extension School (part-time) 
offers a Bachelor of Liberal Arts 
Degree (BLA), while the College 


of Arts and Sciences awards a 
Bachelor of Arts Degree (BA). 

Is there a difference? Is the BA 
more prestigious than the BLA? 
Ask around. If there is no differ- 
ence (professional standing, etc.) 
in your children’s field, all their 
university work can be done on a 
part-time basis at considerable 
Savings to you. 

Post-graduate work may be 
done part-time as well. Harvard 
offers a Master of Liberal Arts 
Degree (MLA) through the 
Extension School. If your children 
want to attend graduate school, 
check to see if it can be done 
part-time and if the degree will 
be professionally accepted. 

If the degree offered by the 
part-time division isn't satisfacto- 
ry, aSk another question, “Do 
part-time credits transfer to the 
university's full-time colleges?” 
This is critical if the part-time 
degree is not satisfactory. It may 


Questions to ask when seeking 
discount college tuition 


Does the university have a part-time division? 


What is the difference between part-time and full-time tuition? 


Does the part-time division have an open admissions policy 
(no SAT/ACT scores required)? 


How many hours can a part-time student take at part-time 
rates? 


Can part-time students take day classes? 


What type of degree does the part-time division offer? Will it 
advance my children’s career or educational goals, i.e. gradu- 
ate school, law school, etc.? 


Can part-time students transfer to the university’s full-time 
college? When is the latest time a student can transfer? 


Is university housing available for part-time students? 
If financial aid is needed, is it available for part-time students? 
How will I handle my children’s health insurance coverage? 


Do my children have the intelligence, tenacity, determination, 
and willingness to work that’s necessary to succeed at this uni- 
versity? 
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involve contacting the full-time 
division for confirmation. 

Don’t forget this step. And 
remember, there may be acade- 
mic requirements for transferring 
to a full-time college—a certain 
grade point average or SAT 
score, for example. Be sure you 
understand all the transfer 
requirements. 

Is university housing available 
for part-time students? The 
answer varies with the institution. 
At Tulane it is, at Yale it isn't. 
Unless your child is attending a 
local college, the question is criti- 
cal. By the way, even if your chil- 
dren attend college part-time, 
there are no part-time rates for 
room and board that I know 
about. 

Is financial aid available for 
part-time students? Again the 
answer varies. Yale says Special 
Students are not eligible to 
receive grants or scholarship 





Don't take chances! Dependable 


Choose the “industry stand 


assistance from the university. 
However, Special Students (or 
their parents) may be able to bor- 
row needed funds through the 
university’s loan program, federal 
program, or may qualify for fed- 
eral Pell grants. 

What about health insurance? 
Most commercial health insur- 
ance companies cover children 
until they reach age 18; age 25 if 
the dependent child is a full-time 
student. Clearly, part-time stu- 
dents are not covered, right? 
Well, maybe. At Tulane, students 
in the non-part-time divisions are 
charged full tuition when taking 
12 hours or more. So 12 hours is 
full-time, right? But part-time stu- 
dents don’t pay full tuition until 
they take more than 15 hours. 
Confused? So am I. 

You have several options when 
it comes to health coverage for 
your dependent college student. 
Check with your insurance com- 
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Redemption Machine 


pany for one of their world- 
famous helpful answers. My carri- 
er says the college’s definition of 
a full-time student applies. Now I 
ask you, does that help if my 
daughter takes 15 hours through 
Tulane’s part-time division? 

Medical insurance option num- 
ber two is to figure it out later, 
when a claim is filed. Uncom- 
fortable with that? Try option 
number three. Most universities 
offer student health insurance 
policies. Provide medical cover- 
age for your children through the 
college and have peace of mind 
knowing they’re definitely cov- 
ered. 

These aren't all the questions 
you ll ask. Each university is dif- 
ferent and so are each person's 
needs. These should put you well 
on your way to finding a good pri- 
vate college for your children at a 
price you can afford. L) 
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outstanding service have made us the Ticket Dispenser 

preferred choice of manufacturers, ¢ Push button loading 

operators and distributors for over ¢ Validation 

10 years. ¢ Quick release ticket 
suide for easy 

“We very much appreciate all the servicing 

effort that you have put forth to 














meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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¢ Counts and destroys 
redeemed tickets 





Deltronic 
Labs inc. 





120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 « FAX# 215-997-9506 
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Arcade games still 
most captivating 


A few nights ago I was playing 
Mortal Kombat at home when the 
topic of home game systems vs. 
arcade games came to mind. I 
always enjoyed going to the 
arcade rather than staying home 





Home systems can't match the social interaction found in an arcade. 
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playing the same games over and 
over. 

There’s something about get- 
ting out, in the company of other 
vidiots, that makes me put down 
the control pad and venture forth 
to the big games with good old- 
fashioned joysticks. 

The major concern is whether 
or not home game technology is 
catching up to coin-op game tech- 
nology. This situation surfaced 10 
years ago when the Atari 2600 
was a popular system. 

Will the public’s limited amuse- 
ment dollar shift almost entirely 
from the arcades to home game 
cartridges? I don't know if this is 
true or not. Every arcade that I 
walk into is always packed and 
it’s a good bet most of the people 
in there have home systems or 
have at least played one. 

So, what makes them return to 
game rooms time and time 
again? I can think of several rea- 
sons. First and foremost, the 
newest technologies are seen in 
the arcades. People want to see 
new things right away, to experi- 
ence it first. The same logic 
applies to people who pay $6 for a 
first-run movie instead of waiting 
for it to reach the $1 cinemas. 

Home game graphics still don’t 
match-up to the arcade games. I 
was completely impressed when I 
played Mortal Kombat on my 
home system. The sound, graph- 
ics, and playability was close to 
the arcade version, but... In the 
arcades monitors are bigger and 
clearer than most home televi- 
sions. The RAM/ROM boards are 
more extensive in a large game 
as opposed to a smaller version: 
the same for speakers. 
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Perhaps the most important 
difference is that being in an 
arcade means you are around 
other people. Game rooms hap- 
pen to be one of the first social 
gathering places for kids. I’ve 
also seen groups of people sur- 
rounding one extraordinary 
game player. I know this individ- 
ual gets a thrill from displaying 
his ability to defeat every oppo- 
nent in Street Fighter II, just as I 
used to feel when I could com- 
plete Stern/Seeburg’s laser disc 
Cliff Hanger. 

Players don’t make a conscious 
decision to play either an arcade 
game or a home game. They go 
into an arcade after seeing a 
movie, while on a lunch break, or 
when shopping at the mall. 
Substituting a home game system 
for any of these situations 
wouldn't work. 





A lot of players play at home 
when they are bored or right 
before bed. Players may tire of 
frequently playing the same 
games. Interest in a particular 
video game will usually last 
longer if it’s in the arcade setting. 

I believe that arcade games will 
always be ahead of home game 
systems. I can think of only one 


From a player’s perspective I’m 
not worried that arcades will fall 
out of favor due to some new CD 
system or the latest gimmick con- 
trol pad. The best course of action 
is to concentrate on making every 
arcade release something ap- 
pealing and state-of-the-art. If 
that doesn’t happen, then all 
arcade games will become expen- 
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ce)adammomaat-me)iemer-lenl--m Uidameleleleme) lob 
fashioned joysticks.” 


advantage that home games may 
have over the current coin-op 
releases and that is a wider vari- 
ety of themes. 
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TOURNAMENTS & 


LEAGUES 


Valley hosts Gold Cup 
qualifying tournaments 


Enthusiastic dart players re- 
cently took part in qualifying 
tournaments leading up to the 
Valley Gold Cup competition in 
Las Vegas in July. Top players 
earned a spot in the finals and 
possible selection for Team USA. 

Team USA will travel to Europe 
this fall for the World Electronic 
Dart Championships and the 
Valley/Loewen World Cup. Qua- 
lifying events began in October 
1993 and conclude this May. 

Following are details of three 
qualifying tournaments: 

Ft. Collins, Colo.: High Country 
Games and Music welcomed 100 
players to Match-Up’s on Dec. 18 
for competition in four divisions: 
Men’s I and II and Women’s | and 
II. It was a round robin event with 
three games of 301 and two of 
Cricket. 

Stacy Hill won the Women's I 


Jal 


—_— 
oe Fle 4 
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in Ft. Collins, Colo., top players from each division, (I-r): Jeff Pelan, Stacy Hill, Kevin 





title and Vickie Ackerman took 
first place in Women’s II. David 
“Goldie” Golden took top honors 
in Men’s I while Jeff Pelan won 
first place in Men’s II. 

Ft. Dodge, Iowa: Nearly 50 play- 
ers competed in the Amuse-O- 
Matic Co.-sponsored competition, 
held Nov. 12-14 at On the Rox. 
The tournament featured Open 
Entry, Mixed Doubles, Luck-of- 
the-Draw, and Men’s and Wo- 
men’s Singles. 

Games ranged from 301 
Double-In/Double-Out to 501 
Double Out and Cricket in four 
events. Winners included Laurie 
Stephenson, Bill Richman, Gail 
Richman, and Pat Moore. 

Columbus, Ga.: S & L Vending 
and Miller Lite co-sponsored the 
tournament held Nov. 5-7 at the 
Martinique Inn. Players, who 
came from Georgia, Tennessee, 


Archer (Match-Ups), David Golden, and Vickie Ackerman. 
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and Alabama, won over $4,500 in 
cash. 

Nearly 400 players matched 
their skills in Cricket, 501, and 
701 in eight events. Twenty-two 
Cougar dart boards were used in 
the tournament, which saw a 30 
percent increase in players and 
prize money over last year. 

Steve Goznell took first place in 
Men’s Cricket Singles; Patty Ray 
won Women’s Cricket Singles; 
Wade Barlow and Steve Goznell 
captured Men’s Doubles; Tammy 
Cronan and Patty Ray won 
Women’s Doubles; Willadean 
Cless, Darron Strickland, and 
Darryell Strickland won first 
place in Mixed Triples; and Patty 
Ray and Terry Bane won Mixed 





Doubles. By f 
Orlando, Fla.: Tri-County Dis- (ieee , 
tributing, Roger’s Music & i. ‘ € 
Games, Charles Music & Co., and as : ae 


Amusement Games Inc. wel- nFt. poage, iowa, (I-r): Laurie Stephenson, Bill and Gail Richman, and Pat Moore. 

















PEN THE VERY BEST 
8B) TOKENS « 
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VAN BROOK. 


Phone (606) 231-7100 +» FAX (606) 231-7108 





in Columbus, Ga., (I-r): Darryell Strickland, Willadean Cless, Debbie Coppeler, and 
Dennis Myrich. 
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Patty Tutlie, tour- 
nament winner in 
Orlando. 


Mac Pelkey, a top 
qualifier in 
Orlando. 
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comed 48 men and 30 women 
competitors at the Valley Gold 
Cup qualifier held at Grizzly’s 
Bar on Dec. 19. 
Players competed on 18 Valley 
games in Cricket and 301. 
Winners included Mac Pelkey 
and Patty Tutlie, Donnie Hunt 
and Diana Muller, Terry Luck and 
Alice Brooks, Kenny Barnett and 
Leann Stein, Darrell Johnson Jr. 
and Sherry McCullough, Larry 
Wood and Kim Kerhin, and 
Kenny Doyle and Terri Taylor. 
Elkhart, Ind.: Diltz & Sons of 
Mishawaka hosted a well-re- 
ceived tournament at the Sports 
Locker Lounge on Dec. 16. Over 
80 players competed in 301 
Masters, Cricket, and 501. The 
goal: prizes and a berth at the 
Valley Gold Cup competition. 
Forty-two taverns sent players 
to this northwest Indiana event. 
Dave Hoover of Elkhart, Jeff 
Vervynckt of Mishawaka, Linda 
Kidd of Elkhart, and Lynda Fisher 
of Goshen took first place slots 
playing all games in a double- 
elimination style. 
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Brookings, S.D.: Music Service 
of South Dakota hosted its Valley 
Cup qualifier on Jan. 8-9 at the 
Holiday Inn. A total of 132 com- 
petitors entered the event in the 
categories of 301, Men’s and 
Women’s A and B Singles and 
Doubles, and Mixed Doubles. 

Winners earned a total of $1,320 
in prize money, plaques, and four 
trips to Las Vegas. Players came 
from South Dakota, Iowa, and 
Minnesota. 

James Goetschius of Sioux Falls 
beat out Larry Blue of Renner for 
the Men’s A Singles title and a 
fourth trip to the Las Vegas com- 
petition. Jane Bammert of Sioux 
Falls held off Colleen Collier of 
Garretson to capture Women’s A 
Singles. 

Other winners included Janet 
Ambur, Women’s B Singles, and 
Robert Wentz, Men’s B Singles. 
The tournament director was 
Randy Rasmussen. 

For more information on the 
tournament schedule, contact 
Valley Recreation Products, (800) 
248-2837; FAX (517) 892-6513. 
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What's Hot in Coin-Op 


(A monthly survey conducted by AAMA) 


Convenience Stores 


Mortal Kombat II(Midway) 

NBA JAM (Midway) 

Mortal Kombat (Midway) 

Super Street Fighter II (Capcom) 
Samurai Shodown (SNK) 

Judge Dredd (Bally) 

Star Trek: Next Generation 
(Williams) 

Other: Watch Crane (Smart) 


Pizza Parlors and Restaurants 


Video: Mortal Kombat IT (Midway) 
Super Street Fighter II (Capcom) 
NBA JAM (Midway) 

Lethal Enforcers (Konami) 

Judge Dredd (Bally) 

The Addams Family (Bally) 
Candy Crane (unnamed) 

Air Hockey (Dynamo) 


Nightclubs and Taverns 


NBA JAM (Midway) 

Lethal Enforcers (Konami) 
Run and Gun (Konami) 
Star Trek: Next Generation 
(Williams) 

Tee’d Off (Premier) 

Pool Table (unnamed) 

Full Court Frenzy (ICE) 


Bowling and Recreation Centers 


Video: NBA JAM (Midway) 
Mortal Kombat IT (Midway) 
Virtua Fighter (Sega) 

Run and Gun (Konami) 
OutRunners (Sega) 
Raiden II (Fabtek) 

Lethal Enforcers (Konami) 
Star Trek: Next Generation 
(Williams) 

Indiana Jones (Williams) 
Judge Dredd (Bally) 

Air Hockey (Dynamo) 
Crane (unnamed) 


Amusement Centers 


NBA JAM (Midway) 
Mortal Kombat II (Midway) 
Virtua Fighter (Sega) 

Run and Gun (Konami) 
OutRunners (Sega) 
Raiden II (Fabtek) 

Lethal Enforcers (Konami) 
Star Trek: Next Generation 
(Williams) 

Indiana Jones (Williams) 
Judge Dredd (Bally) 

Air Hockey (Dynamo) 
Crane (unnamed) 


Video: 


Pinball: 


Pinball: 
Other: 


Video: 


Pinball: 


Other: 


Pinball: 


Other: 


Video: 


Pinball: 


Other: 















REGIONAL MEXICAN 


LATINO Jukebox Top 30 
FORMONTHENDING JANUARY 1994 


THIS 


INALCANZABLE 


RIOS DE BABILONIA 


~“ 


20 DE COLECCION 


— 


ENTOS 


O 
o 
= 
c 
a 
> 
2) 
> 
= 
m 
o 
0 
m 
- 
z 
oO 
a 
| 
m 


20 DECOLECCION 


qe 

g 
< 
o de 5 
O > rn 
= 4 z 
O > — 
A m m 
> oO m 
- e |] 2 
> = > 
= m Zz 
a = re 
> N N 


CARADE NINO 


= 
m 
A 
A 
< 
= 
< 
m 
A 
> 


ES UNESCANDALO 
7 TIERRA GLORIA ESTEFAN 


N ALTO EN ELCAMINO 


= iC /= 
@) 
rt 
c 
U 
O 
= 
QO 
— 
m 


ERENGUISIMO VARIOS ARTISTAS 


BANDA BLANCA 


7 LESPECTACULAR OSCAR D'LEON 


TROPICAL / SALSA 


MBO AZUCAR MORENO 
L ORIGINAL 4.40 JUAN LUIS GUERRA 


OS EXITOS MAS EXPLOSIVOS SONORA DINAMITA 


rr 


UNA 


> > 
= a 
> > 
@ ® 
> > 
88) w 
a | 2 
m m 
| rm 


— 


HE BEST 


3 |17SUPEREXITOS SELENA 


A 


OMANCE 


= 
” 
= 
@) 
= 
m 
m 


7SUPER EXITOS LA MAFIA 


OMEJOR JUAN GABRIEL 


~“ 


INDUSTRIA DEL AMOR 


< 
: 
4 
oO 
=) 
m 
> 
= 
oO 
A 


LUIS MIGUEL 


LA MAFIA 


s s 
s s 
s e 
as 5 ereetete® sateteteteteteterererersterecereretere tateteteteteretenen cateretatateteretaterecerecaretaraterererereracesscccecerorereresecccerereratececerereretetecererene <. 


SAMPLING BY THE LATINJUKEBOX, GARDENGROVE,CA. BASED 
ONACTUALJUKEBOXPLAY REQUESTS. TOORDERCALL 1-800-LATIN-CD 


- jm m | 
= 
m 
— 
oO 
A 
=] 
m 


| 


| 


al z| 2 
Cc Ti 
ie ae 
mix 
a 12 
< | m 
Siz 
B81 
m 


a os 2 COMPILED FOR COMPACT DISC JUKEBOX OPERATORS : | 
| (|¢slo< : 
. No. 1 

TAMBIEN LLORAN BANDA MACHOS E: 
p2]a. TU ULTIMA CANCION LOS TEMERARIOS | 
3] 3. PURASANGRE BRONCO] 


& 
= 
= 
> 
O 
Cc 
Mm 
oO 
> 
” 
z 
m 
= 
> 
< 
.@) 
m 
Ps 
=—j 
m 
TI 
m 
A 
= 
> 
= 
O 
N 


LOS BUKIS} 


BANDA TORO}: 


N 
@) 
> 
: 
0 
m 
| 

@ 
A 
m 
” 
LS) 
m 
rm 
=z 
oO 
A 
4 
m 


ere 
ote! 
ere 


ote 
tele 


ote 
he) 

on 
eee 
iets 

ere 


oe 
thd 
oe 





Strike Zone 


Improving pitching 
speed and accuracy are 
the basic drives behind 
Purple Star's Strike Zone, 
a game that utilizes 
state-of-the-art “light cur- 
tain” technology. 

In Strike Zone, the 
pitch doesn’t hit the cur- 
tain but rather passes 
through it. All pitches 
that pass through both 
curtains register speed. 
Only those that hit the 
strike zone without 
touching the bat are 
scored. 

One to four players 
can enjoy the game; they 
elect to face one or three 
batters each. Top indi- 
vidual and group scores 
are recorded. Players 
throw for self-improve- 
ment, best in their 
group, and best in the 
house. 
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Strike Zone can be a 
sports attraction or a 
redemption game. A dol- 
lar bill acceptor and a 
ticket dispenser that 
holds 4,000 tickets are 
optional. Standard are 
interactive sound, a 
voice and music module, 
operator-defined pricing 
for single and multiple 
batters, sophisticated 
audit and system test 
functions, and a double 
coin mech. 

Dimensions are 122” 
long x 4’2” wide x 8’5” 
high with the marquee. 
Ticket payout is operator 
adjustable. 

For more information, 
or distributor referral, 
write Purple Star Inc., 
2900 Justin Drive, Suite 
C, Des Moines, IA 50322; 
(515) 276-7500; FAX (515) 
276-9797. 
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Suzuka 8 Hours 2 


Namco-America goes 
one step further in the 
racing circuit simulator 
genre with Suzuka 8 
Hours 2, a video avail- 
able as a dedicated, two- 
player sit-down game or 
a conversion kit for the 
original Suzuka 8 Hours. 

Players can choose 
from three new racing 
circuits: Green Hill Cir- 
cuit (high speed), Bay 
Side Raceway (semi- 
technical), and Devil’s 
Canyon (technical), plus 
the Suzuka Circuit 
(semi-technical). 

Features include new 


graphics for the bikes, 
cabinet, and tower; rac- 
ing red-colored bike 
plastics; realistic throttle 
and brake controls; and 
an optional tower assem- 
bly. Up to four two-play- 
er units can be linked for 
eight-way competition 
on the bikes, which lean 
side-to-side. 

For more information, 
or distributor referral, 
write Namco-America 
Inc., 150 Charcot Ave., 
San Jose, CA 95131; (408) 
383-3900; FAX (408) 383- 
0130. 
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WHAT'S NEW 


Ridge Racer 


Players are invited to 
pop the clutch and burn 
some rubber in Namco- 
America’s new deluxe 
driving simulator, Ridge 
Racer. The dedicated 
video employs the new 
System 22 hardware that 
uses polygon graphics 
with the first-ever tex- 
ture-mapping in a coin- 
op video. 

Players become im- 
mersed in the sensation 
of high-speed driving 
and must rely on quick 
responses and driving 
experience to complete 
the courses. Scenery and 
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Showcase 33 


Atari Games has JAMMA-compatible con- 


terrain include hairpin 
curves, long tunnels, 
seaside conditions, steep 
mountain cliffs, winding 
turns, and the straight- 
aways of Formula racing. 

Realistic controls in- 
clude a performance 
steering wheel, accelera- 
tor, brake, and clutch. 
Selectable driving music 
enhances the package. 

For more information, 
or distributor referral, 
write Namco-America 
Inc., 150 Charcot Ave., 
San Jose, CA 95131; (408) 
383-3900; FAX (408) 383- 
0130. 





developed the Showcase 
33, a high-quality, deluxe 
cabinet that will bring 
added attention to 
almost any game. 

The premium unit fea- 
tures a 33” monitor, 
acouStically-designed 
Speaker system, wrap- 
around tinted monitor 
Shield, and a solid ply- 
wood base. 

Convenient operating 
features include a modu- 
lar control panel for up 
to four players, full 
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nectors and harnesses 
for up to four players, 
and a four-slot coin door. 

Showcase 33, which is 
UL-listed, ships with a 
backlit attraction piece 
that accepts standard 
game decals. 

For more information, 
or distributor referral, 


write Atari Games 
Corp., 675 Sycamore 
Drive, Milpitas, CA 


95035; (408) 434-3950; 
FAX (408) 434-3776. 
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WHAT'S NEW 


Beavis and Butt-Head 


Merchandise 








Heh, heh, heh, heh... 
Beavis and Butt-Head, 
the cartoon under- 
achievers who've risen 


to near-cult status, can 
now be found on li- 


censed products from 


Laramie Interests. 


Fans will delight in the 
13” stuffed dolls, 3.5” fig- 
urines, keychains, and 
ceramic coffee mugs 


bearing the faces of 


cable TV’s famous duo. 
The merchandise is suit- 
able for redemption 
counters, cranes, and 
rotaries. 

For more information, 
write Laramie Interests 
Inc., 3635 Willowbend 
Blvd., Suite 318, Houston, 
TX 77054; (800) 237-5874, 
(800) 521-8697, or (713) 
666-4945; FAX (713) 723- 
1831. 


Lone Star Draw 





Micro Mfg. has devel- 
oped Lone Star Draw, a 
game designed to com- 
ply with the new Texas 
redemption law. 

Lone Star Draw is 
based on the five-card 


poker game, Turbo 
Poker II. Features in- 
clude raise after bet; hi- 
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lo bonus game; extra 
card bonus; low pair 
wins; and automatic 
play, deal, and draw. 

The game is available 
in two styles of upright 
cabinets with 19” moni- 
tor, a sit-down cabinet 
with 19” monitor, a mini- 
upright with 13” monitor, 
countertops with either 
9” or 13” monitor, and as 
a kit. It can be ordered 
with ticket or hopper 
versions. 

For more information, 
or distributor referral, 
write Micro Mfg., 535 Old 
Nashville Hwy., La 
Vergne, TN 37086; (800) 
277-6136 or (615) 862-9224 
(24-hour technical assis- 
tance); FAX (615) 793- 
5olZ: 
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Home Run Hitter 


Coin Concepts cap- 
tures the spirit of Amer- 
ica’s favorite pastime in 
its newest redemption 
game, Home Run Hitter. 

Players roll coins 
down a baseball stadium 
playfield, where they fall 
into one of 10 target 
holes representing a sin- 
gle, double, triple, or 
home run. Each hit ad- 
vances a runner around 
the diamond on an 
attached header unit. 

Tickets are the reward 
for success; the greatest 
amount is dispensed 
when bases are loaded 
and players hit a grand 


slam home run (as many 
as 250 tickets!). Be care- 
ful, no tickets are forth- 
coming when coins land 
in two “out” holes. 

Home Run Hitter is a 
fast action game with an 
optional progressive fea- 
ture for multiple games 
link-ups that can award 
mega-tickets. 

For more information, 
or distributor referral, 
write Coin Concepts 
Inc., 16 Edgeboro Road, 
Unit 5, East Brunswick, 
NJ 08816; (800) 462-COIN 
or (908) 390-9009; FAX 
(908) 390-3373. 
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Special Edition Shoot to Win!, Double Candy Crane 


Smart Industries has 
updated its popular 
Shoot to Win! basketball 
game and introduced 
the Special Edition Shoot 
to Win!, now available in 
a double-hoop model. In 
addition, the company 
debuts the Double Re- 
frigerated Candy Crane. 

The new basketball 
game offers “winner 
stays, loser pays” pro- 
gramming. At the com- 
pletion of the initial 
game between players, 
the loser has 30 seconds 
to add coinage and chal- 
lenge the winner to a 
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rematch, while the win- 
ner plays the rematch 
for free. 

The unit features 1” 
solid-steel square tubing 
frame construction, dual 
coin mechs, micropro- 
cessor game boards, a 
photo-eye sensor, adjus- 
table game timer and 
high score for operator 
flexibility, catchy music, 
a metal ball retaining 
gate, and 7” basketballs. 

Among the options are 
a $1/$5 bill acceptor, 
ticket dispenser, high- 
score winner bubble 
light, and a top net cover 
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for safety. Dimensions 
are 2’ wide x 9’ long with 
an adjustable height of 
between 8 and 9’. 

The Double Refriger- 
ated Candy Crane fea- 
tures a black cabinet 
with gold trim and red 
and white candy striped 
graphics, a motion sound 
system, double coin 
mechs, locking cash box, 
micro-switch prize coun- 
ter meter, and square 
steel frame tubing. 

The crane is designed 
to keep chocolates and 
soft candies fresh. It also 
has the play-till-you-win 


program. Dimensions 
are 47-1/4” wide x 29- 
3/8” deep x 69-3/4" high. 
The Single Refrigerated 
Candy Crane measures 
47-1/4” wide x 24-1/8” 
deep x 69-3/4” high and 
has all the same features 
as the double unit. 

For more information, 
or distributor referral, 
write Smart Industries 
Corp., 1626 Delaware 
Ave., Des Moines, [A 
50317; (800) 553-2442 or 
(515) 265-9900; FAX (515) 
265-3148. 
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Golden Odlition Series 


Standard Features 

30"X 60" Design for mobility 
Mylar Scratch Resistant 
Plywood & MDF for strength 
Tempered Safety Glass 
Heavy Duty Wheels 

Custom Etched Marquees 
Stainless Metal Rods 


Imonex Contin-u-op Mechs 





New Power Supply 
Standard 4-foot Light Fixture 
Exclusive Adapter Harness * 
Protective T-Molding 
Stylmark Rails & Trim 

Happ over/under door 


Non-Breakable plexiglass Mirror 


Prices Start 
at $1695.00 WOW! 





Golden Edition Features: 


Gold Trim & Hardware 

Large Size Claws Extra Effort Incorporated (E.E.I.) (C.O.T.) 
Happ over/under door w/DBA 597 E. Crosstimbers 

Tekbilt DBA Houston, Texas U.S.A. 77022-3721 

5 SeasonalEtched Gold Marquees Phone: (713)695-4220 

50 cents per play or 3 for $1.00 option FAX: (713) 695-1145 


Power Supply w/voltmeter 





Silver Edition Features: 
Silver Trim & Hardware 


Happ Dual Coin Mech Optional Features 
Over /under door Mars or JCM validators 
Etched Silver Marquee Custom Colors 
Custom Etched Logo, Account Name, Vendor's 


Tekbilt is trademark of Tekbilt Inc. 
Contin-u-op is trademark of Imonex Corporation name, etc. 
Mars is trademark of Mars Electronics International *Patents Pending 
JCM is trademark of JCM North American Bill Acceptor Division 

Happ is Happ Controls Inc. 


WHAT'S NEW 


Smart Switch 


Advanced Laser Pro- 
jection debuts a smart 
switch or ball-counter 
assembly designed to 
eliminate the need to 
balance Skee-Ball Model 
E alleys. 

The smart switch 
keeps the ball release 
gate open until nine 
balls have rolled past the 
sensor, then closes the 
gate. It saves operator 
time and assures that 
players have the correct 
numbers of balls to play 
the game. It solves prob- 
lems that arise when 
stray balls land in the 
wrong lanes and prohibit 


the game from being 
played. 

The ball counter kit 
plugs into the existing 
connectors of the alleys; 
the infrared ball count- 
ing sensor mounts easily. 
All fasteners, step-by- 
step installation, instruc- 
tions, and technical sup- 
port are provided. The 
assembly is built by Doug 
Harper Electronics. 

For more information, 
write Advanced Laser 
Projection Inc., 1820 


Royal Lane, Dallas, TX 
75229; (214) 556-0863; 
FAX (214) 556-0451. 
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Dr. Love, Gina Gypsy 


Impulse Amusements 
offers two countertop 
impulse machines in 
Doctor Love and Gina 
Gypsy. The machines 
can be placed individual- 
ly or together on a 
pedestal stand. 

Doctor Love features a 
talking doctor and 
nurse; the player’s love 
quotient registers on a 
large thermometer. 

Ratings include ice 
lips, cold feet, thawing 
out, cool and calm, warm- 
ing up, steamy, love 
fever, hot-blooded, siz- 
zling, and on fire. Five 
different songs are deliv- 
ered with each rating. 

Gina Gypsy invites 


players to have their 
palms read. Predictions 
cover love and success 
on a scale of low to fair 
to high. Gina’s eyes glow 
as She delivers the read- 
ings. There are 13 talk- 
ing tracks and six differ- 
ent electronic sounds 
accompanying the read- 
ing. 

Both units feature digi- 
tal speech and LED 
lights. Custom speech 
recordings are available. 

For more information, 
or distributor referraL, 
write Impulse Amuse- 
ments, 10648 Stagg St., 
Sun Valley, CA 91352; 
(818) 767-4258; FAX (818) 
767-4378. 
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WHAT'S NEW 








Motorized hand truck 


Escalera Inc. has intro- 
duced a way to make 
moving much easier. Its 
Manhandler Supreme is 





a heavy-duty motorized 
hand truck. 

Manhandler Supreme 
comes in two capaci- 
ties—700 and 1,200 lbs.— 
and enables the user to 
lift and lower loads up 
and down stairs at the 
rate of 13 steps per 
minute. 

Features include a sin- 
gle “Up-Down” switch 
control that is easy to 
operate, nickel-chromed 
steel comfort contoured 
handles; front padding, 
fast strap mechanism 
with an automatic re- 
wind and push-button 
operation, scientific 
placement of multiple 
handholds, aluminum 
alloy frame, 6” non- 
marking wheels, and a 
durable gear box. Big 10” 


x 14” pneumatic, ball- 


bearing wheels are also 
available. 

For more information, 
contact Escalera Inc., 
P.O. Box 1359, Yuba City, 
CA 95992; (916) 673-6318 
or FAX (916) 673-6376. 


Changer guard 


Micro Changers Inc. 
has announced the avail- 
ability of a changer 
guard for its 6-1/4~> wide 
slimline changers. This 
security guard, made of 
11-gauge steel and paint- 
ed black, attaches se- 
curely to the top and bot- 
tom of the changer, 
obscuring all seams, with 
two holes in the top for a 
padlock. 
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This easy-to-install 
security device is priced 
at $100; padlocks are not 
included. It will fit the 
old MMI slimline chang- 
ers. 

For more information, 
contact Micro Changers 
Inc., (attention: Carole), 
P.O. Box 112035, Camp- 
bell, CA 95011; (408) 377- 
9032. 


KIC Products intro- 
duces its new patented 
Presat dollar bill reader 
cleaning cards and kits. 


These’ pre-saturated 
cleaning cards are a 
one-step, on-the-spot 
solution to many mainte- 
nance problems. 

They remove contami- 
nation and deposits that 
dirty bills leave on read- 
er heads, belts, and 





rollers. This keeps 
money flowing through 
your bill validators, 
acceptors, readers, and 
currency handling equip- 
ment. Free samples are 
available. 

For more information, 
contact KIC Products, 
616 Union St., Peter- 
borough, NH 03458; (603) 
924-6205 or FAX (603) 
924-7663. 


Three new speakers 


MTX Co. has added 
three new models to its 
speaker line-up. The 
PSW100B comes in black 
and features a 100-watt- 
powered subwoofer, a 
Single 12” 8-ohm sub- 
woofer, high- and low- 
level inputs, outputs with 
selectable high pass, a 
phase switch, output 
gain control, and is UL 
listed. The dimensions 
are 16-3/4” high x 18” 
wide x 18-3/4” deep. 
They cost $349 each. 

The AAL525B comes in 
black and has a shielded 
center channel speaker, 
two-say home theater 
center channel, two 
5-1/4” treated fiber 
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woofers, one 2” x 5” 
horn-loaded quartz 
tweeter, 8-ohm imped- 
ance, and is shielded for 
video application. The 
dimensions are 7-13/16” 
high x 16” wide x 7-5/16” 
deep. They cost $119.95 
each. 

The AAL620S comes in 
oak and is a shielded 6- 
1/2”, two-way bookshelf 
speaker system ideal for 
rear channel or sur- 
round sound. The dimen- 
sions are 12-13/16” high x 
9-3/8” wide x 6-15/16” 
deep. They cost $199.95 a 
pair. 

For more information, 
contact Rob Landsberg 
at (602) 438-4545. 
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INTERACTIVE DISPLAYS 


Audiovisual Information at the Touch of a Finger 







APPLICATIONS 


In-store mail order 


e 


@ Software demonstration 
and evaluation 


@ Product demonstrations 
at trade shows 


@ Tourism 
@ Employee Training 


@ Government agencies 


This Kiosk can be used as a tool for 
software integrators and developers 
to forge new solutions for both 
retail and commercial applications 
across a wide range of industries 


| inexpensively and effectively. 


FOR ADDITIONAL INFORMATION CALL 


1-800-766-6557 


Softshop kiosk 


Interglobe USA Inc. 
has introduced a new 
experience in software 
vending with Softshop. In 
just one square foot of 
Space, customers can 
choose from over 120 of 
the most popular soft- 
ware titles. 

All of the software in 
the machine can be 
changed at any time via 
modem. Stores don’t 
have to worry about out- 
dated inventory they 
cannot sell or loss of 
sales because they don't 
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have enough stock. 

The kiosk offers a 17” 
screen, simplified in- 
structions, speakers on 
either side, and two 
clearly marked sets of 
buttons. The software is 
broken down into 12 cat- 
egories, with 10 of the 
most popular titles in 
each category. 

For more information, 
contact Interglobe USA 
Inc., 12925 Brookprinter 
Place, Suite C, Poway, 
CA 92064; (619) 748-7986 
or FAX (619) 748-7997. 


VLT printer 


Citizen Watch Co., 
manufacturer of fine 
timepieces, has intro- 
duced a modular VLT 
receipt printer. The 
printer’s components 
will also be available for 
OEM use in video lottery 
terminals and coin-op 
machines with similar 
printed receipt needs. 

The modular, wholly- 
contained VLT printer is 
a 224-character serial 
impact dot-matrix sys- 
tem with bi-directional 
capability. A choice of 
high-speed __ printing 
mechanisms include the 
option for 360 dots per 
line/3.6 lines per second 
or 400 dot per line/3.0 
lines per second. 
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The printer uses a 
dedicated paper winder; 
paper width is adjust- 
able to 3.5 inches. The 
receipt presenter is con- 
trolled by a precision 
stepper motor which 
advances the paper for- 
ward for cutting, then 
retracts the roll back 
inside into position for 
the next receipt. 

The printer and com- 
ponents will be marketed 
through CBM America, 
a sister company of 
Citizen. 

For more information, 
contact CBM America, 
2020 Santa Monica Blvd., 
Suite 410, Santa Monica, 
CA 90404; (310) 828-8245 
or FAX (310) 828-0846. 
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WHAT'S NEW 


CP-500 polish 


Gemini Chemical Co. 
has added a new prod- 
uct to its extensive line- 
up. CP-500 is a polish, 
sealer, and protectant. It 
is designed for use on 
vinyl, leather, wood, 
plastic, rubber, acrylic, 
and plexiglass. 

CP-500 seals and pro- 
tects without a residue. 
It prevents drying and 





cracking and also pre- 
vents ultra-violet dam- 
age. It is available in four 
convenient sizes: 8-0Z., 1- 
gallon, 5-gallon, and 55- 
gallon. 

For more information, 
or distributor referral, 
contact Gemini Chemi- 
cal Co., 810 S. Maumee 
St., Tecumseh, MI 49286; 
(517) 423-3113. 





Coin door security 


Happ Controls has 
announced a new prod- 
uct in the line of coin 
door security, the Honor 
Gard collection system. 

The Honor Gard col- 
lection system assures 
safe coin collection from 
beginning to end. It fea- 
tures a high-security 
national keyset route 
lock, high-security regis- 
ter lock, and a collection 
bag capacity of $500 in 
quarters. 
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There is also a kit 
available to convert 
Happ Controls over/ 
under coin doors. It 
comes with a custom 
sheet metal enclosure, 
one collection bag, the 
Honor Gard system, and 
separate keys. 

For more information, 
contact Happ Controls, 
106 Garlisch Dr., Elk 
Grove, IL 60007; (708) 
593-6130 or FAX (708) 
593-6137. 
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Softee sports balls 


Prizes! has recently 
been appointed the 
exclusive bulk product 
distributor for the Hutch 
line of Softee Sports 
Balls. The product line 
includes all NBA team 
and college basketballs, 
available in both 13” and 
15” sizes. NFL auto- 
graphed 6” footballs and 
all major college team 


footballs also are avail- 
able. 

In addition, Prizes! has 
the popular MLB softee 
baseball. All these sports 
balls are _ officially 
licensed with team logos 
and colors. 

For more information, 
contact Prizes! at (800) 
992-2388. 


Slimline changers 


Amusement Systems 
Corp. has introduced a 
new slimline bill chang- 
er. The unit is micro- 
processor-controlled 
with 1,600 quarter capac- 
ity, anti-jam hopper, and 
optical coin-dispensing 
sensors. 

The changer is en- 
closed in a heavy-gauge, 
baked-enamel steel cabi- 
net with a tough Lexan 
front overlay. It mea- 
sures 8-3/4” wide x 13” 
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deep x 26” high; it 
weighs 50 lbs. An option- 
al base is available. 

The unit, which comes 
complete less validator, 
accepts many Mars, 
Maka, Ardac, and other 
units on the market. 

For more information, 
contact Amusement 
Systems Corp., 709 Com- 
merce Circle, Longwood, 
FL 32750; (407) 834-8994 
or FAX (407) 834-8301. (| 
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CLASSIFIED 


Play Meter's classified advertising is primarily intended for: buyers and sellers of used 
equipment, support and supply firms and employment opportunity ads. You may pay by check, 
money order, Visa or Mastercard. The deadline is usually the 15th of the month prior to issue 


(example: Au 
24970 / New 


st ad must be in by July 15). Send ad orders to Play Meter Magazine / P.O. Box 
rleans, LA 70184 or FAX: (504) 488-7083. 


FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep 


a file on all complaints. 









SENTE KITS 


GIMMIE A BREAK 16§ 
MINI GOLF 125 
STOCKER I25 
NIGHT STOCKER 125 
SPIKER 99 
HAT TRICK 129 
TRIVIAL PURSUIT 99 














C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 









READERS/ 
ADVERTISERS 


We do not knowingly accept 
ads for copies or licensed 
games involving a third party. 
We do not print prices on 
games currently in production. 


Rebuild” 
your old 


KLOPP. 
at the factory 


We encourage advertisers to in- . MANUAL 
clude their name, address, and a Neri OR 


phone/FAX numbers for the ELECTRIC 


purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 
companies that we receive 
mutli-complaints about. 


PLAY METER 
MAGAZINE 
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Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


AMUSEMENT 


Your Single Source for Nearly Everything Ne 






—— 


All New Calf Roping Ride 









Casino Equip. 


















¢ Representing more than 30 Major Manufacturers of 
New Redemption and Amusement Equipment 


¢ We are the Largest Refurbisher in America with the 
Biggest Facilities, the Most On- Staff Technicians, 
and the Largest & Most Diverse Inventory 


¢ ]-1/2 Acres of Warehouse Full of Equipment 
(60,000 sq. feet) 


¢ Full-Time Service & Parts Dept. Red em pti on 


¢ Save up to 50% on Freight Gam es 


using our Truck Fleet << 


¢ We Warrant 
Everything We Sell 


You"vwe Gotta See it to Beliewe it 





Pre-Show Specials 


Bay Coin Distributors, Ine. 


132-10 Jamaica Ave. @ Richmond Hill, NY 11418 
Office & Sales: (718)291-5757-8-9 e Parts/Service (718)526-8383 e Fax: (718)739-3805 
Welcome Export Customers...Se Habla Espanol 


UPRIGHTS PINBALLS: USED SITDOWNS & DELUXE VIDEOS 
Virtua Fighting Tales from wane 

Sir Rane ai iI * riod ee 

Mortal Kombat Twilight Jone Lucky & Wild 

ig Enforcer Addams Family Road Riot 


oe Black Lagoon Race Drivin’ Cockpit 


e Star Blade 
, Rocky/Bullwinkle 
t 
Kits/PCBs eon Jes Moto Frenzy Ride On 


witbak Tt (nen Cue Ball Wizard X-Men 6 player 

Tg ll Dr. Whe Tine of Fea 
am (us 

Knights of Round =e! Weapon Il 

Mortal Kombat (used) Getaway MUSIC: 

Punisher CB) The Machine Used Rockola Trilogy 

Martial Chamoion (PCB Hook Used Rowe AMI CD-100 

Cadillacs & Dinosaurs (PCE UsedPioneer CJV-55 2 pl 

Slam Master kit (new) Checkpoint Used Rowe AMI Combo & Viny)....Call 

Warriors of Fate (PCB) Riverboat Gambler 


SF ll CE (PCB | 
Fighters vrais (PCB) "Brand New" 
Time Killers (PCB) Cabinet w/25" Monitor 


ries LARGE SELECTION OF $50 PCB.....CALL w/ sliding drawer, JAMMA 


Guardians Hood USED REDEMPTION Available--CALL harness and power supply 
WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 


EQUIPMENT 


or Rebuilt in the Amusement Equipment Busines 












¢ Free Consolidation of Containers for International Shipment 
¢ We'll Take Your Used Equipment on Trade 


© We Buy Any Used Amusement = | 
Equipment in Any Condition ia ~ 


‘i Qf - 
 ~ Kuiddi 









~~ 
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Electric and Gas Trains 


C esi J. 72 Pee 


\ 
a ia He N UIPMENT Rais 
ait ae XCHANGE, INC, “hh 








& 
{ 
< 


4 


| 
: 
















* * Fé 
Original Original tif 1203 5th Avenue © Rock Island, Illinois 61201 
Gilley's Bull Lawrence Welk tf @ Mm _ TEL (309) 788-0135 © FAX (309) 788-0148 
Bubble Machine | ££ (800) 647-5060 





Simply Come camel See for Yourself 





Wesship coin-op locks 
and accessories fast. 


\ Integrated production and assembly 
m= Locks keyed to your current ABLOY, 

baton®, KD, ESD or any other similar a) = 
type Key Code or custom assembled to Cf | / Panel Guard 
fit application / 
Choice of custom locks, common key 
systems or restricted key styles | 1! 
Manufacturer of a complete line of 7 yg High Security Padiock 
coin-op security accessories. oo 7 ee ene neem 
Manufacturer of security products for 
laundry; also, bill and coin counting 
equipment. 














For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


1(800) 422-2866 


ot f 7251 Garden Grove Blvd., Suite M 
Garden Grove, California 92641 
Phone: (714) 373-2993 


FAX: (71 4) 373- 2998 er ag Te ae Me 
GROUP Full Metal Jacket 


” 
ag 


$$ 3 3 8 


$ 
ASKABOUT ® 
OURBONUS # 
BUCKPROMOTION 


$333 8% $ 


"Quality" 
THAT'S US 


We Are 


- Creative Sound Effects America’ 3 | - Gel Coated For Durability 
- Lights and Buttons ® @ Te + -° High Grade Components 
- Smooth Motions | ) + Service to Meet Your Needs 





Zt CARO USEL’ 


International Corporation 
P.O. Box 307 - Eldon, Missouri 65026 
Tel.: 1-800-325-3353 - FAX (314) 392-7125 
Visit Us At The ACME Show Booth #1639 
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U) S Amusement  =* Sames ar 
Auction = a : 





soos ere cee seen eneeanaeae oa 


17 thru 19 


| ACME Trade Show 
| Chicago, IL 


































Indianapolis, IN 
Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 


5 
Columbus, OH 


Rhodes Building, Ohio State Fairgrounds 
17th Street & Clair Avenue 

Cellular: 614-271-7626 

Reorder Tone Dial: 502-551-1866 







° Not An Auction « 
i__Visit Us At Our Booth _ 


23 
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9 16 30 : 
Jackson, Miss. Columbus, OH Indianapolis, IN | 



















Tampa, FL 
Mississippi State Fairgrounds, Armory Bldg. Rhodes Building, Ohio State Fairgrounds Florida State Fairgrounds, Our Land Pavilion 
High Street Exit (Exit #96B) Off 1-55 17th Street & Clair Avenue Special Events Building Highway 301 off 1-4. | Indiana State Fairgrounds i 
: 601-946-7626 Cellular: 614-271-7626 Cellular: 813-623-7626 Cellular: 317-432-7626 e 
Reorder Tone Dial: 502-55 1-1866 Reorder Tone Dial: 502-551-1866 Reorder Tone Dial: 502-551-1866 Reorder Tone Dial: 502-551-1866 fF: 


























Houston, TX Chicago, IL Area Columbus, OH 
Ft. Bend County Fairgrounds, Bldg. ‘C’ Hwy 36 ST. CHARLES, ILLINOIS Rhodes Building, Ohio State Fairgrounds 
9/10 mile south of Hwy 59 (Rosenberg) ; . 17th Street & Clair Avenue 
Cellular: 713-824-7626 ee eo Cellular: 614-271-7626 
Reorder Tone Dial: 502-551-1866 Between Route 38 and Route 64 Reorder Tone Dial: 502-551-1866 
Cellular: 312-550-7626 
Reorder Tone Dial: 502-551-1866 


Indianapolis, IN 
Our Land Pavilion 

Indiana State Fairgrounds 
Cellular: 317-432-7626 

Reorder Tone Dial: 502-551-1866 










— — All Auctions — a 
== Begin At 10:00 a.m.= 


es | Lo cal Time | 5 = 


September} cos” on | Aosned, 


October 





1 8 
Indianapolis, IN Chicago, IL 








Oct. 29 
Columbus, O 


ote. 
eretetatatetatettatehetetetatetetchcttatehctet tate teet atten trae 
seo settee par chasaretarate eatetatenat coat, 


rebtatetarercratahchehebahatanahar tener endete crate crate 











November | ,.:2.81 5... 


Miami, FL 


10 


Indianapolis, IN 


5 


Indianapolis, IN Chicago, IL 







Ramada Inn - O’Hare 
4th Annual Pinhead Collector’s Auction 
Expo ’94. 





oserarsnas ores cnazerasenssensrerszersrersnassnarsnnrsearsnaranszeverersrersrer sear ersz sre ersrarsre sear erarers”ersrar res snares ersrevecascreiernrersrersrecsrerstcts's 
Sisson 


December 


For further information contact: Auction Information 
' ¢ To consign games for sale: ¢ No cigarettes or candy machines 
Auctioneer: Bill Hughes, P.O. Box 4819 bring to the auction site on the older than two years. 
Louisville, KY 40204 - 502-451-1263 Friday before the auction * Phone numbers listed for 
Licensed by Div. of Licensing, Ohio Department of Commerce and : recaie ch arte ee ee penn ae Friday and 
bonded in favor of State of Ohio, OH/1A4065, OH/AC2208; in © Inspection: oy Ea S41 Oain. A secon ry for special 
Florida, FL/AU882; in Kentucky, KY/P1597; in Indiana, IN ¢ Removal of all equipment by hotel rates. 
AU08700280; in Georgia, 2270; midnight day of sale. 
in California, A-2586; and in Texas, TX10171. Terms & Conditions 
Sales Manager: Jeff Schwartz Acceptable Payment - Cash, Cashiers Check, Travelers Check, Personal or Company Check 
502-456-1600 with Irrevocable Bank Letter of Guarantee, Visa or MasterCard. 
4% Buyers Premium 

24 hr. Fax: 502-897-7771 4% Discount for payments in Cash, Cashiers Check, Travelers Check, Personal or Company 


+8 Ri Check with Irrevocable Bank Letter of Guarantee. 
Advertising Manager: Ric Stephen Applicable state and local sales taxes must be collected unless you provide a current copy of 
812-333-9939 your Sales & Use Tax Permit. 


Ric Stephan--PPI 


2415 West Amherst 
Bloomington, IN 47404 


812-333-9939 eFAx 812-333-8951 


NEW IN BOX 
1 YEAR WARRANTY 
SPECIAL $149.00 


W/ TRADE-IN 
$249.00 W/O TRADE-IN 


Pay P hone Industries Celebrating Our 10th Year 
of Service 


812-333-9939 


415W. Amherst, ‘Bloomington, IN 47404, FAX: 812-333-895] 


NS 


OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 


800 GAMES AT JANUARY AUCTION 
* JUKE BOXES * FLIPPERS 
* VIDEOS * PINBALLS 
* BINGOS nN ; | ( i | O N * CRANES 
* POOL TABLES * MUCK MORE 
SATURDAY, March 26, 1994 - 10:00 A.M. 


KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 
525 HENLEY STREET - TELEPHONE (615) 544-5371 


* TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER'S CHECK, OR 
COMPANY CHECK WITH BANK LETTER OF GUARANTEE (No Exceptions) 
* MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 


* EQUIPMENT MAY BE CHECKED IN: 
Friday--Noon until 9 PM or Saturday--8AM until 10 AM 
* Applicable state & local sales taxes must be collected unless you provide a current copy of your 


Sales & Use Tax Permit 


FOR CONSIGNMENT INFORMATION CONTACT 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 
TOLL FREE 1-800-551-0660 kkk 
MARCH 1994 
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sbigisiitr: 


Metal "Casino Style" Cabinets /psinter interface Kits 


a | "Best Solution On The Market" - 


Prints Either Points or Dollar Amounts 
User Programmable Name & Address o 
Supports Epson or Star Printers 2 
Time & Date Function _ 

Validation & Machine Number 
Maintains Last Two Tickets Printed 

Complete Aczgunting Reports 













Se 
Ng 
/ Ve ouper 
Cherry Master 


* Respin Bonus ‘ ee 

*1éLinesToPiay gens 

* Center Cherry Hold “7 aie 
Bonus 

* Cherry Jackpot Bonus 


| * Same Great Bonuses 
19" Wells-Gardner Monitor - Polished Chrome Door As Original 


JCM or Mars Bill Acceptor - 230W Power Supply Oe 
Printer Or Hopper Support Exclusive Distributor For 


Configurable Button Panel - Wiring Harness Gr ayh oun d-Dyna Comes 
Complete Wood Games In The State Of Tennessee 


T - 


| 1-800-6-GHIERIRY 


Authorized Distributor Of: 
WING Game Boards 
Mars Dollar Bill Acceptors 
Wells-Gardner Monitors 
JCM Dollar Bill Accepftors 











Kevin Sharp Enterprises, Inc. 1-800-624-3779 
964 River Rock Blvd., Suite B - (SiS beo 
Murfreesboro, TN 37129 Fax: (615) 895-9184 
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We treat operators in unique ways. With commitment, trust, and reliability. 


Great WesternTrading Post 


CALL NOW 
TO GET THE BEST 
PARALLEL BOARDS 
AND KITS! 


Guaranteed!!! We are committed to your 
100% satisfaction! 30 Day Warranty. No hassle, 
No Questions, 7 Day Return Policy 

Try it and like it, or send it back. 


480 Shelley St.,Suite E 
Springfield, OR 97477 

(800) 466-2424 (503) 726-1813 
FAX (503) 726-7413 


PARTY ANIMAL © *: ° ETT: ~ PIT FIGHTER 
CHECK POINT GAME ?P.0.B.$ SUPER DODGE BALL 


5 ITORPEDO ALLEY ©. scl 
_JATLANTIS hg LIFE. FORCE: 


COMPLETE VIBES 


NBA JANE “Dedicated” 
SUPER:CONTRA 


U.S. MUSTANG 

SKY ADVENTURE 

PACMANIA 

STREEF.FIR.2 Special 

Capt. Amer “Dedicated” 4pir $1099 

WHEEL OF FORTUNE $325 
$395 

$699 


JSPACE STATION 


LIGHTS CAMERA ACTION 


't TRANSPORTER 


STHENRS 
CLOWN ROLL DOWN $1595 


QUICK SHOT BASKET BALL $449 
BIG CHOICE CRANE $549 


CADILLACS AND DINOSAURS $349 | 
f:] MORTAL COMBAT 2 
“ERIM ROCKIN B BALL 


$CALL: 
$199 

COWBOYS OF MOO MESA 

GALAMEDES 

HEATED BARREL 

MORTAL COMBAT 

RAIDEN 2 FULL FACT. KITS 


POWERANSTINCT. 


AMYSTIC WARRIOR 


= TANK FORCE 
$549: 


$129 F 
$249.) 
$995 | F 
$1395 14 


[NEO GEO 


WORLD HEROES 3 
_ SAMURAI SHODOWN, 


BUGGY CHALLENGE $395 
720 $449 
GALLOP $299 
SLICK SHOOT "VIDEO POOL" $649 
RIM ROCKIN B-BALL $479 
ROLLER GAMES $699 

$399 


STREET FIGHTER 2 

SUNSET RIDERS 
STREET FIGHTER C. ED 
“4 SUPER STREET FIGHTER 


$149 
$449 
$349 
$999 

$99 
$369 
£ $99 
KNIGHTS OFTHE ROUND $189 
TMNT2 $99 
KARATE BLAZERS $99 
STREET FIGHTER 1 $49 
“2.1 CAPTAIN AMERICA $179 


.. SPINMASTER, 
FATAL. FURY SPECIAL 
FATAL FURY 2, FOOTBALL 
FRENZY. SOCCER BRAWL, 
VIEW POINT 
and ALL THE NEWEST 

SOFTWARE! : 


NEO GEO 1 SLOT.WITH 
YOUR CHOIGE: OF 
CARTRIDGE! 
i OF- || I Kole l-\\an ce) am Mal-m = 1-31 
Price and Selection! 


BIG TOP NOVELTY VENDOR $299 
KICK AND CATCH 

HORSE KIDDIE RIDE 

TRAIN KIDDIE RIDE oe 

LION KIDDIE RIDE (W/SOUND) $699 
CANDY VENDOR WIMICRO $299 
LEATHERMAN ROUTE SURVIVAL” 
TOOL! A must for , 

all route people! 4 

20 yr. Guarantee 


ONLY $43.95 


PINBALLS 


Games of Shel6yvitle 


1903 Cherokee Lane ¢ Shelbyville, TN 37160 
800-235-5487 


Specializing tn 8-Line and Poker Kits 


UPS Red and Blue Saturday 
Shipments Available!!! 


Remember to call: 


Don’s Video Repair 615/684-7332 


for 8-Line and Poker Repairs 


ited Comte Fee | Cor-] mm Ole lel @ ia 
COMPLETE MACHINES AVAILABLE 


Call/Fax Your Orders -- Felicia Burk or Leanna Clanton 


Used 8-Lines starting at $995 


1-800-235-KITS (5487) 
Our Values Will Save You Money! 
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y Wecansave you money 
Ne a Why pay to repair, when you 
, can simply replace 


v8 
REPLACEMENT 9" Monitors 
vx New Zenith Monitors & Chassis 
vx For Arachnid Dart Boards (6000 & up Series) 
vx 12 Volts D/C 
###44%% ODE CTA TL ******* 


$99%5 cach 


REGULARLY $350.00 
Used PC Boards 
P.O.W. - $30 Toki -- $115 
TMNT -- $55 Attax -- $30 

Double Dragon — $40 ROBO COP -$28 
Simpsons--$115 
NEW Perfect 360 Electronic Joy Sticks - $21.95 


Phone: (713) 489-3233 
FAX: 713-489-3233 
Wee we 


17009 WELLS PEARLAND, TEXAS 77584 


































The Game 





Used Games 


After Burner 

Art of Fighting Il .... 
Battleshark 

Capt. America(25") . 799 
Johnny Rock(33") ..4499 
Mad Dog(33") 4499 
Mercs(25") 
Ms.Pacman 

N.B.A. Jam(25").... 


Afterburner 
1299 
Choplifter 
Cisco Heat 


Rad Mobile 
Spy Hunter 
Star Blade 
Star Wars 
Steel Talons 


2499 


Samurai Showdown 1299 
Simpsons(25") 

Space Gun 

Space Pirates(33") .4499 
X-Man (6 Player) ....3299 


Sitdown(Used) 


BeOa lel ies sedicseedees 


Galaxy Force 
Grand Prix Star 


Missile Commancd .... 


Thunder Blade 
P.O. Box 09598 


ABSOLUTE 
AMUSEMENTS 


(305) 561-8285 
$49 MPU REPAIRS 


PACMAN TRON TAPPER KICKMAN 


WILLIAMS SERIES 4, 6, &7 
ALL BALLY PINBALL 
ALL STERN PINBALL 


$59 MPU REPAIRS 


DEFENDER SCRAMBLE 

Q* BERT DONKEY KONG 

WILLIAMS SERIES 9, 11, &13 
ALL DATA EAST PINBALL 
ALL GOTTLIEB SERIES 80 


ALL PRICES INCLUDE PARTS AND LABOR 


ABSOLUTE AMUSEMENTS 
3400 N.W. 9 AVENUE 
OAKLAND PARK, FL. 33309 





Exchange 


Redemption(Used) 


Bingo Reno (2P).... 1799 
Can Crusher 

Clown Around 
Cosmo Gangs 

Dump the Ump 
Ghost Town 
Lasertron (6P) 

Neck -n- Neck (6P) ... 
Perfect Landing 

Pro Quarterback.... 
Road Runner 
Rock-n-Bowl 
Shoot-to-win 
Starburst 


Call 


Columbus, Ohio 43209 


(614) 258-2933 
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P-112 Sea Dog AMUSEMENT RIDES, INC 
TOP QUALITY NEW KIDDIE RIDES 
AT LESS THAN THE PRICE 
OF REFURBISHED. 
FEATURING... 
@ Up & Down and Back & Forth 
} ae Movement 
=~, pp | @ Maintenance Free Electronic Sound 
- @ Fully Interchangeable Bodies 
@ Shear Pin Protection on Shaft and 
P-123 Crocodile Motor P-103 Pony 
@ Sturdy Construction for Street Use 
@ Full 90-day Warranty on Moving Parts 
@ Fully Stocked Domestic Parts Dept. 
@ Proven Customer Service Record 


ONE LOW PRICE FOR ALL UNITS 


$1495 


F.O.B. PATERSON, NEW JERSEY 





‘ P-55 Race Car P-56 Race Boat P-102 Jumbo 
‘ 4 








P-133 Pelican 


P-131 Cartoon Horse 





RAINBOW AMUSEMENT RIDES, INC. 
114 Roseville Road e Westport, Connecticut 06880 


203-454-2179 
FAX 203-454-2584 





P-110 Bell Horse 


P-120 Kangaroo 





P-119 Donkey P-107 Small Car P-132 Lovely Horse 
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KIDDIE RIDES & MORE INC. 


2739 W. 79th St., Bay 10 © Hialeah, Florida 33016 


1-800-676-0231 or 1-800-255-6559 
FAX: 305-558-5694 


For More Information, 
Prices and List of 
Other Rides...Call NOW! 
— Ask for David Vega — 


VOLUME DISCOUNTS 
ALSO: Call for USED Kiddie Rides 


New and USE (mint condition) 


8-Line Videos and Hi-Low Joker Pokers, W-4s, W-6s, W-7s 
Cherry Master, Cherry Bonus Il, Eldorado 


Dynasty, and Treasure Isle 
(all with bill acceptors) 


$425 - $645 Nothing Higher! 


Also: Arachnid Dart Super 6 
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MARS 
ELECTRONICS 
INTERNATIONAL 


GL 5 Bill Acceptors 





+ Highest Security + Up Stacker 


+ Mars Exceptional *% Down Stacker 
Acceptance of Bills Oe eee ee ee 

+ Stacker Kits for VFM5S 
Now in Stock 


+ Instructions 
Included 





+ Fast Turn-around 
Mars Repairs 


| > $1, $5, $10, and 
$20 Acceptance 





— Many Models In Stock — 
VFM2, VFM3, VFM4, VFM5, and GL5 


MARS Authorized Service Center 


_ ja 
WK_WVW= 
— @ 
120 Southwest Drive * Spartanburg, South Carolina 29301 
| Telephone (803) 574-0162 + Fax (803) 574-7680 


~ 


IF YOU CAN FIND 


ANYTHING WE'VE OVERLOOKED 
MMM MAO a «| | ACME 94 


1993 A NEW GENERATION RIDE BY: KIDDIE’S” 

New FEATURES: aaa ; 

* SAND BLASTED METAL sere. Rosemont/O'Hare 
* ANTI-RUST COATED METAL en oh 

* EXTRA CLEAN COAT FINISH a : Exposition Center 
* DIGITAL SOUND EFFECTS - , 

* DIRECT DRIVE MOTOR & REDUCER tes “= 

* MACHINED C BLOCKS gail = ra Rosemont, IL 

¢ MANY OTHERS... i 


Thurs. Mar. 17, 1994 
Fri. Mar. 18, 1994 
Sat. Mar. 19, 1994 


* COIN COUNT ZT 1993 For More Info Contact: 
SELECTION FERRARI REPLICA 


* DOUBLE a INSERT J Cope: 1115 William T. Glasgow, Inc. 
BOX OPTIO 


SHON Rid SARIN S “OPERATORS” (708)333-9292 
PILLOW BLOCKS NATIONAL ACCOUNTS 


¢ ONE FULL YEAR BUMPER TO BUMPER WARRANTY AVAILABLE. 


¢ 42 MODELS AVAILABLE Fax (708)333-4086 


and Supplies 


New & Used 
Available 


« Coin & Token Sorting/Counting/Wrapping 
- Currency & Banknote Counters 

- Counterfeit Detectors 

- Paper/Ticket Shredders 

- Parts & Service 


Quality and Integrity Since 1925 
Dealer Inquiries Invited a 
ynde-Ordway (800) 762-7057 


== 9 Company Incorporated (7 1 4) 957-1311 
3308 W Warner Ave. * Santa Ana, CA 92704 FAX (7 1 ai 433-2 1 66 
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QUARTERMASTER Bae Like 






Sk FOR ANYTHING!! 
Phone: 615-355-9681 dO 2 bd) 
rN FAK: 615-955-0213 _ JUKEBOXES 


BUSINESS HOURS: 8 am-5 pm cst 


COMPLETE GAMES STARTING AT $1250.00 









ALL CABINET SIZES & STYLES AVAILABLE 
INCLUDES: 19" Wells Gardner Monitor 
HSV 300 














PCBs SINGLE GAME WE HAVE: 
amie PROGRESSIVE PUSHERS 
BONUS CRANES 
SUPER 97 Give New Life to Any Video Game 
TREASURE 7 7 | POOL TABLES 
0h B Lees VIDEOS 
ISLAND 
PINBALLS 
MAGICAL ODDS 
KIDDIE RIDES 
SKILL CHANCE 
DARTS 
NEW P-10 
FOOSBALLS 
-_ , OMEGAS 
Mini-Progressive 
Bonus GTls 
* Easy to Install MERIT 


Also: Bonus Points Awarded on Screen 


* Advance Keplacement Warranty 


* Kit Ready Games to $699.00 





12 Used 19" Dedicated 8-Lines Available 
Free Delivery to 13 States on 5 or More Games 
Call For Free Brochure!! 
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MICRO MANUFACTURING INC. 
N O T IC E 
MAGICAL ODDS,. BUYERS 


Micro Manufacturing Inc. holds the Trademark (name) and Copyright (symbols & software) on the Magical Odds @o and 
Magical Odds Grand Prixyo games. 


There is a copy board and plexi that have been circulating in the industry. This board and plexi infringe upon the Trademark 
and Copyright held by Micro Manufacturing Inc. 


The original board is 15" x 9 1/4" in size and blue. Also, on the board, there is a black sealed chip approximately 1" x 4" with the 
name Magical Odds @@© engraved on it. 


The copy board may or may not have our name, Micro Manufacturing Ine. written in the attract mode. The Double-Up 
game may have also been changed. In some versions there is a lady, but, she doesn’t strip, and the cards do not have graphics 
(Kings, Queens, Jacks, Etc.) 

We have found that these boards tend to malfunction often. Our service department will not repair copy boards. 
Don’t get caught with a copy game that your customers will not enjoy. 

Don’t get caught with a copy that may cause you legal problems. 

Don’t get caught with a copy that we will not repair. 

Don’t get caught with a copy that may cause you problems. 

Stay with the original board and plexi. 


Thank You, 
The Management and Employees Of Micro Manufacturing. 


MICRO MANUFACTURING BRINGS YOU 
TWO GREAT GAMES FROM PAL! 


tha 
ay 
MA ( CA i ii, as pe ? — else \ reas | say om ; 
; t } , ; é rene > Z Pr aR x eT Ned lead , 
by © a AR A 4 + ; " ; RYE ay 
IONIC ie=-=8 EE = ODDS 
fi : tS it eas i | | an mer i~ em 


FEATURES ——r ~~ CULE FEATURES 
NUMBER FEVER eee MR RED JOKER BONUS 


Get three of any N . Mi Catch a Red Joker 
symbol in a row f ‘ 5 and win 


and start the it as = Bonus Points 


Number Window 





spinning! — | | = JOKER FEVER 

Be Sr . Se Fever Spins are 
PAIR CHANCE a <a) awarded when 
If the Number | three Jokers 
Window aps with = = appear in 


two pairs o 
a special win 
is awarded. 


numbers, a row. 


BOTH GAMES FEATURE 
* Special Color Odds * Hi/Lo Double-Up Game * Superb Graphics and Sound * 


For amusement only. Not for sale or use in States or Municipalities where prohibited by law. 





Mic RR &) MAN U FA CO TU RIN GG iN ¢& 
535 Old Nashville Hwy. LaVergne, TN 37086 (615)793-5510 Fax: (615) 793-5512 


1-800-277-6136 DELIVERY AVAILABLE FOR ALL PRODUCTS 


MICRO MANUFACTURING INC, 





Look for us in Chicago at ACME 1994! 





Booth #1339 


AR DRAM 
ACTORS 19 


LONE STAR DRAW 
Texas Redemption Game 


AFTER HOURS TECHNICAL SUPPORT 
(615) 862-9224 


Wait for the three tones and from a touch tone phone, dial the 
number (including the area code) where you can be reached. 
A technician will return your call within an hour. 








13" MINI CABINET 







7’? POOL TABLE 








TURBO POKER MICRO MUSTANG 
II 


TICKET 
PRINTERS 


These printers 














meet redemption 
regulations in 
many states. 










SIT DOWN CABINET 
Full Size 19" Plexi and Monitor 
Flip-Up Button Panel 


















DYNA GAMES 







WING GAMES 


Skill Chance (W-7) * Bonus Chance (W-8) 
Lucky Gold (W-10) * Lucky Star (W-11) 
Lucky Bingo * Lucky Girl * Lucky 75 






CHERRY BONUS II 


and 
CHERRY BONUS III 
available 









SERVICES PROVIDED 
FOR THE SA-20. 


HARDWARE AND 
SOFTWARE CAN NOW 
BE UPDATED TOO. 

















Delivery Now Available! 





KITS 
ANE eee AVAILABLE 
A Vcc FOR ALL GAMES 


nrereteteretetetereterere” eidepearere er erete 
eleleleleleleleleletereter MM eietetetstsenereereeret= 


poeeenensese oe *INCLUDE* 
PLEXI, HARNESS, BOARD 
Rom Uie Sai ROMAN CLM ZoaSe RO MUS-M aE iolK- KOM Vale celica acctareaeliehsvakeNVame BUTTONS, and MANUAL 


MICRO MANUFACTURING INC. 


033 Olid Nashvilie Iwy. Lavergne. TT 37086 
(619) 793-8310 Fax (619) 793-035312 
I-8$O0- 244 Gis6 











Great Deals 


IMPRESSMENT PLUS INC. 





- Wizard’s Castle Clearance 
6217 Factory Road ¢ Crystal Lake, Illinois 60014 


U 
VR Deluxe ............ $13,500 1-800-274-2031 
p VR Twin ...............0 8,200 | iss 
| Suzuka 8 Hrs........... 8,200 | 4/9 ; $/? 
Bra gi eee 1,700 | REDEMPTION f ag Impressment Plush 
| Getaway PB ............ 1,500 I Pre-Packs | 
I Lethal Weapon PB... 1,600 I 
A & : $99 
i MANY MANY MORE i (Retail Value to $280) 


y 

K 
PRE-PACKS 144 pes, $158.40 
Crane Pre-Packs (815) 455-203] 


FAX: 1-815-455-2074 


ASK ABOUT FREE FREIGHT  _Visa_ oem 


HELP! Old Game Parts 


WE CAN REPAIR OR REPLACE MOST COMPONENTS FROM OLDER VIDEOS & 
PINBALLS. GIVE US THE OPPORTUNITY TO SUPPLY YOU WITH THE MISSING 
PART THAT KEEPS YOU FROM MAKING MONEY! 


WE BUY OLD P.C. BOARDS! 


Conversion Items--Video Game PCBs-Over 400 KInds-Call for price list--Electronic 
pinball parts-All makes-Used playfields--Backglasses & Electronic Components-- 
Laser Disck games-Players, disks & PCBs--Monitors-All sizes: color, B&W-all 
XYs--Manuals, --schematics and other service data--Tubes-New, rebuilt & used-- 
Multi-game Systems, 4-in-1--Video Arcade Analyzer: 

Test Fixture for Monitors-NOW ONLY $225 


25" Retrofit Kits -- $339.95 complete 


These kits give you everything you need to quickly turn your old Williams, Atari or 
other cabinet into hungy 25" money-grabbing quarter-gobblers! 
Kit includes patented steel mounting frame, 25" color monitor. 


TICKET AVENUE 
SHAMOKIN, PA 

17872 
TRE KET CO 717-848-6803 


ONE COUPON 


FOR ALL MERCHANDISE 
REOEMPTION TICKETS CALL 
ODAY 


NATIONAI. TICKET CO., SHAMOKIN, PA 








Action Rails" 


Quality Replacement Rails 

¢ Interchangeable with 
Valley/Dynamo 

¢ Pure gum rubber 

¢ Solid poplar wood 

¢ Locking T-nuts 

¢ 18-19 oz. cloth 
Order Dept. 


800-914-9166 


Free UPS Shp. on 5 sets - Cont. U.S. only 
Wholesale Leisure Products 




















Also Monitor Bracket available separately. $29.50 


Eldorado Games Ltd. 


7031 Marcelle e Paramount, CA 90723 


310) 630-3300 e Fax: 310-630-1566 






FOR SALE 
USED KIDDIE RIDES 





$650 & up 
508-790-0167 
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FORTUNE 
FOR YSU 





FEATURES 


* Life size Fortune Teller 

* Arms and Hands Move 

* Breaths 

* Eyes Move 

* Crystal Ball glows Bright and Dim 

* Slides out a Lucky Fortune Card 

* Fully Electromechanical 

* All Oak Quality Construction 

* Upper and Lower Mechanics Slide 
Out for Easy Service 

* Vends from 25¢ to $1 

* Comes in Light or Dark Oak 

* NEW! Attraction Mode—Hands Run 


Every Few Minutes 
OPTIONS WW 
* Lighted Marquee 


* Custom Print on Reverse Side of 
Fortune Card for Advertising or 


DIMENSIONS Redemption Purposes 
Height 78" 
24" 
ba 24" WARRANTY-ONE YEAR ON UPPER 
Weight 200 lbs. AND LOWER MECHANICS. 
(Weight approximate) 


Madame Tarra’s robotics are fully 
coordinated and sequenced on all of 


TO ORDER CALL 





THUMPER Amusement Inc. her movements. O 
BUMPER'2 2a It creates a look like she’s really alive 0, 
NS 7A NIP O 
1985 Byberry Roa AS and reading your fortune! 
Huntingdon Valley, PA 19006=, Ey fe - . 
Seen 215) 576-11593 ap 78 Madame Tarra has much wisdom 
: (215) : Leas and lots of good fortunes 
FACTORY (215) 442-0411 L AMX We N O se al ailable i — 
" My AINA = so available in some C 
FAX ae (215) 442-0398 Sk = C) wiher languages. O = 
MADE IN THE USA BY THUMPER BUMPER. INC . ,) 7K AN cy OO 






SOUND BOARDS 
AND ELECTRONICS CHOOSE 
FROM OUR CATALOGE OR WE 
CAN DESIGN TO SUITE YOUR 






KIDDIE RIDE CONTROLLER 
MULTI COIN TIMER 
SOUND SYSTEM 
MOTOR CONTROL RELAY 
RIDE PARTICIPATION BUTTON 










COMPLETE CONTROLLER 
WITH ENCLOSURE, CUSTOM 
CABLE HARNESSES AVAILABLE 


$126.00 
110 VAC OR 220 VAC 









JM ELECTRONICS 
SALES (407) 862-3363 
FAX (407) 862-0373 





United Billiards Parts! 


| | 
| 800-526-0080 | 


Great Deals 
Wizard’s Castle Clearance 


i U ; 
y VR Deluxe ............ $13,500 
pV TWIN ou. ceccsecceeeoee 8,200 5 
| Suzuka 8 Hrs........... 8,200 | 
E T2 Pins ...........cccs00. 1,700 | 
I Getaway PB ............ 1,500 I 
Lethal Weapon PB... 1,600 
& 
[ §$MANYMANYMOoRE | 


Call 
(416)674-7400 
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KEEP ALT 2 
% 
% 

S 





It's Here 
For 


R89-90-91-92-93-94 
CD COMBO KIT 


10 Disc CD player added to your jukebox 


v 





Kit includes: Sony CDPC 910 CD player/8 times oversampling 






* Kits Priced Right For Small Accounts * 
* 2 types of label insert kits available x 







Se Call or Fax: “a 
e we 
% C&CGames & 
“ce,  800-551-KITS o> 
as 










@r,, 219-238-4028 
“on on locati®S 








Pachinko 


Direct from the Ginza in Tokyo, the 
authentic Japanese pachinko 
machine. These are completely 
reconditioned original commercial 
machines actually used in pachinko 
parlors. In this classic game of skill, 
flashing lights and soundeffects 
abound as you flip balls through 
wheels and a maze of pins to hit the 
jackpot. 














Machines will vary slightly. 










Dealer Cost Weight: 
Approx. 
52 Ibs: 
$ 99 95 . Almost 2 ft. by 3 ft. 







Pachinko 


CABINET SPECIAL 


°44°° 
Republic Industries 


11440 N. Central Expwy., Dallas, TX 75243 e Since 1951 


te: (214) 368-1359 «Fax (214) 692-0914 


Place your pachinko machine in 
a beautiful light walnut color 
finished cabinet 
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PLAY METER 


JENNINGS SLOT 
MACHINE BOARD 
REPAIR 


A&B AMUSEMENT 


RT. 2 BOX 285 
SO. RANGE, WI 54874 


715-398-3677 


8-LINE/POKER 
BOARDS 
800-966-9873 





New 
“Do It Yourself" 


Qwik Change 


¢ Complete Unit Less Validator 

¢ Use Your Own Validator 

e Single P.C. Board 

e Adjustable Token/Coin Value 

¢ Holds Over $400 in Quarters 

e Optional Hopper Extension & Base 


Introductory Offer 
Only $745 with this Ad. 
ga Amusement Systems Corp. mam 
Tel: 407-834-8994 
Fax: 407-834-8301 





FOR SALE 
FR2 Simulator 


by Doron 
*Purchased new in 1990 
* Always indoors 
*Excellent condition 


Contact: Bart Jahn or John Malan 


414-789-5370 








4) American mave quarry 


MODEL 2000 
AS LOW AS 17.97 
SHOWN WITH 825 HASP 













SERIES H-10 


AS LOW AS 13.17 
SERIES 700 


AS LOW AS 14.54 
SERIES 702 
AS LOW AS 13.34 







Master Lock 


NO. 1 AS LOW AS $5.69 
NO. 3 AS LOW AS $4.83 


Pens erut areisd o_5 NO. 5 AS LOW AS $7.17 
| : 0) NO. 7 AS LOW AS $4.13 









3" CAM LOCK 


/ 
AS LOW AS $3.22 NX 
1%” CAM LOCK y= 
AS LOW AS $3.43 ; 
HASPS 
CaCI 


825 AS LOW AS 4.95 
(ce tr RE d 


875 AS LOW AS 3.39 
885 AS LOW AS 3.57 

SECURITY BAR HASPS 

4V2" AS LOW AS $1.27 


929 AS LOW AS 4.53 
935 AS LOW AS 4.53 
12” AS LOW AS $2.45 
16" AS LOW AS $2.55 


24” AS LOW AS $3.25 



























ALL MADE IN U.S.A. 










PATT SUPPLY CORPORATION 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 


TOLL FREE 1 (800) 621-4418 
ALL PHONES: (312) 939-7616 






Mark Your Calenders NOW!! 


Thursday, March 17th 
Friday, March 18th 
Saturday, March 19th 


Rosemont/O’Hare 


Exposition Center 
Rosemont, IL 


For more information, contact: 
William T. Glasgow, Inc. 
16066 South Park Ave. 
South Holland, IL 60473 


(708)333-9292 
Fax (708)333-4086 


The IRS Says... 


that you may now use income forecasting to depreciate your 
video games. 


How does this affect you? 


You may now depreciate your video games in excess of 50% - in 
the very first year! (Thank God! It’s about time we got a break!) 
This will save you thousands of dollars in taxes. 





Now the bad news... 


You will have to keep very detailed and precise records for up to 5 
years on each of your games. Now, if you are not careful, you will 
end up giving the biggest share of savings to your accounting firm or 
hire another person in the office... 





Solution... Solution... Solution... Solution... 


The FORECASTOR 


The FORECASTOR is a computer program designed specifically to 
meet all the requirements of the IRS letter ruling on depreciation of 
video games. It maintains all records, calculates depreciation per- 
centages, and retains in a special log all details needed for tax re- 
turns. 








Distributed Exclusively By: 
SILENT PARTNER, INC. 


3441 SOUTH PARK * SPRINGFIELD, IL 62704 


CAPA WEEE 
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“Your Building Blocks 
To The Future” 





LOW COST — HIGH RETURN 
LOCAL — LONG DISTANCE — MULTI-COIN 
25 CENT TARIFF — 20 CENT TARIFF 
AVAILABLE FOR CANADIAN USE 
AT NO EXTRA CHARGE 





How many times have you bought new 
equipment that never pays for itself? 
Now you can buy the equipment that 


everybody uses and pays for itself 
incredibly fast. 


“You Have The Locations Already” 





E Exclusively From 
Independent Technical Service 


“THE BILL BUSTER” 


“Un-Jam Any Bill In Seconds” 


Give one to all your customers, 
and save time and money 
on service calls and down time. 
“Anyone Can Use It" 
March ACME Show Special 
Sold in Lots of 10 for $18.99 
Plus $4.00 Shipping in the U.S. 


CALL TODAY — TOLL FREE! 


1-800-653-5897 
Or Send Check Or Money Order To: 
INDEPENDENT TECHNICAL SERVICE 
153 REYNOLDS STREET, PLYMOUTH, PA. 18651 
(717) 829-1460; Fax (717) 779-4419 


PLAY METER 








Coin Machine Consignment 


AUC TIO 


- JUKEBOXES * CIGARETTE MACHINES 





‘VIDEOS * PINBALLS 
* POOL TABLES * CRANES 
* MUCH MORE * MUCH MORE 


Saturday : April 23rd - Noon 


Jones Auction Service 
2800 S.W. Adams St. ° Peoria, IL 61602 
Mike Jones - Auctioneer 


$10.00 per machine entry fee 
$10.00 per machine buy back fee 
2 free buy backs for every 10 machines entered in auction 
10% commission per machine 
Max of $100.00 per machine commission 


UPGRADE FOR YOUR SUMMER LOCATIONS-- 
SELL YOUR OLD MACHINES! 


TERMS - Full payment the day of auction 
Cash - Cashier's Check - Company check with letter of guarantee (no exceptions) 


EQUIPMENT MAY BE CHECKED IN: 


Friday - 9 am until 9 pm or Saturday - 9 am until 11 am 
In Advance by Appointment 


For Information Call: (309)674-3117 
** Toll Free 1-800-691-3117 ** 


Perfect 360.. introduces our 
New Spill-Resistant 
Pushbutton 


Call 1-800-.230-P360 
for Order 
Information 
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Buy 12 — Get 1 FREE 


Available with all Wings products also Treasure Island, Magical 
Odds, Dynasty, and all Cherry Games. 
19" Wells Gardner Monitor, HSV-300 DBV 


New 150 Watt computer Power Supply 
Complete Games Start at $1295 
1 YEAR FULL WARRANTY ON ALL PARTS 


— Advance Replacement On All Parts — 


New & Used Pokersi’ Pool Tables 


Mars VFM-5 $3.40 paleeenene) Valleys 
Turbo | and II 
Mars VFM-5 w/stacker.. $469 UBI-7 th eee $900 


Top Draws | 
| Mars Glo - |Omega (903 and 905) Cooper Billiards Call | 
- Kramers | Great American 


_Grayhound | | Billiards... 


Rowe CD-100A $3495 
Rowe RB-8CD(Nostalgia)..... $5495 
Street Fighter I NSM Fire w/RVC $2700 
Q-Ball Wizard Pioneer CJ-V99 $3195 
Wurlitzer NY.NY $3695 
Rowe R-82 - R-94 
Riverboat Gambler $1250 Rock-Ola 480-496 


Monday Night Football... $1195 NSM's 45Boxes 


1 


910.343.8200 © Fax 910.343.0084 
SOUTHLAND DISTRIBUTING 
1611 Castle Hayne Road ® Building B © Wilmington, NC 28401 


Lethal Weapons 
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EAS ET 


ONE-PERSON POOL TABLE LIFT 


seen OFM 10) Gl tole) 
1801 34th St. SW 
Suite #A 
Fargo, ND 58106 


Fax: 701-241-4544 


BIG D GAMES GARAGE SALE a 
CALL NOW * WINTER BLOWOUT CONVENIENTLY STORES UNDER TABLE 


Call Dave or Mark (701) 241-4540 43" Lift ¢ Heavy Duty 5" Casters 
FAX (701) 241-4544 Make Us An Offer ¢ Reduce Injury Claims ¢ Reduce Service Calls 


P.C.B. Boards ¢ Use With Pool Tables, Air Hockey, Foosball, etc. 


(In Stock Now) Neo Geo ¢ UPS Shipping Weight 56 pounds 
(Some with Factory Headers) Top Players Golf 
3 Count Bout Order Yours Today! 
Time Pilot Xyzenophobe World Heroes 800-521-6372 
Trojans Ghosts & Goblins World Heroes Il 218-741-6075 <7 OPRTIEGH 
Black Tiger Tundercade Fatal Fury Kade in the LSA 
Heavy Barrel Klax Fatal Fury Il 
Ikari Warriors 1943 Art of Fighting 
Battle Lane 5 Ninja Combat 
A.P.B. King of the 
Tank Ill Monsters 
Gunsmoke Nam 75 


Legondary Wings Cyberlip ARACHNID 


Ninja Gaidens Rush N Attack Sengo Ku 
Guerrilla Wars Kung Fu Master Magician Lord SUPER ny », 4 i RORY TWO 


Rough Ranger Silkworm Crossed Swords 
Mission XX Super B.Ball Super Spy $995.00 


Double Dragons Gondomania Mutation Nation . . . . 
Up and Down SpyHunter Burning Fight Available w/Thin Line Spider 
Bad Dudes Kicker Last Resort 

Ladybug Rolling Thunder —_ Baseball Stars | REDEMPTION 

Frogger Narc Baseball Stars II eee 

Kung fu LifeForce King of Monsters II 

Dragon Spirit Sky Adventure Alpha Mission II 


Moonwalker R-Type Riding Heroes ; 
Turtles | Tripleway Crane 


Simpsons New Factory Pitch Hitter 
Gauntlet | Turtles II Kits Shootaway 
Guantlet Il Phoenix NBA Jam 
Golden Rye | Neo Geo | 
Neo Geo Il 
Survival Arts 


Monthly Specials Mortal Kombat II Cactus Jack 


New 1 Slot Neo Geo tony ll , Hardbody 
w/ Fatal Fury Special ae Q Ball Wizard Hollywood 


: Street Games Il Diamond Lad 
or Samurai Super St. Fighter II : 


$995.00 Power Instinct Hiracula Pcllar Cane 


World Rally . 
3 8-Liners 8 Ball Champ Simpsons 
Boards w/ Elvira Spring Break 


$999.00 Header We Specialize in Special Requests 
Street Fighter | 


BIG D GAMES _¥ SteetFighter i STANSFIELD VENDING, INC. 


Street Fighter II- P.O. Box 157 - La Crosse, WI 54601 


(701) 241-4540 aio ice dis Call Max - 608-782-7181 


Monte Carlo 
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RED BARON BOARD EXCHANGE 


6540 West Central-Toledo, Ohio 43617 VALID IN ALL 50 STATES, MEXICO & CANADA 
800-331-3766 FAX (419) 841-6484 


When you think of buying a video game printed circuit board...think of RED BARON BOARD EXCHANGE. We don't 
handle dedicated games, pinballs, parts or jukeboxes, because of this specialization, we offer the largest selection of 
video game boards at the best prices! 

If the board you need is not listed, please call to see if it has become available. Our inven- 


tory changes daily. Please ask about our mailing list. 








GENERAL TITLES Redemption 

Aerofighter ..........c.ccseee 395 In The Hunt (kit) ...0.00.0....... TAS TOUUON és csiieoicnevaassecoasisoess Coin Pusher 3 pl. ..... 695 
PG BUS sc: forccacinvccones 95 Inspector X ..........ccscsecsssereee OB. TRDAG sissecoesissoactveastecen Coin Pusher 5 pl. ..... 895 
Alien Storm .......c.ssecseceeee 125 Karate Blazers-4 pl.......... 360 TumblePop..............e Wac-A-Mole 
Altered Beast ..........ccccee 75 Karate Tournament .......... 395 Vigilante (kit) ........... ee 
GBI scncasiencenne AAO. KiGkOl acecsie eos DS WEBER csssccsisivctssaversisaaniseonvines Penny Falls-12 plyr.. 995 
Bain PANG seisssssscscssssscasecnas 25 = King of Dragor wsiscssscescsnias 440 Warriors of Fate ............... Splashdown-8 plyr...1495 
Battle Shark oes 245 = Knight of the Round ......... B25) —- WIZard FIO .........ssssseoseseees Fantasy Island 1895 
Blbad | BIOS scctristerixscds 295  WaClOS6 ssicisieccsecectevcssces BOS AMON gasses deassiaitnsrsnssctsvecivins Socnin Gon 
BUrnilid FORCS <ciccsssonscccesane 195 Magic Sword(kit) .............. 195 g 
BUSEl BIOS. wAsciserceheccecde 499  “MANVEVGIN iscccicsiceccisacesescoece 45 
Cabal J/S Version............... 95 Martial Champion ............... Call 
Cadillacs/Dinosauts........... 475 Metamorphic Force .......... 705 Beast Busters 
Captain Commando............ 475 Midnight Resistance ............ 25 Dynamo Pool Tables 
Combatribes (kit) ................ 75 Mutant Fighter................... 195 Galaxy Force s/d 
Cosmo Gang (The Video) 500 Operation Wolf ................. 225 Holoseem 
Crime Fighter .................006+ TD _PIFIGINOE sisssscsicecccssicccetens 295 Knuckle Bash (kit) 
NOI in cnisicccccsanerstaersavasnensvie 495 _— Power Instinct .................. 645 Lethal Enforcers 
Dark Seal ......ssscsssssssssssseee 195 PUNISHEL......sesessessssssssessesee Call rien eenaon 
DD Crew-4pl. .......sceessseees 145 ReTypellceccccccseecssseecsseeeee 195 ue ira 
DJ BO sc soctcetenviitecveneeanieiies 95 Raiden ...... ssteseeeeeeeeseenseesens 445 Run N Gun 
DOWNOWN sovsivssisscconsecsscscsss 2D RODQCOD KM oa ccsiissiscsecvesssens 125 Samurai Shodown 
Dynamite Dux.................... 195 Rush N Attack (kit) .............. 25 SG OL OE icoccrtictceuvonchasicca teas itauelabinvlcndp sdaabacsleas seus tenvbes Call 
SS WOE asteetaiiaan 200 Samurai Aces................... 545 Street Fighter Il CE 
Fighter & Attacker ............ 345 Secret Agent ........... 45 Super Street Fighter 
Fighters History ................ S25: SIWNOBI csc escathcmete 125 Survival Arts 
Fighting Fantasy ................. 95 Shogun Warriors.............. 275 T2 Gun (kit) 
Final Fight (kit) ..........cs0.00.. 295 — Shoot OUt oeeececcccsssssssseeeceeee 25 eerily 
Fix Eight ..........cescsseecseeeseeees 345 — Silkworm (kit) .......c..cceecsseeeee 75 9 
Sala ousdeacasettancus 195 Snow Brothers ................ 200 NEO GEO PACKAGE OFFER 
Gl O64 DI. 2. occtasieecteseteeses 295 Spiderman .................00 195 
Golden Axe I ooeccccenee 725 Star FOrCE ooessccccssceseeneee 25 adored 
C1 | ae 7S ‘Sunset Riders.................. 995 Two Slot Kit 
GUN FONG cciccchtancnnen T40, —N EO AID vp cccicticaresstnncts 405 
Halley's Comet .................. VID TASK FONCC acc csckcteseecsteccuccs 195 
Heated Barell .................... 360 «The Deed ..........0:...cc6ccccs. 145 1 Slot Brd. w/Fatal Fury II 
Heavy Barell 00.0... 75 - Thundercade .............ceeee. 25 1 Slot Brd. w/Fatal Fury Sp 
A. Pa a 475 — Time Killers ...............e000-0 495 1 Slot Brd. w/Art of Fighting 

TMNT 1 Slot Brd. w/World Heroes II 


1 Slot Brd. w/Samurai Shodown 
CABINETS ADULT GAMES 


Pree Angle System 19" Gals Panic II (kit) 
terburner Super Formula 170 | " 

F-1 Grand Prix World Rally - : - ruling eg 

F-1 Grand Prix Il ....325 World Rally (kit) ... 1295 | S010 vystem T 
Lethal Crash Race 700 Quantity Discounts Available 


Free Installation of Most Games 


All Americ 5 SPO RTS GAMES Punk Shot 95 PUZZLE GAMES 

rch Rivals ard Yardage (kit elief Pitcher (ki rk j of 

Big Event Golf Hat Trick Hero (1993) ... Rim Rockin 125 a anh an ween er ae 

Bottom of the 9th (kit) ...95 Hit The Ice 200 Roller Games (kit) 

Champion Wrestler (kit) 75 Squash 50 | 350 Tetris (Atari) 


Champ. Wrestler (brd.) 25 Matmania Super Hi Impact 
Double Dribble Numan Athletics Skins 3 ose eang mepete 0 Tetris (Sega) 


Flashpoint 
Pac Mania 
Puzznic 





Pocket Gal Del 


Final Blow Paddle Mania 25 Top Ranking Stars 

Gold Medalist Paddle Mania (kit) US Classic 

Golfing Greats Perfect Billiard 75 World Cup '90 
Wrestlefest 


We ship C.0.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 
30 day warranty on all boards e Repair service available e Trade-ins welcome 
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Harness of Quality 
Amusement and Industrial 


CUSTOM, JAMMaA, 8-LINE 


ADAPTOR BOARDS Super Deals 
QUANTITY DISCOUNTS Super Plush 


Louise's Harness Shop, Inc. Super Quality 
100 Spring Street Call Now? 


Tuscumbia, Alabama 35674 BMC). Best Mfg. Co. 


1-800-365-1941 1-800-962-4486 
FAX 1-205-381-6180 414-547-5051 eFax 414-547-0905 





Position Wanted 
by Person With: 


25 Years Experience Coin-Op Industry + 
Computer Consultant & Software Author 
Sales Manager (retail & distributor) 
Public Relations & Outside Sales 
Digital & Analog Electronics Repair 
Shop Manager/Outside Service Tech. 













AUCTIONS 


All in California in March 
Writes 


Charles Gleason 


Route 2, Box 217 
Magnolia, MS 39652 


Call: (601) 249-8315 








@ Aracde Games 
@ Pinballs 
@ Jukeboxes 


Call for Brochures, Dates, & Times 
Consignments Welcomed 


714-535-5353 
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(will relocate) 





AP OvZE-9cr-008 y2c€-222-008 


\ 
we SUY IEAIAINS | NOSHOWe WINW LV 


UOWIS a\dwWIS sajes 


GREEN COIN MACHINE 
DISTRIBUTING, INC. 


Check with us for the cleanest equipment at the best prices. 
Hundreds of games are available from our route inventory. 
Free delivery on four or more east of the Mississipi. 


20) 
Kayo0H Ji 
||PQesoo 
sajqe| |00d 
Tommy 
Last Action 
Hero 
Tales From 
The Crypt 


0001-€SE-106 
|EOIUY99 | 


Mr. Exporter, we can fill your orders! 


Games Are Our Only Business. 
Why Take a Ghance? 


“Serving the Coin Machine Industry Over 35 Years; 
Distributing With an Operator’s Point of View” 


=z] 150 Jet Port Industrial Park 2560 Overton Crossing 3701 1-55 South 
Myrtle Beach, SC 29578 Memphis, TN 38127 Jackson, MS 39212 
(803) 626-1900 (901) 353-1000 (601) 371-1000 
Fax 448-9899 Fax 353-1155 Fax 371-1259 
Ask for Royce or Ed Ask for Jan Ask for Jay 


0001-€SE-106 
Royce 


£ 
© 
= 
7 


Arachnid 


PEACH STATE 
COIN MACHINE EXCHANGE 
1050 Boulevard S.E. 
Atlanta, GA 30312 
(404) 622-4401 
Fax 622-7972 
Ask for Riley 


Royce and Jan hope to see you at the ACME Show 
March 17-19 at the Rosemont Convention Center 
in Chicago and can be contacted at the Hotel Sofitel. 


Konami CHANCE | Rock-Ola Bromley —: 


Sales Rocket Cue Ball 
Run & Gun Rock 'n Bowl Cops 
i Tee'd Off 


Bubbler 
Lethal MEMPHIS 7 
WheelEmim| Robbers | Wipe Out 


EVERYDAY Enforcer {800-426-3786 Gala 
SAVINGS Rescue 911 | gig Bucks 


suobeig 8 | 98/€-92b-008 
suoabung 
J9\yB14 1991S 
Jadns 
CHANCE 


MYRTLE 
BEACH 
800-232-6467 


aguvV9 dOl NO 
SNOLLD3HYId 


Skeeballs 
Basketballs 
Roll Downs 
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Money Makers 
Consignment/Liquidation 


AUCTION 


Wed., March 30 e 10:00 AM 
"4TH AVENUE SOUTH" (Agriculture Bldg.) 
NASHVILLE, TN STATE FAIRGROUNDS 

Antique to New/Sold As Is, Where Is. 

Pinball Machines, Pool Tables, Jukeboxes, Arcade 
Vito [-TomCr-lunlerow- lace Maile (-t-mm C1) 1111, 0r-lale Va a-lale le) e-me) m-1 
Types Being Liquidated By Operators and Distributors 
For the Best Cash Bid -Silent Auction On Selected 
Equipment - (Write In Your Best Bid) 
Consignments Accepted Noon til 10 PM Tues., March 29 
Consignors Pay 10% with $10.00 Minimum & $100.00 
Maximum BB-1-10-$10.00 each $25.00 each for all above NS-$100.00 

SAME DAY SETTLEMENT! NO WAIT! 


Buyers Bring Your Sales Tax Number or Pay Sales Tax! 
Cash, Certified Funds or Good Check with Positive I.D. or Bank 
L.O.C. Made to Money Makers 


Organized by: Money Makers 


407 Gallatin Ave. - Nashville, TN 37206 - Local Phone 615-226-3826 
We buy, sell, trade money operated games, ndes, 
amusement and laundry mat equipment of all types 
Out of Town Call Toll Free 1-800-972-3222 
You'll Make Money Buying or Selling W/Money Makers 
Because You Set the Price 


Conducted By: Dean Real Estate & Auction Sales Co. 
Firm#716 Col. Waylan C. Dean, Auctioneer, Lic. #193 


BILL CHANGERS 
Prices Too Low To Print! 


1-800-338-7031 


MONTHLY 
SPECIALS! 


tijmun 
ee ee 


Rowe BC-3500 Standard SC-94T Hamilton VN-1 


WE SERVICE 
Rowe, Hamilton, Standard, 
Ardac, Mars, Dixie Narco 


COINTROL G: 


398 Commercial St., San Jose, CA 95112 


CHANGE 


Bally/Williams Pins 
Twilight Zone - Judge Dredd 
Indy Jones - Star Trek - Etc. 


Our Complete 
"Conversion 25" Kit 
Easily Installs by 
Anyone in 120 Seconds. 

(No Soldering Required) 
It can also be switched from one pin to another. 
“Conversion 25" Test Reports 


Show Revenue Increases 
From 50% to 200% 


Call 201-434-7263 


Acre 94 


Mark Your Calenders NOW!! 


Thursday, March 17th 
Friday, March 18th 
Saturday, March 19th 


Rosemont/O’Hare 


Exposition Center 
Rosemont, IL 


For more information, contact: 


William T. Glasgow, Inc. 
16066 South Park Ave. 
South Holland, IL 60473 


(708)333-9292 
Fax (708)333-4086 
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Frank "The Crank" Seninsky 
Ken Schwartz & Joe Camarota 


ALPHA OMEGA SALES, INC. 


SL Sutton Place, Edison, NJ 08817 





and token sales. 


Your independent source for all your 
coin-op needs. From individual equip- 
ment sales to full set-ups... 
Alpha Omega is your answer. 


Representing most manufacturers in 
equipment, money handling, tickets 





Consulting is also available. 


(908) 287-4990 


FINANCING AVAILABLE TO 
QUALIFIED CUSTOMERS 





Cisco Heat s/d (twin).... 
Cisco Heat s/d (deluxe) ..4995 


F-15s/d 

Fighter History 
Final Lap Ill u/r 
Full CourtFrenzy 
Gun Buster 

Hard Driving s/d 


FAX # (908) 287-3079 


SUPER SPECIALS 


Hard Yardage (ded.) ....2495 
Holosseum 

Lethal Enforcer 

Lucky & Wild s/d 5295 
Mortal Kombat (ded.) ...1995 
Moto Frenzy s/d (deluxe) .. 3795 
Moto Frenzy s/d (twin) ..2995 
NBA Jam (ded. ) 2995 


Exporters & Domestic Sales 


Neo Geo 2 pl 


Punisher (ded.)........ 


Space Lords 
Steel Gunner 
Steel Talons s/d 
Terminator Il (v) 
Virtua Racing s/d 





jeu 2090 


VIDEO GAMES 


Aero Fighter 
Air Carrier Wing 
Afterbruner (s/d) 
Beast Buster 
Bucky O'Hare 


Captain America (ded.) ....... 895 
Captain Commando (ded.) ...895 


Chase H/Q 


Cowboy's/Moo Mesa 
Desert Assault 
Dragon's Lair Il 
Final Fight 


G- Loc (u/r) 
GP Rider (u/r) 


Golden Axe II (ded) 
Grand Prix Star (s/d) 


Quiz and Dragons 
Race Drivin (s/d) 


Rad Mobile 


995 Relief Pitcher (ded) 

Rim Rockin’ (25") 

Road Riot (s/d ded.) .......... 5395 
Rowe BC 25 MC 


895 Rowe BC 35 


Skins (25") 
Space Ace 


Space Harrier (s/d) 
Spiderman (ded) 


Steel Gunner 


Guardians/Hood (ded) Strike Force 


Hang On-Ride On 
Hard Drivin (u/r) 
High Impact (kit) 
Hit the Ice (kit) 


In the Hunt 
Knights of Round 


Martial Champ. (ded) 


Neo Geo 4 pl/6pl 


Sunset Rider 
Super Chase 


Super High Impact 
Super Off Road 
Super System 


Title Fight 


Turtles II 


Seibu Soccer (25") 


St. Fighter II (ded) 
St. Fighter Il CE (ded) 


Turbo Outrun (mini) 


Addam's Family 
Creature/Black Lagoon .... 
Cue Ball Wizard 

Dracula 


Getaway 

Jurassic Park 
Lethal Weapon 
The Machine 
Rocky & Bullwinkle 
Star Wars 

Street Fighter I! 
Super Mario 

Surf N' Safari 


595 Twilight Zone 
World Tour 


AUXILIARY PRODUCTS 
Coin Counters/Sorters/Wrappers 


Coin Ace 


Operation Thunderbolt 
Outrun u/r 

Painted Lady 

Pit Fighter (ded) 


Lynde-Ordway 
Ticket Eaters 
Ticket Scales 


FEMGN GS Ole iscilesissaicisceuisiene 2995 


REDEMPTION/NOVELTIES 
Air Hockey 


Basketball-Smart-single ... 


Big Bertha 

Bozo Basketball 

Buddy Bear 

Cop Capers 

Cracky Crab 

Crane-Big Choice Single .... 
Crane Double 

Crane Triple Betson 
Fantasy Island 

Five in Lines-Skill Bingo 
Full Court Frenzy 
Kiddie Rides (New) 
Klondike Pusher 

Mad Dog McCree 27" 
Metal Stamper 
Powerhouse 
Quartermile 

Silver Dollar Saloon 
Silver Ski 


Skill Dozer 

Smart Candy Crane 
Super Chexx 

Super Pro Q'Back Jr 


Sweet Licks 
Treasure Island 
Tug of War 





ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 
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€ssp inc. 


“For all the Eastern European Countries" 
Hungary - Romania - Bulgaria - Poland - Prague 






















“For all the Middle-Eastern Countries" 
Kuwait - Dubai - Abu Dhabi - Bahrain - Egypt 
Oman - Saudi Arabi - Qatar 


Super Street Fighter Il $1295 » NBA Jam $1395 
Street Fighter C.E. $345 * Mortal Kombat $1195 
Fighters History $395 


And Much More Too Numerous to List !!! 


WE ARE MOTIVATED TO SELL! 


We can supply you with new and superb 
reconditioned video machines, gambling 
machines, simulators, pool tables, pinball 
machines, and lots more... 

PCB Used & New 
All kinds of spare parts..... 

Please contact our company of more than 20 

years of experience in you area 


FAX: 416-444-2137 


100 Rowena Dr. 
Suite #707 
@Gsp INC. Don Mills, Ontario 


Canada M3A-1P9 


COIN-IT BOX 


INCREASE COLLECTIONS, ELIMINATE DOWNTIME 
KEEP LOCATIONS HAPPY! 


CPU, Header, and Manual — We Pay Freight 
CALL LEE OR DENNY AT: 


= men 


1.2 QS TMGALT 5 al rs REEL GS, 2. > 
wari tr ESS, 
—— « 
| ” 
iT oa A 





















Z 
a 


The most versatile coin box on the market. 


® Kits available for all NSM wall mounts and 
Seeburg SCD 1 and 1A. Jukeboxes 


A necessity for all high volumes and distant 
locations 


* Easily adapted to any equipment that 
requires additional coin input 


®Solid steel construction with black splatter 
finish and white screen lettering 







® Front panel illumination with interchange- 
able coin mech 


The Original W-Industries (low maintenance) 
Machine with 5 programs included. 
Great income producer with the right location. 


® Large coin box capacity 
Standard size lock and key 
® Easy to install in field 


May be seen in Charleston, SC 
KEKEKKKKKKE 


Call: (803) 886-8822 


PLAY METER 232 MARCH 1994 








*Complete kit with instructions, mounting 
template, hardware, wire and connecters. 


® Dimensions 171/s" high 4° width, 7* depth. 


DESIGNED AND MANUFACTURED BY THE AMUSEMENT MANUFACTURING CO. 
STAMFORD, CONN. 203-329-3031 


The A OTTEST 


Bone Peet Awaclatle 


CHERRY DELUXE cto POOL LOT 
RONUS ROINTS AWARDED ON SCRIAND 





Different Models Avarlalble! 
e Key Switch To Pay On Your Command 
e Automatic Award Available With Your Choice Of Trigger 
(All Fruit, Blank Screen, 5 -7’s, etc.) 
¢ Optional Flashing Dome Light, Bells, Sirens, Chase Lights 


Alio Available .. 
Jackpot Award On Foxtronix & ElectroSport Pokers. 
Jackpot Pays On ANY Four Of A Kind - You Set Minimum Play. 


Made in Myrtle Beach, SC, USA 
by THE SERVICE DEPARTMENT 


803-448-7973 803-448-8086 Fax: 803-448-8284 
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* INTRODUCING THE "ECONOMY" oe 


kiddie ride 


SOUND BOARDS 


LINE OF POKERS AND 8-LINES! 


COMPLETE GAMES W/ DBA 
STARTING AT: 
8-LINES= $1195 
POKERS= $1295 
_8-Lines | 
Official Wing Distributor 
(w7)Skill Chance (w8) BonusChance 
(w10)Lucky Gold (w11)Lucky Star 
Lucky Bingo #Lucky Gir ¢Lucky 75 


Many Others Available 


Cherries ¢ Treasure Island “WORKS 
Bank Robbery + Double 8 IN 


elc... THE -DRAWER”* 
_POKERS_ 
#¢Kramer¢SMS +¢ 
+ Blitz +BTR+Wing + 


Xytek Adaptor Boards 
convert pokers to 8-lines 
in just seconds! 


PO BOX 518, 5033 INDUSTRIAL ROAD 
WALL, NJ 07719 


PHONE (908) 919-7878 FAX (908) 919-7880 
















Measures only 4" x 4"! 






LU) Realistic digitized music, not just musical tones 
LJ 1M (32 seconds) or 2M (64 seconds) EPROM 

U0, 1 or 2 fire-button (sound effects) support 

UL) Easy installation for new and used kiddie rides 







Eletech Electronics, Inc. 
16019 Kaplan Avenue, City of Industry, CA 91744 
TEL: (818) 333-6394 FAX: (818) 333-6494 





LOW COST. HIGH RETURN 3 ; 
DESK TOP COIN PHONES Redemption Ticket 
Receipt Problems? 


INSERT THIS SIDE DOWN > 


Valid For One Year 
From Date of Purchase 


This Debit VendaCard stores player cash value 
"Credits" and winning redemption "Points". 
Credits can be revalued by inserting additional 


eS ve Pees = ee cash. Points can be redeemed for prizes. 


VendaCard is a registered Trademark of Xh_ Dryden, NY USA 


BEST WHOLESALE PRICES IN THE U.S... 
WE WILL NOT BE UNDERSOLD! Want to solve the ticket eater or scale count- 
FORGET THE REST, CALL THE BEST! ing and receipt headache? The answer is 


issue Player Credit VendaCards. Ticket points 
G- TEL are encoded on the card magnetic stripe. 
OTT) Cola al-1e-Mere) aal-m of-ler a ilani-e- laren (ianiee-lel-]lance 
713-550-5592 increase their points to redeem prizes. 
Rent $65/mo. Contact David Swan, XCP Inc. 


Fax 713-550-1028 Amusement & Gaming Division, 708-752-4153 
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NEW 25" VIDEO GAMES 
Neo Geo 1-Slot 0.0.0... eee $1395.00 
NEO GOO 2-SIOE sisi cesstesesceseasszensce 1595.00 
Mortal Kombat ou... eee eee 1995.00 
NS FANE Dl ces scsacacincricenticces 2495.00 
DUDGR Se Wisccivacvcassavndavaercntumneneas 2095.00 
Mortal KOMBDAU sscisdiscscissssscccscssniers CALL 
Street Fighter Il CE... 1185.00 
Lethal ENMONCO? sisccsissiasctccevesetsacis 2550.00 
WONG FRAUY sssckesicessindercenntsnctavinas 2195.00 
REDEMPTION GAMES 

POD AOC cassveascstaareaetaetigiccnns 1495.00 
FUN OTY FID DO siiskdieicecnsceiatsidocend 3395.00 
Putting Challenge................ ce 2995.00 
SUD OR GIOK is, caveiivencesvauansereseeraxs 995.00 

OTHER 

1 Valley Darts 
6 Months New uu... eee $1500.00 
GAME PCBs 

Super SFIl w/graphics............... $1095.00 
SRG Be cxcotecsciacscerctnies icine 355.00 
FOTO PIGIMONS sicicicsncassndascenvsncsesesasens 395.00 
PAN OWN ccksspcsich sthavabaecacecesciemacsnesses 445.00 
> | (| Sean ee Een 495.00 
LUN GUID sccccisvsnitscesacencaetercuss CALL 
FIQULEL S FUSUONY svccsieccasisisscecanecceess 435.00 
Martial Champion.................ssse0e 550.00 
NB AIAN cxcschedawiieemisaie 1490.00 
WOO WES scsscsSiecccsiniesraezeastenentencts 485.00 
MOMMA ROMDALE sovssscssssssscdedsancnneess 1095.00 
WOrtal KOMIDAE TU isccsscsseserciocssnzuascsees CALL 
WV OIG GUY oiccschocensiesnataayeaavikeuss: 995.00 
Worl Rally FM sicsctsccisssesinrtevanens $1195.00 
Pea GGri Mt AGE sacsescccyenaedoctecvnitveaceaes 1345.00 
Power’ INSUNCE ......:00csss00rcessssseeness 550.00 

PARTS 
25" Monitors (Hitachi) ................ $325.00 
IV LOES OF 2D): icccscocecebasestacizines 300.00 
CONE EO ONS oss tiscicestatslrideueeinecness 80.00 
TIAN SIONIIENS ccs dsvinsesxecuecscsvecacnneaseese 10.95 
BUNONS pcacsxstesiy eneeananaaat 1.30 
DOW SUG KS ois cevestbenicanaucicvenatecneteceesac: 10.00 
Perfect 360 attachments ................. 19.00 

Bill changers $1,5,10,20 
w/$1300.00 capacity .......... 1800.00 

All prices subject to change 
and availability 
PLAY METER 


California Games, Inc. 


1235 E. Francis e Ontario, CA 91761 


(909) 930-5828 


GUARANTEED BEST MARKET PRICE!!! 


Fax: 909-629-4090 
909-930-5824 


NEO GEO SYSTEMS: 































The "CGITurbo" | 30 
Cabinet "7 
complete with: 

1 SHOWS ARNE scisssesssssecciavessnoucess $ 
* Heat treated melamine T=SIOUF Atal FUL 2 sizivssusscscscsdeveseoss 669.00 
wood Call for Today’s Combo Deal 
% 150WT Peter Chou power NEO GEO CARTRIDGES: 
supply Art Of PIGHUAG 2 isticssncrvacevenecesce $350.00 
Saitiaral SHOGOWI sisicccisseseseesceees: $275.00 
* Super Jamma System World Heros It ...sccccssccccessceseeenee 125,00 
% 25" Hitachi picture tube Fatal Fury Specials .........cccccssessee 215.00 
%* Angle iron reinforced joints fo uy ji secon ee rea 
ja COMMDAL sicsscccrccecsianserdeasexineeds 
%* Easy Slide out drawer Art of Fighting ...-cccccccscscsssesseee 100.00 
system SBIR wees ecarenvis pninsveceacouchacdantonens 
* Stainless steel marquis World Her0S.........csssescsecsssesseeeseees 
holder Game Conversions 
* 1 year parts and labor $50-$100 
* All front service Change your 19" game to 25" 
After youhave tried the other for only--$35.00 
cabinets, get areal cabinet! ee a i iene 
ape New & Used Pinballs 


Buy a CGI Turbo Today!! 
Sell--Service--Trade 


CALL US FOR 


Quantity 
Discount 
(909)930-5828 





Coming this Month: 
Turbo Cabinets in 









27', 33" &? 35" 


We will match or beat 
any advertised price 








Absolutely the 
FinestCabinet — 
inthe Industry!“ acer 
Call j 
ll for Cuanity (909)949-3499 
. miele da 
earest YOu. 
cece ias WE TAKE TRADE-INS, 
Very Best Oy 
Uinited States of 
nited States ot FINANCING 
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* Designed For Use On Most Pinball Games 


* Easy installation - All Hardware Included 


* $8.00 each per minimum order of 10 


* 100% Satisfaction Guaranteed! 























G.L. TECHNOLOGY, INC. 
1-800-346-5303 





we 
MasterCard.. VISA 
eae 


E LECTRO'TECH 
Toll Free 


800-678-7393 
505-298-3536 
Save Money! 







Why buy new? 






Switching Power Supply Repair 
$12.00* Includes 
7 Month Warranty 
Quality Workmanship 
Fast Turnaround 



















—-_—————_+ 


VL 











1624 Eubank NE 
Albuquerque, NM 
87112 
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WHOLESALE SLOTS 


BALLY E-Series 
$495 & up 
Empty Slot Cabinets $50 







BALLY V-2000, 
E-5000 & Classic 
Electro-mechanical 












Sortomat Casino 
coin counter and 
sorter 

Top of the Line! $695 






PARTS & GLASS 
for most Bally, 
Summit, IGT, 
outers 
Universal and 
Williams 


EAST COAST COIN-OP 
106 W. Jefferson St. 
Falls Church, VA 22046 


103-534-4208 


All sales to legal buyers only 











AMERICAN 
MEMORABILIA 


Aircraft, Harleys, 
Corvettes & Cadillacs 


se Call Toll Free 
Y) 1-800-444-6854 
(916) 678-5189 
Fax: (916) 678-1313 


YIDE0 CONNECTION 


MARCH 1994 















M & P AMUSEMENT 


(Phil) Se Habla Espafol (Terry) 
658 West Market St. - York, PA 17405 (Mike) 
(717)848-1846 Fax (717)854-6801 
$100.00 prepays freight on any video game in continental United States 
Super Specials Neo Geo nee MOUSIN ALOU .......ssssccsssscsseessseessssees 995 
After Burner S/d .......sssscscssssesesesseees 3500 | 3 Count Bout ...........ccsccscsssssscsssessseseeeees agli Sete ces cies et ate es 
Big Choice Single Crane ...........00.. B95 | Art Of Fighting .........csssssssssssssssssssssssseee 50 POO! Shark .sccccscsssssssssssssssecessssssssssssees 1250 
Bullwinkle Pin ..........sssssssssssssseseneees 1695 | Burning Fight .........c.csccsscsssscssssssssssessees 30 | Roller Games ......ccccssecssesssssssssseseseceeees 995 
CAPCOM BOWL .....scrssssscsssseeecnnseersenssees 989) CYDGIUD sncccncaiiaenimiseinncen 20 1 Vaal srciciencigmeninmncnscreanmuanes 895 
Coin Scan Coin Counter............00 BOS FE begtat WAIN sosssscisssiesstncssssesesscsvosasessioceetnns 40 | Terminator Pim.............ssssscsssssesseseees 1895 
Dump The Ump WARK. .............000 2495 | Fatal FUrY ...ccsccssscssccssscssccssccssecssecseesseesuse 40 | The SIMPSONS .............cscssescesesenseees 895 
R15 Sid Saeicsecicintieciemmenatann 2495 | Magician Land ccccccccccsssssssssssssssecsssssesee 29 | TRUCK Stop .....cscssssssssssssssssssnseneeneenes 1250 
Fimal Lap | SIC -.sssssssseeseeeeeeseseeccenee OOF 8 MANN 16 isitienaickenianthiieaannues Tg (Reber dO laa alta REE Re 
: WWHIGKE ZONG  svssiccicccccscstsdevascsncontensoes 2395 
Final Lap Il SIC wessscsessesneesneeneeneeneennes 5995 SOT NY si sissdssccscvescssesieccssivevancnsdensececsnnne 20 FP WII WIIS ooeeececceccccccccccecccccccccccececcecces 1295 
ig Rete essevevevenvareveseqneenenensasense ee Super Baseball ............ccscssscssssssseeseees 20 
ac alc SUDST SPY siicsssssnccesnesenscianssascesvviccncanssnns 0 . 
Galaxy FOrCE SI ......sscssssssssssssssseees 4995 1} Top Player Golf secsssscsssssssssssssssssscessessee 30 Videos For Sale 
G.P. RIEL -..ssseeeeeeeessnsssereeeeecennnsssenen 4995 World HeL0 cesccccccscsssssccsssssssssssssssseeceeceees 30 | 720 Degrees .......cssssssssccsssssssssssseeesesesen 395 
Hoop Shot Basketball...............0++. 1295 After BUrMer UIE ....sssscsscesccsessssssessseees 695 
JUMBO Crane ......ssccossssesseeeennsseeeeeeeen 895 Wanted NOG a tcsa oes cca iain 395 
Jurassic Park Pin : ew secesscenscucss np Beast Busters ¢ Gottlieb Pinballs PATO BORG esi cesescsvccncccnccnadecacdescisscaveoes 395 
Knock Downs (like New)............. : ; : Ve 7 [1 | | Goeaenennt eee Sen nie nee err 395 
Lethal Enforcer .............ccssssssssseeees 2595 Ras Deiat eatoey d Beast Busters. ..............:sscccccccsessssseees 1295 
Mortal Kombat ....cc.cscssscssssscsoseecsssess 2195 gen ee ee ira PRIN ccteseicssasacstsisidiccheecsictdecocnises 1395 
Moto Frenzy sid 2 pl ec.ccssssssssssssseee 4495 Lazer Ghost Tin Can Alley Blasterold .....ccssssccccssssscccssssscccsseeessessscees 395 
NBA JAM (dedicated) ..............000 2795 Super Hang On s/d Championship Sprint ...............:0:00.. 395 
Rad Mobile S/d .........cccccccccccccocccoccoee 5495 . . - CASO FA iiss cvsssisdicisannsssnndieccscacninduceiene 1295 
Rowe MC-25 Changet............... 4250 Avaonssiairtgy since aire ag lac raceee tea ae = 
scetsiesnsnahueneteonssnlanseaseceuise | | ar ae 
rite paciae e aar he Cracky Crab (Like NeW) ccc 4195 | Final Fight... 395 
pit ie Dump the Ump WAKE. ........sssssssse 2495 | Gate Of DOOM o.......ccccccccecesecececececececeeees 395 
Skee Ball 10" Model H .................... 2195 | cin To Wi 6995 
Skee Ball 13' Model H 1795 R oO I .cececccccccssscceccccscnsscssscsssescees Golden Axe PTItTTIItiiiitiiiiiitiiii iii iii iii tt 395 
eee ene Hoop Shot Basketball ............csse 1295 | Hang OM wsccssscssscsssssssssssssessesssseesseeeseeeees 650 
Skee Ball Model H Green ............... 995 KMOCK DOW ssccscesssciscccssnccsccascssinsscenss 2500 Heavywieght Champ 550 
Sonic Blast Man (Like new) ........ 5250 | Lotto Fun wWhoppet......c.cccccsssssssseeees 395 | High Umpac .esscscccscssssescsccsssssesssssseeeren 495 
Steel Talons S/d .........cccsccssscecsessees 3995 | New York New York ........cccsscssssees 3500 AWS ek 395 
Street Fighter C/E Kit................... 395 | Penny Falls 12 player............... 41595 nay — issscsdbasancbaiicataeeuvuensteaaseessesanseaeun ig 
Street Fighter Turbo Kit ..............0.. 395 | SMS Poker Roll ..............sscscssessssesenes 1295 Lightning Fighter ie gt ey i 395 
Terminator Gun cececececccceccccoceccocececee 1995 | Twister Skee Ball .............ssssssssseeses 595 oid: Kombat. 
OFal KROME scvisiccssssccctssiccscccccsscssees 2195 
Thunderblade S/d ..........sssssssssseees 4200 |) SYAERY OBOE AIRE NOY eet iia Operation Wolf .......c.cccccccscccscccsessesesees 495 
Twilight Zone PIM ..........sccssseseesssees 2395 . UE RUG hescasiasstrctnsestsssnscsectaessteivsiccoriys 1395 
Ad Pinbane For —e PODER BOY. csscissiccicsiccsssussassisccdenstnesinetenite 395 
. AMS TAMMY ...crescrrccersserssrsesserseenes Pole Position Il ...............sccssscsssesssesseeees 495 
Dedicated PC Board | Big Gum....c cesses 605 l bower DA... 4395 
with used accessories Black Knight 2000..........cssssssssssssesssnes 995 | Roadblasters ...ccsscscccccssssscssssssssessesseseess 495 
All Am. Footballl .....sssssssssssssssssssssssseee SO ee eer eee, USUI OD sirens ecriiseairidesanialndtue 395 
PUTOP BORG ccsncschecsccssstcsiississssecssvssrsneve 100 Check Point ye oper cen 1395 SRY SOAP scssascaccsacsuniicsnnisnavinnservsioniseaavas 395 
Capt. America ............cccssssssccsssssscseees 175 Bamieh ene 595 Speed BUGGY .......ccccccsssscccccsssscscccsssssees 395 
1p) | 01 | a | 9! {Bene 100 Creature LAGOON cccccssssssssssssssseeeee. 2195 SCUNFUNNETS SIC ..........cccsecescesscesseeees 1200 
Sl DOO weccicccsiasessistccsseiassesatstensnicsnsssscnents 195 Fp DUS voceccocecccccccecccceccccecccceseccesesceses 1350 | SUPEF Contra .......scssssscssssssssssesenesesens 395 
Magic SWOIG .......scsccsscssesscsssessesseeseess 295 FT Earth shaker cccccccccccccccccoccccececcocecceceeee 1350 | Super Off Road wiTrack Pack .......... 995 
Quarterback .........cccccceccssssssssssnsseseesees 100 | Eight Ball Champ ........ccsscsccssccssscsseonee 495 | Super Sprint ..........essssssssssessessseesers 495 
FRI FROGK, sestascccscesicasscscsesscsunvivcssccssssiecs 125 FE lVir ...ccccccccccccccoccocccceccccccsscccccoesecccceeee 1450 | Thunder Blade ur ................ccccsseseeeeees 495 
DUMPS ONG svcsssesssaciiscececscsinccascccwscecssssvs gL UT 229” Ca avo oO 595 | Thunder Blade Sl ou... ceeeeeeee 1200 
Super Street Fighter.................... PES 0) FRO asssecstcsisacdskcesnenssixeaascinsiavescoonniaucsoces C050 TOK ccaaiintcciiininniinnannuunan 395 
Team Quarterback ...............cccccsesees TOO 0 FIST TMOG icaieievetavcsscccrccsencececossestacctzes TESS. F TOOBIN sevscscccscscsccsssasessssssasiccissssccsascosarcecs 395 
WAG RUNGE sccsiccisvanscssccccsccevasesssnsenbecere 795 | Game ShOW uuu... ccsssssccssssscsssessees 1095 | UN Squadron q...........sccsccsssscssssssssesceees 395 
WOT T cccecsccscessnsdscccaccosssstedcoccateessosnssntsens 100 fF Judge Dredd ..............s:cccccssssssscccsssees ZOOS -F US CLASSIS vvsisssssctsscsstesanvestecccssvanssecieteces 395 
W.W.F. Superstar ...........cssscccsssscceees a JUTASSIC PACK sesccscsscscnserssssssessecscavoses BI00 T VOUNGCY Ball csisicesccussnscspssensssncccisccicseisscnsecs 395 
WOrld SOMOS vccisscsscsssccssssscssscsscssesascssese Lethal Weapon ..........ssccsssscssssssssssees 1795 | WWE Superstars ...........sccccsscsseeesees 395 


(71 7)848- 1846 FAX (717)854-6801 
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BELITA II 


PORTABLE 
COIN COUNTER 3... 


Electric or 
Manual 220 V. 
or110V 


e Automatic stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

e Counts up to 1500 coins per minute 

e Counts all sizes coins or tokens 

e Long lasting—requires very little 
maintenance 

¢ Bagholder included 

e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 


1 Fulton Ave. ¢ Hempstead, NY 11550 
Tel.: (616) 292-2670 
Fax: (516) 486-0957 


10) \'h 


LASER DISC 
PLAYERS 





Model # LDP 1450 


e Commercial Grade 
e 400 in Stock 

e Brand New 

e Never Opened 


ZOBER INDUSTRIES, 


Coventry & Magnolia Ave. 
Croydon, PA 19021 


Phone (215) 788-5523 


Fax (215) 788-2618 


All orders C.0.D 
F.O.B. Croydon, PA 
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NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ¢ Lightweight * Durable 
Weatherproof * American made replacement parts 
Universal base for all rides * High-security coinbox 

Heat-treated strips for construction 








Eighteen Wheeler 


Individually molded tires add 
realism to this ride, which seats two 
children. It fits on a universal base, 
has high-security coinbox and post, 
and heat treated strips for 
consturction. The ride is also 
available in a Wal-Mart version. 
Replacement parts are universal 
American-made. 





Wal-Mart Truck 


Your Wal-Mart managers will love 
to have this truck welcomin 
customers to their stores. Children 
will love to imagine they are 
"trucking" favorite toys to their local 
Wal-Mart store. It’s available only to 
authorized Wal-Mart vendors. 


Tug Boat 


The foghorn’s roar will summon 
young riders to a magical voyage in 
the company’s newest piece. As 
with other Dudley rides, it fits on a 
universal base and has a high- 
security coinbox and post. 





Kiddie Karousel 


This 42", three-horse ride has an all- 
new look and increased safety. It 
still features the high-security 
coinbox and post, along with solid- 
state sound and mechanics. Avail- 
able in several combinations of 
primary colors or custom pastel 
shades. 





Kiddie Amusements 


P. O. Box 939 - Florence, MS 39073 


601-845-7501 
800-647-6460 
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DIMENSIONES DIMENSIONS 
Ajo | ANCHO Toe 
MONITOR BASE 109,5 cm} 74,5 cm Tino. 6 4A? 30 66 


CONSOLA | Fax 442 04 73 
TOTALES 104,5cm| 246 cm PICMAHE SA. SPAIN 








15/32" x 2" MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 
GAMES — IMMEDIATE SHIPPING 


STOCK TICKET PRICES - 20,000/BOX 


Tickets can also WE HAVE THEM! 
be CUSTOM-PRINTED TER” 

A 
to your specifications. fle CKET Spreader 


. ond 
Call for details. * a shred 13 This: Per sec 
oun 


C 


ORDER DEPARTMENT 1-800-829-0829 


P.O. BOX 547 

SHAMOKIN, PA 17872 
Information 1-717-672-2900 
Int'l. Fax 1-717-672-2999 


TICKET CO toi Free Fax 1-800-829-0888 


MHL/Public Pay 
Phone Inc. 


presents 


The ONLY new ‘hegead 
programmable desktop 
payphone 


¢ New black style w/metal 
Faceplate & Lanyard 

¢ Keypad programmable 

* Accepts nickles, dimes and 
quarters 

* Local and long distance 
calling 

¢ Earn extra income 
from 1+ and 0+ calling 


Call Now 
1-800-326-3605 


Distributors wanted 
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Southeast Game Brokers, Inc. 
5606 W. Crenshaw St., Tampa, Florida 33634 


800-329-GAME rax 813-888-7452 














SPECIAL VERSION for MKIl and NBA Jam.......... $12.95 each 
You can't afford not to have this hasp protecting your top games. 
THIS IS THE ORIGINAL. 






BEWARE OF CHEAP IMITATIONS THAT DON'T WORK!!! 
We invented this hasp out of necessity after becoming frustrated with hasps 
that did not work. $5.00 watches do not work and neither do $5.00 hasps! 
e Simple and Quick to Install, Inexpensive . Attractive, And...IT WORKS!!! 
(Same day shipping FOB: Tampa, Florida) 
100% Satisfaction or Your Money Will Be Refunded. 


VIDEO GAMES PINBALLS 


PGCAIMNS AMV ssccideciecsiissesersccviscsvens $2195 
Creature from Black Lagoon ............ $2145 
Cue alll WIZANG sss ssnicscsvesosecessnusssactsses $1845 

















PBT FIQUBL. oa sccvsssvescosssadeonsnesrviossencies $795 
Captain AMe@rica ........cescesessessessesseesees $895 
Fighters History 25" ........sscssssssssssee $2195 
PMG MIN sacevcssied cds ceteucdtvzsecesiunaessinaics $595 
FANG DUI MA GIG is ccosiicscstvanciicsousasoescens $3595 
High IMpact22 DW .ssccscsssesssescsssoscessesen $395 
Lethal Enforcer ........ssscsssssssssessesees $2495 
NBA Jam 4 ply/25" monitor ............ $2495 
PIRPIONGU sss acters icandnuteinaan $595 
Pole Position Il o......cccessessessessesseseseen $595 
Street Fighter ll ........s.csscsessssssssssssessees $895 
Street Fighter llC. E. Turbo ............ $1445 
Steel GUANET .....csscsscssssesssssesssseeseneees $1895 











WOO ZONE as ccsesostscsesisercsnercacorivic: $2495 
White Water oo... ececcceeseseeees $2245 









Super Street Fighter ll .........sscsssssess $2495 BOARDS&HEADERS 

TGR GON sci ciicasicscsstehccacectein $2295 Fighters History (complete kit) ............ $595 
Time Killers 25" sssiccpieieeees coc $2195 NinjaGaiden(complete kit) ................. $65 
WONG YON cseicsscssessssctsnssssdedasenccescncavenis $395 | ShadowDancer(complete kit) ............. $65 
WWF Superstars .........cccscscsseseseseesees $395 Track'n' Field (complete kit: ................. $35 
WICSIOIOS! sincere tec icutaRaes $995 Victory Road(complete kit) ..........ssss0000 $35 








REDEMPTION 


BIS BONNE: ccccgsctsictacesstssivseasiatsascrenss $2445 
Little Pro (Bromley) 0... $795 





MISCELLANEOUS 
Rowe BC2-RC ($1.00 & $5.00) 
changers, NEW in the box......... $995 






GIVE US A TRY. WE HAVE WHAT WE ADVERTISE AND 
CAN SHIP IMMEDIATELY. 


In our 14th year of business proudly serving the coin-operated 


amusement and vending industry 
‘lf it takes a coin to play, we have it." 


240 MARCH 1994 









Come and Join Us This Year And Make 
This The Best Show Ever. 
Our Booth Number Will Be #147 





USED EQUIPMENT 
CallTollFree: 1-800-456-6882 Starting at 


Cm. PUSHORS: isicciccciecepevictosctescesessinoess 1095.00 

GAMES OF TENNESSEE Darts ‘cus viwiusuedasdcseidivdunesht seusvdecadeuseasns 1195.00 
1220 West Jackson St. Shelbyville, TN 37160 WV AGES aie ssnciwindacsiedesteraniavcccveseseuescusnaave 795.00 
POGI 2 ADICG -ae.ccesepesiessesneresneoesaesouens 1495.00 

Ph. (615) 684-0100 Fax: 615-685-0144 GTI Poker occcssssssssssssssssssssssscesesseeees 1095.00 


Cigaretio Machines iiiccccsccccccccssvcsevess 595.00 
Quality First and Always! Bowe: Cle siascrceaiss eetaraeacnecann: CALL 
Call for Free Brochure 


Our Service Department Has 


VISA Ss Proven Time and Time Again 
aa cal To be the Best in the Industry! 
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At 


eae 
LPS LTR 


=< 
\ 
x» 


SEE A-1’S NEW 
1994 RED 
CATALOG! 


A-1 PRODUCTS 
Phone TOLL FREE: 1-800-849-7763 
OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 
Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 


All smart operators and distributors 
meet at Booth 934. 
“Someday you'll need us!" 








Uf yf 7% ‘ YY 
7 Vass vit h All Your Nec 1 


5 5 
WCE: 
Viti Upbduiitts 


Prestige Poker Cabinet 


$ %. 
Yb 


Complete With 19" Monitor $995. 


Aero Fighter 495. 
Art of Fighting IT Call 
Golden Axe IIT 695. 
Mortal Kombat Kit 11985. 
NBA Jam 1695. 
NBA Jam II Call 
Neo Geo 1 Slot pcb 495. 
Neo Geo 1 Slot Kit 595. 
Neo Geo 1 Slot Kit W/Samurai 895. 
Neo Geo 2 Slot Kit 750. 
Raiden II 1395. 
Run -n- Gun Call 
Samurai Showdown 300. 
Street Fighter IT Kit 300. 
Street Fighter [I CE Kit 495. 
Sunset Rider Kit 595. 
Super Street Fighter II Kit 1295. 
Time Killers Kit 495. 
Virtua Fighter Game 5895. 
Violent Storm 795. 
World Rally 1495. 
X-Men Kit 495. 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 


Call For Complete Inventory Listings 


1(300)456-7277 


International & Domestic Fax Line: 
(313)542-5452 










Quality 






Contact Bart Posey 


Triangle Enterprises 


#4 North Main Street 
Springfield, TN 37172 


1-800-554-4488 


GS o™E™ FAX 615-384-5450 


WE HAVE THE BEST BUILT, 
MOST RELIABLE MACHINES 
ON THE MARKET TODAY! 


We would like to thank all of 


AE aU ag our customers for a — 
Complete games start at $1,100 each! Jar ingsto\ 


our great savings to you and 
all our new customers! 


YOU CALL <= 
MP WE'LL HAUL! 


Service Price 






















Includes: 19" Wells Gardner monitor, HSU-300 bill acceptor, 
New 150 watt computer power supply, Top or front coin entry. 











Cabinets are all Precision Cut, Screwed, Doweled from 
3/4" wood with Plywood Bottoms. We will 
customize to your specifications on all games. 











All games come in 19" uprights, 13" Mini, 13" & 
9" counter top with stackers 







18 month advance replacement warranty on all parts, 
no questions asked! 


We have the best 






Ge nee Ronen eee ee Texas game on — 
‘ ° the market at this time. 
: Call Us For ; es 

, Pricing On : oo aged 
: Used : 

: Equipment : (a 





Buying & Selling Used Sciinrnandti 





We will beat any prices you have been quoted. So call the rest, then call the best, 
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MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 





Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, poor 
regulation, jail bars, vertical shrinking, etc. 
Call for free technical help with your moni- 
tor problems. All kits come with instruc- 
tions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 19" 
color monitor. 17 parts. $7.95 ea. Wico 
#36-0243 

Kit #102: For Electrohome GO7-FBO 13" 
color monitor. 16 parts. $7.95 ea. 

Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Kit #204: For Wells Gardner 13", 19", 25° 
K7000 Series Color Monitor. 15 parts. $6.95 
ea. Wico #36-0249 

Kit #206: For Wells Gardener 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 30 
parts. $14.95 ea. 

Kit #301: For Nintendo Sanyo 19" color 
monitor. 15 parts. $6.95 ea. Wixo #36- 
0245 

Kit #401: for Atari Disco 19" color moni- 
tor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 

Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 parts. 
$4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 













































Electrohome GO7CBO Replacement 
Chassis (NEW) .icccccccssscsscscssscsssscse $94.95 
Electrohome 19" Flyback 
4S) ES 2 Ra a 
2S8C3039...$1.39 2SD1138.....1.22 
29D1398....3.59 STR381...:.;:. 7.97 
ZINST bh siskiccs 1.95: -SIR3SI2S....;. 6.26 
ZN37 92.00% 1.95 $TR30130.....5.29 


ZANEN ELECTRONICS 















806-793-6337 
FAX 806-793-9136 
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Birmingham Vending 


Your One Stop Shop For Coin-Op 
New Kit Specials 








Run and Gun 4 pl. kit................... Call 
(Convert your Spacelords or Slam Master) 
Super Street Fighter .............. Special 
SSUIVIV Al FINS ooecincesnwicacticctcarerabzcns Call 
FIQKTSS S FUISIONY sssciciss coxesvansancensexe Call 
Atari Knuckle Bash ..................6 $295 
Bowl-O-Rama Update ................. $49 
Namco Knuckle Head ................ $395 
OW a cloctsccstwcdinnuedacoidastegers $195 
Valley Ernie Kits ................... $50/$85 
WIVSHC VVOITIONS ecciencvctdavovsawenseaters Call 
GIG Of DOOM csivcesorccssesaecictavicess $99 
Cadillacs and Dinosaur ................ Call 
SPECIAL OF THE MONTH 


Superstar Pitboss update 
(15 games) $129 
Superstar 30 update 
(30 games) $395 
NINTENDO PlayChoice Kits 








Your Choice $59.99 
*NEW ITEM* 

Smart Candy Crane - In Stock 
PARTS SPECIAL 
Speakers.....CALL 
USED JUKEBOXES 
Rock-Ola 490-2 oo... cee cececeeceeees Call 
CD 100 Fully Updated ................. Call 
CD TOO PR crcuncastvasuinindadsstaneatievuvess Call 
Fae varacnacsctinbacavetucdeanteneunicsaaeies Call 
Oe sek Gacen wadeueeescusaseccecasenececandeess Call 
FF scutes ence enduesdudcemesieaeaeee Call 
ee eae saecea stew seecebenamesinacctonees Call 
Fe I wevichnalicnadcuau'caudhsaiueavecectsicbonscan’e Call 
He iecwtoadeccetatwcensdenecsaanceddecsascnauts Call 
PRS waited cada aidadedecnenttuuiuaietencde. Call 
FR-92 COMI 0 esiinsscinsiuincssctcaxsoecueans Call 
I oes lucite cue iseuseeniusstetiesdAdeaxes Call 
FS GOMMG siciscissecciadeccncdewecaceses Call 
Other Models Arriving Daily 
New Image Touch Screen Countertop. .... Call 
Merit Super Touch 30 Countertop ......0+ Call 
Merit Scorpion Stinger Darts ....cccsscocesees Call 
Best New Game “Virtua Fighting” .......... Call 
Super Special “Ridge Racer™ ...cccccssessssees Call 


We Are The Exclusive 
Rowe Distributor in 


Florida and Alabama 


Birmingham 








Established 1931 


General Office 
540 Second Ave. N. @ Birmingham, AL 35204 


(205) 324-7526 @ SE-800-238-8363 





WVONIG: TIGUY svar udersassiueatdesecaicagvetaras Call 
AliOA: SYNGOMNG ss cissssiscacececssconsacens $99 
One SIGt NEO GEO a sssivicecsseccscatans Call 
QUIZ & DIAGN ass ceceesscsiecstervieseiees $295 
PIGIGOND Fl sascucas excesasacescatieasccctwmen cist Call 
Metamorphic Force................06. $495 
FISUGM TRANGOD cs sscincsecsiestessacsanneis $99 
NY F scecieducunisincntiainsacpemitnereaes $195 
TING PONISAG? csscdareccsvactensanGrvncucees Call 
PAV AX cacsusccussPetpanitevevconeensdmenewsceies $99 
NEO-GEO CABARET 
2 Slot $1300 

Neo-Geo 4-Slot Ded. w/4 game ......... $1895 
Neo-Geo 2-Slot cabaret w/2 games....$1425 

With no Games ............cccccceseceseeeees $1300 


FATAL FURY SPECIAL 


SNK Software 'n Hardware 
All Software Available 
World Heroes II 
Samurai Showdown 
Fatal Fury Special 
Art of Fighting Il 
1 slot available 





NEW & USED PINBALLS 
Tales of the Crypt (NEW)............. Call 
Rocky 'N Bullwinkle...................... Call 
TOG Of (NEW) sccsccsceccscsecccwsts voce Call 
WVIDGS QUE CINEW) siasssascccscsscecéadacees Call 
LISOR VV AN srecsccedierencetsnertaeieiedaenne 495 
TRO SWNDSONG a. scisccsccsccisacscsvenece 1095 
WHO: NISCINING: siicaesasnsvspaxtiteterdesaxts 695 
NOMDCGO AUlOY csescavenssiccsecieciasiencscs 595 
F FAW DOW <ccacsuasccaacanccsecavesteieipssarecast 695 
FAIy PUM cco dea isecesteerswctstncaee 495 
CRECKDOING: scasesesciesaciatessecstesesbens 1295 
The Game Show................0ecceeeees 895 
AURA sie caste So cosdecncdacenmeeyeennes 1795 
Wine Out (NEW) .cccccscecsssececccscccese Call 
Cue Bal WIZAIG occicciciciseccccsncssccs 2095 
POVIMUNGUOR AU vs cscccsssouscensecnenateusdos 1975 
PAUIVIO RNG aaciccivseveresteuscessewssoueazen, 1745 
Back to the Future ..................... 1095 
Last Action Hero (NEW)............... Call 
GlaGialors (NEW) ssicccccsssscsoeccenssss Call 
PIOOM sksss \sassvatsedselaneecapnetetessesddens 1795 
Teenage Mutant Ninja Turtles .... 1100 
FOO SINGING scbec cs cnsceevesieceuatedesiens 1000 


Vending Co. 


Florida Division 
4542 L.B. Mcleod Rd. @ Onando, FL 32811 
(407) 425-1505 @ FL-800-330-1233 


National Toll Free 800-288-7635 @ Fax (205)322-6639 


244 


MARCH 1994 


Wholesale Games, INC. 


519 Madison St. Shelbyville, TN 37160 
1-800-526-4723 or 615-684-2209 
Complete manufacturer of 8-Lines & Pokers 


We will build your 
game to meet your 


specifications. 
Complete line of: ° ° 
Boards Give us the opportunity Complete line of: 
Kits to work for you. Used Pool Tables 
Bill Acceptors Used Jukeboxes, 
and any We buy, sell or trade and 
miscellaneous part for VV 7—EVV71| Mate) ama) = Used Pinball Machines 


any 8-Line or Poker 


WTate(s mye) (a) 


Call Brian, Troy, 
ro) a B= by r= 


We sell new Rowe Boxes, new Valley and Dynamo 

If you are tired of being put 

off... give us a try. We can 

usually ship within 5 days to 

the following states: 
Kentucky, Illinois, Indiana, Wiscon- 
sin, North Carolina, South Carolina, 
Georgia, Ohio, Michigan plus others. 
Call for Details 





Used Equipment 
Rowe R-92 
NSM Concert 
NSM Galaxy 45 
Wurlitzer New York CD 
National Cig. Machines 
Rowe R 93 Combos 
Grayhound Casino 5 in 1 
IGT Draw 80 
GTI Pokers 





SMS Draw 80 w/ Mars 
Valley Pool Tables 
New Klondike Pusher 


Try our Service Department. 
We have ROTI IIS I SOK I AK TAS SOK SISK II He 
This is only a partial list of our 


used equipment! Please Call 


3 Qualified Technicians 
available at all times 
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kok KK mK KKK KKK KKK KKK KKK KKK KK KKK KK 
* z= * 
; Universal SLOTS : 
* 


2000, 900 Bally All Machines Sold, 
M Slots IGT Shopped & Shipped 
Pokers IGT Anywhere Legal 


Plush Bags 


Nylon Bag 
w/draw string 


30 x 40 -- $3.95 to $4.95 
24 x 36 -- $3.25 to $4.30 
22 x 27 -- $3.00 to $4.05 


Lucky 8-Liners $695.00 w/Cabinet 


Allstate Electronics 
795 Coronis Way * Green Bay, WI 54304 


414-336-8288 * FAX 414-336-1095 
EXPORT & U.S. SALES 


Ko KKK KKK KK KKK KKK KKK 


(803) 494-3333 


* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 
* 


+ + + + + + > > HF > OE HO OH OF 





PARTS - SERVICE 
Bio-Rhythm Sales 


2820-A Honolulu Avenue Box-385 
Verdugo City, CA91046 


(818) 249-2077 
FAX 818-249-6620 


SEE YOU AT 


ACME 
March 17-19, 1994 


Rosemont Convention Center 
Rosemont, Illinois 


For More Information, Call: 
W.T. Glasgow, INc. 


(708) 355-9292 








SA-20 PROGRAMER 








C&P DISTRIBUTING | 
TEL: 219-256-1138 | 
FAX: 219-256-1144 td 
ay — me a Ge ee eee eee ee q 
=*. aa 
| PLAYFAIR =a mec | 
: = abinet 22° long x27” wide 
| SHUFFLEBOARD__. + | 
: a Ce 
RGB to NTSC > FEATURES: 
Encoder P.C. | Shuffleboards _ +S pe Pig 
For Large Screen Conversions or . Po siicropiosuete Commclied 
antler : oo TV Monitors | J and making *Alsoaaie: 10 anes j 
Manufactured for Video Game Use : money!!! Control Availabl i 
Buy Direct From the Manufacturer & Save } apicnaiecen ped maraaete 
gas Amusement Systems Corp. = | 
: 7 mm) 1 © PLAYFAIR® SHUFFLEBOARD CO., INC. ME Biottion Raed 
Tel: 407-834-8994 i FAX: 219-747-0470 1-800-541-3743 eee 
Fax: 407-834-8301 De 219 747-7288 
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- New. 





CIRCUIT BOARD _ .-5uy. 
hy ALES - Sell. 


- Used. 335 Hill Ave. - Nashville, TN 37210 - Trade. 


- CALL - 1 (800) 535-8981 - TOLL FREE - 
Phone: (615) 256-7748 - FAX: 615-256-7523 
COME AND SEE US AT OUR ACME SHOW BOOTH #831 IN CHICAGO 


Kk KK *K ACME SHOW SPECIALS!!! k KK *K 
NEW LUCKY 8 LINES NEW 19" SMS 














































W/HSV-300 DRAW 80 BOOST your profits with 
all new 8-lines 
Coe rccccccccccccvccscoeees W/ HSV-300 Single 
jastaudiedetecdeseseseeees 1950.00 Progressive 
COC Coo oeoeeeooeroes NEW 8-LINES U ni ts 
CALL CALL CALL W/HSV-300 : 
A TICKET DISPENSER Call for Prices !! 
Printers & Interface $1395.00 Super Max Poker 
Kits Available w/ ticket dispenser 
For Most Programs NEW 19" GAMES Win points kept separately 
Big Tab Games W/HSV-300 NOW AVAILABLE 
w/printer RIVIERA HI-SCORE 
Now Available 





















BUPSE D7 IGG ssi cssicicsicvesescasesess : 
Dual Happy Jacky Kits.............. 395.00 
LUCKY Girl BAC oes ccscccccsoscsssssscscs 


New Lucky 8-Line Kit.................. Starting from 250.00 
Used Lucky 8-Line Boards ........... Starting from 125.00 
All New Magical Tonic ..............cccccccccccccccccccceecs 775.00 
Foxtronic Printer-Adaptor CPU ............ccccccccees 500.00 
USC FORGPORIC PCBG oisiscvscicscedevessssescssssavecneesens 300.00 
New HSV-400 w/Stacker ............cccccccsccccccccccccecs 329.00 
BEOCEIE FRIVICEA TRIE oicsis vascssnsceccscccavenedasiseccvnvecsesecs 950.00 
TS DOT AW BO TRIG cvccissansecdcsssascacccicsvccossvcveceens 












SOSCSCCSSSESECSESEECSCESEOSCECESEOE 


Treasure Island Kit .............scs00. 495.00 
SOMY LING BAC ooccssivecscssscccsdesccsde 400.00 
Dual 8-Line/Poker Kit .............. 425.00 
Ticket Dispenser ..............cccccccccees 325 


* Alway s Available + Quantity Prices Available 

































New & Used Pool Table/Dynamo & Valley .............. CALL, - ISOIAUON: FRANSIONNIONG 5 cccsisssccccssitersisissnieiisardaxcdlors ; 

New & Used Jukeboxes/All makes ........................ CALL Empty 8-line cabinets.....0000 0c eeceeeeee 250.00 
New & Used Pokers/All makes .................ccccccccceee- CALL JCM Bill Acceptors $1-$5-$10-$20 00.000. 295.00 
Full Line of Pool Table Supplies ............................ CALL Mars GL-5 DBA $1-5-10-20 ooo eee 399.00 
ODD: CON: COUNMLCES as siccscsievsdecsadsonssvsacsenscecncs ers 650.00 Mars VFM-4 DBA $1-5-10-20 0.00000... 325.00 
Tommy Gate w/7" extension ......0000c cee eeeeeeeeeeeeeeee 950.00 Mars VFM-5 DBA $1-5-10-20 000. 340.00 
1S SHAID TAOINNOL ssc sisensdsdsscacisesuslectestccssesndemessen 215.00 Mars VFM-4 w/stacker 400.0000... eee 399.00 
TS SII TION asissiic vivcavavecenssceevdessiaedeccisvactesss 205.00 Mars VFM-5 w/stacker 400 ooo. eee ee eeeee 440.00 
19" Wells-Gardner monitor .................ccceeeeeeeeeeeeee 235.00 DBV-$1-2-5-10-20-50-100 DBA.................0ccce 299.00 
13" Wells-Gardner monitor ...............ccccccccceeceeceeee 225.00 HSV-300 $1-5-10-20 ooo eee ceecceeeceeee 189.00 
Coin Mech. & Channel .................... ccc ceecceseeceeeceeee 11.95 Tekbilt DBV-35/$1-5-10-20 ooo eee 299.00 
POWSE SUDDNGG i iciicsicivccsddvcoscésnscavseseotessdccvatcdaveceseiss S205 PUULUCKY PIONS iiss ccicsssscaccedevnchcastsheiindencsbiccdoaness 25.00 
150 W Computer Power Supply ..............0000..00...e. BA00 LUCKY S Paine cose icisiccciccvesiveasiaccccascisccaccsossobesses 38.00 
WZVIN CONG ira heh sisacaticscicasspacsundiecductcadanccibedswcddaueles 6.50 Lucky DUN OPY SR ca chs cstie a catincsieltdiswnvorvciidavnaussaceiseswe tenet 24.00 
PO LING FUNGUS: vcsesebsiccccsciccsoiveceviewdedesecslscvsebictvnctodsieer OO (CONG aise a sa vsicedeveneieetascinsnsteuuvedundebiee texaseoscuens 4.00 







Phone(615)256-77 48 erax(615)256-7523 


8:30 AM to 5:30 PM(C.S.T.) 


* * CALL ABOUT OUR FREE DELIVERY x * 
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LIGHTING SPECIALISTS COINS or BILLS 


Manufacturers of Chase Channel, Count/Sort/ Wrap 
Halogen Tape Light & Architectural Free Catalog! 
Lighting. Direct Importers: Rope Lights, 
Belt Lighting, 24V Tapelight, Bendable 
Neon-Like Products-Solid State & 
Mechanical chasers. Bulbs all kinds. 


' EPROMS 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: Sate 


Quick Service with dependable 
continuing interest in our Customers. 
. ACTION 
A , LIGHTING, INC. 
acre 800-248-0076 PARTS—REPAIRS 


ABC COIN (214)3'77-7100 
8524 Fifth St. - Frisco, TX 75034 





QUALITY CRANE COMPONENTS 





Moke All Types of Crane Kits Crane Mech. 
Cranes--Watch, Candy, $649.95 $299.00 
Jumbo , or Regular. Switch Selectable For Joystick or Uebel 
Two Button Crane. Coin Up, Time of Soma She fts 
° ° Play, Output for Ticket or Baseball : : 
Crane Mech bald will Cards. Has Error Code Display. a i 
Op erate With Relay Runs on 1/2" Rods or Metric Rods 
Type Control Boards 
& Sized To Fit Look At These Features 
Any Cabin ef, * Joystick or Two Button Operation *26Coin/Dollar Setting Options 
Operators Don't Throw * 3CGame Types * 7 Time of Play Settings 
* 4 Ticket Dispenser Options * LED Display: 
Away or Store Your Empty * Micro Processor GameBoard Number of Games & Error Codes 


or Non Working Cranes Put 
Them To Work 





Call For Details and Pricing To Fit Your 
KIT INCLUDES: Specific Requirements 


Joy Stick, LED Display, Crane Mech, Computer O M N O C 
Board, Counters, Wire Harnesses, Power I = R D U T 
Supply and Transformer 


Manufactured in the USA 4 T 7 -5 8 T -] 5 05 


MINIMUM ORDER $25.00 


ILLUMINATED 
BUTTON 
WITH 


SWITCH 
CRANE COILS 


175-180 OHM 
8.50/EACH 
7.85 IN LOTS OF 12 





CRANE CLAW 5.00/EACH 


169.95/EACH OR 
154.95 IN LOTS OF 10 2 FOR 9.25 






4.95/EACH 
4.50 IN LOTS OF 12 
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SENTE KITS 


GIMMIE A BREAK 16§ 
MINI GOLF I2z5 
STOCKER I2z§5 
NIGHT STOCKER 125 
SPIKER 99 

HAT TRICK I29 
TRIVIAL PURSUIT 99 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


Dollar Bill/Debit Reader 
Cleaning Gards 


Keep It Clean! 


Call Morgan 


702-369-5515 


FOR SALE 
Mulligan Golf Driving Net 


Perfect for Indoor or 
Outdoor Use 


$10,500 
Call Julie 


208-734-8231 


PLAY METER 








215-98 1-097? 





The power 
to overcome, 


LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 
e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


£¢e INNOVATIVE 
INDUSTRIES, 


sil INCORPORATED 
2605 Grand Ave ® Carthage, MO 64836 


800-344-7467 


FAX (417)358-1849 


BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 


- $1/$5 Acceptance 
- Solid state, self-diagnosing computer 
: Installs in minutes 


To Order Call: 
616-245-8235 


4 


SPERATORS 


Sell me your older 
non-working or 
barely working 

PINBALL machines 

Call Dave 





FOR SALE 
Used Kiddie Rides 


Any Condition 
Kiddie Amusements, Inc. 


1-800-647-6460 





8-LINE/POKER 
BOARDS 









800-966-9873 
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P.C.B.’s 


10,000 BOARDS 
CALL FOR LIST 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-2$6-1144 


-LINE/POKER 
BOARDS 
800-966-9873 


REDEMPTION 
TICKETS 


perce, Phone 800-428-8640 
Fax 317-288-3434 


"\ Ov988cr 


' EPROMS * | 






4 Meg * |17.50 
2Meg|W 9.85 
I Meg © | 3.95 
27512 ¥ 2.95 
27256 , | 2.25 
27128| »| 1.25 
2764 0} 1.35 
2732 r | 1.65 
2532 3 2.75 | 
2716 | * | 1.35. 
phone 219-256-1138 
Fax 219-256-1144 
PROGRAMMER 
AVAILABLE 
I9S 
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Ask FOR THE PUCK STOPS HERE sy NAME 


The Original Air nal Safety Shield 


@ PRACTICALLY ELIMINATES TABLE- 
SIDE INJURIES & COSTLY 
PROPERTY DAMAGE 


e ARCADE TESTED 
e DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH 
ONLY A SCREWDRIVER 


— 


1000’s IN USE THROUGHOUT 
THE USA, UK, CANADA, MEXICO 
AND AUSTRALIA 


CURRENTLY IN USE AT: 
© PUTT-PUTT® GOLF ’N GAMES 
¢ MALIBU CASTLE © GREAT AMERICA 
e FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE * DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! 

¢ Demand the 9-inch shields with the angle! 

¢ Made from virtually indestructible space age 
material! 

e Increase Revenue ... Decrease lost pucks and 
expense from downtime! 


e Ask your distributor for ‘*THE PUCK STOPS 
HERE” by name! 

¢ Insist on the original or call direct and save the 
sales tax! 

¢ When your customers’ safety and your liability 
are at stake... specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 


* ACTIONMATIC Lp 


P.O. Box 326 


Chatham, Ontario 


N7M 5K4 


TALKING VENDOR ® 
Records in 3 languages 
7-English 5-French 
Vends 

1.3" Capsules or Large Gum 
1" Items 

Small Bulk Items 

Coinage Size - Up to 1.25" (32 mm) 

Machine Size - Height 25" (63.5 cm), 

Width 8" (20.3 cm), Depth 8" (20.3 cm) 
Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 


Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 


5 - Spanish 


| silt Becite e 
real “i 





P.O. Box 2387 
Longview, TX 75608 


1-800-933-0145 


Your Source for ... 


1.3" Capsules 


(Mixed Colored Tops with Clear Bottoms) 
Filled or Empty 


Rings in Holders 


<a Bulk or Assembled 
= * Mixes 


* In-Capsule-ltems 
f * Rings & Holders - Bulk & Assembled 
Ly 2.3" Round 


Small Empty Eggs Clear Capsule 
6 Colours - Red, Both Halves Same 


Blue,Green, Yellow, White, Gold : 
= 2.3" EMPTY CAPSULES 


Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 


94 








Rosemont/O'Hare Exposition Center 
Rosemont IL 


Thursday, March 17th 
Friday, March 18th 
Saturday, March 19th 


For more info contact: William T. Glasgow Inc. 


(708)333-9292 e Fax (708)333-4086 
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AS: Ati AS, tala 
Ges tim 
AMERICAN COIN MACHINE EXPOSITION 
IF COIN-OP IS YOUR GAME, 
MARCH 17, 18 & 19 


ARE YOUR 
LUCKY DAYS! 


The roads will be risin’ up to meet you, when ACME greets you 
at the Rosemont/O’Hare Exposition Center, 
just five minutes from Chicago’s O’Hare International Airport. 


























Over 1000 exhibits 
showing the season’s best sellers 
and hot new products 





Educational Seminars 
to help operators profit and succeed 
in today’s coin-op market 


b “Redemption City” 
featuring the latest in design, 
equipment and merchandising for 
redemption centers 


thy The 2nd Annual Coin-Op Olympics 
where operators can compete for 
valuable prizes 


* Annual Operator's Cocktail Party 
our way of saying “thanks” to the 
operators who support our industry 








: C) Iam interested in exhibiting 
: O) Iam interested in attending 











MAIL OR FAX : | 
: Name__CCCC‘CCOTTittie 
FOR COMPLETE 
: Company 
INFORMATION! 3 

Sponsored by: panes 

The American Amusement Machine Association } City ———________Sttate_____Zip 

& Play Meter Magazine Rane PAX 


Return to:: ACME '94 Show Management, William T. Glasgow, Inc. 
16066 South Park Avenue, South Holland, IL 60473-1500 
Phone (708) 333-9292 * Fax (708) 333-4086 
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A-1Wholesale AndVending Supply 


fis 11555 Cantara St., UnitE Ss 


North Hollywood, CA91605 
(818) 771-0691 «Fax: (818) 771-0589 


8-LINE/POKER 
BOARDS 


(800)-A-1-WHSLE 


800-966-9873 





FEATURING 
THE "LITTLE BUB" 


Globe Capacity (pcs.) ............... 4,8000/6 ,800 
Weight--Empty 


PLUS: 
eGUMBALLS .NOVELTIES ~-EQUIPMENT 
e CANDY e~OAKPARTS -GREATSERVICE 





American Coin Machine Exposition 



































Show Sponsors 
Play Meter Magazine 
cal SLOT) »= MACHINES aati 
HOT REDEMPTION , 
5¢ & 25¢ e Fruit & Bars Bally Skill Stops American Amusement 
*pediatzinginBaly 70002000 More Information | | Machine Association 
1-800-772-— GAME 4263 Location: 
SkyLine Amusement Company Rosemont/O'Hare 
pice sees toennsinacteng Exposition Center 
(703) 942-3368 FAX (703) 949-5060 Rosienwat. IL 
Thursday, March 17th 
Friday, March 18th 
DAEMCO FunRiders™ Saturday, March 19th 






P.O. Box 596 * Grapevine, TX 76099 
1-800-779-0656 °¢ (817) 481-3273 





For More Info 






Top Mall Quality Rides Contact: 

American Made ony: 
- Many Coin Box Configurations William T. Glasgow, Inc. 
- Custom Manufacturing 16066 South Park Ave. 






- 1 Year Warranty 
- Safety Engineered 


South Holland, IL 60473 


(708)333-9292 
Fax (708)333-4086 
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Remember... 
Small Spaces can 
make "Big Bucks" 
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MORTAL KOMBAT 
NBA JAM 

STREET FIGHTER Iii 
FIGHTER’S HISTORY 
CAPTAIN COMMANDO 
SIMPSONS 

TURTLES IN TIME 
LEGIONNAIRE 
FINAL FIGHT 

FINAL BLOW 

HIGH IMPACT 


WANTED TO BUY 
FAMILY FUN CENTERS 


ANY QUANTITY » NORTH AMERICAN LOCATIONS 
REPLY IN STRICTEST CONFIDENCE 
Play Meter Box 394A 
P.0. Box 24970 New Orleans, LA 70184 
FAX 504-488-7083 






WRESTLEFEST 
MS PACMAN 
SPACE INVADERS 


Q2UEUBPOW AV 






C&P DISTRIBUTING 
TEL: 219-256-1138 


FAX: 219-2$6-1144 es 


Sival Inc. 
Manufacturer of quality coin-op 
sign and amusement bulbs 

MADE IN BRAZIL 
® All colors 
® All voltages 
® All wattages 
® All types to fit your needs 


REDEMPTION TICKETS 


TICKET SIZE 2 x 1 5/32 .010 TAG 


kKkKKK * 06990000006 a 

(Over “ or of experience Bow = ; ul ones , SKEE-BALL 

in the lighting industry) Ss pomp 
ME MBit 8 ts. eeneeD) Uses) (Om coron 


STOCK TICKETS AS SHOWN ABOVE 


UNDER 300,000....... $1.25m 1 
OPPORTUNITY!!! || | OVER 300,000........ $1.00 oh NOMETSAVALABLE NEXT Dt 


Small manufacturing CUSTOM PRINTED 


business for sale on 


North Carolina coast. T 60,000 to 480,000 eeccoes $1 .60m 
rn 480,000 to 1,000,000....$1.10m 

ago ee mi for T ,000,000 Or More.....91 00m 

distributor of game parts or ALL PRICES PER 1000 















pi dimeneresiieioning FREE FRONT SIDE PRINTING!!! 
Stee ett SUSMIOF 9 Add $28.00 for Printing 2 Sides 
Profitable and great Packed 60,000 Per Case 
potential. Owner seeking Case Weight 38 Lbs. 
retirement. Requires 8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 
preepenalpihehessahwtale MUNCIE NOVELTY CO. 
ee ORDER P.O. Box 823 Muncie, IN 47308 Fax 
balance secured. TODAY! —— Ph. 800-428-8640 Nationwide 317-288-3434 
Inquiries confidential. Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 
Write: Manufacturers of Quality Tickets for Over 50 Years 


Box 024A (Roll Tickets Also Available) 


Play Meter Magazine 
Fax 504-488-7083 
6600 Fleur de Lis 

New Orleans, LA 70124 
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ver 1700 
industry 
professionals 
can’t be wrong. 





e Effective Government Relations 


Discover 
The Many 
Benefits 

of ANIOA 
Membership 


e Industry's #1 Trade Show 





e Jukebox Promotions 
e Hesch Scholarships 
e Educational Seminars 


e Increased Industry Professionalism 





e Notre Dame Program for 
Continuing Education 


| 
e Annual Membership Directory & Other We re 
Invaluable Communication Tools it £ 
¢ AMOA National Dart & International wor ing or 
Flipper Pinball Associations ... 
Increased Income Through Organized a better 





League Play 





industry! 


e And Much More... 


y eanvectaal 


The Amusement & Music Operators Association 
Be A Leader In Your State and At The National Level! SupportiJoin Your State Association and AMOA! 








Return to: Jill Mateja, AMOA, 401 North Michigan Ave., Chicago, IL 60611-4267 — 312.245.1021 or FAX 312.245.1085 


[ee a ai ~ | 
: Please send me information on: ___| AMOA membership __| Becoming an AMOA director : 
| Please type or print | 
| Name: _ -_ Company: | | 
| | 
| | 
| Address: _ Be City/State/Zip: | 
| | 
| Phone: ( J Fax ) | 
| | 
L 


Complete Video 


Beast Busters Title Fight 

Captain America Varth 

Clutch Hitter Virtua Racing Twins 

King of the Dragons WGP 

Knights of the Round Wrestlefest 

Laser Ghost X-Men (6 player) 

Line of Fire = 

Mutant Fighters Awesome Rat Call 
NFL Hardyardage Bank It Call 
Relief Pitcher Cosmogang Call 


Silent Dragon Ghost Town Call 
50th STATE COIN-OP | sian Masters Hoop Shot BTC Call 


1-800-4 24-5050 Steel Gunner Monkey Mole Panic Call 


Street Fighter Champ Hyper Sidewinder Call 
Stun Runner Slug Fest $1295 


Sai: The Simpsons Spin to Win Call 
or Time Killers , Whac-A-Mole Call 
je. — Call about our CONTAINER SALE in MI and MD!! Many Others Available! 
Price does not include shipping & handling. All games are arcade pieces! On location throughout the USA 


Call 50th State Coin-Op 1-800-424-5050 or Fax (808) 682-4789 


ELECTRONIC 
MASTER DOLLAR MASTER CREDIT UNIT 


DOLLAR 


1644 Homewood Ave. 
Springfield, IL 62704 


(217) 546-7060 


*Bolt on Bill Validator FAX: (217) 546-7086 e kasy installation 


for present vending conversion for ACMR 
machine w/ electronic 


credit unit 


$525.00 Can be used together $195.00 
Combination Price For The Two Units is $695.00 
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DIGITAL DISC 


AMERICA 


Digital Disc America 
5617 Business 50 West 
Jefferson City, Mo. 65109 
Phone: (314) 893-8497 
Fax: (314) 893-3601 


e Finally an affordable way to utilize your 
Vinyl & CD Jukeboxes, and enjoy the 


increased PROFITS of KARAOKE ! 


Call for more details on 





DDA CD Conversion Kit ! 


| 


Combine CD's Selection with CD+Graphics KARAOKE 


-s 
—~? 
> oon 
a 
ve T ££ 
"i : 
| 
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> 
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: 
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, 
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on im: 2 


DIGITAL DISC OF AMERICA 
ERICA 
‘ 


1812" Deluxe 


Height: 60" 
Width: 27" 
Depth: 22" 

This slim beautifully crafted 
jukebox is designed with a rich 
cherry finish, chrome-plated grills 
& trim, and has no horizontal 
surfaces for a long lasting invest- 
ment protection. Comes standard 
with convenient movable draw for 
servicing with a coin & bill unit 
located above. Features include 
DDA System with a full disc 
management, background music 
programming, P.A. capabilities, 
promote and happy hour features 
via clock-timer board. The 
amplifier is designed with Mos-Fet 
of 200 watts of power, and a 100 
CD selection title Flipping Pager. 
Also capable for adding 
KARAOKE and Advertising option! 


PLAY METER 


"Classic" 

Height: 60" 

Width: 32" 

Depth: 28" 
This classic jukebox has 1940 
styling, all-aluminum cast-metal 
trim (24 pieces); it's hand-polished 
with triple-plated chrome (optional 
14-karat gold trim). Other fea- 
tures include eight bubble tubes, 
simple push and flip 60 disc full 
view display area, leaving 40 disc 
for background or KARAOKE and 
Advertising option! Has all the 
great features of a DDA System 
which allows maximun flexibilty 
when changing disc. Mos-Fet 
amplifier with 200 watts of 


See us at 


ACME 94 in Chicago 
Booth #1452 





257 





"Panther" 
Height: 61" 
Width: 338" 
Depth: 27" 

This attractive cabinet is de- 
signed with a modern day styling. 
With (4) position blinking lights 
controls, one big open front door 
with one small back opening for 
convenient servicing. 100 CD 
selection pager, Mos-Fet 200 
watts amplifier that can be linked 
up to (3) additional amps providing 
up to 800 of WATTS POWER! 
Has all the great features of the 
DDA System and KARAOKE 
option with the additional room to 
install the DDA "Cheetah" mecha- 
nism. This creates no delay in 
music, and can also be operated 
in a split mode! This allows (2) 
different types of music to be 
played in separate rooms. 

TWO JUKEBOXES IN ONE! 
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VIDEO GCONNEGTION  t:s0noustaia ec, #110, xONCA 95620 
COMPLETE FACTORY KITS 





ALL KITS CONTAIN: Legal PC. Board, Marquee, Overlay, Wire Hamess, Stick, Buttons & Instructions! 


Mortal Kombat Il (2 Pl., #1 Hit Kit for 1994) ...0...... Call Samurai Showdown or Fatal Fury Special .......... 350 
Super Street Fighter Il (New Super Low Price) ....Call Boogie Wings (2pl., Unique Cartoon Novelty Adv.)350 
NBA Jam (2-4 PI., Lowest Price in USA) ................ Call Final Fight (2 Pl., Super Street Fighting Action) ....350 
Mortal Kombat (2 PI., #1 Hit Kit) ......... GreatlyReduced Bubble Bobble (2 PI., Ex. Novelty for All Ages) .....295 
Neo-Geo (2 Slot w/ 1 Free Cartridge)................ Reduced HighImpact(2-4Pl.,Fabulous Football Action) ............ 295 
Neo-Geo (1 Slot w/Samurai Shodown Cartridge) . Reduced King of Dragons (2-3 PI., Top Medieval Fantasy) .. 295 
Street Fighter Il: Champion Edition......... SpecialPrice MidnightResistance(2P1.,SuperNightCommandos) . 295 
Raiden Il (2 Pl., Ex. Sequel for vert. monitor) ....... 1375 Smash TV(2PI.,FastAction Shoot'um Up) ................. 275 
Survival Arts (2 Pl., Plugs Into Street Fighter).....1295 | Simpsons(2-4PlL, AmericasFavoriteCartoon) ............ 250 
Peek-a-Boo ("R"-Rated Strip Tease Arkanoid) ....... 950  RallyBike(2PI., Vertical Motocycle Racing) ............... 250 
Cadillacs & Dinos (2PI., Comic Heroes Battle Dinos) ....650 | Super Poollll (Top Pool Shark for Tables) .................. 250 
Martial Champion (2PI., 10Fightersw/AllNewMoves) 595 Silent Dragon (2-3-4PI., Superb Fighting Action) ......... 250 ° 
CapcomBowiling (Steady Bar orTavem Piece)........... 995 _ReliefPitcher(2PI., RealisticBaseball Action) .............. 250 
Golden Axell (2 Pl., Excellent Top Eamer) .................. 0995 Prehistoriclsle(2PI., Jurassic DinosaurTheme) ......... 250 
Time Killers (2 PI., Warriors Battle to the Death) ......... 995 SnowBros(2P1.,SuperNovelty Action) ..........0.....0.. 195 
Metamorphic Force (2-4P1., TransformingPowerBeast) 595 MVP(2PI.,Sega'sFinestBaseball) ............:.cccceeseeeee. 195 
Slam Masters (2-3 PI., Excellent Wrestling Action) 595 | Rampart(2PI., Medieval Fortress Strategy) ............. 175 
Sunset Riders (2-4PI., Wild Westem Shoot-Out) ....... 990 = ArchRivals(2PI., Basketball Super Brawl) .................. 175 
Tetris (2 PI., Top Novelty for U/R or Table) ............ 950 Outzone(2PI.,Outerspace Commandos) ..............:006+. 150 
X-Men (2-4 Pl., Comic SuperHero Action Adventure) ....550 | Cadash(2PI., Mystical Magical Mystery) .................. 150 
Raiden (2 Pl., Superb Steady Shoot-em-up) .......... 925 B-RapBoys(2PI., Rappers Hitthe Street) ................... 150 
Cool Pool ("R"-Rated Strip Tease Pool Game) ...... 495 Turtlesin Time (2-4PI., Plugs Straight into TMNT) ....... 150 
Aero Fighter (2 PI., Top Airplane Shoot 'um Up) ... 495 WrestleFest (2-3-4 Pl., Outrageous Wrestling) .............. 150 
720° Skateboard (Kit Includes Med. Res. Monitor) 450 _ Bioship Paladin(2P1., Space Cruiser Deluxe!) ............. 150 
Spiderman (2-4 Pl., Comic Bk Super Hero Action) 395 Crime Fighters (2-4 Pl. Street Punk Battle ACTION) acsissenes 95 
Violence Fight (2 PI., Superb Combat Action)....... 395 Double Dragon3 (2-3Pl., Questfor Rosetta Stone)........ 

Legionaire (2 PI., Final Fight Style Street Brawl) ...395 
Carrier Air Wings (2 PI., Navy Top Gun Fighters) .375 































































Super Street Fighters Il (w/ New 25" Monitor) ....2395 Status (12in 1) or Merit Trivia (Color Countertop) ...... 
Survival Arts (w/ New 25" Monitor)...................0. 1995 Merit Pit Boss (4-in-1 Poker, Color Countertop) ..... 550 
Mortal Kombat (w/ New 25" Monitor)................... 1995 Little Casino Il (5in 1 Color Countertop) ................ 495 
Peek-a-Boo (13# Complete Countertop Game) ....1295 Toobin (Dedicated Water Sports Fun) .................... 450 
Champ. Sprint (2P1.,w/SteerWheels & Gas Pedals) ....650 NARC(2PI.ded., Cops Busting Drugs) ................... 395 
Hang On (Motorcycle Racing w/handle bars) ......... 595 Little Casino (4in 1 Poker Countertop) .................. 295 


FREE WITH ORDER OF ANY TWO KITS: Se Habla 


Control Panel Button Label Sheet or Neo Geo Cartridge: Sie me 
Super Spy, Ninja Combat, Nam 75, Sengoku or Cyberlips! Call Toll Free: Espanol: 
1-800-44-Hot-Kits ¢ (1-800-444-6854) 


BUY ANY 3 KITS &GET $100 OFF: 
Black Tiger, Cadash, Combatribes, Crime Fighters, Double Dragon 3, Ph: (91 6) 678-5189 « Fax: (91 6) 678-1313 


orWWF Superstars. 



















































CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 






CALENDAR 


March 17-19 

American Coin Machine Expo 
(ACME), Rosemont Convention 
Center, Rosemont, Ill. Contact 
W.T. Glasgow Inc., (708) 333-9292. 
March 17-20 

ENADA, Rimini Exhibition Cen- 
tre, Italy, organized by Fiera Di 
Rimini and Sapar-Agis. Contact 
U.K. representatives, Knight 
Management Services, Tel. 0323/ 
442747; FAX 0323/840014. 

April 5-7 

Virtual Reality Entertainment 
Forum ’94, Grand Hyatt Hotel, 
New York City, N.Y. Call (212) 
717-1318; FAX (212) 861-0588. 
April 14-16 

4th Annual Exhibition for Poland. 
Contact George Herman in Cali- 
fornia, (818) 222-6161; FAX (818) 
222-6165; or Bogden Jankowski in 
Poland, (48) 22278597; FAX (48) 
26358113. 

April 21-23 

National Automatic Merchan- 
dising Association Western Con- 
vention and Trade Show, Las 
Vegas Convention Center, Las 
Vegas, Nev. Contact NAMA Con- 
vention Dept., (312) 346-0370. 
April 22-24 

International Flipper Pinball 
Association World Champion- 
ships, Clarion Hotel, Rosemont, 
Ill. Contact IFPA, (414) 422-0600; 
FAX (414) 422-0707. 

April 26-30 

AMOA-NDA 9th Annual Inter- 
national Team Dart Champion- 
ships, Sahara Hotel & Casino, Las 
Vegas, Nev. Contact Joe Conway, 
(414) 476-4665; FAX (414) 476-8181. 
May 13-14 

Michigan Coin Machine Opera- 
tors Association Annual Conven- 
tion and Exhibit, Holiday Inn 
South, Lansing, Mich. Contact 
MCMOA, (517) 372-2323; FAX (517) 
372-4404. 

May 29-June 4 

14th Annual Valley National 8- 
Ball League Association Inter- 
national Singles and Team 
Championships, Riviera Hotel & 
Casino, Las Vegas, Nev. Contact 
Gregg Elliott, (800) 544-1346 or 
(517) 893-1800; FAX (517) 893-0130. 
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THE LAST 
WORD 


Ruminations of ATE! 


his year’s ATEI show in London was 
my first ever. I came away with the 
following observations about the 
Show and London itself: 

e European exhibitors have their 
game faces on while the show is in ses- 
sion. Their stands (booths) have more 
of an air of seriousness than I find 
exists at American shows. By this I 
don't mean to say that the Europeans 
never crack a smile, or that American 
exhibitors do nothing but joke and kid 
around. There just seems to be an atti- 
tude of “We’re here to 
show product and sell 
it, not make chit-chat.” 
It must work; many 
exhibitors reported 
writing a lot of business 
at this ATEI. 

e Speaking of the 
stands, the individual 
ones appeared to be 
much smaller than the 
booths at American 
shows, as did the aisles. 
It was amusing to me to 
see the WMS Europe 
stand, which had four 
games squeezed in 
there, in contrast to the 
company's huge pres- 
ence at AMOA and ACME. As for the 
aisles, if two slightly overweight people 
were having a conversation in one of 
them, it was time to take a detour. 

e Unlike the American shows, where 
attendees might have a beer—but only 
at the end of the day, of course—visi- 
tors to ATEI kept the bars humming 
‘round the clock. Budweiser and Beck’s 
appeared to be the beers of choice 
(gotta do first-hand research, you 
understand), which were ideal for 
washing down roast beef with horse- 
radish and brie with “salad” (lettuce 
and tomato) sandwiches. A request for 
a Diet Coke got you one barely above 
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room temperature, because in England 
ice is aS precious as the Crown Jewels. 
They can dig a tunnel to hook up with 
France, but produce more ice cubes? 
Forget it. 

e Alert to the Europeans: Smoking is 
bad for your health, or has that news 
failed to cross the Atlantic. If second- 
hand smoke causes cancer, the whole 
continent is in grave danger. 

e For adventurous American diners 
traveling to London, make sure you 
seek out the Hungarian food at The 
Gay Hussar in Soho. (It’s an old restau- 
rant; “gay” refers to happiness, not sex- 
ual orientation.) My lunch was made 
particularly memorable because the 
actor Richard Harris burst into the 
restaurant, his white hair going every 
which way, and sat at a table right next 
to me. I couldn't resist telling him that 
he deserved an Oscar for his work in 
“The Field” and that his appearance on 
David Letterman’s show was a riot. He 
was most gracious, despite dousing me 
with water to shut me up (just kidding). 

e London has supplanted Paris as 
my favorite city in the world. The food 
and wine are better in Paris, but 
London is every bit as beautiful, charm- 
ing, and diverse, and the people are 
unbelievably friendly. Rumor has it 
that there is a friendly Parisian some- 
where in the First Arrondissement, but 
it’s strictly a rumor. 

e That brings me to my final point. 
I've been to countless trade shows in 
America—AMOA, ACME, IAAPA, CES, 
etc.—and never have I been treated as 
well as I was at ATEI. The staff bent 
over backward for the trade press, 
always asking if they could help us in 
any way. To Chris Jones, Alex Fierek, 
Michelle Heal (my afternoon “tea and 
scones” lady), Peter Rusbridge, 
Charles Henry, and everyone else who 
made this such a wonderful experi- 
ence, I give my heartfelt thanks. 1 
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LASERSTAR LADY IN RED’ 


The 1994 LaserStar® CD-100D Lady In Red . . . Eye—catching ROW e JINN SE 
beauty with proven cash box performance and customer appeal. 
Put it all together and that’s why the cash box is a champ. eit oxen aars Ae ge o aal 


(201) 887-0400 Fax (201) 887-2851 


Rowe-International Sales 


See your local Rowe-AMI Music operator for details 203 Swan Road | 
Hanworth, Middlesex 13-6LL 
about the LaserStar® CD—-100D Lady In Red today. Great Brain 


081-893-8300 Fax 081-893-8600 
Telex-317210 BUREAUG 


Introducing Showcase 3 5, a deluxe cabinet like no ithat: 





OPERATOR CONVENIENCE 


as Universal control panel for 1-4 players 





_. Fully JAMMA compatible 


_. Backlit attraction module accepts 
standard decals 


Front access electronics 


IT'S TIME FOR A VISIBLE CHANGE! 








Dimensions: 

Height: 80 in. (20.3 cm) M. Atari Games Corporation 
Width: 465in. (1181 cm) ~@ ©75 Sycamore Drive 
Depth: 60 in. (152 cm) ATARI Milpitas. Califomia 95035 


Weight: 660 lbs. (300 kg) GAMEsS (408) 434-3700 


© 1993 Atari Games Corporation. All rights reserved. 


